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ABSTRACT

In 1801 after invading Georgia, Russia started to fight hard to break
Georgian national consciousness, for this it was necessary to demolish the
Georgian language. There are many noteworthy notes about the current
situation in the magazines and newspapers of 80s and 90s of the 19th century
which were published in Kutaisi. Here you will find information how the
native language was prohibited, the study of Georgian children was
restricted, and the schools were guided by Russians. "Mute Method" was
introduced at schools. Russia tried to prove the unnecessity of the Georgian
language. For example, if the number of Georgians in one of the educational
institutions exceeded the number of other ethnicities, they tried not to find
the learners who came from different parts of Georgia as Georgians in order
to avoid the need for teaching Georgian language.

At the same time, on the paper of the Georgian press you can find some
speeches, protests. Some schools were closed. Georgians demanded the
change of educational system. In general, all these served to protect the
Georgian language and to strengthen its positions.

Thus, in the 80s and 90s of the 19th century, the Georgian press leaders
strictly criticized Russia's Tsarism educational policy because it did not meet
the interests of the Georgian people. They thought that the content of the
teaching should reflect the true nature of the people. It should be an active
propagandist and conductor of national ideas.

Citation: Imeri Basiladze, Sophio Panchulidze. (2019) Russianization Policy of Tsarism and Bullying in
Georgian Educational Space According to the Georgian Press of the 80s and 90s of the 19th Century Georgians’
Fight for the Protection of Georgian Language. International Journal of Innovative Technologies in Social
Science. 4(16). doi: 10.31435/rsglobal _ijitss/30062019/6535

Copyright: © 2019 Imeri Basiladze, Sophio Panchulidze. This is an open-access article distributed
under the terms of the Creative Commons Attribution License (CC BY). The use, distribution or reproduction
in other forums is permitted, provided the original author(s) or licensor are credited and that the original
publication in this journal is cited, in accordance with accepted academic practice. No use, distribution or
reproduction is permitted which does not comply with these terms.

In 1801 Russia after having invaded Georgia, started to fight hard to break Georgian national
consciousness, for this, it was necessary to demolish the Georgian language. For this purpose, the
Georgian language was methodically persecuted by schools, not the history of Georgia and geography
were taught, the oldest national traditions of culture and literacy were neglected. In this way Tsarist
Russia wanted the politically dependent nation to break up spiritually.

Active bullying against the Georgian language and culture started in the 70s of the 19th
century, when “according to the decree of 21 December 1873 of the Caucasian Empowerment the
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teachers of local languages and other religious faiths had been removed from the staff in the
gymnasiums and schools and had been left only on the basis of hourly paid regulation; the 4th point of
the order provided teaching local languages with only the students' desire” [5. p. 25].

Schools in Western Georgia experienced the pressure of Tsarism on education policy. There were
many noteworthy notes published about the current situation in the 80s and 90s of the 19th century in the
magazines and newspapers published in Kutaisi. Here you will find the notes how the native language was
banned, learning the children of Georgians was restricted, the schools were guided by the Russians, at the
same time there were speeches, protests, schools’ closure, demanding the change of the educational system.
In general, they served to protect the Georgian language and to strengthen its positions.

In the 80s of the 19th century, Kiril Petre Yanovski was appointed as the curator of the Caucasian
learning district in Georgia. He initially began to hypocritically and flatteringly conduct anti-Georgian
policy in Georgia. He tried to gain the trust of the leaders of the leading intellectuals and the national
liberation movement, and from the beginning, he was able to do it. He “supported” the opening of the
special technological high school in Thilisi, expressing the will of Georgians and Georgian intellectuals as
well as Georgian youth, but he needed this fact only to gain trust, but in fact, he was against it.

From the beginning of the 1880s, in the context of strengthening the reaction, the danger of the
destruction of the native language, the culture and the church - the symbols of the individuality of the
Georgian people, became more apparent. The disconnecting policy of the Russian authorities was also a
serious threat to the national integrity of the Georgian people. In this respect, it is particularly noteworthy
that in the 80s and 90s of the 19th century, the newspaper "Shepherd" was responsible for preserving the
Georgian language. "We have joined a big empire to gather up the broken parts of lveria, to unite them
and do the national work with united force ... But [the Russians] are working so that this unity does not
occur between us. Its division and disintegration are their hellish ideals "[1. p. 6].

Georgian public figures and public teachers were not only fighting in terms of protecting
national interests, but they also represented a simple pedagogical view that it is impossible to open the
mind of the child without using mother tongue.

Russia was trying to decimate and degrade small nations by restricting the native language and
then by completely abolishing it as it wanted the national spirit to be lost in a new generation, limiting the
mother tongue and abolishing it took place mainly in the primary schools, so that future generation lost
their native language at the beginning of the upbringing. The Russian officials were well aware that if
Georgian youth lost their native language from the beginning, they would lose their main national character
and treasure (Georgian spirit) and it would be easier for their national degradation or “Russification”. That's
why the first thing Russia did for national degradation was the attack on the Georgian language. For which
their Russian language was introduced to primary schools and taught by the "mute" method. "We briefly
explain the so-called "Mute Method™": Director of Public Schools of Kutaisi, Levitski, created a new
textbook instead of the Russian language textbook "Pycckoe CioBo" by lakob Gogebashvili, which was
built on the "mute method": the Russian language should be learned to the child and at the same time they
should be able to hear Georgian. In this way, the possibility of studying the Georgian language was
completely lost, which was the political side of the textbook, and methodically it did not meet the minimum
guidelines. The teaching department, of course, had approved the Levitski book as a guide. Levitski tried to
spread his own textbook instead of "Pycckoe CioBo™ by Gogebashvili. Gogebashvili's protest stayed just a
protest. The "mute method" served the policy of expulsion of Georgian language from Samegrelo and
Svaneti schools too. The government took measures to make up the alphabet for the Megrelian language,
the same Russian alphabet, to translate migratory prayers and to perform the liturgy in the Megrelian
language. Such a policy was directed by Russia against Svaneti and Abkhazia. Of course, the Georgian
intellectuals did not understand this and first of them was the editor of the newspaper "Shepherd"” - Davit
Gambashidze. He expressed regret over this anti-Georgian phenomenon: "We have never heard from
anyone that the Georgian language for the Megrelians is a foreign language as some people think ... It is a
mistake, even Megrelian is considered to be in a linguistic group that is different from Georgian, and that is
not just ignorance, but it is completely deliberately for violation of the Unity of the Georgians™ [2. p. 10].

All the above said was added with the fact, that “teaching in every kind of school, including in
elementary schools is dogmatic. Learning goes uninterruptedly, like the secondary schools of the
middle centuries, upbringing, the moral side had fallen, distorted”. The study materials of the subjects
basically have to be cited. The pupils are asked to learn almost everything: poems, stories, grammar
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and arithmetic rules, all major prayers by heart. All these make elementary school - the main link of
public education almost useless "[3. p. 42].

In 1881, Yanovsky, the caretaker of the learning district, asked the viceroy of the Caucasus,
Mikheil Romanov, to approve a new curriculum — «O6 yueOHOM IJIaHE IIKOJBI B CPEAE TYy3EeMHOTO
HaceJIeHUs 10 TOCTAHOBKE B Hel pycckoro s3bika» [4. p. 35]. With this plan learning the Russian
language should start from the second half of the first year of primary schooling and teaching subjects
gradually should be started in the Russian language from the same year. The Society for the Spreading
of Literacy, the advanced teachers and Georgian intellectuals did not consider this fact as good, they
thought it would be better if the Russian language would start from the third year of teaching, since the
child's native language was already well known, they could easily learn a new language, but the
Russian government did not compromise.

In accordance with the 1881 circular, the management was forced to start enhanced teaching the
Russian language from the very first class, of course, at the expense of the lessons defined for the native
language, and according to the instruction of the leadership of the Kutaisi provincial (Levitski), from 1890,
gymnasium teaching had to be conducted entirely in Russian. The strengthening of the Russification is also
well expressed in the 1892-1893 Curriculum of the Thilisi Women's Diocesan School, according to which
the Georgian language and spelling in the preparatory class were taught only for two hours; While the
Russian language was taught for six hours, the Russian spelling — for four. It was added with two weekly
hours to study the Ecclesiastical-Slavic chant. The number of the Georgian language and spelling lessons
decreased to one hour at the top level of teaching; The Russian language should be increased to five
(instead of four) weekly hours and teaching spelling to four (instead of three) weekly hours. The situation
in the diocese school of women caused a fair upset of the Georgian society: "Teaching of mother tongue is
only done in this institution when the parents of the apprentices spend a special expenditure on this subject
annually... What kind of mothers should be the women who have almost forgotten their mother tongue and
because of that, they are also unable to learn another foreign language! What kindness will the family have
where such unprepared women get right to motherhood?" [6. p. 9].

Russia tried to prove the unnecessity of the Georgian language. One of the examples was the
facet: If the number of Georgians in any educational institutions exceeded the number of other
ethnicities, they tried to not name Georgian disciples who came from different parts of Georgia as
Georgians and in this way they tried to avoid the need for teaching the Georgian language.

The Tsar authority was doing everything for excluding the Georgian language from the
learning subjects, inventing new methods to prove its unnecessity. "It is the injustice and against the
pedagogical demands to teach literary Georgian language Megrelians, Svans, Abkhazians, and
Ossetians. If the nation (i.e., those listed above) do not have the writings and the language of the
liturgy, they should be taught Russian and Slavian!" [1. p. 6]. "One of the subjects which are a
hindrance for our education, to which no attempt and labor succeed. That's because this subject comes
outside the door and is independent of us. We are speaking about Russian. This obstacle mainly is that
the study of this subject is a great deal of hindrance of our teenage youngsters' intelligence"[1. p. 6].

In order to create a Megrelian alphabet an alumnus of the University Oriental faculty Al. Gren
came from St. Petersburg. He knew the Georgian language quite well. Gren soon made the Megrelian
alphabet up. He also had an opponent in Samegrelo, Tada Ashordia, a teacher of Zugdidi School, who,
in his turn, made up "Mother Nina" (Megrelian alphabet).

Some prayers were translated into Megrelian, but the translation was inappropriate and
unacceptable for the people. It was so unpleasant that the congregation of Samegrelo denied the
liturgical prayer in the Megrelian language.

In 1890, lakob Svimonidze wrote in one of publications of the newspaper "Shepherd™: "The
great importance of mother-tongue and nationality for the life and success of the people has become
well known in Europe recently, and all the small nations, joined with the large state, try to prove that it
is worthy to protect their language, literature, people. The best event in order to achieve the desire will
be able to determine and disclose the dignity, merits, and peculiarities of their past life "[8. p. 4].

The Russian government begins to fight against public education directly with the help of
schools and teachers, and the schools used human degrading methods as tracking, mocking, abusing,
beating and so on. All these served as the desire of the Tsar of Russia to establish a colonial policy and
to introduce obedience among the people. The schools were not opened to educate the younger
generation but they wanted them to grow up as the royal officials.
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The newspaper "Shepherd" did not change its attitude towards Tsarist educational policies and
faithfully defended the position of the Georgian nation and considered that for the development of the
nation's awareness it was necessary to educate in the native language. The newspaper Shepherd wrote
in one of the 1890's editions: "If we do not teach people mother tongue, it will be forbidding people to
open their minds, to develop their spiritual talent; it will leave people in a childish position, and if we
make people learn another language instead of their own language, even if this one is a close relation
to their mother tongue, it will be worse: we will distort the natural opening of their minds. We will
spell the whole spiritual nature ... the language reflects the whole nation and their homeland" [9. p. 8].

One of the key levers of Tsarism education policy was the fact that most of the teachers in the
schools of Georgia were of Russian nationalities who did not know the Georgian language and looked at
the local population as natives. The newspaper "Labor" correspondent describes the attitude of the teacher
and the pupil in the schools of eighty years: "The teacher looks at the student as a slave who he does not
know well and does not recognize the human nature of the student and is always threatening him. Pupils
have their own ideas too. They recognize the teacher as a despot who does not consider the position of a
student, so the student always tries to resist the teacher and seeks the possibility to make him angry, catch
up with him in some way, and often this case ends with beating to death and the school trial. "[3. No. 42].

Leading Georgian teachers demand a radical transformation of teaching. They considered the
methods of instruction — the catechism of materials and learning by heart, introduced by the Tsar
authorities unacceptable.

When the teachers mechanically pushed the students to learn the whole article and other
subjects by heart, the minds of the young pupils were not able to open, but they would shatter. It is
also worthless the rule of teaching, in which case, the pupils are like soldiers, and they only hear what
the teacher tells them. While such teaching, they are just learning a few words of the teacher, but
unreasonably and incomprehensibly" [10. p.4].

The Georgian pedagogical opinion appropriately evaluated the study of the regularities of age
development of children and adolescents and the gaps in the learning process seemed to be a violation
of this requirement.

The abovementioned issues have not lost their sensitivity even today. This fight continues, not
so openly as it was at the end of the 19th and at the beginning of the 20th centuries, but still. The
Russian invasion policy is still unchanged and today, if it is not able to fully implement its policy in
the territory of Georgia, it tries to impose it in the occupied territories of Abkhazia and Samachablo on
local ethnic Georgian population. The policy is sometimes successfully implemented.

Thus, in the 80s and 90s of the 19th century, the Georgian press leaders strictly criticized
Russia's Tsarism educational policy because it did not meet the interests of the Georgian people. They
thought that the content of the teaching should reflect the true nature of the people. It should be an
active propagandist and conductor of national ideas.

The topic of violent influence on Georgia has not lost its priority even today. In spite of the
modern international outlook, the obvious or hidden struggle for maintaining the influence of the
Georgian land still continues, which makes the territorial integrity of the country still impossible.
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The uniqueness of the Kazakh language lies in its imagery. Finding the harmony of two
dissimilar things and replacing a new name or concept skillfully implies that people's cognitive
thinking is unique, that is, they have a wide background knowledge. Among them, the role of
paraphrase is special. Paraphrase is a way to replace phenomena and things, based on their distinctive
features. Paraphrase enhances the ideological, aesthetic and artistic value of the text. Strengthens the
meaning and enhances its effect [1]. Paraphrase is a unit of a word that first appears as a figurative
device, a figurative combination and serves as a new alternative to a certain nhame before becoming a
phraseological combination. Periphrases are deeply preserved in people's memory, and, if they are
often used, they will certainly be turned into euphemism or idiom.

In modern media, the impressive use of the paraphrase combination enhances the pragmatic
power of thought. For example, “Portphel ustagandar” who carry briefcase (officials). When
ordinary citizens like us understand this, why don't important people who carry leather briefcases
understand this? (Kazakhstan Today newspaper, May 25, 2016). Mandat ieleri. (Mandate owners.)
The country will be formed by mandate holders elected by public organizations, local executive
authorities and university professors. (Newspaper “"Egemen Kazakhstan", June 22, 2016). Pogon
takkandar. People in uniform (law enforcement officers). A presidential reserve of people in uniform
will be created in Kazakhstan. (Aikinskaya newspaper, September 6, 2013). Galstuk takkandar.
People in ties (intellectuals). Now, as Mirzek says, people with thick wallets beautifully dressed and
wear ties consider themselves to be intellectuals of the Kazakhs. (Newspaper "Egemen Kazakhstan",
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April 21, 2015). Ala tayak ustagandar. A man with a rod (traffic police officers). People with batons
and financiers say: “The minister talks a lot, not only a year, even ten years later we will charge fines
in multiple amounts!” Does this mean that the minister doesn’t know the laws or is it insatiable
financial system? (“Kazakh voice”, September 14, 2016). Kaltaly alpauttar —(moneybag) rich people.
If a foreign moneybag is allowed to do what comes to his mind and go to lawlessness, then why do we
need a law? (Newspaper "Zhas Kazakh", August 27, 2015).

Here, people with briefcases, owners of mandates, people in uniform, people in ties, a man
with a rod, moneybags are paraphrase combinations.

They are associated with the possibility of knowledge of journalists. That is, through the first
primitive concept of consciousness, caused by the visual perception of officials, deputies, police,
intellectuals, attitudes and attributes of the service. Generally speaking, paraphrases, the formation of
figurative combinations are expressed through simple concepts and associative cognitive units. Or one
attribute is born which is the main indicator of this concept of the knowledge system accumulated in
consciousness through stereotypes (briefcase, tie, shoulder straps, mandate, pockets, baton). The
reader understands who he is talking about, in these paraphrases without thinking. The reason is that
the reader and the journalist have the same background knowledge. The reason is that the simplest
stage of background knowledge is at the level of associative knowledge.

Language is spiritual power. Language and symbol make the image pattern recognizable in the
human mind. Through language, a person can convey his inner world and his emotions. From this point
of view, some readers may understand the meaning of some of the new existing paraphrases, but they
may not pay attention to the fact that these paraphrases can be used for certain pragmatic purposes. For
example, takta otyrgandar — sitting on a throne (akims, bosses). It is necessary to close the question
until those who sit on the throne are fluent in the Kazakh language. They never learn the Kazakh
language. (The newspaper "Kostanay tans"”, June 18, 2011). Kais kreslodagilar — those who sit in
leather chairs (officials). Despite the indifference of people who sit in leather chairs, our historians
observe the life of our countrymen. (“Young woman, February 22, 2016). Bilik tutkasyn ustagandar. —
holders of power (government). Those who hold the power knob love to light a fire with someone else's
hands. (Kazakh literature, November 9, 2014). Tonmoyn bilik. Stubborn power. And when the stubborn
government does not want to admit the truth, the bloodiest events will occur as in Zhanaozen. Stubborn
power is deaf and dumb, and the opposition is not much different. All are “You feed the horse, no you
feed the horse” gentlemen ... Newspaper “Zhas Alash” (November 3, 2015). Bilik butagindagilar. Those
who sit on the branch of power (officials). There is a group of people who are not strangers to those who
are sitting on the branch of power or to ordinary citizens and may appear near each of them at any time.
These are journalists! (Newspaper "Zhas Alash", February 22, 2016).

These paraphrase combinations were chosen by visual perception, and the appropriate
attributes were chosen to describe an object or phenomenon in a negative way. Information generated
by an external influence in the mind is complemented by an empirical human experience. In addition,
ontological fragments of the world arise in a simple image of the world, reflected in the language. For
example, metaphoring of the thought is a basic mental action, a way to learn and show the world. And
it has a tendency to explain new knowledge with the image of "old eyes." For example, the
combination “sitting on a throne” is a paragon, meaning “akims” or “local authorities”. It can be
understood that the “throne” is not a unit that unites the king and the tsars, but describes the current
“leather chairs” in the form of an attribute image of a word. The reason is that in modern spoken
language, somebody gets promoted people say “congratulations on the throne” or “congratulations on
the chair”. Similarly, a leather chair is a figurative combination of administrative activities. The image
is a manifestation of the cognitive model of the human consciousness, the knowledge of reality with
the help of the artistic world. As a rule, the official has a private office, a leather armchair.
Consequently, we know that the unpleasant image of the manager in the mind of the author is stored in
the form of a rocking image on the chair.

According to the research of O. Leontovich, a heuristic approach to the recognition and
assessment of the social environment is being implemented. As a result, stereotypical language
applications appear.[2].

Social stereotypes that arise when evaluating another person in interpersonal relationships, allow
a person to perceive another person. They may look different. This may be the image of a particular
person who is the owner of any positive or negative attribute, the accumulated image of a “manager”,
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“professional”, “journalist”. This image is characteristic of a well-known community of people and is
considered the benchmark of a leader, professional, journalist in repetitive moments in any respect.

Consequently, in modern public consciousness the concept of officials, akims and officials of
local self-government was created not by stereotypes of people who are among the people and think
about them, but by association with the throne and the leather chair. This is due to the fact that these
paraphrases continue to grow in society: those who sit in a comfortable chair, who sit on the branches
of power, wipe their pants in a chair and who seek to sit on the throne.

Public consciousness pays special attention to impressive words. Social consciousness is also
interested in sensational news. Therefore, to attract public attention, the language must be pragmatic. To do
this, the language must have a figurative force, a sense of meaning, emotional tone and expressiveness.

What condition was necessary to become a language? In this regard, the scientist K. Zhubanov
says: “We need time and space for the language. Language cannot live in one period. The language
needs a lot of time. "[3, 86 p.]

Academician O. Aytbayuly claims that “language is the light of life, as a mirror of social phenomena.
Everything that happens in the society appears in a language, and then becomes a national treasure” [4.13b].

The scientist F. Orazbaeva believes that “language is the fruit of human thinking and
consciousness. Language is a social phenomenon ”[5, 250b].

According to A. A. Potebnya in a treadmill, thoughts can only be expressed by a word, and a word
appears only when thoughts are ready to be expressed or become a word [6]. Wilhelm von Humboldt:
“Language should not be considered outside of thinking, and it should be remembered that there is a natural
connection between them. Based on the conditions of the external environment and the human spirit,
language creates an interconnected world of thinking between man and the environment” [7].

Language is the creator of the knowledge of being. According to N. Wali, “to memorize the
knowledge of reality and master it is a complex process. Previously acquired knowledge is put in order,
new gained knowledge is associated with old ones. In the linguistic environment, linguistic personality
influences the formation of cultural and linguistic traditions and their norms. Ethnolinguistic cultural
norms are used in the process of thinking and forming the word. Ethnolingual and cultural norms are
used in thoughts and words and this goes into usage taking into consideration the social and
psychological peculiarities of an etnolingual group [8].

Language is always a link between man and the world. Language describes the image of the
world in human consciousness. But all these arguments should not give a negative idea of whether a
person’s thoughts depend on the national language. Because the language view will depend on the
national outlook, social outlook, worldview of social groups, human personality, etc. In this
connection, the language image of the world is filled with cultural, religious, philosophical, and
scientific views. Consequently, language cannot be represented directly, but through two stages: from
reality to the system of thinking and through the process of thinking to the language. According to the
theory of consciousness, thinking always works before language, but it is expressed in language. That
is why language can be part of a communication and serve as a system for illuminating thoughts.
Consequently, language is not just a form of thought, but an impressive, meaningful expression of it
that complements and reflects the idea.

For the public consciousness, language is, first of all, a natural-social phenomenon that has
arisen as a result of social and historical progress, since there is no language that exists outside of society.
On the other hand, where there is no language, society does not develop well. Language and society are
inseparable. Thus, language is an indicator of the development of society, which reflects the culture of
society, education, spiritual and cultural level of the population. Modern Kazakh society has mastered
the use of expressive exposure, the use of paraphrase combinations, manipulative speech. New
paraphrases, which are used to attract public attention to the media, are gaining stability of the language.

1. Precedent paraphrase: Atymtai Zhomart (sponsors). The Atymtai Zhomart Kostanay
city’s Atymtai Zhomarts did not abstain from the charity event “The Road to School”. (The newspaper
"Kostanay tany", August 31, 2016). Kara basyn kuittegen Karabaylar (officials), who thinks about
his advantage. Finally, at that time, the number of karabays who robbed the state property, wrote lies,
took advantage from privatization by making out for themselves kindergardens and clubs increased.
(The newspaper "Native language”, September 10, 2015). Zhantyktar (representatives of the
executive body, deputy). This was done by clumsy Zhantaktar who are ready to cut off the heads.
(Newspaper "Halyk", August 9, 2015).
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2. Metonymic paraphrases: Karakozder are Kazakh children. Karakozder — went overseas.
There is a lot of talk about Kazakh children sold abroad. Some thoughts lead to positive. Other
thoughts are shocking. (Newspaper "Zhas Kazak", May 17, 2015). Karadomalaktar — Kazakh
children. Karadomakaltar, who studied the football alphabet at the Botafogo Academy in Brazil,
returned to their homeland. (Sports newspaper, April 20, 2015). Zhautankozder — orphans.
Zhautankozder in a foreign country. (Astana Akshamy newspaper, March 14, 2015).

3. Metaphorical paraphrases: Asyldyn synygi — descendant. We wish the Kazakh writer,
the son of the hero, asyldyn sonygi, the son of his people, to go to heaven ... (Alash Ayasy Newspaper,
November 12, 2012). Temir tulpar — this is a car. In Taraz, one girl sat down on Temir tulpar hit
several people, one by one. (Newspaper "City and Steppe"”, April 19, 2015). Kara altyn — oil, was
originally coal. Compared with the last year period, oil sales were increased eight times to 460 barrels
per day. (Newspaper "City and Steppe”, April 19, 2015). Araldyn ak altiny — salt. Araldyn Ak
Altyny (white salt) of the island is currently sold on the domestic market of Russia, Kyrgyzstan and
the country. (Newspaper "Syr boie", September 14, 2016). Zhaman Auru is a cancer. Zhaman auru
devours. (Newspaper "Zhas Alash", August 10, 2016).

4. Emergency paraphrases: Caltaga Salgyshtar — the one who gives a bribe. We have to
vote for the honest people who think about the future of their country and not these Caltaga Salgyshtar.
(newspaper "Dat", February 5, 2015). Kokesi barlar — those who have support. Kokesi barlar have
expensive numbers on their cars. If we consider that the green light is always on for kokesi barlar, it
will not be difficult to understand what the matter is. (Newspaper "Alash Ainasy". June 12, 2012).
Zhugensiz zhurgizushiler — those who drive cars in untargeted condition. There was a lot of
zhugensiz zhurgizushiler, for two days the guards stopped the driver who violated the rules of the road
more than 800 times. (the newspaper “Kostanay taky”. September 19, 2016). “Kyzyl zharykty”
kystyrmaytyndar — those who violate the rules. “Kyzyl zharykty” kystyrmaytyndar must be fined.
And those who violated the rules need to apply harsh measures. (Zaman newspaper, October 30, 2013)
Kalta kakatyndar — thieves. In buses, the number of Kalta kaxatyndar using the fact that the buses
are always crowded are not decreasing. (Astana newspaper, September 3, 2016). Auzy oshakta, murny
murzhada bolgan — those who smoke. For the fact that our girls who are auzy oshakta, murny
morzhada cut braids, pierce their noses, erasing everything spiritually — valuable, walking in open
clothes we shouldn’t blame the weakness of the Chinese rubber but blame the weakness of our iman.
(Astana newspaper, June 6, 2015). Ozge tilde shyldirlegen — speaking not in the native language. We
see every day and are disappointed by a generation who are not far from the hearth created by a
stubborn daughter-in-law chattering in a hon-native language and our weak-willed boy whose shoulder
touches the heel of his wife, and the thing that not the instructions and advice reached them, but only
the yellow sadness of the grandparents makes us unhappy. (newspaper "Turkistan" June 9, 2016).

5. Phraseoperiphrases: Kazannin kulagin ustagandar (those who hold the ear of a cauldron)
are financiers. Corruption in the country is largely associated with those who hold the ears of a
cauldron. (Newspaper "Turkestan", April 28, 2010). Auzy kuygender — people who are deceived. The
auzy kuygender, those who suffered from medical error, who lost their health and who lost their lives,
from hopelessness go to healers with the last hope. (The newspaper "Turkestan", January 24, 2013).
Tymedeydy tuyedey etetinder. — those who are looking for a sensation in the politics of Kazakhstan,
and making an elephant out of a fly, Yerlan Idrisov urged them to be more serious. (Newspaper "Zhas
Alash", December 24, 2016). Otirikti Suday sapyratyndar are entrepreneurs who feed with promises.
The head of the state said that there would be no changes in the financial market: “We must believe
the words of the official representatives of the law and not just who talk a lot.” (Newspaper "Zhas
Alash", April 20, 2015). The winners were outstanding businessmen. As long as we know, they
deceived people by saying that they would buy them lands and houses. One of them is the director of
Aruzhan-Invest LLP. (Newspaper "Halyk", November 27, 2014).

Ultimately, the public mind tends to take on new paraphrase use age. This is because the
imaginative use of ideas influences the reader’s background knowledge, logical knowledge,
psychological perception, mood, and spiritual world. Various reactions are formed in the reader: they
support, complain, thank, say, they are surprised, satisfied or dissatisfied. New paraphrases in the mass
media are aimed at a true illustration of political and social situations. That is why accurately
describing validity of paraphrases began to be widely applied. Journalists who have noticed this often
use occasional paraphrases to achieve pragmatic goals, such as sharp criticism, puns and to attract
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public attention (manipulation). Consequently, new applications of paraphrases in terms of content and
appearance in the public consciousness will be widely used only after passing through the assessment,
emotional, cognitive, and psychological absorption processes.
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TepMuUHBI B CTPYKTYpe KOMIIO3ULMH. VI3MEHEHUSI IPOMCXOSINE B COLMATIBHON JKU3HH 32
nocnenuue 20-30 ser: pazBuTHe B 0071aCTH HAyKH, TEXHUKH, 0Opa3oBaHNe HOBBIX CEKTOPOB IO 3TUM
HaIIpaBJICHUAM — BCE 3TO (BCE 3TH (DAKTOPHI) BEACT K MOSBICHUIO HOBBIX TEPMHUHOB, 00OTAIIEHUTO UX
CTPYKTYPHO-CEMaHTHUYECKUX 3HAYCHUIL.

IIpoueccs! n3y4yeHus y30€KCKOM JIEKCUKU M PEYH OTPa’KAIOTCSI U BO MHOTMX HAay4YHbBIX paboTax.
[IprBeneHHBIE BhIIIE ONPEAETIEHUS B TEPMUHOIOTUH YKa3bIBalOT HA TO, YTO OHH MOTYT OBITh:

1) PaBHbI c10BaM (BBIPAXKATHCSI OJJHUM CIIOBOM);

2) PaBHBI CJIOBOCOYETAHUAM (COUETAHMSIM CIIOB).

TepMHUHBI UMEIOT OIHO 3HAYEHHE HE3aBUCHMO OT TOTO, YTO OHH MOTYT COCTOSITH M3 OIHOTO
CIIOBA, CIIOKHOTO CJIOBa WJIM COYETaHWs CJOB, MM MNPEACTABISIIOT OOOOIIEHHYI CEMaHTHKY
MOCPEACTBOM  CJIOXHBIX CJIOB, HAalpUMeEp: UHPOPMAYUOHHAS KOMMYHUKayus — axbopom
KOMMYHUKAQuusAcy, aboHeHm-poymep, 6eh-0oKyMenm — 8eb-xyxcoicam, ¢hainogvili cepgep — ¢haiin
cepeepu, OUCKOBbLIL HAKONUMENb — OUCK-MYNAd2UY, Hadu-namsams — Qadu-xomupd.

Msl paccmoTpenr HHGOPMAaLMOHHO-KOMMYHUKAIIMOHHBIE TEPMHUHBI, COCTOSILIUE M3 OIHOTO
CIIOBa, a TAaK)K€ M3 COUYeTaHUs cJIoB. Jlasee MOXET BO3HMKHYTh BOIPOC O TOM, KaK CO34alOTCS
TEPMHHBI U3 COYETAaHUM CIIOB U KAKOBBI UX CBOWCTBA?

1) Tepmunsi-coueranus. Kakue 310 TepMUHBI?

2) KakoBBI CTPYKTYPHO-CEMaHTHYECKHE OCOOCHHOCTH TEPMHHOB-COUYCTAHHIA?

3) TepMUHBI-COYCTAHHS MM HA3BAHUS-COYCTAHMS?

4) MOXHO JIM COKpaIiaTh TEPMUHBI-COYCTAHUS?

[lepeiinem x oTBeTaM Ha AaHHBIE BONPOCHL. UTO 32 TEPMUHBI TEPMHUHBI-coueTaHUs? KakoBbI
ux crneun(uuecKkue CTPYKTypHbIE U CEMaHTHUECKHE 0COOCHHOCTH?

B mocneanee Bpems B cloBapsiX pasziMYHBIX OOJIACTEH HAayKH M O0Opa30BaHHUs, B CIOBapAX
npoQecCHOHANBHBIX TEPMHUHOB MOKHO HAOJIOAATh YBEIWYEHHUE KOJIMYECTBA TEPMUHOB, PAaBHBIX
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coueTaHusiM cJoB. B yacTHOCTH, B 3TOH cdepe OOnbIIyi0 WHPOPMALUIO MPEAOCTABISIIOT CIOBApH B
cdepe nHPOPMALTMOHHO-KOMMYHUKATNOHHBIX TEXHOIOTHH.

OOIIEen3BecTHO, YTO B SI3BIKOZHAHWM W CIIOBA, M CIIOKHBIE CJIOBA CUMTAIOTCSI PaBHONPAaBHBIMU
SI3PIKOBBIMH €JIMHHULIAMH, UX UCIIONIB3YIOT B PEUH B Ka4eCTBE FOTOBOIO JIEKCHUECKoro Matepuaia. Ho He B
ciy4ae cjaoBocoderanuil. MIx oOpa3zoBaHue B peUd MPOUCXOAUT IO OMPEACICHHBIM HopMaM. KOMITOHEHTBI
CJIOBOCOUETAHUS IPAMMATHYECKH B3aUMOCBSI3aHBI MEKAY COO0H. ITO CHHTAKCUYECKUH MPOLECC, SIBJICHHE.

TepMHHBI — 3TO JIEKCUYECKUI MaTepuai, OHH, MPEK/E BCErO, BBHITOIHIIOT HOMUHATHBHYIO
¢ynkuio. Uto e HacueT S3bIKOBBIX SBJICHUHN?

Moryt nH SIBIATHCS SI3BIKOBBIM JIGKCHYECKUM MaTEPUAIOM TEPMHUHBI, KOTOPBIE MPEICTABICHEI
B BHJIE COUCTAHUU CJIOB M MOSBIISIIOTCS B PeUM (S3bIKE) B KAUECTBE CHHTAKCUYECKOTO SIBIICHHS, KaK
OHU TOSIBIIAIOTCA?

[Ipexne Bcero, OCHOBHAs MPUYMHA TOSBICHUS TEPMUHOB-COUETAHUN CBSI3aHA C TEM, YTO OHH
0003HAYAIOT WM YTO BBIpaXAIOT. B ciyuae HEOOXOAWMOCTH OIMCAHHUS, OXapaKTepPU30BaHMUSI
00BEKTOB  KaKoi-muOo oOnacTH, cdepbl, MPOMBIIUIEHHOTO O00OpY/IOBaHUsI, HHCTPYMEHTOB,
MaTepHaJoB C TOYKH 3PEHUS MX OTHOLICHHS K CHCTEME HIIM CTPYKTYpe CHCTEMBI (YCTPOWCTBA) Tepe
MPOCTHIM CIIOBOM JIA€TCS CIIOBO-ONpE/ICICHHE.

TepMHHBI-COYETAaHMS, COCTaBJICHHBIE TI0 MOJIEIHU «OIMpPECIISIOIee-OMPEACIIeMOe, COCTABIISIOT
80% Bcero KommuecTBa TEPMHHOB-codeTaHHii. OCTaJbHOE Malloe KOJMYECTBO COCTABIISIIOT TEPMHHBI
JIPYTOro THIA MOJIEIH, HATIPUMED, TEPMHUHBI, B KOTOPBIX YIPABJISIONINM CIIOBOM SIBIISIFOTCS JOTIOIHEHUS,
O0CTOSITENTLCTBA,  TJIArONbl. T EpPMHHBI-COUETAHHS, COCTaBJICHHbIE TI0 MOJIEIU  «OTpeEIeIsromiee-
ONpeIeNsieMOe» BCTPEUatoTes U B APYruX si3bikax. OcoOSHHO B SI3bIKAX, PACIIPOCTPAHEHHBIX TI0 BCEMY MUPY
— pycckoM U aHrymiickoM. OOerdenrie ux repeBojia I MPENICTABICHHUS B CIIOBAPSIX SBISIETCS O0BEKTOM
BHHMAHHSI SI3BIKOBEIOB JIPYTUX SBBIKOB: «OJIHA U3 aKTyaIbHBIX NPOOJIEM TEPMUHOIIOIUH — BBIOOP MOJIEN
TEPMHUHOOOPA30BaHUs TPH CO3JaHAM HOBOrO TepMHUHA. [Ipy repeBoyie aHTIIOA3BIMHOM TEPMHUHOIOTHH
(ocoOeHHO KOT/Ia aHTJIMHCKIE TEPMHUHBI YK€ CHA0XKEHBI ONpEe/ICHUSIMI ) YacTO BO3HUKACT UCKYIIICHHE HE
CO3/IaBaTh HOBBIM PYCCKMM TEPMHH, a HCIIONH30BATh BMECTO HEr0 KPAaTKUM «IIepecKasy OINpeesieHus
KoHIIenTa. Tak, HanpuMep, POIFIICS PYCCKHUM TEPMHUH — MUHK-TIpIIoxerHue (anrit. gadjet)» [1].

B ob0mem psae TEPMUHOB-COUYCTAHMA OTHOCHTEIBHO MaJl0 TEPMHUHOB-COUYCTAHUH,
IIOCTPOEHHBIX 110 MOJENIH «oIpeesstomiee-onpenensiemoe». OmnpenensieMoe obOpasyercs IIyTeM
no0aBlIeHNs K CYIIECTBUTENbHOMY ad¢duKca —HUHT pPOJUTENBHOrO majaeka. M3BecTHo, dYTO
OTIpeIeNIeHe MOYKET HCIIONB30BaThCs ¢ adrkcom —HUHT (co 3HaAKOM) U 0e3 addukca (6e3 3HaKka). B
000X ciyJasx, IPeKIe BCEro, OIPEAEIIeMOe — IIaBHOE CIIOBO COIIACOBBIBACTCS C ONPEAEISIFOLIIM
CIIOBOM U K HeMy IpucoenuHsercs adhuKc B COOTBETCTBYIOMIEH dopMme.

Bo-BTOpBIX, HE3aBUCUMO OT MPUMEHEHMS, XapaKTepHON YepTON MOAUUHSIONIErO SIBISETCA
COOTBETCTBHE, IPHHAMICKHOCTh, OOJajaHue CHeuu(pUUEeCKMMU CBOICTBAMHU 110 OTHOLICHHIO K
3aBucUMOMY cinoBy. Hanpumep: abonenmckas cemv — abonenm mapmozu, UHGOPMAYUOHHASL Cemb —
axbopom mapmoau, coOCmeeHHUK uHgopmayuu — axbopom MyaiKoopu, UHGOPMAYUOHHBIL NPOOYKI —
axobopom maxcyiomu, UH@OOPMAYUOHHAS IKOHOMUKA — AXOOPOM UKMUCOOUEMU, UHPOPMAYUOHHBI
DPBIHOK — axbopom 6030pu, UHDOPMAYUOHHOE 0OUEC80 — axOOPOm HCAMUAMU, NPOULUBKA Cemu —
MApMOK, 4OKU, Cemesoll WHYp — MAPMOK, WIHYPU, NAYMUHA NOJISL — MAUOOH MYPU, CUCeMAd nepeoaiu —
YmMKA3UW MU3UMU, UHGOPMAYUOHHASL cUCmemMa — axoopom musumMu, Habop NPoSpamm — 0acmypiap
dacmacu, uHgopmayuonnas 6asa — axoopom bOazacu, NPoOSPAMMHAA NAHENb — OACMYPUll NAHEND,
0bmaHn aboneHma — abOoHeHm ando8u, OAHK UHGOpMAYUU — MABLIYMOMAAD OAHKU, CHYMHUK C8A3U —
anoxa uyndowu. Ha naHHBIX mpuMepax BUAHO, YTO K 3aBHCHMOMY CJIOBY HE CleLyeT NOOaBISATH
addurc — Huar. HOo B TaKMX COYETAHMSX KaK «OblXaHUe» comvl (COTAHUHT «Hadac ONUILINY), YmeuKa
utghopmayuu (aXOOPOTHUHT CHU3HILH), KOHQuUIeryuaivHas ungopmayus (axXxO0pOTHUHT MaxHIAIUTH),
uckaxcenue uzobpadxcenuss (TACBUPHUHT Oy3uiuinv) HeoOxomuMm ad(UKC — HUHT s Pa3bsICHEHUS
3HAa4YeHUS] TEPMUHA, JUIA TOKAa3aHUS COBMECTHMMOCTH MOAYMHSIOLIEIO C 3aBUCHMBIM CJIOBOM. B
TEPMHUHAX-COYETAHUSAX, IOCTPOECHHBIX II0 MOAENH  «OJUMHSIOIIES-3aBUCUMOE»  JIEKCHKO-
CEeMaHTHUYECKHEe M MOP(OJOrMYecKHe OCOOCHHOCTH KOMIIOHEHTOB COYETaHUS BIHMSIOT Ha
ynorpeOieHne noguuHsomero (omnpenenstomniero) ¢ adpuxkcom miu 6e3 adduxca. OmHako, npu
BBIOOpE MOZENN TEPMHUHOIOTUU CYHIECTBYET TEHICHLUS YNPOIIEHHS (KOMIIAKTHOCTH), TO €CTb He
ucnonb3oBanue adurca —HUHr. B uTOre 3HaveHHe, KOTOPOE JOIKHO OBITH BBIPAKEHO «TYCKHEET»
MOSIBIISIETCS. pa3Hasi MHTEpIpeTaluyrs TOJIKOBaHHUA 3Ha4YeHHs. Hanpumep, TepMHUHY «uH@OpmayuoHHas
bezonacnocmvy  (axOopor xaBdcuzmuru) maroTcs  ciaenymompe ToiakoBaHus B - «CiioBape
WH(POPMAITMOHHO-KOMMYHHUKAIIMOHHBIX TexHoaorui» (2004 r.):
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1. OGoOuIeHHbI XapaKTep BBIHOCIMBOCTH K CIy4alHO BO3HUKIIMM Yyrpo3aMm (puckam) y
cOOCTBEHHHMKA WH(POPMAIUH.

2. 3ammuieHHOCTh HH(GOPMALMOHHON U MOJIEPKUBAIOIIEH HHPPACTPYKTYPHI.

To ecTb, 31ech TOBOPHUTCS O IBYX 00CTOATENHCTBAX:

JlomkHa i ObITh MH(pOpMaIus Ajs aapecata Oe30MacHOW Wi MHGpopMaIus JI0DKHA OBbITh
obe3omaceHa OT BHEMIHHMX yrpo3. Ecim B cocTaBe TepMHHA «HOAYHHSIONIEE» YHOTPEONsieTcs C
adpdukcom —HHMHr (Kak B NpUMEpPe «axOOpPOTHHHI XaB()CU3IMIH»), TO OH OyJIeT COOTBETCTBOBATh
PYCCKOMY BapHaHTy M 3HaUCHHE TepPMHUHA OyeT 00Jiee TOUHBIM: «3alUTa HHPOPMAIHH.

B mnoBcenHEBHOM KU3HM Kbl U3 HAC CTAJIKHBACTCS C HEXENATeNbHOW MH(popMalueid. B
TaKOM cJydae CIeAyeT YIOTpeOIsITh BhIpaKEHHE «3alliTa OT HeKelnaTelbHOH HHPOPMAIIU», TOYHEE
(a *MeHHO) ynoTpebieHre MOTUMHSIONIEro ciosa ¢ ahdukcom —aH OyJeT yMECTHBIM.

MOXXHO BCTPETUTHh TaKHE TEPMUHBI-COUETAHHS, MOCTPOCHHBIE MO MOJEIH «IIOAYHHSIOIIee-
3aBHCHUMOE», TMPH aHajHh3€ KOTOPBIX MOXXHO HECOMHEHHO YTBEPXkKJaTh, YTO BHIOpaHHAas MOJEJb
«TOTUMHSIOIIEE-3aBHCUMOE» BEpHA.

Paccmorpum TepMUHBL:

«Kypuw xyzeameuyur» n «Xaso mapnosuy

Hcnonp3oBaHue cleayrommx MoJeNeil, Mbl cuhTaeM Oolee IenecooOpa3HbM. BmecTo
«K¥pum Ky3raTruyam» (3pUTeIbHBIA pa3apakuTenb) Moaenb «KYpunmHn Ky3raTrudy, BMECTO «XaBo
TapHOBMY (BO3IYIIHBIH KeN00) MOJIeNb « XaBOJaH TAPHOBY.

[Ipu ykazanun ocoOEHHOCTH Hanbosee OTIIMYNTENFHOTO 3HAUeHN COUYeTaHUH ThTa (MOJIEIH)
«IOTYMHSTIOIIIEEe-Olp eNIENSIoIee+onpeieNIeMoe», HYKHO YACIUTh BHUMaHUE HAa TO, SBISETCS JIU
KOMIIOHEHT HMCKOHHO y30€KCKMM WJIM 3alMCTBOBaHHBIM. Kak mpaBWiio, CIIOBO-TEpMUH,
3aMMCTBOBAaHHOE M3 JIPYroro si3bIKa, MpeTepreBacT MpoIecC aCCHMHIISINN, TO €CTh OHO Cpa3zy «He
nprKuBaeTcs». Jlaxke eciii TepMHHBI, paBHBIE COYETAHHSM, MOCTPOCHHBIE IO JIBYXKOMITOHEHTHON
MOJIENI  «OTpEAENIoniee+3aBUCUMOE» B OCHOBHOM  SIBJSIIOTCS  IIPOAYKTaMH  TepeBona
(kanpKUpOBaHMs),  aHAIW3  TMPHUMEPOB  IOKa3blBaer, YTO 10  CTaHAApPTy  MOJIENHU
«onpenensoneetonpenenseMmoey (¥30ekua nuzoda) acCUMUIALUS (MPYKMBAHHE TEPMHHOB) TaKOIro
THIIA TEPMHUHOB, B Pedb TaHHOW 00JIACTH M, BOOOIIE, B JICKCUKY HMPOUCXOAUT 3(h(HEeKTUBHEE.

[MpuBeneM mpuUMepbl YUaCTHS CJIOB UCKOHHO y30€KCKHWX M MHOCTPAHHBIX (3aMCTBOBAaHHBIX)
CJIOB B COCTaBe TEPMHUHOOOPA3YIOIIeH MOJIENH «IIOAYNHSIONIee+3aBHCMUO0e»:

1. Ob6a KOMITOHEHTa COYETaHHS SBISAIOTCS y30€KCKMMH CIOBaMH. TakuX TEPMHHOB HEMAJIO,
CTHJINCTUYECKH HE 3aMETHO, YTO OHHU SBIIIOTCS MPOAYKTaMH TiepeBona. Hampumep: ymrxaszuu
KoOuausmu — cnocobHOCmb nepedauu, aioka Uyr0oulu — CHYMHUK C643U, 0acmypiap oacmacu —
Habop npozpamm, axoopom Mu3UMu — UHOOPMAYUOHHAS cucmemd, V3amuul Musumu — cucmemd
nepeoauu, MatooOH Mypu — NAYMUHA NOJs, MAPMOK YOKU — NPOULUBKA CemU, aXOOpOm HCAMUAMU —
ungopmayuonnoe obwecmso, ax6opom 6030pu — UHGOPMAYUOHHBII PHIHOK, AXOOPOM UKMUCOOUEMU
— UHGOpMAYUOHHAA DKOHOMUKA, AXOOPOM Maxcylomu — UHQGOPMAYUOHHBIL NPOOYKM, axbopom
MAKOHU — UHGDOPMAYUOHHOE NPOCMPAHCMEO, AXOOPOMHUHE CUULUU — YIeuKa UHGopmayuu.

2. OguH W3 KOMITOHEHTOB COYETaHUS SIBISCTCS «IOJYHHSIOIMIAM — OMPEHEISIONIMY I
3aBUCHMEBIM — WHOCTpaHHBIM. Hampumep: aborenm mapmosu (abonenmckas cemv); abOHeHm an008u
(obman abonenma);

Abonenm+Hune mepmunany (mepmuHan aboHenma),

Komnvromep Kannobaueu (komnvromepHoe MOUEHHUYECME0),

Tona onmuxacu (8010KOHHAS ONMUKA);

Kommynuxayus mapmogu (KOMMYHUKAYUOHHAS cemMb);

OHnnaiin muzumu (cucmema OHLAUH).

CioBo «aOOHEHT» CYILECTBYET B COBPEMEHHOM JIEKCHKE JIOBOIBHO TPOAOIDKUTENBHOE BpeMst. OHO
BOIILIO B yIOTpeOIIeHNe BMECTE CO CIIOBOM «TelehoH». B mocrneHee Bpemst ClioBa «KOMITBIOTEPY, «TEPMUHAID,
«WHTEPHET» BOIILTH B MaCCOBOE YITOTPEOICHNE HApSTy C IPEAMETaMHI, KOTOPbIe OHA 0003HAYAFOT.

Tepmunsl «abonenm andosuy (00MaH abOHEHTA), «kKomnbromep Kaiiooaueuy (KOMIbIOTEPHOE
MOLIEHHIUYECTBO) BOSHHUKIM OJHOBPEMEHHO C COMYTCTBYIOIIMMH OOCTOSTEIBCTBAMH M 00O3HAYarOT
ciequ(pryUecK OTpULIaTeNbHBIE COOBITHS, BO3HHUKILHUE B 3TOH cdepe.

3. TepMuHBI, TOCTPOEHHBIE IO MOJENH «IIOIYHMHSIOIEE-ONPEACAIONIEe+ONpEneIsIeMoe
COCTOSIT, B OCHOBHOM, M3 JIByX KOMIIOHEHTOB, 3aUMCTBOBaHHBIX U3 QHIJIMHACKOT'O SI3bIKA.

Mogenp uX CBsI3M «y30€KCKas», TaKk Kak B OONBIIMHCTBE CIIy4aeB «IOAYMHSIOLICE-
onpezensomee» npuHUMaer Oe3adpPukcHylo QopMy pOIMTENHHOTO Majeka, a I[TOAYMHAEMOe

14 4(16), June 2019



International Journal of Innovative Technologies in Social Science ISSN 2544-9338

yrnoTpebinsiercss B Gopme ¢ aphuUKCOM TpEThero Juila AUHCTBEHHOIO YHUCIA, TO ecTh ad(hUKCOM
BJIaJIeHHUA. JTO B CBOIO OUepeab o0sierdyaeT acCHMIIISLIIO TEPMUHA B Y30€KCKYIO Peyb.

Hamnpumep: unmeprem-nposatioep — unmeprem nposaiioepu, smuxem UHMepHema — UHmepHem
ImuKemy, UHMeEPHem-cepeep — UHMEPHEem Cepeepy, UHMEPHeM-NOPpmanl — UHIMEPHEm NOpma,
UHIEPHEM-UHKYOAMOp — UHMEPHEM UHKYOAmopU, CNeKmpaibHblll PediceKyus — CHeKmp Pexcekyusicu,
2e0Mempusl AYELKU — SYEUKA 2e0MempusiCcl, QYHKYUL NPOGUIUPOBAHUS — NPOGUATAWL DYHKYUACU.

[IponomkuM oTBEUaTh HA HEKOTOPBIE BOITPOCHI:

3) CylIecTBYIOT TEPMHHBI-COUCTAHHS, CYILIIECTBYFOT JIM HAa3BaHMUSI-COUCTAHUS (VITH BBIPKEHHS)?

4) TepmuHbI-coueTanust (MM Ha3BaHUSI-COUCTAHUS) ITO SIBJICHUS S3bIKA UK pedn?

Ecnu nuckyTtupoBaTh HEe O ClIOBax-TePMHUHAX WJIM HAa3BaHUSX-COUCTAHUSAX, a O TEPMHHAX-
COYETaHMsIX, TO MOSBIICHWE HOBBIX TEM /ISl CIIOPOB, PAa3MBIIUICHHH OylleT ecTeCTBEeHHBIM. Tak Kak
COYeTaHHE CIIOB CTPOUTCS HA OCHOBE I'PAMMATHYECKOr'O COMOAYMHEHHs (NMOAYMHEHUS), 3HAYUT B
COYETaHHH JOJKHO OBITh IPaMMaTHYeCKOe 3HAUCHHE.

Ecnu erme pa3 mpocMoTperh Bee Halll MBICIH W HAOIIOICHUS 110 BBHILICH3IOKEHHOMY aHaJIH3Y,
TO CJIEAYET:

1. B TepMmuHAax, TOCTPOSHHBIX IO MOJIEIHM COYETAHHWH, HET, MPHCYLIIMX MPEIJIOKEHUIO
MPHU3HAKOB (3aKOHUYEHHAs] MBIC/Ib, MHTOHAIIMOHHAS 3aKOHYEHHOCTh). OHHM MOTYT Y4YacTBOBaTh B
MIPEUIOKEHNN TOJBKO B KAUYECTBE €r0 YacTH (WiIeHa MPEIOKEHU).

2. lmeer HOMUHATHBHYIO (DYHKIIHIO, T.K. 0003HAYAIOT TOYHOE MTOHSATHE B KaKoW-T1bo cdepe.

3. M&I mpocMoTpenu Hanboliee 4acTo BCTPEYAIONIUICS BUJI TEPMHUHOB-COYETAHUH — MPOCTBHIX,
COCTOSIIIMX M3 JIBYX CIIOB (MHOI/Ia OJIMH W3 KOMIIOHEHTOB MOJKET BBITIISZECTh KaK: COYETaHUE JIBYX
CIIOB, CIIOXHBIX CIIOB, COKpalleHHBIX ciioB). Ho, HecMOTps Ha 3TO M Ha TO, YTO OHU HMEIOT
aHATMTUIECKOE CTPOCHHE. DTO MPOCTHIE COYETAHUSL.

4. TlpoaHanu3upOBaHHBIE MPHUMEPHl IMOKA3bIBAIOT, 4YTO COYETAHHS HWMEIOT IEJIOCTHOE
rpaMMaTHKO-CEMaHTHUYECKOE SMHCTBO. M mosToMy 0003HauaroT onHo NoHsTHE. Hanpumep: cozdanue
cemu — mapMOKHU MAWKUTL SMULL, USMEHEeHUe YaACMOmbl — YACMOMAHU Y32apmupuil, CKIOHHOCHb K
nepedave — YmMKazuuiea MOUULIUK, MUKPONPOSDAMMHOE YNPAGIEHUEe — MUKPOOACTYDAU OOWKADY8,
K68AOpamypHulil KaHal — K8AOpamypasuil Kauai, UH@GOPMAYUOHHbIE YCayeU — axOopom Xuzmamiapu,
eduHcmeo mapuguzayuu — mapugrauws Oupauey, UHGOPMAYUOHHOE NPOCMPAHCMBO — axbopom
MAKOHU, OOKYMEHMUPOBAHUE UHPOPMAYUU — XYHCHCATIAUMUPUTLAH aXO0POm T T.JI.

5. TepMHHBI-COUETAHHMS, TAKKE KAK CAMOCTOSITENTbHBIC CI0BA (S3BIKOBBIC S/IMHUIIBI) YUACTBYIOT B
MPEIUIOKEHUN KaK WieH mpeiokenus. Hampumep: 1) crabmiibHOCTh HHGOPMAIMOHHOTO MPOCTPAHCTBA
3aBHCHUT OT MHOTHX (haKTOPOB; 2) JUTs pa3MEIICHHs CaiiTa B MHTEPHETE HY)KEH HHTEPHET-CEPBED.

6. Ha Ham B3risii TEPMUHBI-COUCTAHUS B OOINBIICH CTEMEHW CTPEMATCS K TOYHOCTH B
OIpEe/IeTICHUH TOTO MITH MHOTO MPEAMETa, SIBIICHUS JeHCTBUTEILHOCTH, 000PYAOBaHUS, YeEM TSPMHUHBI -
cnoBa. VIMEGHHO Takoe CTpEMIICHHE MOTJIO CTaTh NMPHYMHOW TMOSBICHUS B SI3bIKE, PEYH TEPMHHOB-
COYeTaHHi (CMOTPUTE Ha BEIIICYKa3aHHBIE IIPUMEPHI).

7. CtpemiieHHE K TOYHOCTH OOBSCHSETCS TEM, YTO KaXbli KOMIIOHCHT COYCTAHUS HMECT
CBOIO (DYHKIIUIO, © BMECTE HECKOJBKO KOMITOHEHTOB CTPEMATCS K €IMHOMY 3HAYCHUIO. A UMEHHO
OIpeIeIIsIIoIee ONPeeNsieMOe YTOUHSACT 3HAaUCHHE TIIABHOTO CIIOBA, TEM CaMbIM CY)Kas pa3HOUYTCHHE
TEPMUHA-COUCTAHUS:  UHMEPHEM-NOPMAL,  3aWuma Om  GMeAmenbcmea — — XATAKUMOAH
XUMOSLIAHSAHTIUK, UZTYUEHUe 6 CYOeapMOoHuKe — cybeapmonukadazy Hypaanuw v p. (CJIoBa «mopTa,
«UBTYYCHHUE) SIBIIIOTCS] TEPMUHAMH).

8. Takke KaK M CIOBa-TEPMHHBI, TEPMHUHBI-COUCTAHUS (TCPMUHBI-BBIPAKCHHS) HE JOJKHBI
OBITh SMOITMOHAILHO OKPAIEHbl M HE JOJDKHBI 00J1aJiaTh OCOOCHHOCTSMH MojanbHOCTH. Ho, ecTh
OYCHb MaJjoe KOJIMYECTBO TAKHX TEPMHHOB-COUCTAHUHN, KOTOpbIE WMEIOT OMOIIMOHAIBHO-
AKCIIPECCUBHYIO OKpaIlleHHOCTh. Hampumep: nedocmynrnasn 30na — Kkabyncus 30Ha, «ObIXAHUE» COMbl —
comanune «Hagac onumuy», 0oman aboHeHma — aboHeHm andosuU, KOMNLIOMEPHOE MOULEHHUYECEO —
Komnviomep Kainobnueu, YMHuIL uHmepgetic — axii unmepgeric, UHGOPMAYUOHHBLU KOIIANC —
axbopom  4anaAMCOHAUSY WMEIOT OTHOCHUTENBbHYIO OKpacky. OHH TOSBWJIMCH B Ipolecce
3aMMCTBOBaHHS TEPMUHOB U3 APYTHX S3BIKOB MOCPEACTBOM KaJIbKUPOBAHMUS.

[lpyumHBl KCTIONB30BaHMS AHMIIMLM3MOB B MpoLiecce OOOTallleHHs! TEPMHUHONOTMH Ha JAHHBIA
MOMEHT SIBJISIOTCS] 0OBEKTOM BHUMAHUS PYCCKUX JIMHTBUCTOB. HekoTOpBIe U3 3TUX MPUYMH 3aMMCTBOBAHUS
AHTJIMIM3MOB B Y30€KCKYIO TEPMHUHOJIOT IO MH(POPMAIMOHHO-KOMMYHHUKAIIMOHHBIX TEXHOIOTHIA:

1. OrcyrcTBHE COOTBETCTBYIOLIETO NOHATHS B KOTHUTHBHOM 0a3e sI3bIKa — peLenTopa.
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2. TeHneHIMs 3aKIFOYAIOMIASACS B TOM, YTO IICNBHBIN, HE PACUJICHECHHBIH Ha COCTaBIIAIOIINE
00BEKT U 0003HAYATHCS IOJDKCH IIETbHOY», HEPACWICHEHHO, 8 HE COYCTAaHHEM CJIOB.

3. 3auMCTBOBaHUs JieTde MPOM3HOCATCS, KOpOdYe, MpO3pavyHee MO CBOCH STHUMOJIOTHUH,
KOHKpETHEe 10 ceMaHTuke [2].
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Beryn.  AKTyanbHICTH  JOCTIDKEHHS BHKIMKAHA BIIPOB3/DKEHHSAM, OCTaHHIM dacom, imel
0COOMCTICHO-OpIEHTOBAHOTO PO3BUTKY AiTel. st oOrpyHTYyBaHHSI BUOOPY HAIPSIMKY PO3BUTKY HEOOXiTHO
JOCTIDKYBaTH BelMukuid o0csr iHdopmarii. [lpencrapmsstoun iHGopMarito SK TMOTIK 3HAHB MOMKIIMBO
BHUKOPHCTOBYBATH ITPUHITUITA | METOM JIOTICTHKH, SIK HAYKH 1 IPAKTHKH, 1[0 BUBYAE TIOTOKOBI TPOIIECH.

B ocrtamHi pokM B TICHXOJNOTii PO3MIANAEThCA CYO'€KTHBHHN MiAXiA, B SKOMY JIOJWHA €
AKTUBHUM CY0'€KTOM BJACHOTO JKUTTS, IIEPETBOPIOE caMa cede 1 CBif JKUTTEBHA IPOCTIp,
BiJIIIOBiIaTbHA 3a CBill BUOIp B Pi3HUX KUTTEBUX CHUTYAIlisIX 1 OCOOMCTICHUN pO3BUTOK. Takuii mimxin
NPURHATHUHN AJIS1 AOPOCIIO] JIOAMHM, IO BXKE MA€ KUTTEB1 cTpeMIliHHS. | 3aBaaHHS, sIKe CTOITh Nepen
HUM — 1€ BUOiIp OOIpYHTOBAHOrO aJbTEPHATHBHOTO PO3BUTKY.

[IpoGnema >xutTeBoro BUOOpyY posrisizanacs B npausx [1], e nmpencrabieHi pekoMeHaaii 3
PO3BUTKY OCOOWICTICHWX, ITi3HABAbHUX, PETYIATHBHUX 1 KOMYHIKATUBHUX VHIBEPCAILHUX
HaBYaJbHUX Jid, CIpSMOBaHUX Ha (OpMyBaHHA y HiTed BMiHHS Bumthcs. llpans [2] B ocHOBHOMY
MPHUCBAYCHA TEOPETUYHOMY 1 MPAKTUYHOMY MIJXOMAy IICHXOJIOTIYHOIO KOHCYJIbTYBaHHS, Ha OCHOBi
HasBHUX (PAaKTiB PO OCOOMCTOCTI.

B [3] npuninserbcs yBara OCHOBHUM THUIIaM IICHXOJIOrO-TIEAArOriyHOI B3a€EMOIl MK Pi3HUMH
cy0'ekTaMu OCBITHBOrO cepefoBuina. OcoOUCTiCTh, K CKJaJHa CHCTEMA, L0 CAMOOPIaHI3YeEThCS Ta
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SK BIIKpHTa CHUCTEMa, MPENCTaBIAEThCS B mpaui [4] 1 mpobiieMu KUTTEBOTO BHOOPY 3IiHCHIOIOTHCS
«KOJIM JIFOJJHA PO3YMI€ CEHC 1 IIIHHICTb CBOIX ii».

Sx Mu 6aunuMo, 3 TIPEICTaBICHOr0 aHali3y, MMTaHHS BUOOPY B MCUXOJIOTT BXKe pO3rIsiaanocs,
ane Tpeba BiA3HAYMTH, IO HA CHOTOJHI 1€ MUTaHHS HEJOCTaTHHO BUBUYEHO, OCKIIBKA HE HABOAUTHCS
SIKOTOCh (hOPMaJIi30BaHOTO anapary JUist OLIHKA OCOOUCTOCTI.

PesyabTaTn pocaimkenHs. CbOrojiHi BIPOBaKESHHsI METO/IIB TICMXOJIOTIT B OCBITHIM TpoIiec
JUTHUHY, IUIIXOM CTBOPEHHS CTpaTerii pO3BUTKY OCOOMCTOCTi, CTA€ OIHUM i3 TOJOBHUX 3aBAaHb
TEOPETUYHOI Ta MPAKTUYHOI IICUXOJIOT 1.

[Icuxonoris po3BUTKY — I Tally3b ICHXOJIOriI, SIKa BUBYAE ICUXOJOTIYHI 3MIHU JIHOMHHY,
30KpeMa JUTHHH, Y Mipy TOT0, SIK BOHA IOPOCIILIAE.

Buxopsun 3 TOro, mo mpeaMeTOM BUBYEHHS IICHXOJOrii PO3BUTKY OUTHHH € (OPMYyBaHHS
OCOOMCTICHHX SIKOCTEH B Pi3HI Mepiogu WOro JOPOCIHIIIaHHS, MOXKHA KOHCTaTYBaTH, IO OCHOBHUM
3aBJIaHHAM TICHXOJIOT1i PO3BUTKY € PO3KPUTTS OCHOBHHX OCOOJHMBOCTEH PO3BUTKY KOHKPETHOI
0COOHCTOCTI Uepe3 OMUC HOro iHANWBIAyaTbHUX 31I0HOCTEH.

Buxopstun 3 po3riisiHyTHX 3a/1a4, MOYKHA BUAUTATH QYHKIII ICHXOJIOT1] PO3BUTKY:

— omucoBa (PyHKIIiS — OMUCY€E OCOOTUBOCTI PO3BUTKY JAUTHHH B Pi3HI BIKOBI TIEPiOAM 3 TOUKH
30pY 30BHIIIHIX MPOSIBIB;

— TMOSICHIOBAJbHA (DYHKI[iSI — JONOMAara€ 3po3yMiTH TPHYWHH, YAHHUKH i YMOBU 3MiH B
ITOBEIIHIII JIFOIUHH;

— TPOrHo3yroua (pyHKIIiS — IPOrHO3YE 3MIHU B ITOBEIIHIII JUTHHU HA KOXKHOMY BIKOBOMY €Talli;

— KopuTyBaJbHa (D)YHKIIisI — CTBOPIOE ONTHMAIIBbHI YMOBH JUISl YIIPABJIIHHS PO3BHUTKOM JUTHHH.

3 Merow BWpINICHHS IIOCTaBJICHOTO 3aBJaHHS B  TCHXOJNOTIl BHKOPUCTOBYIOTHCS
3arajlbHOHAYKOBI 1 3arajbHOICHXOJIOTTYHI MeTomu. Bci Meromu TCHXONOTrii PO3BUTKY MOXHA
PO3IUIMTH Ha KiIbKa KaTeropid: 3araJlbHOHAyKOBI METOJM, INCHUXONEHETHYHi, MCUX0(i3i0J0rivHi,
ICTOPHYHI Ta TICHXOJIOT19HI.

3araJbHOHAYKOBI METOAM  TPEACTaBIAIOTH OCOONMBY Momu(ikaiito MeTOMmiB,  fKi
BUKOPHCTOBYIOTBCSI B 0araThOX IHIMUX HAYKOBHUX IUCITUIUIIHAX 1 BKJIIOYAIOTH CIIOCTEPEKCHHS
(BUBUCHHS NUTHHHA Ha OCHOBI PE3yJIbTaTiB, 00'€KTUBHOI OITIHKH) 1 €KCIIepUMEHT (ILIecTIpsSIMOBaHa
3MiHa ofHieT 00 AEKUTHPKOX 3MIHHUX 1 CIIOCTEPEKEHHS 3a Pe3yIbTaTaMH ITi€l 3MIHN).

IIcuxoreHeTnyHi METOAM CHPSMOBaHI Ha BHAUICHHS (PaKTOPIB CEPEIOBHINA 1 CIATKOBOCTI
THIUBITyaTbHUX TICUXOJOTTYHUX SKOCTEH TUTHHH.

[Icuxodizionoriaai MeToan BUBYAIOTH pOOOTY HEPBOBOI CUCTEMH JUTHHHU.

IcTopyyHi MeTOmM BHBYAIOTH JKUTTEBHH TNIIAX JUTHHH, OCOOJMBOCTI CHAAKOBOCTI 1
CepefoBHIIa, IKi CTBOPUIIN OCOOJMBI IEPEIYMOBH JIJISl HOTO TyXOBHOTO CTAHOBJICHHSI.

[Icuxomoriuyai MeToan MOAUISAIOTh HA JABI MATPYNH: IHTPOCHEKTHBHI (30ip iHQopmamii mpo
00'eKT BUBYEHH) 1 COLIaTbHO-TICUXOJIOTT4HI (Oecina, iHTepB'to, aHKEeTYBaHHS, TECTYBaHHSA).

OkpeMoro KaTeropi€ro BUAULAIOTH METOJ MOIEToBaHHS. Ilim MomemoBaHHSIM B IICHXOJIOTI{
PO3YMIilOTh BIATBOPEHHS MEBHOI IMCUXIYHOT CUTYyallii. Takuii METOJl 3aCTOCOBYETHCS B TICHIXOJIOTIT JUIS
TOro, MO0 OTpuMaTH OLTBII TOYHI JaHI TPO TCHUXIKY IOCTIKYBAaHOI IUTHHH, OCOONHMBOCTI il
TIOBEIIHKY B MIEBHUX CUTYAIISX 1 PH IIEBHUX YMOBAX, a TAKOX 1 peaxilii Ha HUX.

3 Hamoi TOYKA 30pYy, A (HOPMYBaHHS 1 PO3BUTKY IHAWBIAyalbHUX 3MIOHOCTEH MTUTHHH 3
METOI0 MTPOEKTYBaHHS 1l Ha MOMANBIINI BHOIp CIIEialbHOCTI, HEO0XiTHO PO3MIUPHUTH HASIBHI METOAH 1
MiAXOOW B TCHXOJOTii 1 30KpeMa, METOJ MOZAETIOBaHHS, MOXINBO, PO3BHHYTU A0 3aCTOCYBAaHHS
MaTeMaTHUYHOT'O anapary.

SIK pO3IIIIHYTO BHILE, IICUXOJIOTIS PO3BUTKY JUTHHU OIEPY€E JOCTATHBOIO KUIBKICTIO METOAIB
1 BCl BOHHM 3aCTOCOBYIOTBHCS BiJOCOOJIIEHO, HECHCTEMHO. T00TO, KOXKEH 3 METOJiB BUKOPUCTOBYETHCS
JUTSL OIIHKY TIEBHUX TTapaMeTpiB 1 Ha OCHOBI IMX OI[IHOK ()OPMYIOTHCS TIEBHI BUCHOBKH, B pe3yJbTaTi
SIKUX 3aCTOCOBYIOTBCS TIPOMKCAHI [IiT TSl BUPIIIIEHHS JaHO1 TIPOOIeMHU.

B eHuumkionenMuHOMy CIOBHHKY «CHCTeMa» (BiJ rpeu. Systema — wmine, ckiajeHe 3 4acTHH,
3'€ZIHaHHS) BU3HAYAETHCA «SIK MHOXHHA EJIEMEHTIB, 10 3HAXOAATHCA Y BIITHOCHHAX 1 3B'A3KaX OJMH 3
OJTHUM, YTBOPIOIOTH IEBHY HUTICHICTD, €IHICTHY.

Ockinbku  00'€KTOM LBOTO JIOCHIDKEHHS € PO3BUTOK JAWTHHM Y BiINOBiZHOCTI 3
IHAUBITyaIbHUMH 3110HOCTSIMH, OYIEeMO PO3TIISIIATH HOT0, SIK OCOOJIMBUI BHJI CHCTEMH, KA 3 4YaCOM
dhopmyeThes 1 epedynoByeTbes. Pesynbrat hopMyBaHHS CHCTEMH (IUTHHH) Oyze 3ajeXaTH Bifl TOTO,
SIK1 TOTOKH iH(opMalii OyTyTh CIPSMOBaHi 10 Hei.

Bigomo, mo motokoBi mpouecu — 1€ 00'€KT HOCTIIKEHHS! TAKOTO HAYKOBOTO HANPSMKY SIK
norictuka. BinOysnocst cTaHOBIEHHS JIOTICTHKM SIK HAyKd IIpO YOPaBIiHHS MaTepiallbHUMH,
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¢diHaHcoBMMHU Ta iHQOPMALIHHUMH MOTOKaMH. 3a JOMOMOTOI0 1 METOIB BAAETHCSI CHHXPOHI3yBaTH
MEPEMIIICHHS MaTepialbHUX PECYPCIB BiJi CHPOBUHU JI0 BUPOOHMIITBA, YePe3 CKIAIM 1 JIO YTHIIi3aIlil
MPOAYKTIB, SIKI 3aBEPIIMIIM CBi XUTTEBHHA LHUKJI. BHAcCTINOK LBOrO PIi3KO CKOPOUYETHCS 3amacu
CHpOBUHU, TOTOBUX BUPOOiB. Lle 3HauHO cnpusie ekoHOMIi KamiTamy.

3 Hamoi TOYKH 30pYy, MpoOieMa BHOOPY HANPSIMKY PO3BHTKY AWTHHH, MOXIIMBO OyIyBaTH Ha
JIOTICTUYHOMY IIXO/], KU B HAIIOMY BHIAJKy Oyze OasyBaTHCs Ha palliOHAI3allii CHCTEMH PO3BUTKY
LUIIXOM ONTHMI3ail TOTOKY 3HaHb. [1i/ MoTOKOM 3HaHB OyeMo po3yMiTH Ty iH(opMallito, sika HeoOXiqHA B
MOTPIOHHUX KUTBKOCTSIX B JAQHWH Yac U1 PO3BUTKY CaMe THX SIKOCTEH, IO SIKUX CXUJIbHA JIUTHUHA, 3 MOXIIHBO
MiHIMAJIBHUMH YacOBHMH 1 (DIHAHCOBUMH BHTpaTaMH. ToAi TICHXOJOTIYHMI IOTIK 3HaHb MOXeE OyTH
BU3HAYCHUH SIK 3HAHHS, 110 MEPEAAIOTHCS UTHUHI Ha OCHOBI il IHIMBiAyaIbHUX 3i0HOCTEH.

[MuTanHs ynpaBmiHHS 3HAHHSMHU PO3MIISAANNCS 1 paHille, ajxe BUKIIOYHO sIK mporec. Y 90
pOKax MHHYJIOTO CTONITTS 3'siBUIacsi HoBa KoHmentii — «knowledge managementy, 3riHO 3 KOO, SIK
3a3Ha4yeHo B [5], Ml KepyBaHHSAM 3HAHHSIMHU PO3YMIETHCS «Ipollec 300pYy, MOIIUPEHHS Ta e eKTHBHE
BUKOpPHUCTaHHS 3HaHb". 3 TOUKM 30pYy aBTOPIB JaHOI KOHIIEMI[ii «OCHOBHA CyTh CUCTEMH YIPaBIiHHS
3HaHHSAMH TIONsiTae B 300pi Ta Qikcamii iHGopMalii i 3HaHb, SKUMH BOJIOJIIOTH CIIBPOOITHUKH, 1 B
MOUIMPEHHI IMX 3HaHb MDK yciMa 4JeHAMH KOJEKTHBY». BiAMoBimHO i 10 Tpomecy ynpaBiiHHS
3HaHHSIMH 3aCTOCOBYBAJIHMCS MPOLIECHI METOJIH:

1. Better Practice Transfer — BUKOpHCTOBYIOTE B MPOIIECI OMKCY TPOLECY PO3POOKH Tepeaayi
3HaHHs. Cepel OCHOBHHX 3aBJaHb MOXKHA HAa3BATH OPraHi3ailito, CTBOPEHHS, 30MPaHHS Ta MOIMINPEHHS
3HaHb, BKJIIOYAOYH 3a0€3MeUeHHSI 1X JTOCTYITHOCTI MalOyTHIM KOPHUCTYBadaM.

2. Boundary Examination — merozm, 1m0 IpHUIIycKae MOJIMIIEHHs (HOPMYITIOBaHHS IPOOIEM 3
METOI0 30UIBIICHHS SICHOCTI 3aBJIaHHS1, BU3HAYCHHS BXKIIMBUX 1 HEBRKIIMBHX ACIEKTIB.

3. «KmacuuHuii» MO3KOBHMM IITYpM € PO3POOKOI0 BEIMKOIO YMCIA ifeld 3a JOIMOMOTOH
KOJIGKTUBHHX OOTOBOPEHb.

Po3risin 3HaHb SIK TOTOKOBUI IIPOLIEC 103BOIUTh BKIIOUUTH B CUCTEMY YIIPABIIiHHS 3HAaHHIMU
HE TUIBKW 3aBIAaHHS 31 300py, PO3IJISAY Ta TOITUPEHHIO 3HAHB, @  3aCTOCYBATH JIOTICTUYIHI METOIH,
1110 JT03BOJISIFOTh ONTHMI3yBaTH 30ip iH(opMallii i OpieHTyBaTH 1l Ha KOHKPETHOI'O CIIOYKMBAYa 3 METOIO
e(eKTUBHOr0 PO3BUTKY HOr0 3HAHb.

Takuii miaxin BUNpaBaaHuii, OCKUIbKY (haxiBIll Bi3HAYAIOTh, 110 ICHYIOYA IPaKTHKA Iepeaadi
BEITUKOTO 00CATY 3HAHBb PO BCSAK BHITAJIOK» BXKE HE BIAMOBIZA€ peaabHOCTI, TOOTO MOTPeOYy€ETHCS
BJIOCKOHAJICHHS BiOOpY HEOOX1MHOI KUTLKOCTI 3HAHB, BUXOJSYH 3 TIOCTABIICHOI METH.

3acTocyBaHHA JOTICTUYHOTO MIAXO/Y 10 BUOOPY HANPIMKY PO3BUTKY TUTHHH Tependadae, siK
TOBOPWJIOCS BUIIE, HE TUTBKH BUKOPUCTAHHS CHCTEMHOTO IMIIXOAYy, a i ajanTamii BiTOMAX METOIIB 1
MOJETIeH JIOTICTHKH.

B manomy Bumazaky min aganTaiti€ro OyaeMo po3yMiTH JOAaHHS MPUHIIWIIB i METOIIB JIOTICTHKH
70 TICUXOJIOTIYHOTO TIOTOKY 3HaHb Y NTOEIHAHHI 3 METOAAMH, BUKOPUCTOBYBAaHUMH B IICHXOJIOT 1.

Sk mokasaB aHaJIi3 JITEPATypHUX JKEPEN, By3bKUM MICIIEM y PO3BUTKY IUTHUHH € IPAaBUIIbHA,
rmo3baBieHa Cy0'€eKTHBI3MY OIIHKA Horo 37i0HOCTed. 3 mi€l0 METOI0, MTPONOHYEMO BHKOPHUCTOBYBATH
Meroq aHamizy iepapxiii (MAI), sxkwif 9acTo BHKOPHCTOBYETHCS B DilIeHHI OaraTokpuTepiaTbHUX
3agadax JIorictukd. Mera LbOro METOLY B 3aBIAaHHI PO3BUTKY IUTHUHH 3BOIUTHCS IO BHILICHHS
MPIOPUTETHOTO HAMIPSAMKY, KYAH B TIOJANBIIOMY OYAYyTh HalpaBlieH] IOTOKH BiAMIOBIAHUX 3HAHb. THM
caMuM Oyzie NOCATHYTa KOHLEHTPALisl 3yCHIIb B PO3BUTKY.

Merop anamizy iepapxiii (MAI) € JIOTi4YHOI0 KOHCTPYKIII€IO, SKa 3a0e3rmeuye 3a JOMOMOT OO
MPOCTUX TPABWJI aHAN3 CKIAJHUX MPOOIeM y BChOMY iX PI3HOMAHITTI 1 IPUBOAMWTH A0 HaWKpamoi
BiMOBiIi. 3aCTOCYBaHHS METOY JIO3BOJISIE€ BKJIFOUMTH B i€papXit0 BCi HAsBHI B JIOCHTIJHUKA 3 JaHOI
po0JieMU 3HAHHS 1 VSIBY.

3po3ymisio, 110 MareMaTudHo (HOPMYIH HE MOXKYThb 3aMiHUTH JIIOJCBKMHA PO3YM 1 JOCBiX
iHTepnperanii peanbHOro cBiry. OpHak, 3a JONOMOrOI0 YSBJICEHHS PeajbHOTO CBITY y BHIVIAAL
MaTeMaTHYHUX CHMBOJIB 1 3aJ€KHOCTEH, MOXIMBO CHCTEMAaTHU3yBaTW 3HAHHSA IPO OO'€KT 1
MIPOrHO3YBaTH PO3BUTOK 00'e€kTa B MaiibyTHhOMY. MAI n03BOIsIE Tpymi 10/l B3aEMOMIATH 3 MEBHOT
pobsieMu, MOAU(IKYBaTH CBOI CY/DKEHHS 1 B pe3yJbTaTi 00'€THATH TPYIIOBI CYPKEHHS BiIIOBITHO 10
OCHOBHHUX KpHTEpiiB: MpHU NPOBEACHHI MONAPHUX IMOPIBHAHL 00'€KTIB MO BiJHOIIECHHIO 10 ACAKOI
XapakTePUCTUKH, a00 XapaKTepUCTUK IO BIiIHOIIEHHIO [0 BHILNOI METH, 3BOPOTHI BiJIHOCUHHU
3a0e3MeuyI0Th K04 710 00'€JHAHHIO TPYIOBUX CYPKEHb PalliOHAIbHUM YHHOM.

Hanuii MeTon A03BOJISIE MOKA3aTH T€, L0 BUAAETHCS MPUPOIHIM XOJOM JIFOJICHKOTO MHCIICHHS.
Crukatourch 3 0€311440 KOHTPOIbOBAaHUX a00 HEKOHTPOIBLOBAHMX EIEMEHTIB, 10 BiIOMBAIOTH CKIIAIHY
CHTYaIIif0, po3yM 00'€IHYy€ iX B TPYITH BIAMOBIIHO IO PO3MOIUTY ACSIKUX BIACTUBOCTEH MDK €IEMEHTAMHU.
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MAI noBTOpIOE Tpoliec MUCIEHHS MpH BHOOpi ajJbTepHATHB TaKUM YMHOM, IIO TPy, abo CKopilie
BUOKPEMJIIOIOUM iX 3araibHi BJIACTUBOCTI, PO3ITSIAAIOTHCS B SIKOCTI €IEMEHTIB piBHIB cucTeMu. Lli
ENIeMEHTH, B CBOIO 4Epry, TPYIYIOThCS BiANOBITHO A0 IHIIONO HAaOOpy BIAaCTUBOCTEH, CTBOPIOIOYH
CIIEMEHTH TII¢ OJHOrO0, OUThIII BUCOKOTrO PIiBHSA, 1 TaK JO TUX Ip, MOKA HE OyAe JNOCATHYTUH €IUHUIA
ENIEMEHT — BEPIIHHA, SIKY YaCTO MO’KHA OTOTOXKHUTHU 3 METOIO TIPOLIeCy MPUHHSATTS pilleHs. Takuii mporec
Ha3WBaIOTh i€papXi€to, TOOTO CHCTEMHO HAIIAPOBYIOTHCS PiBHI, KOJKEH 3 SKUX CKIAJAEThCS 3 0araTbox
eNeMeHTIB, a00 ¢aktopiB. OCHOBHUM 3aBIIaHHIM B i€papXii € BUSIBJICHHS, HACKUIBKH CHUIIBHO BILTMBAIOTh
OKpeMi YMHHUKH HaWHIWKYOrO PIiBHS i€papxii Ha BEpIIMHY — CHUIbHY MeTy. BuzHaueHHsS TpiopHTeTiB
YMHHUKIB HIDKYOIO PIBHS IMOJAO METH MOXKe OyTH 3BEACHO M0 TIOCIIIOBHOCTI 3a/ia4, BH3HAUCHHS
MPIOPUTETIB Il KOXKHOTO PIBHSA, a KOKHA Taka 3ajada — JO IOCHIAOBHOCTI MOMApHHUX MOpPIBHSHB.
[lopiBHSHHS 3aJIMINAIOTHCS OCHOBHHUMHM CKJIAZOBMMHU Teopii MAI, HaBiTh sKIIO0 BUXIiHA 3ajaya
YCKJIQJIHEHa YMOBaMH 3BOPOTHOTO 3B'SI3KY MK PI3HUMH PIiBHSIMH 200 akTopamu.

Sk Bkasye aBrop Mmeroay [6], MAI no3Bossie posrisimat npoOieMud KOH(MIIIKTIB B rpyii
JO/Iel, 110 MaroTh CHUIBHI I[iTi; MiXK KOHKYPYIOUUMH OpraHi3allisMH i HaBiTh MK PI3HUMHU KpaiHaMH
(3 3ayydeHHsAM MocepenHuka). ToMy, 3 HaIIOl TOYKH 30pYy, MOXJIMBO 1 JIOLNUIBLHO alalTyBaTH JaHy
METO/IMKY B Taly3b IICUXOJIOTII 1, 30KpeMa, JI0 MPoOIeMu PO3TIsiLy PO3BUTKY JUTHHH.

Meron aHaJMiTUYHHX i€papXiil monsrae B momapHomy mopiBHsHHI kputepiiB Ci(i=1,..,n),
Takox ajgprepHaTtuB Ax(k=1,...,m) 3a KpuTepisiMHU i3 3aCTOCYBaHHSIM BiIHOCHHHU TepeBaru. Pe3yabraTu
3BOIATELCS B TAOJIMIN, 3arajdbHU BUTIIAL IKHX HaBeAeHO B Tabmui 1.

Tabnuns 1. 3aranpHuiA BUTIIST TAOIHUII MOMAPHOTO OPIBHSHHS KPUTEPIiB i aJIbTEpHATHB

Kpurepii OcoOuctwit Bara
Cy C Cn BEKTOP KpUTEpis
Ci Cu Cr Cin K1 o1
Cn Cn Cr2 Cn Kn 02

PosrisaemMo anropuT™ po3B'si3aHHS 3a4adl.

3amoBHIOIOTh KOMIPKH TaOIHITh 32 HACTYITHOIO CXEMOIO:

1. Ci=1 (i=1,..,n; j=1,...,n); 1)
2. Sxmo kpurepiii Ci mepesepimnye 3a BaxkuBicTio kpurepiii Cj, Cij ={1,3,5,7,9},

AHAJIOTIYHO OITIHIOIOTHCS albTepHATHBHU. TyT 1 03HAUae piBHICTH, 3 — MOMIpHY IIepeBary, 5 — iCTOTHY
nepeary, 7 — 3Ha4Hy IepeBary, 9 — myXe BEIHKY MepeBary,
3. JInst TOMIHYIOUHX ajJbTEPHATHB 3alTUCYIOTh 3Bop0THi 3HAYCHHS:
1
Cji=—
] Ci _;l (2)
4, Po3paxoByIOTh 3HAYCHHS BIACHOTO BEKTOpPA 3a (hOpMYIIOI0:
ocod _— M T In
kpeoo = VI K, @)
5. 3rigHo dhopmynn (4) po3paxoBYIOTh Bary KPUTEPIIO:
K-_:IM.E
a; = sz @
[ M 2005 .
Ii K

6. Hami ¢opMmyloTh 3BeleHY TaONHUII0 Bard KPHUTEPiiB 1 PO3PaXOBYIOTh IHTErpajbHHIMA
TTOKa3HUK TS KOYKHOI aIbTepHATHBH 3a (hopmynoro (5):
=Xia; v rmey; (j=1,..,m). (5)
7. B sKocTi onTUManbHOI BUOMPAIOTh Ty ajbTEPHATHBY, VIS SKOI IHTErpajJbHUN MOKA3HUK €
HaHOUTBIIINM:
R = max,{R;} (6)
PosrisiHemo Ha npuKiIani MeToauKy GOpMyBaHHS HaNpPsIMKY PO3BUTKY JUTHHH, 3aCHOBaHYy Ha
BHKOpHCTaHHI MeTony MAL
BignmosimHo mo Teopii MAIL st ominku CYJUKEHD BUJIAIOTE KpUTepii 1 cyOkpurepii, AKi
BEAYTH 10 BHOOPY IIbTEPHATHB. TOMy TpeGa pO3yM1TI/I 10, 3aCTOCOBYIOUH JaHUH METOZ, q)axusem,
CaMOCTIHHO BUOYIIOBY€E i€papxXilo 1 KUIBKICTb KpHUTEpiiB 3aJIGKUTH Bin Horo BHOOpY 1 HasBHOCTI
JOCTOBipHOT iHpOpMaIii.
J7st ierkoro CIpUHHSATTS PO3IIISTHEMO i€EpapXiuyHy CHCTeMY, LI0 CKIAJA€ThCs 3 TPHOX PiBHIB!
MerTa, KpuTepii Ta anbTepHaTUBH.
Bunmim piBHeM iepapxii (MeTor0) npuiiMeMo ineHTH(iKanil MaiOyTHHOrO HANpPSMKY PO3BUTKY
JWUTHHY JIOIIKUIBHOrO BiKy. [lix HampsiMKoM po3BUTKY OyIeMO PO3YMITH BUSIBICHHS NPUPOAHHX 1 BXKE
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PO3BHHEHHUX 3AI0HOCTEH MUTHHHU. BizbMeMo 70 yBary, 10 OCHOBHUMH (DaKTOpaMu pO3BUTKY JUTHHH €
CTIA/IKOBICTh, CEpeloBHIE 1 BHXOBaHHA. J[MTWHA BiA HApOMKEHHS HaJileHa NPUPOIHUMH 3aJaTKaMu
(mepenymMoBaMH 10 TOrO 4M iHIIOTO BHAY AisUibHOCTI). Came BHOM MpOQiIbHOI OCBITH BBa)KaTUMEMO
(akTopamMy TpeThOro piBHS (anbTepHaTHBaMK). Kputepismu apyroro piBHS € 3mi0HOCTI AMTHUHH, HOTO
3alliKaBJIEHICTh B YOMY-HeOy/Ib, THIT 0cOOKCTOCTI 1 T.11. HaBemeMo cxeMy po3risiHyToi iepapxii Ha pucyHKy 1.

[zerTHGIKATIA DPOPITHEOTO HANPAMKY POIBHTKY THTHHH JOMKLTBHOTO BIKY

' |
N N A R T A e

Badanits F:'upnuwcn

1 ] Blmosimuns) Pigexs JziowicT
Jansme

Bty

Mizepcesi

e fer axTHEMOCTI auraysama CPRIINATLNOL
LuoHoc ;

TAENNESATH f Y i
g ficTopii VAER

MATHOEATH

MECHEH

Maresarieguait Dinooripad Xyaoaxo Crnoprissnit [Myransun
Hanpaos HAMPAMOK CCTCTETHHE Manpesox CEI N
| RATTPRMOK

Puc. 1 [lexomnosuyis memu 6ubopy HanpsamKy po3eumxy OumuHu
Buxinnumu JanuMu B JaHifl 3ajadi € OLIHKM JMTHHM 3a KpuTepismu (cC;;), OTpHMaHi

MeToaoM crioctepekerHs. Orinka mpopoamiacs ekcrnepramu 3a 100 6aapHO0 MIKAIIOF0.

Jlo kpuTepiiB BimHOCAThCs HacTynHi: Jlizeperki 3mi0H0CTi (C1) - 80, Bminus TaniroBatu (Co)
— 20, Bwminns mamosatu (Cs) — 50, Tosapucbkicts (Cs) — 70, Jloriune mmcienus (Cs) — 60,
Bianosiganbaicts (Ce) — 90, PiBens aktuBHocTi (C7) — 60, 3matHicTs BuragyBartu ictopii (Cs) — 20,
Opuwrinasnbha ysBa (Cg) — 70.

3riHO aAropuTMy MPOBOANMO MOPIBHIHHS KpUTEPiiB (TabI. 2)

Jami, cnuparounch Ha BHUXITHI JaHI, MMOPIBHIOEMO aJbTEPHATHBH IOJO 3aIllPOITOHOBAHUX
KpHTepiiB (Tabm. 3-12).

Tabmuis 2. [lonapHe mOpiBHAHHAS KPUTEPIiB BITHOCHOI BaYKIMBOCTI

. |G | e o o o o o | K qi
C 1,00 800 400| 200] 400| 033 400| 9,00| 200| 26359 | 028113
C 013 1,00| 020| 014 020] 011] 020] 1,00] 020| 0,224495| 0,02612
Cs 0,25 500 1,00 033 050] 020 | 050] 300] 033| 0,65042| 0,06937
Ca 0,50 | 7,00 | 300| 1,00/ 200| 033| 200| 700| 1,00| 1,66436| 017750
Cs 0,25 500 200] 050 1,00 033] 1,00]| 500| 050| 1,00454| 0,10713
Cs 3,00 900| 500| 300]300] 1,00| 500] 9,00] 400| 392027| 041811
C 025|050 | 200] 050 1,00 020] 1,00] 6,00] 020| 067731| 007223
Cs 011 1,00| 033| 014 020] 011 017] 1,00] 04| 024155| 0,02576
Cs 050 | 500 300] 1,00] 200| 025| 200] 7,00| 1,00| 1,555284| 0,16562
cyma 9,37619
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Tabnuus 3. [lopiBHIHHS aJIbTEPHATUB MOAO KpuTepito «Jlimepcerki 3ai0HOCTI»

AJIIbTE€pHATHBEI Aq Az Az Aq As I“'{?mﬁ Vij
A1 1 2 3] 0,33333 0,2| 0,83255| 0,13224
Az 0,5 1 3 0,25 0,2 | 0,59567 | 0,09462
Az 0,33333 | 0,333333 1 0,5 0,2| 0,40658 | 0,06458
Ag 3 4 2 1 3| 2,35215| 0,37363
As 5 5 5] 0,33333 1| 2,10842 | 0,33491
cyma 6,29539
Tabnuus 4. [TopiBHSIHHS aIbTEPHATUB 100 KPUTEPit0 «BMiHHS TaHIIOBATHY
AJIbTEpHATHBBI Aq A, As As As I{?EEE Vij
A1 1]0,111111 ] 0,11111 0,125 0,125 | 0,18074 | 0,02532
Az 9 1 0,125 0,2 9| 1,15155| 0,16133
Az 9 8 1 3 1| 2,93015| 0,41051
A4 8 5| 0,33333 1 3| 2,09127 | 0,29298
As 8 0,111111 1] 0,33333 1| 0,78405| 0,10984
cyma 7,13778
Tabmnuis 5. [TopiBHSIHHS aJIbTEPHATHB 100 KPUTEPit0 «BMiHHS MaJtOBaTH
AJIETEpHATHBBI A1 A Az As As H?WE Vij
Al 1 3 0,125 3 3| 1,27542 | 0,16142
Az 0,333333 1 0,2 9| 0,33333| 0,72478 | 0,091729
As 8 5 1 9 7| 4,78938 | 0,606152
A4 0,333333 | 0,111111 | 0,111111 1| 0,33333| 0,26758 | 0,033865
As 0,33333 3| 0,14285 3 1| 0,84412 | 0,106833
cyma 7,90129
Ta0mauis 6. [TopiBHSIHHS aJbTEPHATUB MO0 KpUTEPit0 «TOBaApUCHKICTH
AJIbTepHATHBBI Ay A As As As KD g ¥ij
A1 1 0,2 0,5 0,5 05| 047817 | 0,06433
Az 5 1 5 3 5| 3,27194 | 0,44022
As 2 0,2 1 05| 0,33333| 0,58181| 0,07828
Aq 2 5 2 1 3] 2,267933 | 0,305141
As 2 0,2 3 | 0,333333 1] 0,832553 | 0,11201
cyma 7,43242
Ta6mus 7. IlopiBHSIHHS aTbTEPHATHB MO0 KPUTEPit0 «JIOTiIHOTr0 MUCIEHHS
AnbTepHATHBEI Aq A As As As KDee g Vij
A1 1 9 5 3 9| 4,13918 | 0,56361
Az 0,111111 1] 0,33333| 0,33333| 0,33333| 0,33333 | 0,04538
As 0,2 3 1 0,5 0,2| 0,56967 | 0,07757
Ag 0,333333 3 2 1] 0,33333| 0,92210 | 0,12555
As 0,111111 3 5 3 1] 137973 | 0,18787
cyMa 7,34403
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Tabmuis 8. [lopiBHSIHHS aJIbTEPHATUB MO0 KpUTEPir0 «BiamoBigambHICTh

AJIIbTE€pHATHBEI Aq Az Az Aq As I“'{?mﬁ Vij
A1 1 2 2 0,5 2| 1,31950 | 0,24736
Ar 0,5 1 2 0,5 05| 0,75785| 0,14207
As 0,5 0,5 1 0,5 2| 0,75785| 0,14207
Ay 2 2 2 1 2| 1,74110| 0,32640
As 0,5 2 0,5 0,5 1| 0,75785| 0,14207
cyma 5,33418
Tabmuus 9. [TopiBHSIHHS aJIbTEPHATUB IOA0 KpUTEPito «PiBHS aKTHBHOCTI»
AJIbTEpHATHBBI Aq A, As As As I{?EEE Vij
A1 1 2| 033333 ]| 0,11111] 0,33333| 0,47699 | 0,06154
Ar 0,5 1| 0,33333| 0,11111 0,5| 0,39202 | 0,05058
As 3 3 1 0,5 5| 1,86396 | 0,24049
A4 9 9 2 1 9| 4,29290 | 0,55387
As 3 3 0,2] 0,11111 1| 0,72478 | 0,09351
cyma 7,75066
Ta6muns 10. TopiBHSHHS aJbTEpHATHB IOJI0 KPUTEPIit0 «3i0HICTh BUraayBaTH icTOpiin
AJIETEpHATHBBI A1 A Az As As H?WE Vij
Ay 1 2| 0,14285 3| 0,33333| 0,77837 | 0,10931
Az 0,5 1 5 7 5| 2,44569 | 0,34346
As 7 0,2 1 5 3| 1,83841| 0,25818
Ay 0,33333 | 0,14285 0,2 1| 0,16666 | 0,27550 | 0,038692
As 3 3] 0,333333 6 1] 1,78260 | 0,25034
cyma 7,12058
Ta6mmis 11. [TopiBHSHHS adbTepHATHB MO0 KPUTEPito «3Mi0HICTh IO OPUTIHATLHOI YIBHY
AJIbTepHATHBBI Ay A As As As KD g ¥ij
A1 1] 0,333333 0,2 0,2| 0,14285| 0,28573| 0,03681
Az 3 1 5 7 5| 3,49970| 0,45091
As 5 0,2 1]0,333333| 0,33333| 0,64439 | 0,08302
Ay 5| 0,14285 3 1 2| 1,337841 | 0,172371
As 7 3 3 0,5 1] 1,993711 | 0,256875
cyma 7,761393

Po3paxyHOK iHTerpampHUX TOKa3HHKIB 3a ambTepHaTHBaMu 3rimHO (opmynu (5) 3BeeMo B

Tabnuro 12.

Tabmuis 12. [HTEerpaspHi MOKa3HUKHU 32 AJIBTEPHATUBAMU

Cy ‘ Cy | Cs | Cy | Cs I Cs ‘ Cy ‘ Cg ‘ Co
Baea kpumepiis

Anprep-matuBu | 0,2811 | 0,0261 | 0,0697 | 0,1775 | 0,071 | 0,4181 | 0,0722 | 0,0257 | 0,1656 | Ri
Aq 0,0372 | 0,0007 | 0,0112 | 0,0114 | 0,0604 | 0,1034 | 0,0044 | 0,0028 | 0,0061 | 0,24
A 0,0266 | 0,0042 | 0,0064 | 0,0781 | 0,0049 | 0,0594 | 0,0037 | 0,0088 | 0,0747 | 0,27
As 0,0182 | 0,0107 | 0,0420 | 0,0139 | 0,0083 | 0,0594 | 0,0174 | 0,0067 | 0,0138 | 0,19
Ay 0,1050 | 0,0077 | 0,0023 | 0,0542 | 0,0135| 0,1365 | 0,0400 | 0,0010 | 0,0285 | 0,39
As 0,0942 | 0,0029 | 0,0074 | 0,0199 | 0,0201 | 0,0594 | 0,0068 | 0,0064 | 0,0425 | 0,26
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300pa3uMo Ha PUCYHKY MTOPIBHSIHHS OTPUMAaHKX aJIbTCPHATHUB.
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Puc. 2 lopiguanms inmeepanrbHux NOKA3HUKIE OYIHKU HANPSAMKY PO3GUMKY OUMUHU

MakcuMalibHe 3HA4YCHHsI IHTErPaJIbHOTO IIOKA3HUKA BIJIOBITAE ajabTepHATHBI A, 10
BIJIIOBi/1a€ CIIOPTUBHOMY HAIIPSIMY PO3BUTKY.

3ayBakuMo, 10 EKCIIePTH OCOONHMBY yBary Ipd BUOOpi HaNpSAMKY PO3BUTKY aKIEHTYBaJIH Ha
YMOBax BIJIOBIIAJIBHOCTI, JIIAEPCHKUX SKOCTEH, OPUIiHAIBHOCTI YABU 1 ToBapuchkocTi (puc. 3). Ha
JQYMKY TICHXOJIOTIB came I1i KpUTepii € BU3HAYILHIUMH Y TIOIATBIIIOMY PO3BUTKY JUTHHH.
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Puc. 3 Po3nooin eazu eéniugy 3a kpumepismu

B pesymbrari mIpoBEAEHHMX MOCTIUKEHb, 3aCHOBAHMX HA BHXITHMX IaHUX; OTPHMAHHX
METOJIOM CIIOCTEPEKEHHS, MOXKHAa 3pOOMTH BHCHOBOK, IO JUIS HAHOI JUTHHH HPIOPUTETHUM
HampsIMKOM PO3BUTKY € CHOPTHBHHNA HampsaMmok. OgHak HEOoOXiMHO 3ayBa)KUTH, MO0 MY3WYHE 1
ryMaHITapHe CIPSMYBaHHS TaKOX 3aCIyTOBYIOTh y JaHOMY BHIIQJIKY Ha.

BucnoBku. Ha naHuit 9ac icHyroTh ZBi TOYKH 30py Ha MPaBO 3aCTOCYBAaHHS MaTEMAaTHKH B
ricuxonorii. OfHI CTBEPIKYIOTh, 0 MaTeMaTHKA - YHIBEpCAIbHUN amapaT J0 BUPIMICHHS CKIAIHUX
MICUXOJIOTTYHNX TpodiemM. HalfgacTinie npuxuibHUKY 1€ JyMKH 3BOJATH 3aCTOCYBaHHS MaTEMaTHKH
70 PO3paxyHKY CTaTHCTHYHUX JAQHHX 32 CIIOCTEPEKYBAaHUM 00'€KTOM. [IpHXHMIBHUKM iHIIOI TOYKU
30py, HaBIIaKH, CTBEPIKYIOTh, III0 3aCTOCYBaHHS MaTEMAaTHKH B IICHXOJIOTI] B MPUHINII HE MOKIIUBO,
00 Ha TIPaKTHIII MOJEIOBAHHS Ta (popMai3allisi MaTEeMATHYHHUX SBUII] MIEPETBOPIOETHCS B MTOPOIKHIO
TPy MaTeMaTUYHUMU CHMBOJIAMH.

VY3arajabpHIOIOUYM CyNEpewInBl TOYKM 30py Ha MNPOOJEMH 3aCTOCYBaHHS MATeMaTHKH B
TICUXOJIOT1i, BUBYMBIIM CYYacHI HAYKOBI HAMpPSIMKH B €KOHOMIIli, MU TPHWAIUIA 10 BUCHOBKY IIPO
MOJIMBICTh 3aCTOCYBaHHS IPUHITUIIIB JIOTICTUKY B PIllICHH] JESIKUX 3a/1a4 TICUXOJIOT1].

Tak, 3 Hamoi TOYKM 30pYy, MOTOKOBI MPOLECH B JIOTICTUIII MOXJIMBO CIIPOSKTYBATH Ha MOTIK
iH(opMariii 1 3HaHb B MIPOIIECi PO3BUTKY 1 BAXOBAHHS JUTHHU. [IJ1s1 yIIpaBIiHHS TOTOKOBHMH TPOIIECAMH 3
MeTOI0 MiHiMizamii 4Yacy 1 (iHaHCOBMX KOWITIB Ha iX (opMyBaHHA 1 TNEpeMilleHHS HeoOXiaHe
3aCTOCYBaHHS MaTEMaTHYHHUX METOIB, 1110 BPaXOBYIOTh CHCTEMHHH MifIXiJT 10 BUIUICHUX KPUTEPIiB.

B naniii mpani po3risiHyTO 3aa4y BUOOPY HAPSIMKY PO3BUTKY JUTHHH JOLIKLTBHOIO BiKy Ha
OCHOBI BiJOMOCTEH, OTPUMaHUX METOIOM cIlocTepeKkeHHs. [laHe 3aBOaHHs € OaraTOKpUTEpiaJbHHUM,
OCKUIBKM OCTAaHHIM 4acoM CKJanacsl TyMKa Mpo HEOOXigHICTh pi3HOOIYHOrO PO3BUTKY AWTHHH O€3
ypaxyBaHHS il IHOAUBiLyalbHUX 31I0HOCTEH.
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Jnst BUpIIICHHS TOCTaBJICHOTO 3aBAaHHS 3alPOINOHOBAHO BHKOPUCTAHHA MAaTEeMaTHYHOTO
amapary AHallizy aHANITHYHUX i€epapXiil 3 METOI0 BUAIJICHHS PIOPUTETHUX HAIPSIMKIB PO3BHUTKY.

JaHuii MeToa 03BOJISE:

— IpoBecTH OaraToKpUTepialbHUN aHaNi3 MpobieMu BHOOPY;

— BpaxyBaTd 1 TOPIBHITH 3a BAXKIMBICTIO PI3HOIUIAHOBI TOKa3HUKH, BHUKOPUCTOBYIOUH
EKCIIePTHI OL[IHKH;

— BH3HAYHTH MOPSIOK MPIOPUTETIB;

— € CHCTEeMHHUM, IpPHU3HAYEHUM Ui BUPIIICHHS CHUCTEMHHX MpOoOJieM, 30Kpema BHOOPY
HaTPSAMKY PO3BUTKY TUTHHU.

VY pe3ynbTaTi eKcliepuMEHTANBHOTO PUKIaNy, P BUKOPUCTAHHI METOAY aHali3y iepapXil,
OyJii OTpUMaHi PeKOMEHAIIIT I[0/10 MOXKIUBUX HAMIPSIMKIB PO3BUTKY TUTHHHU.
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Bukian ocHoBHOro Martepiany. HeMoxxmuBo Ha3BaTH Bci cepr CyCIUTBHOTO XKHUTTSA, A€ O HEe
BHKOPHCTOBYBAJIaCh 1 HE 3ByJasa 0 My3uKa. Alle MOJKHa CIIpOOYBaTH OIIHWUTH ii BIUTUB Ha COIliyM.
Opaniry3pka ucbMeHHUI XIX cromitra XKopx Canpj myke TOYHO MOMITHJA, CKa3aBIIH: «cdepa
MY3UKH — JyIIEBHI XBHJIIOBaHHSI. MeTa My3UMKH — TOPYIIYBAaTH IIi XBUJIIOBAaHHS, 1 camMa BOHA TaKOXK
HaguxaeTbess HUMI» [1, ¢. 475]. TIOBHICTIO MOTO/PKYIOYHCH i3 UM BHCIOBIIIOBAHHSM, Y CTaTTi MH
PO3TISTHEMO JIesKi OCOOIMBOCTI BUKOPUCTAHHS MY3WYHOTO CYIPOBOIY B peKiami B 3aco0ax MacoBOi
iHpopMarIii — pamio i TenedadeHHi.

[Ipo BIiIMB My3uKH Ha CIIOXHBaya B pekjami nucaiu HeogHopa3oBo. 3okpema Jl. JleHicoH i
JI. To6i Bim3Hawamu: «Pomb My3MKH B pekiiaMi Ba)XKO IEPEOIiHUTH. My3uKka IOMOMOXKE JIFOMISIM
3amaM'siTaTé Baml poiuK. Bona Oyne HaraayBaTH IpO HBOTO IIE JIOBrO IIICHS TOTO, SIK BITYHAIOTh
caoBay [2]. O. KpuioBa, kaxxy4u 1po 3ByK y pi3HHX BHIaX PEKIaMH, Bi3HaYasa, 10 BiH «3HAXOIIUH
Uit cebe «Hilmyy», Oepe akTUBHY y4acTh, MOPSA bI3 IHIMUMH 3aco0aMu, y CTBOPEHHI PEKIaAMHOIO
o0pa3y, TpHUBepTac yBary CIIOXHBa4a i, 3aBISKH CBOIM €CTETHYHHM BIIACTHUBOCTSIM, (opMmye y
pELITiEHTa TIO3UTUBHE CTaBJICHHS JIO pekiaaMoBaHoro Omara» [3, c.125], a BHKOpHUCTOBYBaHMiA
MY3UYHHHA MOTHB, TAKUM YMHOM, «3aKPIIUIIOIOYHCH Y CBIJIOMOCTi CIOXHMBaya, MOCTYIIOBO 3HAXOIUTh
acoLiaTUBHUH 3B'A30K i3 peKJiaMOBaHWUM OJlaroM, MOYMHAE 3 HUM OTOTOKHIOBATUCS 1 TOCTYIIOBO
HaOyBa€ 3HA4YeHHs 3BYKOBOro Jorotumy» [3, c.127]. 1O.3ymsp Tex Bkaszye, IO «IOBTOPEHHS
MY3U4HOI 3acTaBKu a00 My3uuHOro (oHy npu Mokas3i Oyab-SKOro TOBapy CHpHUSIE TOMY, IO Y
TeNerjsiIayiB BUIPAIbOBYIOTECS IEBHI acouialii i 3rojom 3HaiiomMa My3uyHa ¢pasa abo Menomis
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HaraJye iM Mpo MOYaTOK peKiaMHOi mepenaui abo mpo neBHuid ToBap» [4]. FO. bepHancbka omucye
MOXIJIUBICTh BUKOPHUCTaHHSI MY3WMKH SIK CIIOCIO peryiioBaHHs pyxy Hokymus B marasuHi: «l[loBijbpHa
CTOKiliHa My3HKa CTBOPIOE OB PO3CIadIody atMocdepy B Mara3uHi, CIOHYKalOYd TMOKYIIB HEe
nochimaTy i 3anumaTucs B Marasusi. [lIBunka My3nka mMae MpOTHICKHUN e(DEeKT — MpOryIsTHKOBUH
KpPOK TIEPETBOPIOETHCS B OUTBII MIBHIKUMA, II0 B OCHOBHOMY BHKOPHUCTOBYETHCS B TOIUHH-TIK JUIS
MPHUCKOpPEHHsI pyXy mokymuiBy [5]. daxiBumi 3 perxnamumx gochimkenb k. Poccirep 1 JI. Ilepci
CTBEPDKYIOTh, 1110 My3UKa «MOXKe OyTH 3aC000M MPUCKOPEHHS 1 30UIbIICHHS npoaaxiBy [6]. 3okpema,
BYEHI BKa3ylOTh Ha «JIBi OCHOBHI 3MiHHi, [0 BU3HAYalOTh e€()EKTUBHICTh BUKOPUCTAHHS MY3UKH, — ii
TeMmI (10 BIUIMBAE HA EMOILIMHUN HACTPii) 1 THI (IO BIUTUBAE HA KOTHITHBHI aCOI[IaTHBHI MPOIIECH )»
[6]. 3rimHO 3 pe3ynbTaTaMH JOCHIIKECHb, aBTOPH HPHUITYCKAIOTh, 10 IIOBUIbHA MYy3WKa TMO3UTHBHO
BIIJIMBAE Ha TPOIEC MPOAAXKIB» [6], a «KTacHuHa My3WKa CITPUAE 3POCTAHHIO TIPOIaKiBy [6].

Icnye Gararo kiacudikaniii BuaiB pexnamu. Tak, FO. BepHanaceka posrisygae taki kputepii
knacudikamii pexnamu, SK: «3a THIOM ii iHINIATOpa; 3a CHOPSIMOBAHICTIO Ha ayauTopilo; 3a
CKOHIICHTPOBAHICTIO Ha IEBHOMY CErMEHTI ayAuTOopii; 3a IIMPOTOI0 OXOIJICHHS aymuTopii; 3a
MpeAMETOM PEeKIIAMHOI KOMYHIKaIlii; 3a1eKHO Bij el i 3aBllaHb peKJIaMy; 3a CIOCOOOM BIUIHMBY; 32
XapaKkTepoM BIUIMBY Ha ayAdTOpPiI0; 3aJe&KHO BiJi BHUKOPHCTOBYBAHHMX 3acCO0IB  IOIIMPEHHS
PEKJIAaMHOTO 3BEPHEHHSI; 3aJIeXKHO BiJ] PO3MIIIEHHs PEKJIaMH Ta BUKOPHUCTAHHS TBOPYOTO ITiIXOJY.»
[5]. FO. Muponos ta P. Kpamap muimnyTs, 110, 3a1€XKHO BiJ IiIeH peKIaMHOI KaMITaHii, iCHye 3 Buan
pexiamMHMX  3BepHeHb: «l. [HdopmaTuBHa pekinama; 2. Pexnama-niepekoHaHHs; 3. Pexiama-
HaragyBaHHs» [7]. 3ameKHO Bif IiiTeif Ta METH peKIaMH aBTOPY BHUAUIAIOTH Taku ii BHAM: «1. IMimk-
pexiama; 2. Ctumyitoroua pekiama; 3. [lomitnyna peknama; 4. bisnec-peknama; 5. CycmniibHa (200
corfiayibHa) pexyiama Ta iHmi» [7]. M. PoroxxuH CBOEIO 4eproro po3jiyise pekiamy Ha BiciM OCHOBHHX
Kareropiii: «1.3a ckiagoM IMUILOBOI ayAuTOpii — CHIIbHO-, CEPEIHBbO- Ta CcllabocerMeHTOBaHa; 2. 3a
LJIbOBUM BIJTHBOM — KOMEPIIiiiHa (TOBapHO-CEPBiCHA) 1 HEKOMepIliiiHa (OJIITHYHA 1 coliaibHa); 3. 3a
IIUPOTOI0 TOMUPEHHS — Tio0anbHa, 3arajJhbHOHAITIOHATBHA, PETiOHAbHA, MICIeBa; 4. 3a METOIOM
(3acobom mepenadi) — IpykKoBaHa, €ICKTPOHHA, 30BHIMTHS; 5. 3a CITOCOOOM BUKOHAHHS — TEKCTOBA,
Bi3yallbHa, TEKCTOBO-Bi3yasibHa; 6.3a MeTogoM BIUIUBY — TpsMa 1 Hempsma; 7. bezocobosa i
nepconidikopana pekinama; 8. [InaTtHa i Ge3xoIITOBHA pekiamMa» [8, ¢ 22-25]. M. PoroxuH Takox
BHIUIZE 8§ THINB peKiaMu, Takux sk: «1. Pekiama ToproBoi mapku; 2. Topropo-po3apiOHa pekiama;
3. [NoniTuna pekiaama; 4. AapecHo-I0BiaKOBa pekiaama; 5. Pekinama 31 3BOPOTHIM 3B'SI3KOM (JIUPEKT-
Mapkerunr); 6. Kopmopartusaa pekinama; 7. bisHec-pekiama; 8. I'pomazceka pekmamay [8, c¢. 25-28].
A. MyzapoB nopiisie pexiraMmy Ha Taki ii y3aransHeHi BHIH, SK: «1. 3a 3aranbsHO-IPUHHATAMEI HOPMaMH
— TpHWBaTHA peKjamMa, HEeTHMYHa, peKjama, 10 BBOAWTH B OMaHy (HEIOCTOBIpHA, HEJOOPOCOBICHA,
HeHaJIeXHA); 2. 3a BUKOPUCTAHHIM BIUTMBY Ha TOYYTTS JIOAWHH — Bi3yalbHa pekiiama (3ip), 3ByKOBa
pekimama (ciyx); 3. 3a cTyneHeM BHKOPHUCTAHHS 00pa3y peKaMOBaHOTO 00'€KTa — MpsMa, HEmpsMa,
npuxoBana; 4. 3a xapakTepoM Ioxadi peKIIaMHOTO MaTepialy — MKOPCTKa, M'AKa; 5. 3a XapaKTepom
CTpPATETiYHOT0 HANPSMY PEKIIaMHU — KOMEpIIiiiHa, HeKoMepIriifHa; 6. 3a BHOOPOM 3arajbHOTO MiIXOAy
JI0 BUPIMIEHHS PEKIIAMHOTO 3aBJaHHS — pallioHaIbHa (TIOPiBHSIbHA, CIIPOCTYBAIbHA, BAKI[MHAIFHA Ta
iH.), emMoIiiiHa (TpanchopMmyroda, pekiaMa, 1o HaBitoe, qpamatiyna Ta id.)» [9]. [cHyIOTb i criporeHi
kiacudikamii Bumie pexnamu. Tak, I'. Kocrina Bumiiise Taki: «3oBHimmHsS pekitama» [10, c. 45],
«pexinama Ha tpancropti» [10, c. 49], «sitpunrna» [10, c. 50], «cHHTETHYHI BHIM PEKIaMH: KiHO-,
pamio- i renepexiamay [10, c. 57], «apykosanay [10, c. 61], a Takox CrOKHBYA Tapa i yrmakoskay [10,
c. 65]. K. AHTinoB 3ynuHAETHCSA Juine Ha Tpbhox ii Bugax: «1. ComiameHa pekiama; 2. llomitndana
pexiama; 3. Komepriiina» [11].

Buxonsun 3 MeTH OCHIDKEHHS, MU MPUAUIAMO YBary po3IJIiAy MYy3HYHOTO CYIPOBOIY B
MTOJIITUYHOT, KOMEPIIHHOT Ta CoiaIbHIN peKiaMi K 3aco00y BIUIMBY Ha MAacCH.

My3¥uKa B HOJNITHYHIN pekiIaMi MO)Ke BUKOPUCTOBYBATHCS SIK:

— 3HaKoBUH 3BYK (ITicHS 200 TiMH) MTOJIITHYHOI MapTii 4u 11 KaHAUIaTa;

— ®oHOBa My3WKa B MOJMITHYHHX ayio- Ta BiJI€OPOIUKAX;

— ®oHOBa My3HKa HA MITHHIaX, MACOBUX 3aXOAaX.

My3urka B NOJMITHYHINA pekiaMi Mae BaxJsmBe 3HaueHHs. O. UepHHUILIOB MUIle 3 HOr0 MPHBOLY:
«Y TONTHYHIA pekiami MeaiaMy3HKa BiIirpa€ iCTOTHY pOJIb, HANPHUKIAA, KO CTBOPIOE IEBHUM
CIPUATIMBUNA 3BYKOBUH (OH, HeOOXimHMI 17151 00pa3y nepcoHaxa, abo K 3aMajboBye (UM IMITye) HOTro
KyJbTYpHHUI piBeHb, HAIIPUKIAJ, MPUCTPACTIO 1O CUM(OHIYHOro 3By4aHHS a00 KOHLEPTHOTO JpKasy,
a00 X XyJOKHBO "HaB'si3ye" 00pa3 rpoMaJTHCHKOCTI Ta maTpiotuamy» [12]. Kokna momitidHa mapris,
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peknamyroun cebe, NIyKae BIAMOBIOHUM My3M4YHUH cynpoBid. OJHAK YMMAao MOJITUYHHMX MapTiid He
0avaTh y My3HIIi 3HAKOBOCTI i KOXKHOTO pa3y JOBLILHO HOro 3miHm00Th. IIpoTe, € mpuknaam Braaoro
LIECTIPSIMOBAHOTO CTBOPEHHSI MY3MYHOI KOMITO3MIII SIK 3HAKOBOIO 3BYKY IMiJi KOHKPETHE MONITHYHE
3apaanHs. Tak, y Oepesni 2003 p amepukancbki kommosutopu Ilitep ®imr i Maiikn Kopor ctBoprim
nust tenekananiBs NBS 1 CBS mysuky «BiifHa B Ipaky» 1e 10 modaTKy KOH(IIKTY, sIKa TIOCTYKHIIA K
MY3UYHO-XYIOXKHIM iHCTpyMeHT BunpaBianus aiid CIIA Ha BilficbkoBo-moniTiuHil apeHi [13]. [HmmM
MPUKIaJOM BUKOPUCTAHHS MY3HKH SIK 3HAKOBOT'O 3BYKY B MOJITHYHIN pekiaMi MOXe BHCTYMATH MiCHS
A. Crena «Kposim. BecHa. Poccusi», 3amyiiieHa B KpEMCBKI colliasibHi Mepexi B Oepesni 2014 poky. Bona
CIyryBajia eeMEHTOM TMpomaraiaud Pocii sk eguHOro BHOOpPY KpHMYaH TMepen MPOBEACHHAM Tak
3BaHOro «pedepenaymy» 18 Oepesns 2014 p. B Ykpaini sk HalssCKpaBilllMM MPHKIAJI0OM BUKOPUCTAHHS
MY3UKH K 3HAKOBOTO 3BYKYy cTajia micHs «Pa3zom Hac Oarato!» rpymu «['puHmpkonu», ska B 2004 p.
AKTMBHO BUKOPMCTOBYBAJIACs B MOJITUYHIN aritaiii kaHmuaata B npesujaeHTn Ykpainu B. FOmienka i
crana Heo(iniiiHum rimHoM [loMapanyeBoi peBoIrOLLii.

®donoBa My3HMKa B MOJITHYHHX ay[dio- Ta BiJleOpojHKax Hece B co0i 3aBJaHHS CTBOPEHHS
MEBHOTO EMOI[IfHOT0 HACTPO0. 3aIeKHO BiJl XapakTepy iHpopMallii, o MoJaeThesl, HACTPId MY3UKH
3MIHIOETBCSL JUISL MiJIKPECTeHHsI CEHCY cKazaHoro. @oHOBa My3WKa MOXE TaKOXX BHUCTYIATH
THCTPYMEHT KOHKYpPEHTHOI O0pOTHOM MiXK YMHHOIO BJaJI0K0 Ta OMO3UIIEI0 B PO3Nasl MepeaBHOOpUHX
kamnanii. O. YepHHUIIOB Bij3Hayae, M0 B TaKii CUTyaIil «He TOTPiOEH SBHUH KOH(MIIKT, OCKUTBKH
BiH MOXE 3aTbMapuTH 00pa3 peKIaMOBaHOI'O KaHIUIATa, TOMY MOBa ajeropii i HaTikiB — ayxe
BIAMK 3aci0 s i€l MeTr. 3akaapoBa My3HMKa SIKpa3 1 € I[IEF0 MOBOKO "4OpHOro miapy", sBHUM a0o
acoliaTUBHIUM MY3UYHHM KOHTPAITYHKTOM CYIPOBOKECHHSI aHTHPEKJIaMOBaHOTO cy0'ektay [12].

Jnst aHamizy My3WYHOTO CYIPOBOAY B TONITHYHIN paliopekiiaMu MU TpociayXainu edipHe
MOBJIEHHSI YKpaiHChkoi pamioctaniii  «Xir FMy, ska, 3rimHo 3 JOCHIDKEHHSM, MPOBEICHUM
kommaniero «Kantar TNS B Vkpaini» 3a 2017 pik, € HaHOUIBII PSUTHHTOBOIO CEPEN PaaiOCTaHITIH
VYkpaiam [14]. 3aragom mnpoanamizoano 100 pexiramMHNX OJOKIB mepeaBuOOpUoi  aritarii.
XpoHonoriyai paMku gociimkeHHs — 3 31 rpyxaas 2018 p. mo 31 6epesns 2019 p. 3a pesyapraTamu
MPOCITYXOBYBaHHS BHUSBJICHI BiMIHHOCTI B My3HYHOMY O(QOPMJICHHI MOJITHYHMX ayaiopoiukiB. Tak,
YacTHHA 3 HUX MICTUTH y cOOI1 JIUIIEC ONWH MY3WYHUH (POH, HAMXAIOUNNA XapaKTep SKOTO MIATPUMYE
eMOITiifHe HaANpYy)KEHHS POJIMKa 3 CaMOro IOYaTKy i IO KIiHI 3By4aHHS (K mpurian — «Bixdymyro
CIpaBXxHIO, UyJI0BY YKpainy» kanammatra B npesuneHtu O. Bimkyna, «CuiapHa apMis — moBara Jio
Vkpainm» KanauaaTa B npesunentd A. ['puiierka). My3udHuil CympoBin Apyroi Y4aCTHHU MOMITHIHUX
PamiopoNIMKiB CKOHCTPYHOBAaHMIA TAKUM YHHOM, 0 01111 1 mpo0ieMu CyCIiIbCTBa TUKTOP OMUCYE i
OIHY CyMHY a00 eKCIIpeCHBHO-HAINPYKEHY MY3UKY, B TOH Yac sIK OOIISIHKHA BUPIMIEHHS IHX MPOOIeM
CYIPOBOMXKYIOTHCS] BXKE JIPYTUM, €HEPriiHUM, )KUTTECTBEPJHUM MY3HMUHHM CYIIPOBOJIOM (SIK IPUKIAL
— «Kanmmpatie Oarato — mpesumeHT onwH» npesuneHta Ykpainu Il [lopomenka, «HoBuit xypc
Ykpaian» kanauaaTa B mpesuaeHTa FO. TuMorreHko).

Hyxe cxoxa CHTyalis CHOCTEpITaeThCs 1 TPU aHami3i TONMTHYHUX BiJICOPOIUKIB
napiaMeHTchkux BuOopiB Pociiicekoi @enepartii 2016 p. Ta nmpesunenTchkux BudopiB y CILIA 2016 p.
Tak, He3MIHHHN 3a XapaKTepoM eMOIlifHOrO 3a0apBJieHHS MY3WYHUU (DOH TPUCYTHIA Yy PONMKAx
«CrpImM JTroIel, cMoXkeM crenathy napTii «Enunas Poccusy», «Ha Harmelt ctopoHe — mpaBma» mapTii
«JIAIIP» (Pocis), abo B momitmuHid peknami «Regect Hate» kxamammata B mpesugentu CIIA
X. KiiaToH, B TOH Yac AK TEpEeMHKaHHS 3 MY3UKH «IpOOJIIeM» Ha MY3HKY «BUPIMICHHSI» YiTKO
criocTepiraerbes B ponukax «l omocyiiTe 3a HoBoe «S1010Kk0» mapTii « S6moko» (Pocis) , «Mbl paBsl,
Mbl cMmoxkeM!» maptii «KIIP®» (Pocist), y momitnuniii pexnami «Make America great again!»
kanaunaata B npesuaentu CLIA 1. Tpamna.

My3uKka B KOMEpIIiiHINA peKkiiaMi BUKOPUCTOBYETHCS SIK:

— 3HakoBuil 3ByK. Lle Moke OyTu sIK Lina pekiaMHa HiCHS (AKUHII), TaK 1 KOPOTKa My3UYHA
¢pasa y BUTTISAI BOKAJIBHOTO ciiorana. HaiisickpaBillum NpUKiIaoM BUKOPUCTAHHS IJIOr0 My3HYHOT'O
TPEeKy SK MY3UKH A mnepconidikauii Openny, € BukopucranHa micHi «Comfortable Place»
amepukaHcbkoro BukoHaBls P. Ciminca B pexnami «llepmmii cripaBkHiil 1IOKonam» YKpaiHCBKOI
toproBoi Mapku «ROSHEN». PexmamMuuii ponuk i3 wi€l0 My3UKOIO, B SKOMY KaIpu KHUIUITYOTO
rapsuoro IIOKOJIAy IEePEMEKOBYIOTHCS 3 IMIPHAHHSIM B OKeaH XJIOMLS Ta JIBYMHM, JOBIMHA Yac He
CXOIMB 3 €KpaHIB YKpaiHCBKMX TeleKaHaliB i OyB y BCiX Ha ciyxXy. IHIIMI moka3oBWil mpuKiIang —
pexiama xyBainbHOI TymMkH Stimorol «Police Stop», My3uky no sikoi HamucaB y 1992 p. matcbkuii
kommnozutop H. Ctin. Ilpuknamom Takox Moxke ciyryBatu pekiama «Ham mopa u Bam mopa
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3aKII0YaTh JO0rOBOpa» MOCKOBCHKOI'O BEHTHJISITOPHOI'O 3aBOAY, IO Oyia OAHIEI 3 MEpHIMX Ha
paasHChKOMY TenebadeHHI 1 Mana ImaneHy HOMYISApHICTh. 3aBJaHHS PEKIaMHOI IMICHI — CTBOPUTH
3aBepIICHUH eMOLiMHUN 00pa3 00'ekTa, MOBHOLIHHY iCTOPil0, 3 HUM IOB'A3aHy, HABiIOBATH IEBHI
cnoragu. KpiM BUKOpHCTaHHS B KOMEPLIHHIA pekiaami LUINX MYy3WYHHX TPEKiB, € Maca MPUKIAIiB
BUKOPUCTAaHHSI KOPOTKUX MY3WUYHUX (pa3 y BHUIJISIII BOKAaJbHOTO cloraHa. Tak, pi3[ABSHI CBsTa
ACOIIIOIOTHCS 3 PEKIIaMHUM MOTHBOM «CBsATO HaOmmxkaeThes» komnanii «Coca-Colay. Takox goBruit
yac OyJio Ha ciyxy po3scriByBaHHS «t0-eM-ci-i-i» MoOinbHOTrO omepaTopa «UMCy», BOKaJIbHI CJIOraHH
«Exo Mapker — eKOHOMHUH cymepMapkeT», «BimMiHHHN pe3ynbpTaT 0e3 mepeniar» TOProBOi MapKu
«Galay, «3 Micrep Ilponep Becemimie, mpubupatu BIBiUI mMBHAIIE» 3aco0y «Mr. Proper» Ta iHmii.
3aBiaHHs KOPOTKUX JDKUHIIIIB — CTBOPUTH B MaM'SITi JIIOJUHH MY3UYHUIN TpUTEp, KU aBTOMATHUIHO
3aIyCKaeThes il 9ac Bi3yaJbHOTO KOHTaKTy 3 PEKJIaMOBaHUM TOBApOM, HANPUKIAJ, HA TOJHUII
MarasuHy, i cripuse 3/1iiCHEHHIO TOKYIIKH;

— Sk ¢oHOBa My3uKa. Y IIbOMY BUNAJKy MY3HYHHUI CYNpPOBIJl CTBOPIOE TEBHY E€MOIIHHY
OKpacy B PEKJIaMHOMY POJIHMKOBI UMM 1 MOKpAIIye 3amam'sTOBYBaHICTh TOBapy. XapakTep i CTHIb
MY3HKH BapilO€TbCcS B 3aJI©KHOCTI BiJl rpynu ToBapiB. Tak, pONMKH aBTOMOOLIBHHUX KOMITaHil
CYIPOBO/IKYIOTBCSI aKTHBHOIO JMHAMIYHOIO MY3UKOIO, peKiaMa JAUTSYMX TOBApiB — HEHAaB'SI3IMBUM
BeCEJICHPKMM MOTHBOM, a PeKjamMa MHJIa 1 IaMIyHel — M'SKOI0 CITOKIHHOI0 My3HKOI0. Tak uM iHakKIire,
3aBJIaHHS MY3UYHOTO CYNPOBOIY TYT — MPAaBUJIBHO MIIKPECIUTH 00pa3 peKkIaMOBaHOTO TOBApY i THM
CaMHM €MOIIIHHO MIIIITOBXHYTH JIFOJAWHY JIO 3/IIHCHEHHS TOKYITKH.

My3rka K €leMEHT BIUIMBY Ha Macd HIMPOKO BHUKOPHUCTOBYETHCS 1 B COMIANBHIA peEKIIaMi.
OckiNTbKK BOHA 3a3BUYAil IMiJJHIMAE HA MIOBEPXHIO SIKICh CYCITUIBHI IPOOJIEMH, My3HYHE CYITPOBOIKEHHS
Hece B c001 3aBJIaHHsI TTOCHIICHHSI IEBHOTO EMOI[ITHOTO HACTPOIO peKJIaMHOT0 poinka. CTHIIb 1 Xapakrep
MY3HYHOI'O TPEKy TYT BH3HAYAETHCS 3MICTOM COLIIBHOrO pojuka. Hampuknan, B ykpaiHCHKOMY
comianrsHOMY poiuKy «Hebe3neky BUIHO HE ompa3y», cTBopeHoMy 2017-ro p. B pamkax HartionaapHOT
iHdopMartifinol kammaHii MbKHapomHOI opraHizarmii 3 Mirparii o0 MPOTHIIi TOPTIBII JIOABMH,
3ByunTh MmicHA «lImsax momomy» yKpaiHCBbKOi criBadku Jamai, TPUBOKHO-TIPUIHHHA XapaKTep
MY3UKH B K 1I€aTbHO, Ha HAI TTOTIISA, IMIXOAUTh IO CIOKETY POJIHKA. Y POCIHCHKOMY COITIATEHOMY
ponuky «Jlapm mymieBHOE TEIio», cTBopeHoMy B 2018 p. 3 METOIO TIPUBEPHYTH yBary A0 TypOOTH MPo
JIOAe MOXWIOro BIKy, HAaBIAKM, BUKOPUCTOBYETHCS M'AKa 3acClOKIMIMBA My3uKa. XOpPOILMM
MIPUKIIAIOM TakoK Moxke Oyt mommpena B CIIA cepist comiansaux pomukiB «If You See Something,
Say Something», cnpsiMoBaHa Ha Te, 00 HAJATH MOBCAKISHHAM TPOMaITHAM MOKJIMBICTh 3aXHINATH
CBOIX CyCiTiB Ta TPOMaJ{, BH3HAIOYM Ta TOBIIOMIISIOUH PO IMIA03PUTY MiSUTBHICTh. 30KpeMa POJHK
«Protect Your Every Day», 3pobmenmii Jlemapramentom BHyTpimmboi Oesmexun CIIA y 2015 p.,
MICTHUTD M'SIKFA CIIOKIHHINA My3WYHAN (OH, SKUW HIOH 3IIUBA€E B OJHE IIUJIE Pi3HI TyMKH JIFOIEH.

BucnoBku Ta mpono3uuii. [IpoBenennii ananiz My3U49HOTO CYMPOBOPKEHHS Y TMONITHIHHX,
KOMEPIIHHUX Ta COIIaIbHUX POJIMKAX JIa€ MiJCTABM KOHCTaTyBaTH:

1. 3a pe3ynpTaTamMu MPOCITYXOBYBaHHS epipHOTO MOBIIEHHS YKpaiHCHKOI pamiocTaHIii «Xirt
FM)» BusBneHi BiAMIHHOCTI B My3UYHOMY OQOpMIIEHHI MOJITHYHHUX ay/io- Ta BimeopoiukiB. YactuHa
3 HUX MICTHTB y CO0i JIUIIe OAWH MY3UIHHNA (DOH, XapaKTep SIKOTro MiITPUMYE eMOIIiiiHe HAPYKEHHS
pOTHKa Bil caMOro MOYaTKy i 10 KiHIA 3BydaHHs. My3WYHHUIN CyNpOBi APYyroi YacTHHH MOTITHYHUX
PamiopoNMKiB CKOHCTPYHOBAHO TAaKUM YMHOM, IO Oiqu i MpoOIeMH CYCHIIbCTBA AUKTOP OMUCYE IIif
OJHY CyMHY a00 eCIpeCHBHO-HAINPYXEHY MY3HUKY, B TOH Yac K OOIISHKHA BUPIMIEHHS IHX MpoOIeM
CYHPOBOMXKYIOTHCS] €HEPTriHNM, KUTTECTBEPAHUM MY3UYHUM CYIIPOBOJOM.

2. My3uka B KOMEpIIiiHIA pekiIaMi MO)K€ BUKOPHCTOBYBATHCS SK 3HAKOBUH 3BYK y BUTJIISI
peKIaMHOI IMiCHI (JKUHTIY) 3 METOI CTBOPEHHS 3aKiHYEHOTO eMOIlifHOro 00pa3y peKIIaMOBaHOTO
00'exTa, TTOBHOIIIHHOI iCTOpii, 3 HUM TIOB'A3aHOI, 1 HECE MEeBHI crioraau. BUkoprucTaHHs X y peKiIaMHi
KOPOTKUX MY3WYHUX (pa3 y BUIVISII BOKAJHHOTO CIOTaHY MOKJIMKaHE CTBOPUTH B MaM'sTi JIIOAWHU
MY3UYHHUHA TPUTEP, SIKUI aBTOMATUYHO 3aITyCKAa€ThCS MiJ Yac Bi3yaJbHOTO KOHTAKTY 3 PEKIaMOBAHUM
TOBApOM, HANpHKIaA, Ha MOJMII MarasuHy, 1 CIpHs€ 3IIICHEHHIO TOKYNKH. Y BHIAAKY
BHUKOPHUCTaHHS! MY3UKU B PEKIIAMHOMY POJIMKY K ()OHOBOTO CYNPOBOJY CTBOPIOE MEBHUI eMOLIHHUI
OKpac, miIKpeciIroe 00pa3 pekJIaMOBaHOTO TOBApYy.

3. My3uune odopmileHHS B coliajibHId pekiiamMi BHKOHYE pOJIb IiJCHIIIOBA4Ya IEBHOTO
eMoriifHoro Hactpor. CTWib 1 XapakTep MY3HYHOIO TPEKy TYT BH3HAYA€THCA 3MICTOM COLIAIbHOT
peKJIaMH 1 Ma€e HaMip MiAKPECIUTH O3HAYEeHY COLialbHy IpodiiemMy.
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Introduction. Dynamic 3D graphics in broadcasting and TV commercials appears to be well
developing in the sphere of visual communications. Visuals receive more and more complicated post
processing when elements of 2D and 3D graphics are added to pictures filmed from nature. TV
channels regularly break programming block in order to promote outside brands while direct
commercials and also for their own media brand identification, while promo videos and advanced
advertising. Channel’s own brand lets it to create its recognizable image despite changes of faces and
channel programs, to build the right strategy of positioning and promoting its own products (projects,
programs, films) during the most suitable time for target audience watching depending on the network
of the other competing channels. Media product, in its turn, is gaining new forms and powerful audio
and visual options for TV airtime. Animated 3D graphics as a part of animation is one of the most
common features in media design. 3D elements are directly used while creating an aesthetic
appearance of the air, making navigation system for the viewer to have a guidance in broadcasting
space and also in direct advertising. Composing most of the visual content of the television it is still
left as understudied. «Throughout the past decade the usage of three dimensional elements has
significantly risen and there are no evidences that this is just a temporary event» [1, p.122].

M. Murashko among other Ukrainian scientists developed a subject matter of animated graphics in
her PhD work in 2017 «Project and art tools of motion design (based on commercial sample)» [3]. Design
and projecting in television environment was studied by M. Marchenko and A. Yarmolenko, by considering
peculiarities of visual communication projecting. In their article «Design and projecting in television
environmenty authors state that TV designer takes directly part in creating brand of broadcasting units [2,
p.481]. Such American scientists as Gustavo E. [7] and Lovera C. [8] devote their works to the graphic
design updated principles used in television environment as a form of branding. Leigh Hunt as one of the
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foreign specialists studied TV branding and air promotion. His work of 2001 summarized experiences of
traditional, cable and sputnik TV in the USA during the past 20 years and concluded the following «Our
image as a visual expression of your values, defines outer appearance, voice and actions» [3, p.27].

Another profound work we have taken is «Branding TV: principles and practices» by oxford
scientists W. McDowell and A. Batten [9]. Strategic brand communication campaigns were also
revealed by Beth E. Barnes and Don E. Schultz [5]. Problems of using new editing technologies,
digital effects and creating graphic television environment with them in the field of TV design were
investigated by such modern theorists and research and practical workers as W. Weibel, 1. Sazerland,
P. Lowton, L. Dorfsmann. T. Dwyer, an American scientist, made also his input into studies of
experiences of media communication and multimedia and originated basic knowledge of media
convergence in his book in 2010, where he partially investigated multimedia design as well [6].

P.Pavlou and D. Stewart generalized new terms of marketing existing in the new millennium
in their work «lInteractive advertising: new conceptual basis of marketing combination elements
integration» in 2014 [10]. In the frames of set scientific goals we studied works on 3D graphics and
animation. Analysis of animation principles of investigated advertisement was made under the
influence of works by P.Blair, N.Brown, M. Wiberg, R.Williams, C.Hart, A. Karlberg,
Ya. Kemnitz, N. Kryvulia, and I. Kuznetsov.

Animated 3D graphics (with the main difference from two dimensional graphics is the ability to
project not solely the length or width but also depth) has replaced classic animated methods and shows
more reality that makes it easy to convey the message and the aim of brand messages itself. The graphics
is used to fully capture audience attention creating effects that had not been possible in the past.

Hardware and software development, video art and graphics improvement, on the whole,
make a great influence on visual communication methods, changing old methods of projecting and
creating new opportunities. On the other side it caused new problems and challenges. Designing TV
airtime and advertisement has significantly amended not just due to new technologies but also due to
scientific intelligence. Marketing and branding researches gain quick development as well as studies
of TV design and visual communication. To be able to use animated 3D graphics more effective as a
component of branding, we shall research its functional features as a method of visual communication
since it had not been done before.

Specifying objectives and methods.

Obijectives — to research peculiarities of animated 3D graphics functions as a method of visual
communication of TV brands based on direct advertisement and promo videos on Ukrainian channels. In
order to reach the goal set in this study we raised an objective to monitor usage of animated 3D graphics in
designing interim units between programs specified according to TV design quality ranking of the
following Ukrainian channels: «1+1», «Inter», and «Ukraine» during 2015-2017.

Object of study — animated 3D graphics in direct advertisement and promo videos on TV.

Chosen channels differ with their brand ideological visions but their analysis will help us to
trace possible interrelations of 3D graphics usage according to corresponding all-around functions.

Elements of airtime designing in inter-programs units that use 3D graphics are investigated,
namely: idents, promo videos, advanced advertising. Advertisement and airtime design made by
mentioned methods are considered as a part of visual concept of brands. Graphics in the process of
programs’ designing (such as captions, titles etc.) are not analyzed in the context of this study.

Subiject of study. Function features and usage of animated 3D graphics functions as a method
of visual communication of TV brands.

3D graphics is analyzed here as a component of media design that is an instrument of branding.

Methods of study. The work is based on an integrated approach that allows studying 3D
graphics both in advertisement and promo videos. We used methods of classification, comparative and
systematic methods, analysis of documentary information such as content monitoring, expert
questionnaire and method of formal and figuratively stylistic analysis. Graphic and analytical method
was used for visualizing study findings.

Research results. Level of Ukrainian TV design in the frames of world development is quite
stable. Animated 3D graphics is well known in the industry and is developing quite fast. Visual design
becomes a great advantage in the industry, makes product quality better and with more profit, TV
channels consider broadcast design as a method of branding.
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For defining a general level of an airtime design on Ukrainian channels we reviewed their
nominations at eight international TV design contests and festivals and composed an according ranking.

Having analyzed 12 winning promo videos of 4 Ukrainian TV channels at «Promax/BDA»
festival, we came to a conclusion that animated 3D graphics is commonly used in the most videos of
Ukrainian creators who were considered as world’s best (9 examples which is 75%). Partially this
statistic may seem that according to jury’s opinion videos that use 3D graphics are more qualified. We
also specified that some channels use this type of graphics almost in every researched video of theirs
(«ICTV», «Ukraine» — 100%), some channels prefer partially usage of three dimensional rights in
designing air time («1+1» — 66,6%, «Inter» — 33,3%).

Thus, we systemized successes of Ukrainian channels in the field of TV design that were
honored both on the national and international levels. Level of quality of designing an airtime was
showed in the light of jury’s marks. Moreover after looking through the list of winners of 8
international festivals («PROMAX/BDA», «New York Festivals International Televisiony,
«Bassawards», «The one club of creativity», «The Motion Awards», «D&AD Professional Awardsy,
«Filmteractive», «Epica Awards»), we noted that Ukrainian channels took an active part in the first
two festivals mentioned above. It was concluded that the best broadcast design belonged to «1+1» and
«Ukraine» channels, which, in general, won international TV design and promotion contests for about
5 times, «Inter» and «ICTV» channels - 4 times.

Table. 1. Ukrainian channels among other prizewinners of international marketing, promotion
and TV design contests.

«1+1» Inter Ukraine «ICTV»

«PROMAX/BDA» 5 times: 2010, 4 times: 2015, 4 times: 2012, 4 times: 2013,
2011, 2017, 2015, 2017, 2017 | 2013, 2014, 2014 | 2014, 2014, 2017
2017, 2017

«New York Festivals | - - 1 time: 2012 -

International

Televisiony

Alongside to this it was observed that in 12 winning Ukrainian projects 3D graphics was used
no less than in 75 % of examples. But while analyzing 50 winning works of years 2016-2017 that
belonged to the world’s best TV companies, it was demonstrated that an interest to 3D graphics had
been withered contrary to «flat design» or motion graphics style on the whole that partially are
partially used by 3D animation. An international Promax BDA prize is considered as one of the most
prestigious by the specialists in this field, awarding it to Ukrainian channels means their remarkable
achievements in media marketing, taking into account all the parts of the projects starting from
promotion and design and finishing with branding and audience interaction. What also should be
mentioned is a low activity of national TV brands in other festivals and contests of the industry.

Table. 2. Usage of 3D graphics by Ukrainian channels in prize winning works of Promax
BDA Promotion in 2009-2017.

Ukrainian Amount of Amounts of unique | Amount of video Percentage
channel PromaxBDA video works works with of winning
Promotion prizes animated 3D works with
in 2009 - 2017 graphics animated
3D
graphics
«1+1» 5 3 2 66,6%
«Inter» 4 3 1 (2 N/A) 33,3%
«ICTV» 4 4 4 100%
«Ukraine» 4 2 2 100%
Total 17 12 9 (2 N/A) 75%

According to the results of taking winning places in 6 all-Ukrainian festivals (Teletriumph,
Ukrainian Design: The Very Best Of, Kyiv International Advertising Festival, KAKADU Awards,
ADC*UA Awards, RED APPLE*UA), we have defined eight Ukrainian channels that were mentioned by
experts as some of the best in the field of promotion and TV design in Ukraine in 2001 - 2016. Leaders
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among Ukrainian expert judgment are «ICTV», «1+1», «STBy. For 15 years in the frames of Teletriumph
festival 3D graphics was used by Ukrainian channels not less than in 59 % of 32 winning works.

Trends are already seen though are very limited on this stage. Analyzing victories and frequency of
using 3D graphics in works of TV design allowed illustrating success of Ukrainian TV industry in visual
communication, branding and promotion in general. The research is the beginning of generalizing
Ukrainian TV design and has to be further developed. The review let us to define channels for further
monitoring and partially summarize the development level of Ukrainian TV design.

To investigate ranges of using animated 3D graphics as a method of visual communications in
advertisement, we monitored TV channels for presence of advertisement with 3D elements comparing to
advertisement without 3D. We made records of TV airtime per day every quarter in the period from
1.03.2015 to 1.03.2017 of three Ukrainian channels: «1+1», «Inter», and «Ukraine». Thusly, during two
years, we conducted 8 monitors of each channel, that stands for 27 around the clock monitors of inter-
program block, specified and classified more than 17000 video works that is more than 1500 video hours.

27 media plans of direct advertisement release and TV programs previews were set up, we
divided advertisements according to their type, advertised brand and its product, 3D graphics presence.

Monitoring stated that mostly it was used in direct advertisement and much less percentage
have advanced advertising, promos, or idents (in average 85% till 15%). While collecting data, we
observed that for audience communication channels give around 30 % of all inter-program block
during 24 hours and less than 15 minutes of airtime in general. We made 27 detailed reports with 3D
usage statistics in accordance with categories, types, brands, etc. and 8 general reports that allowed
defining average figures of all channels during the research period. Thus we saw a positive dynamics
of 3D graphics usage in every category. The research has development potential, inasmuch it is
necessary to analyze other Ukrainian channels as well and to investigate connection with channel’s
rating, considering the fact that we already chose channels that have best criteria in TV design and that
are leaders in viewer rating.

We may see from the general analysis of three channels in a three year period that 3D graphics
was used in 53% of videos (in 9159 from 17201). In addition to that we observed a small increase in
2016 by 3% and decrease 2017 by around by 8% in comparison to 2015. According to a recapitulative
statistics of direct advertisement we define regressive dynamics by 5% (from 56% to 51%). Advanced
advertisements and promos actively used 3D graphics in 2016, in 2017 only 33% of video works had it
that is less by 11% comparing to a starting point of 45% in 2015.

It is interesting to compare usage of 3D graphics by chosen channels during three year term.
Mostly it is used by «Ukraine» channel (61%) that proves 3D graphics usage in 53% of videos (9159
videos from 17201). Leader in using 3D graphics in direct advertising is «Inter» channel (58%).
«Ukraine» channel used 3D in advanced advertising and promos most commonly (81%).

Dynamics of using animated 3D graphics in advertising by «1+1»,
«Inter», «Ukraine» TV channels during 2015-2017 by years

weaiapians 2017) |
weaiaptans 201 |
wediaplans 2015) |

B direct advertisement B direct advertisement with 3D
advanced advertisement and promos B advanced advertisement and promos with 3D
Fig. 1.
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Dynamics of using animated 3D graphics in advertising by «1+1»,

«Inter», «Ukraine» during 2015-2017 by TV channels

. d dverti 1ent . d i ol th
lvanced a riisement and promos ® advanced a 1 nent and promos with 3
Fig. 2.
Table 3.
Ierttr, Total \-/rv?ttr?l % Direct adv DAt 21, % ﬁgj\y a:a::::c? ‘ ':(?\Xa;rfgd %
Ukraine i ° * with 3D ° romos | Promos °
acc. to P 3D
years
2017y. 4013 1827 46% 2847 1441 51% 1166 386 33%
2016y. 7427 4226 57% 5501 3097 56% 1926 1129 59%
2015y. 5761 3106 54% 4516 2546 56% 1245 556 45%
Total 17201 9159 53% 12864 7084 55% 4337 2071 48%
Table 4.
1+1, Inter 8 Advanced  Advanced
? g ' Total 8 Direct o o
Ukraine : & Direct - T advertising advertising
channels in Total \évl:')th & advertising Sv(:;ﬁ I;’tglng & and and promos &
general promos 3D
1+1 0, 0 0,
2015-2017 5012 2002 40% 3430 1783 52% 1582 215 14%
Inter
2015-2017 6536 3712 57% 5175 2990 58% 1361 722 53%
Ukraine
2015-2017 5653 3445 61% 4259 2311 54% 1394 1134 81%
Total 17201 9159 53% 12864 7084 55% 4337 2071 48%

Conclusions. Scientific novelty of the received results lies in the fact that this study has first time:

- investigated animated 3D graphics/ systemized parameters of 3D graphics as a method of
visual communication, design, and branding in commercials and promo videos on Ukrainian channels;

- generalized experience of using animated 3D graphics by Ukrainian media brands;

- proved an importance of using 3D graphics elements in TV design nowadays;

- monitored animated 3D graphics usage in designing inter-program blocks of «1+1», «Inter»,
«Ukraine» channels during 2015-2017 (around 20 thousands videos are analyzed, statistical classification
between chosen channels, types, brands, products, video length that use 3D is conducted);

- established that animated 3D graphics in airtime design has primarily image function and
then informative;

- separated animated 3D graphics as a part of 3D animation that is one of the directions of
multimedia design;

- systemized based on conducted monitoring, professional, creative and technological
achievements in the field of promotion and design of Ukrainian TV brands;
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further developed:
- knowledge on history development of 3D elements of advertising and TV design in the early

XXI century;

- structured research vocabulary; specified a definition of term «Animated 3D graphics» and

set its indicators;

- image of media design as a system element in image creating and visual communication of brands.
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