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simula’ti on the event of changes in the sector structure.
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Beryn. B cywacHux ymoBax riio0aizalfii CBITOBOI €KOHOMIKM 1 CBITOBHX €KOHOMIYHHX
3B’SI3KIB Ha TEPIIUi TUIaH BUCTYIA€ MPIOPUTET 3a0e3MeUeHHS TOBHOIIHHOTO MaﬁGyTHLoro CBITOBOTO
cycmiibcTBa. B  KOHTEKCTI IIbOrO 3HAYHO 3pPOCTA€ BPaxyBaHHS EKOJOTIYHOTO Q)aKTopy B
MaKpoeKOHOMlm 1 OCOONMBUM YMHOM IIOCTa€ crenugiyHa npoGHeMa podi, Micug Ta opraizarmii
CKOJIOTIYHOI  CKJIa[oBOi. BiAmoBigHO 0COO0NHMBOI aKTyaJbHOCTI HaOyBae pPO3poOKa HOBOIO
KOHIICNITYaJIbHOTO MiJIXOAY JO EKOJIOTIYHOTO0 pecypcy SIK Cy4acHOI eKOHOMIYHOI KaTeropii,
BpaxyBaHHS SKOI HEOOXITHO OyJie 3BOJUTH 0 PO3POOKH HOBOI KOHIICIIIi SKOJOrIYHOI CKOHOMIKH,
CBITOBUX €KOHOMIYHHX 3B’S3KIB, MOIIYKY ONTUMATBHUX IDISIXIB MIXKIEP)KaBHOI CITIBITPAIli B TUTAHHIX
OXOPOHH JIOBKILIS, pecypco30epeskeHHs Ta MaJIOBIAXOJHIX TEXHOJOT1H.

Peaxiiieto MDKHApOJHOT CHUTFHOTH Ha MPOOJIEMH HETaTHBHOTO BIUIMBY 3MIiHHM KIIMaTy Ha
COI[1aJIbHO-EKOHOMIUHUH PO3BUTOK cTajo npuiHATTA Opranizamiero O0’eananux Hamiii [Tapusbkoi
YroM 3 3aXHCTy KIIMary, sika 30KpeMa CIpsSMOBaHA Ha 3MEHIICHHS eMICiii TapHUKOBUX Ta3iB Y
rinodansHOMY BUMIpi [1].

Peamizaniss monmoxenb Ilapusbkoi yrogam mnoTpeOye 3aimydeHHs BUYCHUX PI3HUX HAYKOBHX
HaIpsIMIiB 3 METOIO TOEHAHHS iX ﬂOCBizIy B paMKaxX MDKIUCIMILIIHAPHOTO ):[ocniszeHHsI OcobauBoi
YBaru Cepeji HUX 3acIyroye eKOHOMIYHa CKJIaJIOBa, SK OCHOBHUH NPUHIIAI PO3B’s3aHHS CKOJIOTTUHUX
npobieM — eKOHOMIYHE 3a0XO4eHHs. EKOHOMika MDKHapoAHOI YroJud BHMAara€ KOMIUIEKCHOTO,
CHCTEMHOT0 MiAXoAy n0 1ii BUBYEHHs. JlOTpUMYIOUMCH 3arajJibHOi METOJOJOTil JOCHiIKEHHS
CKOHOMIYHHX TIPOIIECiB, HEOOXITHO PO3TISHYTH KOHIENTYyalbHUH PIBEHb OCHOBHUX 3acajl JaHoi
YTOU, OKPECIIUTH OCHOBHHX (DIrypaHTIB — €KOHOMIYHUX areHTIB, €KOJIOr0-CKOHOMIUHI MOKa3HUKH,
3’sICYyBaTH ICHYIOYl MK HUMH 3B’sI3KH, X Tpupomry Ta cnenudiky. [logansmmm KpokoM MpoBeaeHHs
JOCITIKCHHSI TIOBUHEH CTaTH IMEepeXil 10 PiBHSI MAaTEMaTHYHOI'O MOJIEITIOBAHHS €KOJIOI0-CKOHOMIUHOT
B3a€MOJIT SIK e(pEeKTHBHOTO IHCTPYMEHTY HAyKOBOT'O TTI3HAHHS.

Pesynbratn gocnimkenns. B po6oTi [2] 3anponoHoBaHO BpaxOBYBaTH BUTPATH Ha BUKOHAHHS
eMiCIHHMX 00MeXeHb TAPHUKOBUX Ta3iB y CTPYKTYpI Tady3eil OCHOBHOTO BUPOOHHUIITBA Y BUTIISIII:
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x =4,x+A4,x,+Cy, +y,,

(D
Xy = Ay X, + Ay x, — 3y,
1o 1\’ .
ne x; =(x,,x,,...,X,) — BEKTOP-CTOBITYMK 00’ €MIB BUPOOHHUIITBA ITPOIYKIIil;
T
2 2 2 .
X, = (x] ,Xyy..., X, | — BEKTOpP-CTOBIYUK 00’€MIB 3HHUIICHHUX 3a0pyJHIOIOUNX PEUOBHH;
T
1 1 1 . . .
Y= ( Vs Vasenos yn) — BEKTOP-CTOBMUYHKK 00’ €MIB KIHIIEBOT MPOIYKIIIT;
T
2 2 2 .
y, = ( Vis Vysuens ym) — BEKTOP-CTOBMUYHKK 00’ €MIB HE3HUILCHUX 3a0pyIHECHb;
n . . . see .
A, = (ai]j] )] — KBajgpaTHa MaTpulsd Koe(illicHTiB IpAMHUX BHTpPAaT NpPOAYKIii i Ha
BHPOOHUIITBO OJUHUII MTPOIAYKIIIT J ;
n,m .
A, = (ajg2 )i o~ TPAMOKYTHa MATPHIS BHTPAT HPOAYKUIl i Ha OIMHMIIO 3HHUIICHHA
3a0pyIHIOBAYIB g ;
m,n .
A, = (aé] )k o NpSIMOKYTHa MAaTpUIl BHITYCKYy 3a0pyAHIOBa4YiB &k Ha OIUHHIIIO

BUTOTOBJICHOT IPOIYKIIT J ;
A, =(a,fg2 )] — KBaJpaTHa MaTpHUI BHUIIYCKY 3a0pyIHIOBa4yiB k Ha OJAMHHIIO 3HHUIICHHS
3a0pyAHIOBaYiB g .

Cy, — BUTpaTH, OB’ A3aHi 3 BUKUIaMH ITAPHUKOBUX Ta3iB (TOOTO BUTPATH HA OOCITYrOBYBaHHS
BHMKH/JIIB TAPHUKOBUX Ta3iB, 30KpeMa, II¢ IjIaTa 3a JO3BOJIM Ha BUKUIH);

C= (cgg2 ):1;:] — TpsMOKYTHa MAaTpPHUISl BUTpaT NPONYKLIi § HAa OJUHHIO BHKHIIB
3a0pyaHIOBaYa g .

B cucremi (1) HESBHO MPHUITYCKAETHCS, IO KOEDilliEHTH a;.] >0, ag >0, a,fj] >0, a,f; >0

PO3IOBCIO/DKYIOTh HAa BCl BHJHM BHPOOHHMYOI MisUIBHOCTI (MarepiajbHEe BUPOOHWUITBO Ta 3HHILECHHS
3a0pyAHIOBaYiB) TiNOTE3M OCHOBHOI MOJENI MDKraay3eBOro OajaHCy: KUIBKICTh TEXHOJOITYHHUX
CHOCO0IB  JIOPIBHIOE KUIBKOCTI BHIIB MNPOAYKII Ta B KOXHOMY TEXHOJOIIYHOMY CIIOCO01

BUPOOJISETHCS JIMIIE OAUH BUJ NpoAyKiii. B momansmomy Oynemo BBaxkatu matputi 4,,, 4,, 4,,,

A4,, veBig’emuumu: 4,20, 4,>0, 4,, >0, 4,, >0. Exonomiunuii 3mict Mmozeni (1) Bumarae, 100

BCi i1 3MiHHi Oynu HeBix’emuumu, T06TO, X! >0, x; >0, ¥! >0, y; >0.
Y BEKTOPHO-MAaTPHYHOMY BUTJIsII Mozienb (1) MOXKHaA MPEACTABUTH TaK:

x] A] 1 A] 2 x] EI C yl

- : @
X, 4, Ay )\ x, 0 -E, )\,

ne E, Ta E, — BiINOBiIHI OMMHUYHI AlarOHAJIBHI MaTPHILL.

[eprie piBHAHHS 3alPOIIOHOBAHOI MOJETI BifoOpa)kac EKOHOMIUHHH OanaHC — PO3MOALT
rajiy3eBOro BajOBOTO BHMITYCKY IPOAYKIIi Ha BHUPOOHHYE CIIOKMBAHHS OCHOBHOI'O Ta JOMOMIXHOT'O
BHPOOHUIITB, KIHIIEBE CIIO)KMBAaHHS OCHOBHOI'O BHPOOHMIITBA Ta BUTPATH, IOB’s3aHi 3 BUKOHAHHIM
3000B’s13aHb 3a [lapu3pkoro yromoro. Jlpyre piBHSHHS BigoOpaxkae (i3udyHHMi OajgaHC MAPHUKOBUX
rasie, sK CyMy €MICili, CIPUYMHEHUX JISUIBHICTIO OCHOBHOIO Ta JOIMOMDKHOTO BHPOOHHIITB, Ta iX
HE3HUILIEHUX 00CATIB.

OyHKIIIOHYBaHHS OYy/b-IKOi BUPOOHHYOT OAMHHMII — 1€ 3a3BUYAN IIIECIPSIMOBAHUH MPOIIEC,
KU MO)KHA TPEICTABUTH SK CHUCTEMY 3 IICBHHM BXOJOM 1 BHXOJOM, IO IEPETBOPIOE BXIiHI
MaTepiaqy Ha KIHIEBUH NOPOMYKT JisuibHOCTI. B Takili curyamii cTaH BUPOOHHYOI CHUCTEMH
BHM3HAUYAEThCS CYKYIHICTIO YMOB 1 3aco0iB, IO 3a0e3meuyroTh ii icHyBaHHs. [l mporecy
BHPOOHHIITBA MTPOAYKIIii — TOJIOBHOTO MPOILIECY €KOHOMIUHOT CHCTEMHU — BXOJOM CIIYTYIOTh ITOCTABKH
CHpOBHHH, MaTepialliB, KOMIUIEKTYFOUMX BHUPOOIB, oOJajHaHHS, TPYJAOBUX i (DIHAHCOBUX PECypciB,
BHXiJl BHU3HAYAE€ThCS BHUPOOJICHOK TMPOJYKIIEI0, a CTaH — HAKONUYCHUMH 3amacaMu 3aco0iB
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BI/Ip06HI/IHTBa i TPYIOBHX pecypcm OnvH 13 OCHOBHHMX METO/IONIOTIYHUX NPUHIIUIIB CHCTEMHOTO
aHaJi3y eKOHOMIUHOI JisUTHHOCTI TOJISITa€ B MOMJIMBOCTI aJICKBATHOTO BU3HAYCHHS BXOJY, BUXOJY 1
CTaHy KOXKHOTO 3 JIOCII/DKYBAaHUX IPOIIECiB 1 BU3HAYCHHI CXeMH iX B3aemonii. PeanpHuii icHyroUni
croci® BHPOOHHUIITBA BU3HAYAETHCS, 3 OJHOTO OOKY, MPAarHEHHSIM JO ONTUMALHOrO BUKOPHCTAHHS
3aJTHUX TEXHOJIOTIM, 3 IHIIOrO — OOMEKEHHMH MOXJIMBOCTSIMH 3a0€3ICUeHHST BHUPOOHUYMMHU
¢dakropamMu. OOMEXKEHHSI OCTaHHBOTO POJY TOB’si3aHi 31 cHOPMOBAHUMH TEHJCHIIISIMH B PO3BUTKY
BUPOOHUITBA, PO3MipaMH BUPOOHHYMX IOTYKHOCTEH, KBaIi(iKaI[ifHAM CKJIaJOoM BUPOOHHKIB, a
TAKOXX 13 CYTO EKOHOMIYHMMH OOMEKEHHSMH TaKHX [IOKa3HHKIB, SK TEPMiH OKYITHOCTI
KaIliTaJIOBKIIaIcHb, MaTepialoeMHICTh TpoAaykmii Tomo. Ilo cyTi, oOMeKeHHS IMEeBHOro crnocody
BUPOOHUIITBA BUKIIMKAHI JBOMa OCHOBHUMH ITPHYMHAME: HEMOXKITUBICTIO 32 KOPOTKUI CTPOK 3MIHUTH
CKJIAJ] 1 CTPYKTYpY BUPOOHUYMX PECYPCIB; YMOBaMH, IO HAKJIaJICHI 30BHILIHIM CEpEIOBHIIEM.

Ha cyuacHomy erami po3BHTKY €KOJOTO-€KOHOMIUHHX BiJIHOCHH BCE OUIBII BaXKIMBY POJIb
BIIITPalOTh OpraHi3alliifHO-eKOHOMIUHI aCIeKTH, $KI HAKJIaJaloTh OOMEXKEHHS Ha MOXKJIUBOCTI
peaitizaiiii ONTUMaJIBLHOTO CII0co0y BUpOOHHUIITBA B yMoBax Ail [lapu3bkoi yroau. OTxe, SIKIIO BioMi
KUTBKICTh 1 CKJIaJ BHPOOHHYMX (HaKTOPiB, TEXHOJOTIUYHMX CHOCOOIB 1 OpraHi3aliifHO-eKOHOMIuHi
OOMEKEHHS, TO Ha MiJACTaBl LMX JaHUX aKTyaJlbHMM 3aBIaHHSIM € BHU3HAUYCHHS 3MIHM 00’€My 1
CTPYKTYPH BHITYCKY B TpaHC(HOPMAIITHIX 3MiHAX 30BHIIIHBOTO CEPETOBUIIA.

PosrisiHemMo 3ajauy BU3HAYEHHSI SK 3MIiHSATHCS BEKTOPH BallOBOTO BHUIYCKY Ta 00’€MiB
yTUi3amii MapHUKOBHX Ta3iB, SKIIO 3MIHUTH KOC(DIIEHTH TEXHOJIOTIYHUX MATPHIlh, 30KpeMa MpH
MOCWJICHH] €KOJIOTTYHHX CTaHJIAPTIB Ta HEOOXITHOCTI 30UIBIICHHSI BUTPAT HA BUKOHAHHS 3000B’sI3aHb
3a [lapu3bkoro yromoro. Hampuknas, npunycTUMO, 110 3MIHU 3a3HAIOTh €IEMEHTH OJHIET a00 KiIbKOX

TEXHOJIOrUYHUX MaTpulb 4, A,, 4, , 4y, C.

BusHaunMmo sk Taka 3MiHAa BIUIMBAE€ Ha 3HAUEHHS BEKTOpPIB X, Ta x,. Jiasd mporo
BHUKOPHUCTAEMO TIPOLIEYPY, 3aIIPOIIOHOBAHY B MaTeMaTHUHIH JiTEpaTypi 3 MAaTpUIHOTO aHamizy [3].
Mogaenb (2) MOKeMO TIPEACTABUTH Y BUTIISIL

Au=G (3)
E -4 —A X, . E C
ne A=| ! ol u=| "] = (n+m) - BUMIpHHI BekTop, G = : N ,
-4, E, -4, X, 0 -E,)\»
E,, E, — 6104Hi OMMHNYHI MAaTPHIL BiIIOBIIHOI po3MipHOCTi, 0 — GJI0YHA HYJIbOBA MaTPUIIS.

A,, A

112 12> 21° A Ta

Bynemo Takoxx posrisgaté cuctemy, 30ypeHy (B eneMeHTax MaTpuipb A
BEKTOpa- CTOBMI G ) ITO BIIHOLICHHIO IO CUCTEMH JIHIMHMX anreOpaidHuX piBHAHB (3) BUTIIALY:

Au=G 4)

ne A, G — BimnoBigHi 30ypeHa MaTpHIlsl Ta BeKTOp-cToBmens. Hexait s cucremu (3)
3HalICHO OMOpPHUH pO3B'SA30K Ta OOepHEHY MaTpuiro. Toai Mae Miclle HAcTylHa Teopema
(meranbHimie B [4]).

Teopema 1. Mix koedillieHTaMH pPO3BHHEHHSI BEKTOPIB-HOpMasieli OOMEXEHb 3a pPsIKaMH
0a3WcHOi MaTpuIli, elIeMEHTaMH OOEpHEHUX MAaTpPHIlb, Oa3MCHHUMH PO3B’SI3KaMH, HEB’sI3KaMH
0OMEKEHb B JIBOX CYMDKHHMX 0a3MCHUX PO3B’SI3KaxX BIIMOBIIHO MAaOTh MICIIE TaKi CIIIBBITHOLICHHS:

[04
— Q- _ . .
ark_ . :ari_an ,r—l,n+m,l—1,n+m,l¢k. (5)
Ay ay,
_ e, _ e . .
erkz;k: erizeri_ + .,r=1,n+m,l:1,n+m,l¢k. (6)
Ay Ay
— €k A —
Uy, =Uy, ———A,, j=Ln+m. (7

Ik
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_ a —_—
A=——"L A=A ——2A, r=Ln+tm, r#k. ®)
A A

ITpy 11bOMY YMOBOO OHMOPHOCTI 0a3MCHOI MaTpHIli IPU BBOJII BEKTOPY HOpMaJli @, OOMEKEHHs
au < g, Ha k -y nosuniro 6a3ucHoi MaTpulli A € BUKOHaHHA HepiBHOCTI ¢, # 0.

Ha ocHOBI mpuBeneHHX CIIBBIJHOIIEHh MOXHA MOOYIYyBaTH anropHTMquy cxemy
JOCIiDKeHHs cucteM (4) (mpu 3MiHAX B MOJIEMI). AJ'IFOpI/ITM Oyne TpyHTyBaTHCh Ha imeornorii
CHMILJICKC-METO/TY, 3 ACIKHUMH OCOOJIMBOCTSAMH OpraHi3ailii 1Tepau1HHoro mporiecy. 30erMa Hepexu[
Bix cucremu (3) nmo cucremu (4) Oyne NPOBOAMTHCH IOCIITOBHMM 3aMIIICHHSIM BiJIIMOBIIHUX
30ypeHux psaakiB i,i+1,i+2,...,i+i,. Lle o3Hauae, MmO BeKTOpM HOpMaJel TiNePIUIOMIUH, SKi
YTBOPIOIOTh PSIKM 0a3MCHOI MAaTpPHUIIl Ta BIANOBIAHOI il 0OepHEHOI MaTpwili, OyIyTh 3aMIIIATHUChH
BIJIITOBITHUMU “30ypeHUME’’ BEKTOpaMU-HOpMaIsIMU. Ha oCHOBI cuMITIIeKCHUX criBBiHOMIEHD (5)-(8)
Oy/lyTh TepepaxoByBaTHCh HACTYIHI OJOpHI po3B'si3ku Ta obepHeHi matpuii. [lpm 30epexeHHi

BJIACTHMBOCTI OIOPHOCTI, HA iTepalisfx 3aMilieHHs, po3B’s30K cucremu (4) Oynme 3HalimeHo 3a i
) D) y 0

iTepamiidi. B pe3ynmbrari OTpUMyeMO HOBHUI 0a3ucHUE pPO3B's30K Ta oOepHeHy Matpuio (0e3
nepepo3B’s;3aHHs 3MIHEHOT 3a/1adi (4) crovarky).

Gopmynu (5)-(8) MokyTh OyTH MOKJIAZ€HI B OCHOBY ajrOPUTMYy BH3HAYEHHS HOBOTO
PO3B’SI3KY Y BUIAAKY 30YpPCHHS €IEMEHTIB 0a3HUCHOI MaTpHIli, IO J03BOJIIE BU3HAYATH 3MIHU B
o0csirax BaJIOBOTO BHITYCKY IPH 3MiHI TEXHOJIOTIYHUX MaTPHIIb EKOJIOT0-eKOHOMIYHOT Mojeri (2).

Kpox 1. 3naxomuMo po3B’si30K u, BUXifHOI cucTemu (3) Ta ii 06epHery MaTpuio A~

. - ,
Kpox 2. SIxmo 30yproemo Matpuiio 4 B €IEMEHTI d,;, TO TOAL dy = ay; +4a,; .
Kpox 3. Busnauaemo koedillieHT ou =1 +a1'g. ey # 0, nme e, - BIAMIOBIAHUNA €IEeMEHT

Matpuii A~

. _ e . .=
Kpox 4. 3HaxonuMo HOBHUI BEKTOP-CTOBIICITH €, =—— MaTpuill OGepHeH01 mno A.
Ay
N . [ A
Kpoxk 5. BuzHa4aemo HEB’s3Ky 30ypeHOro psjka B eleMeHTi a0 A, =A, =a; -u,,, ne u,; —

J -Ta KOMIIOHEHTA U .

Kpok 6. 3nHaxoquMo HOBUI PO3B’sI30K HA OCHOBI CITIBBITHOLIEHHS U, =, —¢€, - A, .
[IpoimtocTpyeMO 3alpONOHOBAHMII aNrOPUTM BHM3HAUCHHS 00 €MIB BaJOBOTO TIally3e€BOTO
BUITYCKY Y BHMAJKYy TEXHOJOTIYHMX MDKrajdy3eBUX 3MIH Ha YMOBHHX JaHuX. Hexail koeirieHTH

TEXHOJIOTTYHUX MaTPHUILIb EKOJIOT0-EKOHOMIYHOI Mojieli (3) MalOTh TaKi 3HAUCHHS:

02 0.1 (0.1 02 (0.1 03 (02 03
"l03 02)7 7 (02 02) 7 102 03) 72 103 0.1

9

MaTpUIsI BUTpaT Ha OOCIYrOBYBaHHS €MICii MAapHUKOBUX Ta3iB Ta BEKTOPU Tally3eBOT0
KIiHIIEBOT'O BUITYCKY 1 OOMEXKEHHS 32 BUKHAMU TTAPHUKOBHUX Ta3iB BiJIIOBIIHO:

03 02 12 5

“lo1 0s) 7 T 23) 2T s

[lepeBipuMO BHKOHAHHS yMOBH TMPOJYKTUBHOCTI JJIsi €KOJIOTO-EKOHOMIYHOI CHUCTEMH Y
BHUIQ/IKy OOpaHUX YHCIIOBUX JaHUX.

[lepexoaumo 10 OKPOKOBOI peatizallii anropurmy 1-6.

1. 3HaxomuMO PO3B’s30K BUXIAHOI CHCTEMH Ta 00EpHEHY OJIOUHY TEXHOJIOTIUHY MAaTPHIIO:

38.17 1.79 0.73 0.6 0.76
60.43 , | 1.08 2.0 0.74 0.93

u, = 5 =
* 132.67 1.04 132 199 1.19
30.62 1.1 127 1.04 1.99
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2. Ipunyckaemo, 1m0 36ypenns B Mojieni (3) 3a3Hae efieMenT ab; = 0.3, a came 361IbIIyeThCs
Ha 0.1. OcranHe o3Ha4yae 30UTBIICHHS BUTpAT MPOAYKII 2-0i rayjy3i Ha OAMHHUINIO BUIYCKY l-o1
ramysi. Otxe, a,, =03+0.1=04.

3. 3naxomumo «, =, =1+0.1-a;, =1+0.1-0.74=1.074.

0.73 0.68
4. BU3HA4Yae€MO BEKTOP-CTOBIICID: €, = 20 /1.074 = 1.86
1.32 1.23
1.27 1.18
5. Po3paxoByemo HeB’s13Ky 30ypeHOro psjaka: A, = Zz =0.1-38.17=3.817.
38.17 0.68 35.57
6. HoBuii po3B’s130K OTPUMY€EMO Y BUIJISAL U, = 6043 -3.817- 186 = 53.33
32.67 1.23 27.97
30.62 1.18 26.12

AHai3 OTPUMAHOIr0 PO3B’SA3KY J03BOJISE 3POOMTH TaKi BHCHOBKH. 30LIBIICHHS BUTpPAT
MpoayKIii 2-0i raixy3i Ha OAMHUIIO BUITYCKY 1-0i ramy3i B paMkax 0ajJaHCOBOI €KOJIOTr0-eKOHOMIYHOT
cucremH (2) MPU3BOJUTH 0 3MEHIICHHS 00CSTIB BAJIOBOTO BUITYCKY 1-1 Ta 2-i ramy3eil MaTepiaibHOTO
BUPOOHHUITBA Ha 2,6 Ta 7,1 YMOBHHMX OJJMHHUIIb, & TAKOXK OOCATIB yTHIIi3allii IAPHUKOBHX rasiB 1-ro ta
2-ro Buay Ha 4,7 Ta 4,5 yMOBHUX OJMHUIIG BIAMOBIIHO.

3anpornonyemo 3actocyBaHHs (5)-(8) mias moOymoBM METOLy OLIHKM TpaHchopMarllii
BUPOOHWYOT CTPYKTYpH B Mozieni (2) 3a yMOB 3MIHU PSJIKa TEXHOJIOTTYHOT MaTPHIIL.

Pe3ynbTaToM KOHKpeETH3aIlii HaBeIEHOT TEXHOJIOTIT € aJIrOPUTM BU3HAYCHHS HOBOT'O PO3B’SI3KY
y BUNAJKY 30ypeHHs psIKiB 0a3MCHOI MaTpPHIli UII KOHKPETHOTO Psiika 0OMexXeHb (3), IO J03BOJIsIE
BHU3HAYAaTH 3MIiHH B 00CSrax BallOBOTO BHITYCKY TIPH 3MiHI TEXHOJOTIYHHUX MAaTpPHIb EKOJIOro-
E€KOHOMIYHOT Moei (2).

AJITOpUTM.

Kpox 1. 3axomuMo po3B’si30K u, BUXifHOI cucTemu (3) Ta ii 06epHeHy MaTpuiio 4 ' .

Kpox 2. 36yproemo MaTpuito 4 B eleMeHTax l-ropsikay BUDILAl @, =a, +a;, g, =g, + g/, i=1.

Kpox 3. Busnauaemo koedillieHT  om =a,e, + a;(ek =1+ a;(ek , JI€ e, — CTOBIIENb MaTpuii 4~ .

Kpor 4. Busnavaemo A, =(a, +a; )-u, — (g, + g ) =(a, -uy— g, ) +(a; -uy— g, )=A, + A, =A,

Kpox 5. 3naxomumo A = Ny

Kpox 6. 3HaxonumMo HOBUI BEKTOP-CTOBIELD €, = A X e, .

Kpok 7. ®opmyeMo HOBUIT PO3B’sI30K HAa OCHOBI CIIBBIAHOIIEHHS U, = U, + €, .

3ayBaxkenHsi. HeBaxxko repekoHaTHCh, IO HOBHU PO3B’ 30K (30ypeHoi 3a1adi) popMyeThes
Ha OCHOBI CTaporo po3B’si3Ky Ta Bpa3yBaHHI BIIJIMBY BEKTOPY-CTOBILS OOEpHEHOI MaTpuli e, Ta
napamerpy A= A . “BubopoM” cTOBMI 00EpPHEHOI MAaTpUlll e, Ta mapamerpy A (HampsiM Ta
PO3TSAT BIAMOBIMHOIO BEKTOpa) MOKHA ()OPMYBATH IEBHI PE3YNbTYIOUi JOMIHAHTH, TOOTO TIPOBOAUTH
3MIHH HAITPaBJICHO Ta repeadayyBaHo.

[IpoimtocTpyeMo 3amporoHOBaHUI aJTOPUTM BH3HAYCHHS 00’€MIB BaJlOBOTO TaTy3€BOI0

BUITYCKY Y BHMAJKY TEXHOJOTIYHHX MDKrajdy3eBUX 3MIH Ha YMOBHHX JaHuX. Hexail xoeirieHTH
TEXHOJIOTTYHUX MaTPHUILIb EKOJIOT0-EKOHOMIYHOI Mojieli (3) MalOTh TaKi 3HAUCHHS:

0.2 0.1 0.1 0.2 0.1 0.3 02 0.3
4, = » Ay = s Ay = » Ay = 5
03 0.2 0.1 0.2 02 03 03 0.1

MaTpUIsl BUTpAT Ha OOCIYrOBYBaHHS €MICii MapHUKOBUX Ta3iB Ta BEKTOPH Tally3eBOT0
KIiHIIEBOT'O BUITYCKY 1 OOMEXKEHHS 32 BUKHaMU TTAPHUKOBHUX T'a31B BiJIIOBIIHO:

o_(0302) (12} (5
“loa os) T 23S 2T s )
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[lepexoaumo 10 MOKPOKOBOI peatizallii airopurmy 1-6.
1. 3HaxomuMO PO3B’A30K BUXIAHOI CHCTEMH, Ta 00EpHEHY OJIOUHY TEXHOJIOTTUHY MaTPHIIO:

38.17 1.79 0.73 0.6 0.76

60.43 4 1.08 2.0 0.74 0.93

u, = , = .
* 13267 1.04 132 1.99 1.19

30.62 1.1 127 1.04 1.99

2. Ilpunyckaemo, 1o 30ypenHs B Mojeni (3) 3a3Hae nepiunii psaok, ToOTo 30ypeHa MaTpUIIs
HaOyBa€ BUTIISILY:

0.1 005 03 0.3
03 02 0.1 02
0.1 03 02 03]
02 03 03 0.1

A=

[Npuknagauii 3MicT 3MIHH  €KOJOrO-€KOHOMIYHMX MMOKA3HWKIB TaKWi: 3a3HAIOTh 3MEHIIICHHS
koedilieHT BUTpAT 1-1 ramy3i Ha OJMHUILII0 BUTOTOBJICHHS poyKiil 1-1 ramy3i Ha 0.1 oxguHuUIb, KoeDIllieHT
BUTpaT 1-i ray3i Ha OJMHUIIFO BUTOTOBJICHHS MPOIyKIIii 2-1 ramy3i Ha 0.05 ofMHMIIL BiIIIOBIIHO; 3a3HAIOTH
30UIBIICHHS KoeillieHT BUTpaT 1-1 ramy3i Ha 3HUIIEHHS 1-r0 BUy 3a0pyaHeHb Ha 0.2 oauHHMIlb, KOS(DIIEHT
BUTpaT 1-1 raiy3i Ha 3HMIIICHHS 2-T0 BUY 3a0pyaHeHb Ha 0.1 oMHUIb BiATIOBIIHO.

3. BuzHavaemo ckaJspHU J0OYTOK 30ypeHOro psijika Ta po3B’s3Ky BUXIHOT CUCTEMHU:

38.17

_ 60.43

@ uy=[0.1 005 03 03]) " ~|=2583
30.62

4. BuzHayaemMo J00yTOK BHXiZIHOI TEXHOJOTIYHOI MATpHUIll Ta BHUXIAHOTO PO3B’S3KY 1
00paxoBy€eMO HEB’s13Ky 30ypeHoro psijika A :

38.17
60.43
ak-u0=[0.2 0.1 0.1 0.2] 3267 =23.068

30.62
A, =a, u,—a, u,=2583-23.068=2.7575

5. BusnHagaeMmo koedillieHTH @, , A :

1.79
1.08 A :

&, =a,-¢,=[0.1 0.05 03 0.3] =0.875,/1:—_—":—27575:—3.15
1.04 @,  0.875

1.1

6. BusHagaeMo koeQillieHT e, :
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1.79 -5.64
_ 1.08 -3.4
e =A-e =-3.15- =

1.04 -3.28

1.1 -3.47

7. BusHadaeMo po3B’A30K 30ypeHOi CUCTEeMH i,
38.17| | -5.64 32.53
. _ _ _ 160.43 -3.4 57.03
3rigHO QOPMYIH U, =U, +e, U, =U,+e, = 3267 + 308 = 039"
30.62| [-3.47 27.15

[IpoBeaemMo AOCHIKCHHS BIUIMBY 3MiH k -T'O CTOBIIISA MaTpuili OOMEXeHb A y BHUIIISAII

. ' 5 _ T ! ' "NT e
Ar=A4, + A, Ha po3B’s30Kk u,, ne A, =(a,,a,,,....a,) , A, —(aw,au,...,amk) , TOOTO B TakKii
¢dopmi 3amineHo A4 Ha A .
AJroputm
. . T -1
1. Maemo BiioMi BEKTOp u, = (U ,Uyy,....s Uy, ) » A,, A - IpsMy Ta obepHeHy Oa3uCHY

Matpuirio (3).
2. Hexaif mpoBoIMMO 3aMillleHHS Kk -rO CTOBII MaTpulli OOMEKeHb A, cToBHIEeM Ak
3HaxXOMMO BeKTop Li = (Liy>Liyses Ly ) = Ay x Ar .

U U .
0k _ Ok’l:k‘

3. dopMyeMO HOBHI PO3B’ 30K ok = — ==
1+(4, ) x4 L

— uOk - ' uOk - .
o =u,, —————x|((4,). XA, |=u,, —=-XLu, i k.
0 0i 1+(A1:])k x 4] [( L), k:l T K

[TpoimtocTpyeMO 3alpONOHOBAHMII ANrOPUTM BHM3HAUCHHS 00 €MIB BajJOBOTO TIally3e€BOTO

BUITYCKY Y BUIAJKYy TEXHOJOTIYHMX MDKrajdy3eBUX 3MIH Ha YMOBHHX JaHuX. Hexail koeirieHTH
TEXHOJIOTTYHUX MATPHUILIb EKOJIOT0-EKOHOMIYHOI MoJieli (2) MalOTh TaKi 3HAUCHHS:

0.2 0.1 0.1 02 0.1 03 02 03
4y, = s Ay = Ay = » Ay = >
03 0.2 0.1 02 02 03 03 0.1
MaTpUIlsl BUTpaT Ha OOCITYrOBYBaHHS €MICii MapHUKOBUX Ta3iB Ta BEKTOPH Tally3eBOT0
KIiHIIEBOT'O BUITYCKY 1 OOMEXKEHHS 32 BUKHAMU TTAPHUKOBHUX T'a3iB BiIIOBIIHO:

o_(0302) (12} (5
“loa os) T 23S 2T s )

1. 3HaxomuMo pO3B’sI30K BHXIiNHOI cuctemu (4) Ta oOepHeHy OJOUYHY TEXHOJOTIYHY
MaTPHIIIO:

38.17 02 0.1 0.1 02 1.25  3.125 -3.125 0.625
L_|6043) 103 02 01 02| ., _|-1125 6875 3125 -0.625
132677 |01 03 02 03" " | 875 -8.125 -1.875 4.375

30.62 02 03 03 0.1 50 25 25 25
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2. Ilpunyckaemo, 1mo 30ypeHHs B mozaeni (3) 3a3Hae TpeTiit croBmnenpb (k =3): MPOBOAMMO

0.1 0.2
) ) 0.1 - .
3aMileHHs k -I'O CTOBMI MAaTpHUIli OOMEKeHb A; = 0.2 cToBnueM A; = o1l 3HaXOAMMO BEKTOP
0.3 0.1
Li =Ly Liysornns Ly ) = A5 % Ay
1.25 3.125 -3.125 0.625 0.2
_ -11.25 6.875 3.125 -0.625]]0.2 T
L = . = (0.625 -0.625 0.375 0.5)
8.75 -8.125 -1.875 4.375 0.1
5.0 -2.5 2.5 -2.5 0.1

3. Busnauaemo po3B’sA3KH:

u,=38.17 _ 3267, 0.625=-16.28, u, =60.43 —ﬂ-(—0.625) =114.88
0.375 0.375
u, =w= 87.12, u, = 30.62—ﬂ-0.5 =-12.94
0.375 0.375

OtpumaHi po3B’s3KH 30iraroThCsi 3 PO3B’S3KAMU OTPUMAHHMH O€3MOCEPEHBO MPIMUMH
obuucneHHsMd. BOHM BKa3ylOTh Ha CYTTEBY 3MiHY y (YHKI[IOHYBaHHI JIOOMIKHOTO BHPOOHHUIITBA,
30KpeMa, BijI’€MHI TOKa3HUKW BUMAraloTh 3MIHH y CTPYKTYPi TEXHOJIOTTYHMX MATPHIIb SIK OCHOBHOTO,
TaK 1 JOMMOMDKHOTO CIIEKTPY Tay3eH.

BucnoBku. HeoOximHicTh BpaxyBaHHS eKoJoridHoro (akTtopy B CydacHId cucTeMi
MOJANIBIIOT0 PO3BUTKY IHBLTI3aIii OOYyMOBIIIOE aKTYaNbHICTh PO3IIISAY BUPOOHHYOI IisNTBHOCTI
CYCIIIBCTBA B paMKaXx €JMHOI COII0-EKOJIOr0-eKOHOMIUHOI cucTeMU. [1pH IbOMY BaXKJIMBOKO BUMOI'OIO
ii icHyBaHHS € HEOOXiTHICTh 30alaHCyBaHHS IHTEPECiB KOXKHOI 3 BKa3aHUX mijcucreM. EQekTuBHUM
IHCTPYMEHTOM JJIsl IIbOI'O CAYTYIOTh 0ajlaHCOBHMH METOJ Ta BIAIOBIIHI po3po0JieHI Ha HOro OCHOBI
MOJIeTTi, 30KpeMa 3allporloHOBaHa B CTAaTTI MOJENIb BpaxyBaHHS BHUTPAT Ha peaji3allifo MPOEKTiB
CKOPOYEHHSI eMicCiii TapHUKOBHX Tra3iB.
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of a changing nature. The decrease of this indicator was the result of the
crisis in the economy. The main obstacle to the innovative development of
the economy is the low technical and technological level of production due to
the considerable wear and tear of existing equipment. At the same time, the
total amount of research spending has more than doubled since 2012. The
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paid to staffing of research activities. The high level of scientific capacity of

© 2018 The Author. the country is highlighted.
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Beryn. [HHOBamiliHMIT BEKTOp PO3BUTKY EKOHOMIYHOI CHCTEMH PETiOHY € BaKJIMBHM
aCIIEeKTOM BIITBOPEHHS BUPOOHMYMX BIJHOCHH Ta PO3BUTKY HayKOEMHHUX BHPOOHUITB B YKpaiHi
3aranioM. llel HUISIX PO3BUTKY 3a/CKIapOBAHO B CTPATETIYHUX Ta MPOTPAMHUX JOKYMEHTax, SK
JIep’)KaBHOTO TaK 1 perioHaibHOrO PiBHIB, 30kpeMa B CTpaTerii iHHOBAIITHOTO PO3BUTKY YKpaiHH Ha
2010-2020 poku B ymMoBax riobanizamiiHuX BHKIUKIB [1], perioHaJbHUX MPOTrpaMHUX JOKYMEHTax
IIOI0 BU3HAYEHHS HANPSMKIB CTPATETIYHOTO COIialIbHO-€KOHOMIYHOI'O PO3BHUTKY, 30Kpema,
Crparerisix eKOHOMIYHOTO Ta COIIaJIbHOTO PO3BUTKY.

Tomy aHami3 MOKAa3HUKIB IHHOBAIIWHOI MISUTHOCTI CHPHSE YSBICHHIO HE JIMIIE TPO CTaH
crpaB y 1id cdepi, piBeHb MINIPHUEMHHUIILKOI aKTUBHOCTI, ajie H Mpo BUKOHAHHS HAMIYCHHMX 3aBJaHb
COIiaJIbHO-eKOHOMIYHOT0, 30KpeMa, ¥ IHHOBAIIHHOrO, PO3BUTKY SK Ha PErioHalbHOMY, TaK 1
3arajibHO/ICPKABHOMY PiBHSIX.

PesyabTaTu nociaigxkenb. [ MpoBeNeHHs aHai3y IHHOBAIIHHOTO PO3BHUTKY SIK KpaiHU B
IJIOMY, TaK 1 OKpeMHUX il perioHiB, BH3HAYCHHS OCHOBHHMX TEHJCHIIIH, MpoOieM Ta IMepCreKTHB,
cKopucTaeMoch naHuMu JlepkaBHOI ciayxOu cratuctuku Ykpaiau [2], CtaTHCTHYHHM 30ipHUKOM
«HaykoBa Ta iHHOBaIlifiHa HisUIbHICTE YKpainu» 3a 2016 pik [3]. [Jns aHamizy obGepemo mepiof 3
2012 mo 2016 pp. [Ipu nboMy OCHOBHY yBary npHIUIMMO aHaji3y IOKa3HUKIB 3a 2016 p.

ImMmepaTuBOM  COIIANBHO-EKOHOMIYHOTO PO3BUTKY PEriOHIB € TEXHOJOTIYHUE (aKTop.
CyuacHi rnobanizamiiiHi Ta iHTerpamiidHi mpomeck (OPMYIOTh HOBITHI YMHHHKH, SKi BHU3HAYAIOThH
KOHKYPECHTOCIIPOMOXKHICTh PErioHy, BIUIMBAalOTh Ha ©QEKTHBHICTh EKOHOMIKH, 3a0e3NevyroTh
CKOHOMIKO-EKOJIOTIUHY Oe3IleKy Ta 3pOCTaHHS COIialbHO-eKOHOMIYHOrO J00poOyTy, a TaKoX
3a0€3MeUyIOTh CTAINH PO3BUTOK Y MEPCIEKTHBI.

OCHOBHHMM TaJIbMOM TIiBUIIECHHS KOHKYPEHTOCIIPOMOXKHOCTI €KOHOMIKH € HU3bKUI TEXHIKO-
TEXHOJIOTTYHHUH piBeHb ii BUPOOHUITBA, IO 3yMOBIICHHI 3HAYHAM 3HOCOM HAasBHOTO YCTATKYBaHHSL
Tax, 3a manumu Jlep>kaBHOI CiTy)KOM cTaTUCTUKK YKpaiHu [2], cTymiHb 3HOCY OCHOBHHX (DOHIIB B
CepeHbOMY 110 KpaiHi HEBIIMHHO 3pocTae, a came: i3 76,7 % y 2012 p mo 83,5 y 2014 poui. Ayie notiM
MaJio MiCIle 3MCHIICHHS 3HaueHHs I[bOro MokasHuka, i y 2016 poui Horo 3HaveHHsI OyinO piBHUM
58,1 %. Lle Ha 2 % Oinbiie, HIX y monepeqHbOMY polli. Haiiripmia cutyartiis om0 craHy OCHOBHHUX
3ac00iB y BHUPOOHMIITBI aBTOTPAHCIOPTHUX 3ac00iB, TpHUYEHIB 1 HAMIBIPUYEIB Ta IHIIUX
TPaHCIOPTHUX 3ac00iB — CTyIiHb 3HOCY 94,3 %, BUTOTOBJICHHI BUPOOIB 3 JCPEBUHHU, BUPOOHHUIITBO
narepy Ta noiirpadiuia AisuibHICTh — 91 %, HismbHOCTI y cdepi aaMiHICTPaTUBHOTO Ta JIOTIOMDXHOTO
obcnyroByBanas — 80,2 %. Halimentn 3HomeHnMu € ocHOBHI (oHaM y (iHAaHCOBiIH Ta CTpaxoBii
nismeHOCTI — 39 %, B cibebkoMy rocmoaapctsi (37,2 %) ta OyniBHUITBI (36 %).

OpHak, HEe 3BaXkalOUd Ha BHCOKUH CTYIIHb 3HOIICHOCTI OCHOBHHX 3aC00iB, X OHOBJICHHS
3IIMCHIOEThCS HEBUCOKUMH TEMIIAMH, & B OKPEMHUX Taly3sX EKOHOMIKHM B3araliii He BiIOYyBa€ThCs.
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OCHOBHOIO MPUYMHOIO TAaKO1 CUTYaIlil € BIICYTHICTh HEOOXiTHMX (PIHAHCOBUX PECypciB Ha PO3pPOOKY
Ta BIPOBADKCHHS IHHOBAIIMHMX TEXHOJOTIH. [HIIOW MPUYMHOI € TPUBAIMH TEPMiH OKYIMHOCTI
KOIITIB, sIKi BKJIAJAIOThCS y HOBI TEXHOJIOTIi, a 32 YMOBH BIJICYTHOCTI BIIACHHX KOIITIB 1 BHCOKHX
BIJICOTKOBHX CTaBOK Ha KPEIHMTHI pecypcH, Iied mporiec mie Ouiblie raibMyeThcs. HeraTuBHMA BILITHB
Ha TIPOIIEC OHOBJICHHS OCHOBHHMX 3ac00iB 3/IHCHIOE HEIOCKOHAAa aMopTH3alliiiHa mojiThka. J{is
PO3BHUTKY EKOHOMIKH, il 3JaTHOCT1 3aJI0BOJIBHITH TOTpeOM PUHKY 1 peanizoByBaTH CTpaTeriuHi
MPIOPUTETH, KIFOUOBUM 3HAYCHHSM BHCTYIA€ aKTUBHE BIPOBA/DKCHHS HOBWUX BHJIIB 1HHOBAIliITHOT
MPOAYKIIi{, HAYKOMICTKOT TEXHIKH Ta TEXHOJOrIH. JIuIe IHTEHCMBHE CTBOPEHHS Ta OCBOEHHS HOBUX
TEXHOJIOT1 JTO3BOJINTH CKOPOTHTH Yac PO3POOKH Ta BIPOBAJDKEHHS Y BUPOOHUIITBO HOBUX BHIIB
MPOJYKIIii, IO B CBOIO YEpPry, JaCTh MPUCKOPUTH PEAKIIiI0 HA TOTPEOU PUHKY.

Jlani npo iHHOBAIIMHY aKTHBHICTH MIAMPUEMCTB HAaBEACHO B TaONMI 1, a TEMIIM POCTY LUX
MMOKa3HUKIB — y Ta0. 2.

Tabmuus 1. Jlani nmpo iHHOBaIiifHY aKTHBHICTh MiANIPUEMCTB YKpaiHu (y MiTbHOHAX TPUBEHb )

ITutoma Bara y TOMY YHCJIi 33 HampsIMaMu

Ei:)mpneMch, 3 i y TOMY 4HCIT IpuGar np;1z[6a}ma
Poxu 3aiiManucst chMZT ﬂ?cnwggziﬂ BHYTDIIIHI | 3O0BHIIIHI 3011331?({& 00IaTHaHHsI Ta 5 1nglm

IHHOBAIIISIMH, HIp Po3p: HOP HOP — TIPOrpamMHoOro HIp

% 3a0e3MeYCHHS

2012 17,4 11480,6 1196,3 965,2 231,1 47,0 8051,8 2185,5
2013 16,8 9562,6 1638,5 1312,1 326,4 87,0 5546,3 2290,9
2014 16,1 7695,9 1754,6 1221,5 533,1 47,2 5115,3 778,8
2015 17,3 13813,7 2039,5 1834,1 205,4 84,9 11141,3 548.,0
2016 18,9 23229,5 2457,8 2063,8 394,0 64,2 19829,0 878,4

Tabmurs 2. Temnu pocTy MOKa3HUKIB IHHOBAIIHHOT aKTUBHOCTI (Y BIZICOTKaX)

y TOMY YHCIIi 38 HalpsIMaMK
INuroma Bara y TOMY YHUCITI TpUIOaHHST
Poku THATIPHEMCTS, ’ c aHa OCITI IPKEHHST np?}ﬁ?wxfmﬂ A iHII
1O 3aiMAaIHCs 5 yMaT I[i w§61<1/1 BHYTDIIIHI | 30BHIIIHI SOBHIIIHIX 00JIaTHaHHS Ta B ngm
IHHOBALIISIMH HIp posp HJIP HOP - TIPOrpamMHoOro HIp
3a0e3MeYCHHS

2013/
2012 96,6 83,3 137,0 1359 141,2 185,1 68,9 104,8
2V oss 80,5 | 107.1 93,1 | 1633 | 543 92, 34,0
2001 107 1795 | 1162 1502 | 385 179,9 2178 70,4
2T 1001 1682 | 1205 1125 | 1918 75,6 178,0 160,3
2016/
2012 108,6 202,3 205,5 213,8 170,5 136,6 246,3 40,2

Sk BUIUIIMBA€E 3 MPEACTABICHUX JAHMX, YacTKa MiANPUEMCTB, 10 3aliMAJIUCh IHHOBAIISIMH,
BIIPOJIOBIK JIOCII/PKYBAHOTO IMepiony Majia MiHyimBui xapaktep. o 2014 p. manmo Miciie 3HUKCHHS
MMOKa3HUKa, 110 OYJI0 HACTIIKOM KPH30BHMX SIBHI B eKOHOMIll. OaHaK Jajli 3HAYEHHS 3pOCTalH, 1y
2016 pori yacTka iHHOBAIIMHO aKTUBHHUX MIANPHEMCTB 3pociia Ha 1,5 % (TeMIl 3pocTaHHsl CTAHOBUB
8,6 %). 3aranpHa cyma BUTpaT Ha MPOBEJCHHS JOCTIKeHb 3pocia 3 2012 poky Oinblle, HDK yIBIYi.
Oco6auBo BimayTHHM OyI0 3pocTanHs y 2015 pori — Ha 50 % y MOpiBHSIHHI 3 TIONEPETHIM POKOM.

Crin 3a3HauuTH, MO ICHYE TPSMHUI 3B’S30K MK pO3MIpOM MiJIPUEMCTBA 1 HOTO piBHEM
IHHOBAIIMHOCTI, OCKUIBKM JII1 BIPOBA/DKCHHS IHHOBAIi HEOOXIAHO MaTH IICBHY KUIBKICTh
MePCOHAITy, 3aJIsTHOr0 Y BUKOHAHHI HAYKOBUX JOCIIDKEHb 1 po3p000K. BinnoBiaHO HalBHIAa YacTKa
SIK TEXHOJIOTIYHO I1HHOBAI[IfHMX, TaK 1 HETEXHOJIONYHO IHHOBAI[IMHUX IANPUEMCTB Oyiaa cepen
BEJIMKHUX IIAIPUEMCTB [4].

[omo BUAIB €KOHOMIYHOT JisUTLHOCTI, TO 3a JaHuMH [4] B cepeabomy npotsrom 2014-2016 pp.
HaWBHUIIA YaCTKa IHHOBAI[IMHUX MiAPHUEMCTB Oya Ha MiANpHEMCTBax iH(opMmarii Ta TenekoMyHikaii
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(22 1 %), Hepep06H01 HpOMI/ICJIOBOCTl (21,9 %), dinancoBoi Ta crpaxoBoi nmisuibHOCTI (21,7 %) Ta
JISITBHOCTI y cdepi apx1TeKTypH Ta IH)KI/IHlpI/IHFy (20,1 %). [Ipu oMy BHIIA 3a CepelHIo Mo KpaiHi
YacTka MiANPUEMCTB 13 TEXHOJOTIYHMMHU IHHOBAIisiMH Oyna cepel MIANPUEMCTB TepepoOHOl
npomucioBocti (15,6 %), 3 mocrauaHHs eneKTpoeHepri'l' ra3y, mapu Ta KOHIUIIHOBAHOTO HOBiTp;[
(12,6 %), a TakoXK MIAMPUEMCTB, SIKi 3aiiMalucs MiSUTBHICTIO Y CQ)epax apxiTeKTypH Ta IH)KI/IHlpI/IHFy,
HAYKOBHMH JOCTIKEHHSIMH Ta pO3pO0KaMH, PEKJIaMHOIO MisUIbHICTIO — 13,2 %; 3 HETEXHOJIOTTYHHUMHU
IHHOBAIISIMA — cepell MianpueMCTB (iHaHCOBOI Ta cTpaxoBoi mismbHOCTI (18,0 %), iHdopmarii Ta
tenekoMyHikartii (17,3 %), nepepodHoi mpomuciosocti (15,3 %).

Maiike TpeTMHa 3IMCHIOBAIM [ISUTBHICTH JUIS 3alpPOBaDKCHHS HOBHX a0 CYTTEBO
BJIOCKOHAJIEHUX MPOJYKTIB a00 MPOIeCiB, TaKy K TEXHIKO-eKOHOMIYHE OOIPYHTYBaHHsI, TECTYBaHHS,
po3poOKa MporpaMHOro 3a0e3Me4YeHHs JJIsi MOTOYHUX IMOTPed, TEXHIYHE OCHAILCHHSI, OpraHi3allis
BUPOOHUIITBA TOIIIO.

JluHaMmika 3MiHU TIOKA3HWKIB YaCTKH 1HHOBAIlIHHO aKTHBHHUX MiAMPHUEMCTB Ta 3arallbHOI CyMH
BHUTpat Ha iHHOBAI1 3 2012 o 2016 poku 300pakeHa Ha puc. 1

Cyma suTpaT, MAH.

PH Yactka, %
25000,0 19,5
o 19,0
Ry R . momer 3aresibHa cyma
WI00,0 oy
20000,0 75 18,5 o
/ =wt 180
v
15000,0 {' B —- 17,5
7a B - 170
e ]
10000, '.*";? e 16,5
W hassy - OMA BAC?
'::‘.L_a ‘,3‘:‘! L 16.,0 . |.HT")M"‘]-F§’1>I"1 -
54~ ) i NigNPUEMCTE, LLO
5000,0 '.;*,-1,-'.?“. "-'35"‘__ 15,5 3aRmManncr
[eas ] Vo - IHHOBALY £ MM
3 g 150 :
0,0 -s | 14,5
2012p 2013 p 2011p 2015p 2016 p
Poku

Puc. 1. 3mina noxaznuxie uacmxu iHHOBAYIUHO AKMUBHUX NIONPUEMCME MA 3A2ANbHOTL CYMU 8UMPAM
Ha inHo8ayii

PosrisiHeMo CTpyKTypy BUTpaT Ha IHHOBAIIMHY JisUTbHICT (Tabn. 3). 3araimbpHi cyma BUTpAT
Ha JOCIIDKeHHS 1 po3pobku no 2014 poky 3pocTaia sk y aOCOMOTHOMY, TakK 1 y BIIHOCHOMY
BHUMIpPIOBaHHI, MICJIS YOTO HE3BAYKAIOUM HA 3POCTAHHS 3HAYCHHS ITOKA3HHKA, X YaCcTKa 3MEHITYBaIaCh.
Butpatn Ha mpuadaHHS IHIIMX 3HAHb BIPOJOBXK JOCTIDKYBAHOTO Tepiofy OynM HE3HAYHUMH, X
yacTka craHoBmia MeHie 1 %. IIporsroM JABOX OCTaHHIX POKIB Majo MicIie ICTOTHE 30UIbIICHHS
BUTpPAT Ha MPHUAO0AaHHS MAIllMH, o0NaJHaHHS Ta MporpaMHoro 3abdesnedeHss, y 2016 pomi ix dacTka
CTaHOBHJIA OlNTbIIe, HDX 4/5 BChOTr0O 00CATY BUTpAT Ha IHHOBAIIIT.

Tab6muns 3. CTpykTypa BUTpPAT Ha IHHOBALIWHY JisUTbHICTh

y TOMY YHCJIi 33 HapsIMaMu
MIPUIOAHHS MaITUH
3aranbHa cyma|  AOCIIDKEHHS i MPUIOAHHS 1HITHX o0aTHaHHS Ta PR —
PoKM | BUTpAT, MIIH. PO3pOOKHU 30BHIIIHIX 3HAHb MIPOrPaMHOT O ™
IpH 3a0e3rmeyeHHs

3nauenns, | Yactka, |3Hauenns,| Yactka, |3HauenHs,| Yacrtka, |3HauenHs, | YacTka,

MJIH. TPH % MJIH. TPH % MJIH. TPH % MJIH. TPH %
2012 11480,6 1196,3 10,4 47,0 0,4 8051,8 70,1 2185,5 19,0
2013 9562,6 1638,5 17,1 87,0 0,9 5546,3 58,0 2290,9 24,0
2014 7695,9 1754,6 22,8 47,2 0,6 5115,3 66,5 778,8 10,1
2015 13813,7 2039,5 14,8 84,9 0,6 111413 80,7 548,0 4,0
2016 23229,5 2457,8 10,6 64,2 0,3 19829,0 85,4 878,4 3,8
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YacTka iHIIMX BUTpAT, IO SIKMX BITHOCATH Taki HanmpsMu (iHAHCYBaHHS, SK HaBYaHHS i
MiITOTOBKA TIEPCOHAITY JUIS pO3POOKHU Ta 3aCTOCYBaHHS, TAKOX ICTOTHO 3MEHIIMIACH BIIPOJIOBK JTBOX
OCTaHHIX POKIB.

CrpykTypa BUTpaT Ha iHHOBaLIHY AisuTbHICTE y 2016 pori 300paxkeHa Ha puc. 2.

64,2

[OCNAHKEHHA | pO3poBKy

W npuabaHHs iHWUX 30BHILWHIX
3HaHb

= npuabaHHsA MauH
obnagHaHHA Ta NPOrpamHoro
3abesneyeHHn

M iHWi BUTRPATH

19829,0

Puc. 2. Cmpykmypa sumpam na innosayiuny oisitericms y 2016 poyi

BakiauBy ponb y BEACHHI IHHOBAIMHOI MiSJIBHOCTI BIAIrparoTh (hiHAHCOBI MOYKJIMBOCTI
MIANPUEMCTB. AHalli3 BUTpaT Ha IHHOBAILIWHY MISJIBHICTH 3a JDKepenaMu (iHaHcyBaHHsS (TaOn. 4)
MOKa3aB, 10 B iX CTPYKTYpi MepeBakain BIACHI JpKepena, i B mopiBHsAHHI 3 2012 pokom, y 2016 pori
BoHH 3pociu Ha 200 %. Butpatu 3 aep)kaBHOro OFOKETY MajM MIHJIMBY TEHICHIIIO 3MIHHU,
CIIOCTEPIraJioch iCTOTHE 3pocTaHHs Iboro nokasHuka y 2014 ta 2016 pokax. OO6csAr KOMITIB, sIKi
HAJXOAMIHM BiJl 1HO3EMHHX IHBECTOPIB, BIPOJIOBX JIOCTI[PKYBAaHOTO IEpiojy 3MEHIIyBaBCs, 1 B
nopiBastHHI 3 2012 pokom, y 2016 poi ctanoBuiia Bcboro 2,4 %.

Tab6muus 4. JIxepena ¢piHaHCYBaHHS IHHOBALIHHOI MISUTBHOCTI

3HauYCHHS TOKAa3HHUKIB, MJTH. TPH Temmu pocty, %
2013 p./ {2014 p./{2015p./|2016p./| 2016p./
2012p. | 2013 p. | 2014 p. | 2015p. | 2012p.

11480,6 | 9562,6 | 7695,9 | 13813,7 | 23229,5 83,3 80,5 | 179,5 | 1682 | 2023

Hazga
TIOKa3HUKA 2012 p. | 2013 p. | 2014 p.| 2015p. | 2016 p.

3aranbHa
CyMa BHUTpAaT
VY Tomy ymci
32 paxyHOK

KOIIITIB
BIACHHX 73359 | 6973.4 | 65403 | 13427,0 | 220360 | 95.1 938 | 2053 | 164,1 | 3004
ACPHABHOTO 2043 | 24,7 | 3441 | 55,1 179,0 1,0 |1393,1| 160 | 3249 | 798
Oro/mKeTy
IHOSCMHHX 9948 | 12532 | 1387 | 58,6 23,4 1260 | 11,1 | 422 | 399 24
lHBeCTOplB

iHmI wxepena | 29256 | 1311,3 | 672,8 | 273,0 991,1 44,8 51,3 40,6 | 363,0 33,9

BaxmBor0 xapakTeprCTUKOIO IHHOBAIIHHOI MisUIBHOCTI € BUTPATH HA BUKOHAHHS HAYKOBHX
Ta HAyKOBO-TEXHIYHHX pOOIT — 3arajibHa cyMa BUTpaT Ha BUKOHAHHS HAyKOBHX Ta HAyKOBO-
TEXHIYHUX POOIT BIACHUMH CHUJIAMU OpTaHi3allii.

PosrisiHeMo BUTpaTH Ha BHKOHAHHS HAayKOBHX JIOCTIIDKEHb 1 pO3pOOOK 3a BUAAMHU POOIT
(Tabm. 5). 3 aHamizy HaBelEHUX B TaONMIN JAHUX MOYKHA POOMTH TaKi BHCHOBKH. 3arajbHa CyMa
BUTPAT Ha HAYKOBI JIOCII/PKEHHS BITPOJIOBXK JOCITIKYBaHOrO Tepiofy 3pocrtaia, y 2016 pomi B
nopiBHstHHI 3 2012 pokom 3pocTanHs cTaHOBHIO 22,4 %, abo B abcomoTHOMY BupaxenHi 2110,8 MiH.
rpH. OfHaK MpU LOMY BUTpPaTH Ha NPOBEACHHS (QyHIAaMEHTAIBHUX JIOCTIPKEHb 3MEHIIYBAIUCH Y
2014 1y 2016 pokax.
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Tabnuus 5. Butpatu Ha mpoBeieHHS] HAYKOBUX JIOCIIIKEHb 1 pO3p0o00K 3a BUIAMHU POOIT

3HauYeHHS TOKAa3HHUKIB, MJTH. TPH Temmu pocty, %

Ha3ga nokasHuka 2013p./|2014p. /| 2015p./|2016p. /| 2016p./
2012p.| 2013 p.| 2014p.| 2015p.| 2016 p-| 515 15013 p, | 2014 . 2015p. | 2012p.

9419,9 | 10248,5| 9487,5 | 11003,6| 11530,7| 1088 | 92,6 | 1160 | 1048 | 1224

Ycboro, y hakTHaHIX
LiHAX

Y ToMy wumcni Ha
BUKOHAHHS
(byHIaMEHTATBHIX
HayKOBHX JIOCITiJDKEHb
TIPUKJTATTHIX
HAyKOBHX JIOCITIJDKEHb
HAYKOBO-TCXHIYHHX

(excriepumenTanbhux) | 47814 | 5488,9 | 5152,8 | 6582,8 | 6743,8 | 1148 | 93,9 | 1278 | 1024 | 1410
PpO3poOOK

26153 | 26982 | 2452 | 24602 | 2225,7 | 103,2 | 90,9 | 1003 | 90,5 85,1

20232 | 20614 | 1882,7 | 1960,6 | 2561,2 | 1019 | 91,3 | 104,1 | 130,6 | 126,6

BuTpaTtn Ha mpuKIaHI AOCTIKEHHS Ta HAYKOBO-TEXHIUHI PO3POOKH TaKOXK 3pOCTaH IICIIs
2014 poky. B crpykTypi BUTpatr (Tabil. 6) MmepeBakalOTh BUTPATH HAa HAYKOBO-TEXHIYHI PO3POOKH,
MPUYOMY X YacTKa BIIPOJIOBK JIOCITIIHKYBAHOTO IMEPioy 3arajioM 3pocTaja, 3MEHIIEHHS Majo MicIe
mume y 2016 poui. Hatomicte 4acTka BHTpaT Ha (yHAaMEHTaJbHI JIOCTIKEHHS 3MEHIIYBajach.
Crpykrypa BUTpaT 3a Buaamu podit y 2016 pori HaBeneHa Ha puc. 3.

Tabnus 6. CTpyKkTypa BUTpaT Ha HAYKOBUX JOCIIHKEHB 1 pO3pO0OK 3a BUAAMHU POOIT

dyHIaMeHTaTbHUX [IpuknaaHUX HAYKOBUX Hayxoso-Texmiwmix
Ycroro, y HAYKOBHUX JIOCIIJKEHb JIOCITIJPKEHb (eKCnepHMEHTAIILHHX)
Poku (haKTUUHUX PO3p00OOK
HiHax 3HauyeHHS, Yacrka, % 3HayeHHS, Yacrka, % 3HauyeHHS, I‘Ia((:)TKa,
MJIH. TPH MJIH. TPH MJIH. TPH %
2012 9419,9 2615,3 27,8 2023,2 21,5 4781,4 50,8
2013 10248,5 2698,2 26,3 2061,4 20,1 5488,9 53,6
2014 9487,5 2452 25,8 1882,7 19,8 5152,8 54,3
2015 11003,6 2460,2 22,4 1960,6 17,8 6582,8 59,8
2016 11530,7 2225,7 19,3 2561,2 22,2 6743,8 58,5

Sx BHIHO 3 pHC. 3, BUTpATH Ha HAayKOBO-TEXHIUHI PO3pOOKH cTaHOBHIM Maibke 60 % Bcix
BuTpaT. Lle CBiIYUTH PO MpaKTHYHY CIPSIMOBAHICTh JIOCTIDKEHbB, K1 IPOBOAATHCS B YKpaiHi. He B
OCTaHHI Yepry Iie OB’ s13aH0 3 HEOOX1THICTIO TOCHIIEHHSI 000pOHO3/IATHOCTI KpaiHu.

19%

59% I pyHAAMEHTaNbHUX
HaYKOBMX
AocnigKeHb

[ npUKAagHUX
HayKOBUX
AocnigKeHb

B HayKOBO-TEXHIYHMX
(ekcnepumeHTanbHUX

22%) po3pobok

Puc. 3. Cmpykmypa sumpam 3a euoamu pobim y 2016 poyi
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OnHMM i3 TOKAa3HUKIB €(PEKTUBHOCTI 3IIMCHEHHS IHHOBALIMHOI IISUIBHOCTI € peaizallis
IHHOBAIIMHOI MPOIYKIlIT HA PUHKY. AHAI3 JaHUX 1100 BIPOBA/DKCHHS IHHOBALIIH (TabJ1. 7) MOKa3ye,
0 MUTOMa Bara MiANMPHEMCTB, SIKIi BIPOB/DKYBalIM iHHOBamii, BrpogoBx 2012 — 2016 pokis
3pocTtana. AHaJOrYyHy TEHJCHIII0 MaB IOKAa3HUK KUIBKOCTI BIPOBA/PKCHUX HOBUX TEXHOJOTTYHHX
MPOIECIB  Ta HOBHUX IHHOBalIMHUX BHUMIB NPOAYKIl. Jleske B3MEHIICHHS [MX IOKa3HUKIB
crioctepiranocsk Jmtie y 2015 pori.

Tabnuns 7. BopoBapkeHHS IHHOBAI[IH Ha IPOMUCIOBHX HIAIPHEMCTBAX

3HauCHHS TOKa3HUKIB Temmu pocry, %
Ha3sBa nokasmuka 2013 p./|2014p./|2015p./|2016 p./[2016p. /
2012p| 2013 p. | 2014 p. | 2015p. | 2016 p. 2012p. | 2013 p. | 2014p. | 2015p. | 2012 p.

ITuroma Bara
TIVIPHENCTB, IO 136 136 | 121 | 152 | 166 | 1000 | 890 | 1256 | 1092 | 122,1
BIIPOBADKYBAIH

iHHOoBALT, %o
BnpoBamkeHO HOBUX
TEXHONONYHUX mpouecis, | 2188 | 1576 | 1743 | 1217 | 3489 | 72,0 | 1106 | 69,8 | 286,7 | 159,5
TIPOIIECIB, OI1.

Y .. MrOBIIXOIHI, 554 | 502,0 | 4470 | 4580 | 7480 | 90,6 | 89.0 | 1025 | 1633 | 1350
pecypco30epirarodi, of

BnpoBamkeHo

BHpOGHHLTBO 3403 | 3138,0 | 3661,0 | 31360 | 41390| 922 | 1167 | 857 | 1320 | 1216
1HHOBAIMHUX BU/IIB

TIPOIYKIIiT, HAWMEHYBAHb
3 HUX HOBI BUIM TEXHIKH, 940
on

[uroma Bara
peati3oBaHoOl
IHHOBAIIIHOI TIPOITYKLLii B
00Cs131 MPOMKCIIOBOL, %o

809,0 | 13140 | 966,0 | 13050 | 859 | 1624 | 73,5 | 1351 | 1385

33 33 2,5 1.4 6,1 1000 | 75,8 56,0 | 4357 | 1848

Kpim ympoBapkeHHS! TEXHOJOTTYHUX 1HHOBAIliH, MNPUEMCTBA MOXKYTh OYTH aKTHBHUMH B
opraHizalifHuX 1/a00 MapKeTHHTOBHX IHHOBAIAX, SIKIi MIATPUMYIOTH MPOIYKTOBI H MpPOIEcOBi
IHHOBAIIi], MiJBHUIIYIOTh SKICTh 1 €(EKTHUBHICTh POOOTH MiJNPUEMCTBA Ta MONIIMIIYIOTH OOMIH
iHpoOpMaIicr0 W BHUKOPUCTAHHS HOBUX 3HAHb 1 TEXHOJNOTiH, a TaKOXX MOXYTh BIUTUBATH Ha
MPONYKTUBHICTH (BipMH, BUXiJ] HA HOBI PUHKH 200 CETMEHTH PUHKY Ta pO3pOOJICHHS HOBUX CIIOCO0IB
MPOCYBaHHS MPOIYKIIii.

[NornuOnenuii aHai3 IHHOBAIIMHOI ASUTLHOCTI mianprueMcTB y 2016 porri 3a nanumu [32, ¢. 83-96]
MOKAa3aB, 1110 y IIeH PiK TaKUM BHOM JISUIBHOCTI B IIPOMHUCIIOBOCTI 3aiiMaiucs 834 mianpuemMcTBa, abo
18,9 % obcrexxenux nmpomuciaoBux. Cepel perioHiB BUILIOKO 3a CEPEIHIO B YKpaiHi yacTKa IHHOBAIIHHO
aKTUBHUX MiINpueMcTB Oyna B XapKiBChbKii, TepHoOMminbChKii, MukonaiBebkiil, 3amopisbkiid, IBaHo-
OpankiBebkiit, Onechkiit, JKutomupchbkiii, JIbBiBChKid, YepHiBerbKii, XepCOHCHKIH 00JacTax Ta
M. KueBi; y po3pi3i BUAIB €KOHOMIYHOI AISJIBHOCTI — Ha MIiANPUEMCTBAX 3 BUPOOHHUIITBA OCHOBHHMX
(apMaleBTHYHUX TPOAYKTIB 1 (hapMaleBTUYHKX MPEnapartiB, KOMIT I0TEpiB, CIEKTPOHHOI Ta ONTHYHOT
MPOJIYKIIil, aBTOTPAHCIIOPTHUX 32Cc00iB, KOKCY Ta MPOIYKTIB HaTOImepepoOIeHHSI.

Briponosxk 2016 poxy Ha iHHOBAIl MiANPHEMCTBA BUTPATHIH 23,2 MIPJ. TPH, Y TOMY YHCIi
Ha MpHUI0aHHS MAllluH, 00JIaJIHAHHS Ta MporpaMHoro 3abe3mnedeHHs — 19,8 mupa. TpH, Ha BHYTpIlIHI
Ta 30BHINIHI HAYKOBO-JOCIIHI PO3pOOKH — 2,4 MIIPJ. TPH, HA PUA0AHHS ICHYIOUMX 3HAHb BiJl IHIINX
nianpueMcTB abo opranizanid — 0,1 mupa. TpH Ta Omm3bpko 0,9 MIpH. TPH — Ha iHINY iHHOBAIIMHY
JISTIBHICTG (BKJIIOYAIOUYH MTPOSKTYBAHHS, HABUAHHS, MAPKETHUHT Ta 1HIIY BiIIOBIAHY JisUTBHICTB).

Haiibinpme KomTiB BHUTpaueHO MiANpHEMCTBaAMH J{HINPOMETPOBCHKOI, XapKiBCHKOI,
Binnunpkoi obmacreii Ta M. Kuema; cepenm BHIIB €KOHOMIYHOI ISUIBHOCTI — MiAIPUEMCTBAMU
METaTyprifHOro BUPOOHUIITBA, NOOYBaHHS MPHUPOJHOTO Ta3y, BUPOOHUITBA Xap4yOBUX IMPOAYKTIB,
MallIMH Ta YCTaTKyBaHHs, BAPOOHUIITBA aBTOTPAHCIIOPTHHX 3aCO0iB.

OcHOBHHM JpKepenoM (iHAHCYBaHHS IHHOBAlliIMHMX BHUTPAT 3JIMINAIOTHCS BIACHI KOIITH
nianpueMcts — 22036,0 miH. TpH (260 94,9 % 3aranbHOrO OOCSTY BHUTpaT Ha iHHOBaIii). Xoua
HABaKIMBINIMMHU TAPTHEPAMU BCIX IHHOBAIIWHUX MIINPUEMCTB MO CHIBPOOITHUIITBY 3aJIMINAOTHCS
HacaMIiepes MocTayalbHUKK 00J1aIHaHHs, MaTepialiiB, KOMIIOHEHTIB a00 MPOrpaMHOro 3a0e3MeUeHHS,
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a Takox KimieHTH abo criokuBadi (13,7 %), yacTka MiANPUEMCTB, SKi CITIBIPAIIOBAIIA 3 HAYKOBHUMH
opraizaiisimu, ctaHoBuia 8,4 % [4]

VY 2016 poui 88,1 % iHHOBAI[IfHO AKTUBHHUX MPOMHUCIIOBHX MiANPHEMCTB YIPOBAKYBAIH
iHHOBaIi (abo 16,6 % obcrexxeHnx npomucioBux). Humu Oyno BmpoBamkeno 4139 iHHOBaIIHHX
BUJIIB TIPOJYKIIii, 3 AKHX 978 — HOBMX BUKIIIOUHO JUIsl PUHKY, 3161 — HOBUX JTUIIE /ISl T IPUEMCTBA.
I3 3aranpHOI KiIBKOCTI BIpoBapKeHOT mpoaykiii 1305 — HOBI BHM MAaIllMH, YCTATKYBaHHS, PHIIAIIB,
amaparis TOIIO, 3 AKX 22,3 % HOBUX JIJIsl pUHKY.

Haiibinbmy KinbKicTh iHHOBAllIMHMX BHJIB MPOMYKIIl BIPOBa/PKEHO HAa IMIINPUEMCTBAX
3anopizpkoi, JIbBiBChbKOI, XapkiBchkoi, J[HimpomeTpoBchkoi obOjacTeid Ta M. Kuepa; 3a BHmaMu
E€KOHOMIYHOT AISITPHOCTI — Ha MIIMPUEMCTBAX 3 BUPOOHUIITBA MAIIIMH 1 YCTATKYBaHHS, HE BiIHECEHUX
JI0 IHIIMX YTPYMOBaHb, XapYOBUX MPOIYKTIB, METAIYyPTiiHOr0 BUPOOHHUIITBA.

VYcmimHicTh Ta pe3yNbTaTHBHICT HAYKOBOI JISUIBHOCTI B 3HA4yHIdA Mipi BHU3HAYAETHCS
IHTENEeKTyallbHAM TIOTEHITIaIoM, KUK (OpMYIOTh HAayKOBi Kajpu. JlaHi Mpo KUIBKICTh MpalliBHUKIB
HAyKOBHX OpraHi3ailiii 3a KaTeropisMu rnepcoHaty HaBeleHa B TaoI. 8.

AHaJi3 mpencTaBieHUX JaHUX mokasye, mo 3 2012 mo 2016 pik Mmana Miclie HeraTHBHA
TEHJCHIIISA 3MIHM IMOKa3HHMKA 3arajbHOI KUTBKOCTI HayKoBIB. Ha KiHElb MOCTIIKYBaHOIro Mepiony
Horo 3Ha4yeHHs 3MeHIMIOCh Ounbine, HK Ha 40 %. Lle mosicHIOEThCS HEBUCOKUM DPIBHEM OIUIATH
mpaii HayKOBIIiB, BTPAaTOI MPECTIKHOCTI Iiei mpodecii, mepexooM TNpaIiBHUKIB HAYKOBUX 1
HABYAJbHUX IHCTUTYIIH y OI3HECOBI CTPYKTYpH, BHI3J iX /sl MpareBiamTyBaHHs 3a KopaoH. Coif
BIJI3HAYMTH, 1110 TaKa TCHACHI[IS Ma€ MICIIE 1 I BCIX KaTEropiii HAyKOBUX IPAIliBHUKIB.

Tabnuus 8. KinbkicTh mpalliBHUKIB, SKi 3aiiMaJIMCh HAYKOBOIO JisITbHICTIO

3Ha4YeHHS TIOKAa3HUKIB, 0CI0 Temmu pocry, %
Has3ga nokasHuka 2013 p./|2014p./|2015p./{ 2016 p./|{2016 p./
2012p. | 2013 p. | 2014p. | 2015p. | 2016 p. 2012, | 20135, | 20147, | 20157, | 20127,
Iyi‘f:)’;‘gm TPALUBHIKIB, -\ 164340 | 155386 | 136123 | 122504 | 97912 | 94,6 | 87,6 | 900 | 799 | 596
Jlki varoth HayKoBHH | 11100 | 11155 | 9983 | 9571 | 7091 | 998 | 895 | 959 | 741 | 635
CTYIIIHb JJOKTOpa HayK
SIki MaroTh HAYKOBHIA
CIYIHR —  JOKTOPA | 4hn50 | 41196 | 37082 | 32849 | 20208 | 98,0 | 900 | 886 | 615 | 481
¢izocodii  (kaHmMAaTa
HayK)
IOCTTiTHHKH 122106 | 115806 | 101440 | 90249 | 63694 | 94.8 | 876 | 890 | 70,6 | 522
TeXHIKH 15509 | 14209 | 12299 | 11178 | 10000 | 91,6 | 86,6 | 909 | 895 | 645
JOTOMDKHMIA lepeotian | 26725 | 25371 | 22384 | 21077 | 24218 | 9490 | 882 | 942 | 1149 | 90,6

B cTpykTypi HaykoBuX KaapiB (Tabi. 9) mepeBakaroTh aociigHuku. Clif BiI3HAYUTH, IO 1X
yactka BIpoaopx 2012-2015 pokiB 3aiuIiaiach NPakTHUYHO HE3MIHHOK — OJIM3bKO ¥4 BiJ 3arajbHOT
KiTbKoCTi npamniBankiB. OnHak y 2016 poti cioctepiraiock pizke 3MeHIIeHHsI iX yacTku Ha 8,6 %.

Tabmuis 9. CTpykTypa HayKOBHX KaJpiB

Kinbkicth JocigHuku TexHiku Jlonomi>kHHH TIepcoHa

Poku | mpaliBHHUKIB - 3Haq§HHﬂ, Yacrka, % 3Haq§HHﬂ, Yacrka, % 3Haq§HHﬂ, Yacrka,
YChOTO ocib ocib ocib %

2012 164340 122106 74,3 15509 9,4 26725 16,3
2013 155386 115806 74,5 14209 9,1 25371 16,3
2014 136123 101440 74,5 12299 9,0 22384 16,4
2015 122504 90249 73,7 11178 9,1 21077 17,2
2016 97912 63694 65,1 10000 10,2 24218 24,7

YacTka IHIIMX KaTeropiil MpaliBHUKIB — TEXHIKIB 1 JIOMOMDKHOTO IEPCOHANY — TaKOoX
3aJHIIanach MPAaKTUYHO HE3MIHHOIO, Maio Micie 3poctanHs nume y 2016 pomi. e roBoputs mpo
3HIDKEHHS e(PEKTHBHOCTI MPOBENCHHS HAYKOBUX JIOCIHIDKEHb, OCKUIBKM Ha IOcagaxX JOCITIIHUKIB
MPAIIOIOTh MEPEBAKHO 0COOU 3 HAYKOBUM CTYIICHEM.
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3a manumu [3], ympomosxk 2016 poxy HaykoBi mochimkenHs i po3pooku (HIP) B Ykpaini
BUKOHYBaJIM 972 opranizanii (Ha 6 Menme, HibK y 2015 pomi), 46,6 % 3 SKHX HaleXald 0
JIEPKABHOIO CEKTOPY €KOHOMIKH, 37,7 % — 10 mianpueMHHIIBKOTO, 15,7 % — BUIIOT OCBITH.

HaiiOiibina KUTbKICTh OpraHizaiiiii Oysa miamnopsakoaHa HarioHanbsHil akazgeMii HayK Y KpaiHu
(181). MinicrepctBy ocBitH 1 Hayku Ykpainu — 119, HarnioHanbHiil akagemii arpapHux HayK YKpainu —
86, MinicTepcTBy arpapHOi TOJITHKH Ta TMPOJOBOILCTBa YKpainum — 51, MiHICTepCTBY OXOpOHH
3M0poB'st Ykpainu Ta HarionanpHil akajgemii MeanyHuUX Hayk 1o 35, MiHiCTepCTBY €KOHOMIYHOTO
PO3BUTKY i TopriBii Ykpainu — 34, HartioHanbHii akaaeMii eqarorivHux Hayk — 12 opraHizaitiii.

Maiixe TpeTHHA 3arajibHOI KUTBKOCTI HAYKOBHX OpraHizailiii po3ramoBaHa y M. Kuesi, 16,5 % —
y XapkiBcoKiit, 7,5 % — JIbBiBCBKIH, 6,0 %— JIHinmponerpoBchKiit Ta 4,8 % — B OechKiil 00IacTsX.

Ak 3a3HaueHo y [4], y 2016p. yactka BukoHaBiiB H/IP (mocaigHUKIB, TEXHIKIB 1 JOMOMIDKHOIO
MEePCOHANly) y 3arajibHid KUIBKOCTI 3aifHsATOro HaceneHHs craHoBwia 0,60 %, y Tomy 4uci
nociigaukis — 0,39 %. 3a qanumu €Bpoctaty, y 2014p. HaliBuinow 1 yactka oyna y Janii (3,07 % i
2,09 %), @innsaumii (2,95 % i 2,12 %), Hopeerii (2,73 % i 1,90 %), Higepnanmax (2,18 % i 1,29 %) ta
Crnosenii (2,12 % 1 1,23 %); HaiiHmx4doro — y Pymynii (0,48 % 1 0,31 %), Kinpi (0,69 % 1 0,50 %),
Typeuunni (0,76 % 1 0,65 %) ta Bonrapii (0,77 % 1 0,54 %).

[TuToma Bara JOKTOpIiB Hayk Ta MOKTOpiB Qimocodii (kaHAMIATIB HAyK) cepell BUKOHABIIIB
HAP cranoBuna 27,9 %, cepen mocmigHukiB — 42,6 %. Buibliie NMOJOBMHM 3arajibHOI KiJbKOCTI
JIOKTOPIB HayK Ta JOKTOpiB (imocodii (kaHAMAATIB HAYK), SKi 3JIHCHIOBAIM HAYKOBi TOCITIIDKEHHS 1
PO3pOOKH, MpaIfoBaM B OpraHi3allisiXx Iep)KaBHOrO CeKTopy ekoHowmiku, 39,1 % — BuINOI OCBIiTH,
4,8 % — NiAPUEMHHIILKOTO CEKTOPY.

Y 2016p. 45,0 % nOCHITHUKIB CTAHOBHIIM JKIHKH, 3 SKHUX 0,6 % Malu HayKOBHH CTYIiHb
noktopa Hayk 1 33,0 % — mokropa dinocodii (kaHaumata Hayk). Buioro 3a cepennro Oyiia nmuroMa
Bara JOCHIHUKIB-KIHOK Yy Tamy3i cycnimbHux (64,6 %), meamunux (63,8 %) Ta ryMmaHiTapHHX
(61,5 %) Hayk, HIKYOIO — Yy Tay3i TeXHIYHHX HayK (34,2 %).

VYkpaiHa TpaJuIliifHO BBAKAETHCS JCP/KABOIO 3 BATOMUM HAayKOBUM IOTCHINAJIOM, BU3HAHUMU
y CBITI HayKOBUMH IWIKOJIAMH, PO3BHHEHOIO CHCTEMOIO IMIAroTOBKH KaapiB. OcHOBHHMH (hopMamu
MiZATOTOBKH HAaYKOBUX 1 HAYKOBO-TIEJArOriYHWX TpAaIiBHUKIB BHINOI KBamidikalii € acmipantypa i
JOKTOpaHTypa. [limroroBka KaHIWAATIB 1 JOKTOPIB HayK 3AIMCHIOETHCS BHUIIMMU HABYAIbHUMH
3aKIiaIaMi Ta HAYKOBUMH yCTAHOBaMH.

[lepeBaskHa OUTBINICTH 3aKJIAIB, MO 3JIIHCHIOIOTH MiATOTOBKY AacCHipaHTIiB, MepedyBarOTh Y
chepi ynpasiaiHHsS MiHicTepcTBa ocBiTH 1 Hayku — 32 %, HarionanpHOi akajemii Hayk YKpaiHu —
28 %, HamionanbHoi akanemii MmenmuuHux Hayk — 7 %, HarionansHoi akanemii arpapHux Hayk — 6 %,
MinicrepcTBa 0XOpoHU 370poB’ st — 4 %. Cxoxka CHUTYyallisl CIIOCTepiraeThest i 31 ceporo yrnpaBiiHHS
JOKTOpaHTyp: MIHICTEpCTBY OCBITH 1 HaYKH MiNOPsAKOBYIOThCs 44 %, HarioHanbHiil akageMii Hayk
VYxpainu — 24 %, MiHicTepcTBy 0XOpoHH 370poB's — 5 %, HatmionaneHiii akagemii arpapaux Hayk — 4 %.

Y BUmIMX HaBUYANBHHX 3aKinagax npamoe 48 % (231 oguHMIB) acmipaHTyp Ta
62 % (176 oguHMIIB) JOKTOPAHTYP, Y HAYKOBHX yCTAHOBAX, BIAMOBIAHO, 52 % (250 ogunuip) Ta 38 %
(106 omuamnb). HaiiGinplna KiTBKICTh acIipaHTiB HAaBYAEThCA Y Tally3l TEXHIYHHX, €KOHOMIYHHX,
IOPUIINYHUX Ta TIEJAroriYHNX HayK.

[lepeBarkna OUTBIIICTH ACHIpaHTIB Ta JOKTOPAHTIB HABYAETHCS 332 PAaxXyYHOK JIEPIKABHOTO
oromrery — 71 % Tta 87 % BiAMOBiAHO. MOXJIMBICTh OIUIATUTH HABUaHHS 3a PaXyHOK KOIITIB
IOPUINYHUX Ta QI3UYHUX 0Ci0 3HAWIUTM Y MUHYJIOMY polli 7,5 THC. actipaHTiB Ta 232 JOKTOpaHTH.

OuikyBaHMM MiJICYMKOM HaBYaHHS B acIipaHTypi Ta JOKTOPAHTYpi € 3aXUCT JucepTamii. Y
2016 porti muToMa Bara oci0, sIKi 3aXHCTHIA KaHIMIATChKY TUCEPTALliF0 cTaHOBMIIA 26 %, TOKTOPChKY — 28 %.

Posmoxin acmipanTyp Ta JOKTOpPaHTYp 3a perioHamu HepiBHOMipHUE. binbmiicte 3 HEHX
3ocepekeri y M. Kuesi — BimnoimHo 218 1 108, XapkiBcbkiit o0acti — 63 140, JIsBiBchKii — 321 21,
HuinponerpoBcbkin — 29 1 16, Onxecbkiit — 26 1 20. B iHmmx perioHax ix KUIbKICTh OOYHCITIOETHCS
OJIMHHUIISIMH, X042 HEMA€ >KOJHOTO PETioHy, Je Oynu O BincyTHi acmipaHTypa abo goktopanTypa. Y m. Kuesi
HaBuaetbest 10029 acmipantiB i 736 mokrtopanTiB, y XapkiBchKiii obmacti BimmosimHo — 3198 1 220,
JIsBiBChKiM — 2182 1 151, Onechbkiit — 1738 1 79, JIninponerpoBcbkiii — 1313 1 64.

VYkpaiHy BapTo BiI3HAYUTH SIK KpaiHy, 10 JOJAEPKYETHCSA TCHICPHOT IEMOKpPATIii B MiATOTOBIII
HayKoBHX KajpiB. JKiHKM HapiBHI 3 YOJIOBIKAMH BHKOPHCTOBYIOTh TIPAaBO Ha TPOJOBKEHHS OCBITH B
acmipaHTypi Ta jgoktopaHtypi. Tak, y 2016 pomi xinku ckiagamd 52 % (14 Tuc. oci0) 3araibHOl
KibKocTi acmipanTiB Ta 51 % (1 THC. 0ci0) JOKTOPAHTIB.

BucHoBku. VY 1ioMy i BiO3HAYMTH, IO OCHOBHOI HEBHPIIICHOI MPOOIEMOI0
ChOT'OJICHHSI € HHU3bKUI TEXHOJIOTIYHMH pIBEHb BHUPOOHHUIITBA, HH3bKa IHHOBAIlIHA AaKTHUBHICTH
MPOMHCIIOBUX MIANPHEMCTB, cladke aepkaBHe (iHAHCYBAHHS iHHOBAIIMHUX PO3POOOK, BIACYTHICTD
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BJIACHMX KOILTIB HA BEJCHHS IHHOBAIIMHOI AISJIHOCTI, @ BHACIIIJIOK HU3bKI TEMITH Ta SIKICTh PO3BUTKY
C€KOHOMIKH B LILJIOMY.

Jnst mokpamieHHsl cUTyamii B IHHOBaIiifHIA cdepi HeraiHOro BUpPINICHHS MOTPEOYIOTH
MUATaHHS I0J0: BIOCKOHAJIICHHS HOPMATHBHO-IPABOBOrO 3a0e€3IEUEHHs IHHOBAIMHOI AisUTbHOCTI,
(iHAHCOBOTO CTHMYIIOBAHHS aKTHBI3allli IHHOBAIIMHUX TMPOIECIB; TMOKPAICHHS Ta PO3IIMPEHHS
IHHOBAI[IMHOT 1HPPACTPYKTYpH; 3aXUCTy MpaB IHTEICKTyallbHOI BIACHOCTI B 1HHOBaIiWHINA cdepi;
MOCUJICHHS B3aEMO3B’SI3KY MK HAYKOIO i BI/Ip06HI/IIITBOM' HAJIEKHOTO iH(pOopMaIiifHOro 3a0e3meYeHHs
B HampsiMi 30anaHCcyBaHHS TOMATY 1 mporo3uIii Ha IHHOBAIiITHI po3podku Tomo. To6To OCHOBHI
3YCHILIS SIK JCPIKABHHX TaK i peFIOHaJ'ILHI/IX OpraHiB B[ MOBUHHI OyTH 30CepelkKeHi Ha BceOiuHe
CTUMYJIIOBaHHsI 1HHOBAIlIHHOT MisUIBHOCTI Ha OCHOBI BJIOCKOHAJIGHHSI SIK ()iHAHCOBUX TaK i
HOPMATHUBHO-TIPABOBUX MEXaHI3MiB 1i perymtoBaHHs 3ac00aMU MPOBEJCHHS eeKTUBHOI IHHOBAIIIHHOT
noiiTHKA Ha Micisix. OCHOBHY yBary CiiJl 30CEpeluTH TakoX 1 Ha po3poOii (abo ymocKoHaleHi
ICHYIOUMX) JI€BUX PEriOHANbHUX CTpaTerii Ta mporpaM iHHOBAIIMHOTO PO3BUTKY Ta YCYHEHHI
IHCTHTYIIIHHUX TEPEIIKOJ VIS iX peaizaiii.
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Received 26 January 2018 Animation industry is constantly presented in each tourism activity. It has the

Accepted 24 February 2018 purpose to positively affect the tourists and leave the feeling of

Published 15 March 2018 exclusiveness, uniqueness and unforgettable memories of the trip. Tourism
animation has complex nature — it should affect the tourists to take part in

KEYWORDS animation events without using any compulsion, bring people together

tourism, through communication, find, direct and develop various types of talents and

abilities among the tourists, and etc. Therefore the problems animator is
facing require him/her to have different knowledge and skills which should
be successfully applied in a particular case. In a way animator’s occupation
represents a mixture of the jobs of the teacher, social worker, colleague,
friend and all of this should be skilfully combined in one person. Animator
should predispose all the tourists, affect them positively, make lots of
contacts without neglecting or protecting individuals, be able to entertain and
amuse all the tourists in interesting and attractive way. Animator should be
able to work in perfect harmony not only with tourists and fellow animators
but also with his/her colleagues performing other types of tourism services /
accommodation and food / because otherwise a separate animation program
could hardly be achieved.

The purpose of this article is to demonstrate that animation is no longer an
additional service in tourism, but a vital necessity for any tourist complex,
© 2018 The Authors. providing it with an unique competitive advantage.

tourism product,
tourism animation,
a need

Introduction. In recent years the travel industry increasingly began to refer to tourism
animation. Animation problems are comparatively inadequate or underdeveloped in our tourism
publications. Perhaps that’s why different content very often is put into the term “Animation”: for
some people it is like the circus show, which is arranged on an irregular basis in the tourist
complexes; for others it is a funny evening spent in the company of tourists, at the hotel or restaurant;
or it is a sports event on the beach or track; or animation is a funny game or quiz during the trip or
event, and etc. The essence of the concept of tourism animation should not be clarified first because of
these differences. The essence of the tourism animation could not be considered in complete way
without mentioning the close correlation undoubtedly existing between tourism and tourism product,
and tourism animation. Considering and analysing only the tourism animation in particular, separated
from this factual and logical relationship could not lead to the disclosure of the goals and essence of
animation which it sets as a part of the tourism product and tourism. Therefore the object, goals, tasks,
ways and means used in this thesis are tied directly to this correlation named tourism-tourism product-
tourism animation.

In Bulgaria over the last five years, successful efforts have been made to develop this service.
World competition, as well as the stringent requirements of major tour operators such as Thomas
Cook, TUI, Iberostar, RIU, require a quick response from our resorts, as animation is a must-have
service in major clubs and hotels. It is felt that this service is being sought by tourists and that more
and more hotels and clubs are investing resources to develop it. The truth is that gradually Animation
will soon become a mandatory requirement for sea resorts, a category of three to five stars, which
conclude contracts with the big tour operators.

Tourism and tourism product. In its original sense the word “tourism” means travel and
temporary stay of people out of their permanent residence.
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The definition of Jean-Louis Barma[2] has similar essence namely: human activities /related to
business or other reasons/ during his/her travel or stay out of his/her permanent residence.

A Russian scientist [10] interprets the term examined as temporary relocation of people from
the place of their permanent residence in other country or area within their own countries for health,
cognitive, job, business, and vacation purposes without occupying a permanent job position in the
place to visit. He adds that each person defines separately the tourism essence depending on his/her
age, level of education, life experience, marital status, income and other factors. The minds of most
people associate tourism with fun, active or passive recreation, entertainment. Later the concept is
further developed as tourism means “a trip, a journey which is made in order to get to know own or other
countries - their natural beauty, historical and architectural monuments, culture, customs and etc".[7]

Substantially[9], that is a social activity that involves the voluntary movement of people with
the following features:

— Tourism is normally considered a free activity although for statistical purposes some forms
of unfree activity like pilgrimage or business trips are also referred to as forms of tourism;

— This activity arises out of the permanent residence and work meaning that it includes
change of location and escape from the monotonous life;

— Tourism is an activity or state of short duration; the intention is always returning home;

— It is socially-oriented. That means participation in tourism and selection of travel and
vacation is affected by social, cultural and demographic features of tourists including age, financial
status, level of education and gender.

The term “tourism product” has very broad sense. It covers a very changeable reality which may
only include a hotel, a restaurant, a forest or an amusement park, a special event of the type of congress
or festival, sports or hobby activity but may include a combination of all of the above-mentioned
elements in a global product under the name of tourist trip at a common price.It should also be
remembered that the tourism product is often identified by the tourist through the effect expected or notion
of this effect. There are many and different participants in its creation and this circumstance requires
coordination and integration of efforts and interests of those who create the separate product components.

As a range of services it includes communication between tourists and local population of the
site to visit.[12]

As content the term “tourism product” should cover a particular set of consumer values
designed to satisfy a certain type of tourism demand. In the view of the nature of consumer values
services and products forming the tourism product are classified into several groups: transportation
services, services providing accommodation and culinary products in the tourist site, services for
organizing tourist entertainment, utility services, production of souvenirs and other goods for
consumption in the tourist site. [11]

The tourism product [8] is a result of the tourism industry and represents diverse combination
including entertainment used by the tourists, utility services, accommodation, food and transportation
and many other goods which are seemingly free of charge and quite often present the reason and
purpose for the tourist trip - clean air and water, warm sunshine, safety and peace, creating nice
atmosphere and good spirits, beautiful landscapes, architectural and historical sights.

The product of the tourism destination consists of accommodation, food and sports facilities,
services and opportunities for providing entertainment and background forming together complete
experience of tourists in the given destination. Each of these separate components is important on its
own but the overall tourist background and experience is not a simple sum received by them but
complete consequence dependent largely on the personal expectations and value ordering during the
tourist trip. [1]

Origin and development of tourism animation. Explanation of the term “animation” is
related to the etymology of the word and its semantic meaning. Latin words “anima” / soul, life / and
“animus” / spirit / stand in its base. Passed from the Latin language to many European languages,
animation and its derivatives are interpreted through several meanings which - although in different
lights and shades - are too similar in their integrity: to encourage, stimulate, incite, abet, be engrossed
in something, inspire someone and etc. Our general lexicology explains the term “animation” with
regard to the film production only. The newer term of English origin “entertainment” /fun,
amusement/ have become popular lately among the professionals.

Caring for leisure of guests and citizens in the society has been existing since ancient times.
Olympic Games held in Ancient Greece amused thousands of visitors. In ancient Rome many public
and religious holidays were accompanied by dancing, games and competitions. Magnificent
demonstrations of strength and agility, chariot racing, gladiator fights and etc. were organized in the
Circus Maximus and the Flavian Amphitheater.

Competitions, dances and rituals for various strata of society were held much later in the
Middle Ages, during the knight tournaments and religious holidays. Interest in entertainment,
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recreation and sports is a catalyst for the tourism development in the 18" century. After the Second
World War tourism developed rapidly but increasingly the tour package containing mainly
accommodation, food and transportation did not satisfy the tourist needs. Extra services and
entertainment were started and that led to the formation of animation as a private phenomenon in the
tourism industry. Naturally animation became a massive factor in attracting tourists and increasing
satisfaction rate of needs for movement, sports, knowledge and entertainment. Based on the brief
historical retrospect it can be summarized that the rise of animation is related to the changes in the trip
reasons and value system of tourists as the need for diversity and activity stimulation are the
determining factor here.

Essence and significance of tourism animation. Animation occured in the 1970s when
tourism professionals began to realize that accommodation, food and transportation were already
exhausted regarding the clients and other type of entertainment such as holidays, vacations were
needed although they are currently basic services. Considerable number of tourism organizations
realized the need for these services and in a relatively short period of time they established tourist
places in exotic locations offering extra activities - sports and other entertainment.

Animation is an activity that is essentially associated with the tourism services and is a “key”
to success for each travel company.

Animation includes most types of tourism services starting from the moment of guest arrival -
meeting at the airport, in front of the hotel until their departure. Animation is specially organized
activity requiring professional skills. It should be the fruit of the hard work of the whole team of the
tourist center, contribute to overcome the barriers to effective communication and more rapid and
proper adaptation to the environment.

As a part of the tourism product, animation is currently a special type of service to satisfy the
tourist needs and cannot be regarded as an integral part of guide service. From these words we can
reach several conclusions to clarify the purposefulness of tourism animation:

— animation covers the inner personal world and the processes of communication between people;

— animation aims at creating prerequisites and conditions for using of tourist leisure
according to his/her personal notion and preferences;

— animation is not an amateur demonstration of the individual and as any other activity of the
tourism organization it should be managed, regulated, planned and provided with the necessary
human, financial, material, natural and information resources;

Modern tourism organizations and tourism policy consider tourism animation as an
purposeful activity of winning tourist clientele. In respect of content, animation includes two features:

1. Encourage; stimulate tourists to utilize their leisure according to their preferences;

2. Practical implementation of this impulse.

Therefore it can be assumed that animation is a method of implementing an active and
relaxing holiday in terms of meeting the interests and desires of tourists. Tourism animation is
important for tourism product. It enriches it with supply and contributes to combine standardization
with its individualization. Namely tourism animation is that phenomenon of tourism of the last few
decades through which various tourist needs meet the most successful satisfaction. That is the only
activity in the structure and organization of modern tourism which settles matters related to tourist
leisure. Here we should look for the reasons for the animation prevalence: meeting the needs of
demand it specifically contributes to overcome a gap in the colourful palette of tourism supply. On this
basis animation gained increasing significance as an important factor to attract tourists and to increase
their level of satisfaction.

The significance of tourism animation can be considered in these aspects:

— economic - animation provides greater tourist attractiveness of tourism destinations,
contributes to increasing financial income and improving renown of the tourism organizations;

— social - as a special form of multiculturalism, animation includes elements of achievements
of human civilizations: art, traditions, sports and physical activities. Animation is also considered an
instrument and form of personal socialization. It has bilateral significance — both for tourists and
tourism organization.

Tourist needs can basically be divided into several major groups: need for movement and
sports; need for diversity; need for creativity; need for knowledge; need for closer touch with nature;
need for communication. Generally animation cannot exist as a concept, it is always targeted to a
specific type of clients and its results can only be searched in offering these groups of tourists which it
was designated for. Market monitoring by nationality only is not enough because in each of them there
are differences related to needs in age, social and marital status; it is also important to know the
traditions of different social groups when organizing leisure. Tourists who are related to tourism
animation could be divided into several groups:
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— tourists looking for comfort - comfort is searched for in all its aspects - accommodation,
food, sightseeings. These tourists look for the company of prominent persons and people of varied
interests. They insist on being served by competent persons;

— tourists looking for risk - this group of tourists looks for new things and ideas, and prefer
individual trips over group ones. They look for risk and create themselves risky situations; they are not
interested in accommodation facilities;

— tourists looking for adventure — they strive for any unusual experience and they have
similar requirements with tourists looking for risk;

— tourists who want to have something to tell - they visit places attended by any celebrities.
They just need to attend the event, no matter where their place is in it.

— After distinguishing tourist attitude to animation we can also determine the types of
behaviour among the holidaymakers:

— socially active tourists with kind soul - these are mainly free people who like walking and
communicating with others;

— tourists looking for recreation — they mainly look for hiking, walking, playing with
kids. This group of tourists mostly carry conservative morality;

— educated tourists, having European pattern of thought - they prefer long standing on the
beach, meeting with various countries and cultures, photography, sports, sightseeing and etc.

The research of tourism supply is embarrassed because the fun industry and animation
traditions are still under development and there is not enough information accumulated. Aanimation
research should not be confined to the hotel or place facility and should be targeted to the entire social
infrastructure in the tourism destination.

After researching the tourist needs for offering the proper type of animation it is needed to
know and define precisely the animation product. It represents a combination of features, processes
and opportunities which are expected by consumers and will lead to satisfaction of their desires and
needs. Animation product is very specific because it satisfies needs and preferences which are
changing rapidly. We can conclude here that tourism companies operate in very dynamic environment
and they face the problem to sell a product which is exceptional, unpredictable and unique by its
nature. Animation product has a life cycle - from the moment we design it and then we look for ways
and means for its implementation. It cannot be repeated in the next season. At the moment it is no
longer so looked for, in parallel other design should be done. The attractiveness of animation product
depends on great number of factors:

— product quality;
client benefits;
offering method,
service staff in the person of any professional animators;

— natural resources.

Each of the factors mentioned affects differently in the tourist decision in accordance with the
trip reason. Dynamic environment such as tourism environment forces the tourism organizations to act
quickly and according to the client requirements, to make unique and exceptional products, including
animation ones. Successful animation is not easy-going and extemporaneous activity, it is subject to
certain rules and it is included in the whole strategy of the tourism company. The concept of tourism
animation is also reflected in the product pricing and advertising policy. Product policy defines the
place and significance of animation in the entire company’s product. There are several options here:

— using animation as background - creating friendly and amicable environment. This type of
animation is mainly a typical feature of small and medium-sized hotels with individual service;

— piecemeal animation — offering separate, episodic entertainment shows /around the pool,
kids animation, evening programs and etc./;

— club animation — unified, based on the tourist needs researched and modern methods of
meeting these needs. This type of animation is mainly a typical feature of holiday villages;

The company’s pricing policy determines the possible relative share of animation costs in the
package price. Animation is reflected in advertising through the company's advertising slogan which is
targeted to the guest desires and expectations.

Subject of tourism animation is an activity which is targeted to organizing, managing and
implementing the process of satisfaction of certain human needs. But this is a specific process because
it is only possible in certain conditions — in the field of tourism. Its content and results are impossible
in the dimension of everyday life. There are different ways and means to achieve them: specific forms
of leisure organization, proper equipment, original environment, freedom, behaviour opening and etc.
Animation cannot be a service because it is contained in the tourism services and it is an integral part
of the modern tourism product. Tourism animation faces some problems: helping tourists to overcome
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uncertainty and fear of new environment, language difficulties, lack of initiative or inability to
establish contacts. It is enough for tourists to take part in animation which is offered by the tourist
place in order to prove that they are the center of events to become involved in the life of the hotel,
restaurant or playground. A properly designed animation program tailored to the specific tourist needs,
interests and desires contributes greatly to the formation of high satisfaction with the tourism
product. It achieves the expectation excess efect because it offers conditions for showing aptitudes,
solving pendent problems, overcoming barriers and complexes. Tourism animation aims at enriching
the content of the tourism product and adding more properties to it. This increases its usefulness and
makes it more valuable to its consumers - tourists. In addition to becoming more attractive to
traditional clients such product is successfully promoted in other market niches because animation
makes it attractive and modern. Therefore tourism product is currently impossible without
animation. Tourists arriving at some site, place or country represent the object of tourism animation.

In conclusion, we can summarize: “Tourism animation isa specific activity uniting
development and implementation of particular programs for leisure organization. Animation programs
include not only sports and competitions, dances, carnivals, games, hobby and activities, but they are
also called upon to satisfy higher needs [5].

Specific features of animation can be found in its practical application in tourism. In general
this is an activity developed by some enterprise or organization providing tourism services (hotel,
resort complex, tour operator, and etc.) which aims at encouraging tourists to active and diverse leisure
through taking part in specially designed programs. In respect of content, animation comprises a
number of activities which can be grouped into several key fields:

— Field of physical exercises, movement and sports;

— Field of social contacts;

— Field of cultural interests;

— Field of creative interests and aptitudes.

Because of its markedly dominant nature, the above-mentioned fields (especially the first 2)
are almost an integral part of each animation concept.

Animation as a process of interpersonal communication provides favourable conditions for
creatiing and coordinating notions of behaviour which is generally approved and socially
accepted. Potential resources of animation as a socialisation agent can be revealed through its definition:

— As a process of interaction between individuals, where social positions are not premised
and they are currently occurring.

— As an interactive approach provoking children and their parents to manifest themselves
actively and learn to accept others with their individual features.

— As an instrument of organizing leisure of mixed groups of children and their parents[6].

In essence, sports animation in tourism represents a “combination of activities aimed at encouraging
tourists to active physical exercises and sports, promoting the regenerative body capacity, strengthening its
health, performance and psychological status” [4]. It has been established as an extra service of new
generation. It provides with attractiveness to the tourism destinations and products. It is a source of high added
value, increases competitiveness and financial income and leads to creation of new jobs [3].

As a result of a study commissioned by the European Tourism Commission, [13] which
explored the preferences and motivations for tourist trips of tourists from 9 markets visiting Europe,
several features and characteristics of the individual segments of visitors were drawn, the common one
being that all They are looking for something new and attractive, that is, Animating the time of their stay.

The study covers 9 markets, namely: Europe, USA, Canada, Brazil, Russia, India, Southeast
Asia, Japan and Korea (as a common market).

Six types of specialized tourism are studied: cultural, eco, shopping, entertainment, sports and
business tourism, and for each market there are distinguished leading motivational clusters, which are
preferred types of tourism. As a result, there are two distinct trends, namely: visitors from North
America (USA and Canada) visit Europe

Mainly driven by the motive to get to know and explore the cultural heritage, this desire is
least pronounced in markets such as Brazil, China and, above all, India. Shopping tourism is a major
motivation factor for Chinese tourists in Europe, according to the survey, 4 out of 10 Chinese tourists
aim to practice this type of tourism by visiting Europe. This type of tourism is leading and in 22 % of
tourists from India, 20 % of tourists from Russia, and 16 % of tourists from Brazil. European markets
are less intrigued by this motivation factor, and the least influence it has on

Visitors from North America. The survey also includes a comparative study of motivating
factors influencing holiday choice and tourism practice by European tourists and tourists from

North America. The results show that European tourists in America are mainly interested in
entertainment, visits to theme and amusement parks, shopping, beach entertainment, recreation and
nightlife, while American tourists in Europe are interested in cultural attractions, urban tourism, visits
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to nature parks, and Etc. The results of the survey show that European tourists living in European
countries practice tourism, mostly cultural and sport tourism (39 %), followed by eco-tourism (25 %)
and entertainment (19 %). In addition, they are interested in local cuisine, shrubs, nightlife, attractive
cruises, visits to entertainment centers and theme parks. Russian tourists visiting Europe combine
leisure with a visit to sporting events or practicing sports tourism (63 %), as well as visits to cultural
sites (45 %), eco-tourism (35 %) and entertainment (28 %). They tend to consume more, with
accompanying activities being shopping, gastronomy, concerts, spa and a very wide range of
additional activities. This also applies to sea tourists whose interests occupy many different niches of
service and entertainment.

Canadian tourists visiting Europe are interested in cultural sites (60 %), nature (34 %) and
active / sport tourism (29 %). They combine these types of tourism with shopping and visits to
amusement parks. For them, outdoor and nature activities are very attractive. Chinese tourists visit
Europe, attracted by the opportunity to explore nature (41 %), shopping (39 %), and practicing sports
activities (38 %). Attractive for them is nightlife, as well as visiting amusement parks. Tourists from
Japan and Korea who visit Europe practice eco-tourism (47 %) and cultural tourism (34 %). At the
same time, they are interested in shopping as well as in local cuisine.

Analysis of bvs entertainment Itd. And animation product offered.

1. Company’s Analysis.

Company'’s history. BVS Entertainment Ltd. was registered in the fall of 2008 as a limited
liability company. The main business activity is in the field of tourism and in particular: tourism
animation. Offering a package product of services related to the tourist leisure organization in hotels
which the company is working with. It entered the market with strong start from the very beginning by
signing three contracts with hotel complexes and hired 14 employees (animators). To date, after
8 years on the tourism market, the company has signed contracts with 20 hotels and most of them are
owned by renowned world and European chains. BVS Entertainment Ltd. currently provides
107 individuals with employment. The significant amount of work made the company readjust its
organizational and managerial structure by creating new staff positions for control and monitoring of
quality of services offered by the company.

Organizational and managerial structure.

Managing Director

C‘oor%nators

Choreographer / Creative Manager
Chief atfimators
Aninfators

Fig. 1.

From the very beginning the company aimed at offering its clients (hotel complexes)
competitive product of high quality, consistent with global trends by satisfying also the most exquisite
desires of guests. Managed by young and ambitious people with long-standing work experience in the
area of animation, BVS Entertainment Ltd. strengthened the position of reliable partner to its clients. It
is no accident that the company signed an exclusive service contract with all RUI hotels (RUI -
Spanish hotel chain) which are a synonym for “established quality standard”. The company has also
been working since 2010 with the German tourism magnate Der Touristik and in particular with its
adjoining hotel brands named LTI Classic, LTI Premium and PrimaSol. Thanks to the company’s
cooperation with similar partners it also gained occasional reputation outside Bulgaria.

It is common knowledge that the human factor is a major driving force in the tourism
industry. Therefore the company strives constantly to improve the skills and knowledge of its
employees and it constantly invest in them. In this regard annual in-company training is held for all
new employees which are initially performed outside the operating cycle, and then in the course of the
work itself. Workshops are usually organized for the management staff twice a year: once before the
start of the summer tourist season and after its completion for the second time. They aim at improving
their leadership skills and operational management approaches, both to their direct subordinates and to
the whole work process. An essential part of these events is also the reporting of results gained and
level of satisfaction, both from the clients and their own. Expectations of guests staying at the hotel
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complexes towards animation are on the increase each year. Each season the company brings up-to-
date the variety of animation services offered in order to satisfy their requirements. What and how to
change or further developed is also a topic of discussion during the chief animator workshops because
they have the most direct overview of the work process.

Company’s mission. One of the goals of BVS Entertainment Ltd. is to be the largest animation
company in Bulgaria which should also bring the relevant financial profit.

Another goal is to capture the highest market share by building the strongest brand in the
market of tourism animation as a product.

The company guarantees loyalty and correctness but accordingly it expects the same from
everyone it establishes dealings with. That’s why the mission is expressed in the following way: “We
would like people who trust us be not just clients but our friends and partners we work with.” It is
worthwhile to achieve it because soon all of us should form a market society whose striving would not
be just to sell and use products but also to exchange values, produce stability and sustainability,
integrate distinctions, provide better and creative future for all.

Main trends in the vision. One of the major trends is the introduction of hotel animation as an
integral service in each hotel complex striving to offer its clients something more than the standard
hotel services.

Company’s culture. Client needs should be met with the highest precision. Company’s
management is also targeted here. Client should not receive just another service but a product
emphasizing the specific individual approach.

2. Product Structure Analysis. BVS Entertainment provides the package product named
hotel animation consisting of several key services:

— Kids’ animation

— Sports animation

— Teen animation

— Evening animation

Subdivision of services of tourism animation offered by the company aims at covering all the
age groups of guests of the hotel complexes. All activities and events organized are in accordance with
the relevant interests, abilities and preferences of each of them.

— Kids’ animation

Kids animation covers hotel guests aged between 4 — 12. Kids are the most demanding users
when it comes to animation. For this purpose, the kids animators apply a preliminary program including:

— Thematic days;

Kids’ Olympiads;
Interactive entertainment;
Kids’ shows;

— Kids’ discos.

The program is conformable to the equipment of the respective hotel, namely: playgrounds,
kids’ pool, a specially adapted playground for indoor games (kids’ club), and etc.

— Teen animation

Teenagers are very specific and demanding contingent especially when we talk about
organized entertainment. This program includes all guests aged between 13 - 17. Their program is an
original combination between kids’, sports and interactive animation.

— Sports animation

Sports animation consists of different activities of sports and competitive nature. It is targeted
to entertainment and keeping fit and maintaining good health. It is better known as “daily adult
animation” because the events are designed for hotel guests over 18 years of age. It consists of team
and individual sports games at traditional and world level. There are also games which the hotel guests
usually see for the first time:

— Aerobics;

— Yoga;

— Darts;

— Petanque;

— Shuffleboard;

— Rifle and Bow;

— Water gymnastics;

— Water ball;

— Football;

— Volleyball;
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— Shulbok

Vast majority of the range of sports activities the company has to offer depends again on the
type of base the hotel complex may offer for their conducting. A playground must quite often be
readjusted into another one or a sports ground must be reorganized into another one in order to enrich
highly the program presented to the guests.

— Evening animation

Evening animation consists of:

— Dance shows;

— Comedy nights;

— Musical and artistic shows;

— Moderation games.

Evening animation is targeted to all hotel guests. Some basic rules are observed and that
contributes to its high quality: dance shows should be thematic or if not, they should have clear plot
and idea, and attractiveness as well. Comedy nights should be in harmony with the entire evening
program as the audience laughter is the most important thing here. Banality should be carefully
avoided. Musical and artistic shows and moderation games should be tailored to the cultural features
of the guest contingent. The main difference in this type of evening animation is that it is not done by
the animators on stage but by the tourists who embody in various characters. The proper conduct of
each evening show depends on the presence of stage equipped with the appropriate installations and
lighting, and a wide range of costumes, makeup and properties.

Conclusions. Tourism animation has significant contribution to the performance of the “face”
of the Bulgarian tourism in the world. It acts as a link between tourism and tourism product, enhances
tourism supply and thus improves their quality. In Bulgaria the share of tourism organizations offering
animation products gradually increases. This is an area which will be developed and improved in the
future: the quality of services will be improved, new and attractive activities will be invented, facilities
will be modernized.

The final conclusion is: animation is not only necessary for tourists and for the full work of the
tourist complex, it also brings a specific financial income.
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Hedrsnas npombinmeHHoCcTs A3zepOaiiikaHckol PecriyOnuKy B HACTOSAIIME BPEMsI BCTYITHIIA
B HOBBII 3Tam CBOEro pas3BUTHS, TJie 0c000€¢ BHUMAaHHUE YIEISCTCS Pa3BUTHIO HEPTEN0OBIYM Ha
Kacnmiickom 1mens(e, uMes B BHAY OCBOCHHE OOraTeHIMxX MECTOpOXIEHHH HedTH W raza Ha
TITyOOKOBOJJHBIX y4acTKaX MOpSI.

Onnako najnpHeiIee pa3BuTHe HEPTAHONW MPOMBIUICHHOCTH HE MOYKET OBITh OCYIIECTBICHO
0e3 JOJDKHOTO BHUMAHHUS K PAallMOHAILHON pa3paboTKe CTapblX HEPTSHBIX MECTOPOXKICHUH, 3amachl
HeTH M3 KOTOPBIX Jalieko He ucuepnanbl. Cleayer OTMETHTh, YTO JIMTENLHO pa3pabaThiBacMble
MECTOPOXKJICHHSI DKCIUTYaTUPYIOTCS TIPEUMYIIECTBEHHO MaJIOICOUTHBIMH CKBAKUHAMH.

Cpen CKBaKMH OKCILTYaTHPYIOHIMHACS MEXaHW3MPOBAHHBIM CIIOCOOOM (B OCHOBHOM
IITAHTOBBIMH TIYOMHHBIMH HacocamMu) Oonbmias 4vacth (Oomee 90 %) OTHOCHUTCS K KaTeropuu
ManoneOuTHbIM. [loObua HedTH U3 HOHIA TAKUX CKBAKUH COCTABIISCT HE3HAUUTEIBHYIO JIONI0 00MIei
nooerye Heptr mo pecnyOauku. Ho BBHIY MHOrOYMCIEHHOCTH ()OHIA MAajoACOMTHBIX CKBaYKUH
BOIPOCHI PALMOHAIBHOW MX JKCIUTyaTallid UMEIOT OOJbIIOE 3HAYCHUE ¢ TOYKU 3PEHUS] DKOHOMHUKH,
TaK KakK 3aTpaThl Ha SKCIUTyaTallii STHX CKBaYKHH BECbMa 3HAYUTCIBHEI.

OmHUM U3 palHOHATBHBIX METOJIOB OJKCIUTyaTallMd MaJIOeOMTHBIX HACOCHBIX CKBaKWH
SIBIISICTCS TIEPEBOJT MX HA MEPUOJIMUECKYIO OTKAUKY.

[leproamueckasi OoTKauka HACOCHOW CKBAXKHMHBI, KaK CIIEyeT W3 CMBICIIa 3TOrO0 TEPMHHA,
3aKIII0YaeTcss B TOM, YTO HACOCHAs yCTaHOBKa paboTaeT W MomaéT >KUIKOCTh HE HENpPEephIBHO, a
MIEPUOJIMUECKH M B OCTAIbHOE BpeMsl IpocTanBaeT. Ho MpUTOK M3 TUlacTa He TpeKpaniaercs B IacTe
U CKOPOCTb IPUTOKAa BCE BpEMsS MEHSIOTCS B OTIMUME OT HENPEPBIBHOM OTKAuYKH, IIPU KOTOPBIA
Jeripeccsi ¥ TPUTOK TIOCTOSHHBI B TEUYEHHE CPABHHUTEIBHO JUIMTEIBHBIX BpeMEHH. B 3TOM
3aKITI0YaeTCsl OCHOBHOE, TIPUHIIMITHAIIFHOE OTIMYHNE MTEPUOMYECKON OTKAYKH OT HEMPEPHIBHOM.

C mpakTH4YecKOi TOYKH 3pEHHS MPUMEHEHNE MePUOANYECKON OTKauKh BMECTO HENPEephIBHON
CTaJIKUBACTCSI C OCHOBHBIM BOIIPOCOM O TOM, KakK BBIOpPATh JUIUTENBHOCTH MEPUOIOB HAKOIUICHHS
JKUJKOCTH B CKBOKMHE U OTKAYKH €€, YTOOBI JIN0O HE MMETh ITOTEPh B TEKYyIEeH 100bIUe, 1100 UMETh
WX B JIOITYCTUMBIX IIpeferax.
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Kpome Toro, oTHOIIEHHE BpEMEHHM TIPOCTOS CKBaXMHbI K KaJICHIAPHOMY BpEMEHH
9KCIUTyaTalliy JIOJDKHO OBITh JOBOJBHO 3HAYUTENBHBINA, YTOOBI DKOHOMHS B pacxojax Ha SHEPTHIO,
PEMOHTHBIE paOOTHI M MTPOUUE ObLITA OLTYTHMBIH.

[ukn mepuoauueckoid OTKAYKM COCTOMT M3 JABYX HPOLECCOB: Ipoliecca HaKOIUICHUS
KUAKOCTH (TIObeM JWHAMUYECKOIO YPOBHS JKUIKOCTH B CKBaXWHE (tx), W Tpolecca OTKAdKH
KHUAKOCTH (CHM)KEHUE YPOBHS 10 KpaifHero HMYKHETO TOT0XKEHHS (tom ).

Bpewmsi, cooTBeTCTBYIOIIEE ITHM MPOIIEccaM, HA3bIBAIOT MEPUOJIOM HAKOIUICHUS JKUAKOCTH U
MEPUOJIOM OTKAYKHU YKHIKOCTH.

HeoOXoquMbIM — yCITOBHEM — 11€NIeCOO0PA3HOCTH  TPUMEHEHHs] TEePUOIUYECKON  OTKauKh
SIBIISICTCS] HAJTMYKE PE3EPBOB MOITHOCTH MCIOIB3YEMOr0 Ha CKBaXKHHE 000pY/I0BaHUs (CTaHKA, IITAHT,
MOTOpa, Hacoca).

YacTHYHO WIIM TIONHOCTBIO pe3epBHAss MOIIHOCTh HACOCHOW YCTaHOBKH BBIpa)kaeTcs depe3
koo duimenT 3amaca TPOU3BOAWUTENBHOCTH, KOTOPBIM TIONMydYaercsi JeleHHEeM MaKCHMallbHON
MPOU3BOJMTEILHOCTH IIPH JAHHBIX MapaMeTpax Ha (GaKTUIeCKUH JeOUT KUIKOCTH

_ No@Qr .
K= Q ’ (1

TJie 1)y - HAa4aJbHbIA KOA((UIMEHT 10Ja4i HOBOTO HACOCA;

Qr - TeopeTHYECKas IPOU3BOIUTEIBHOCTD, M /CYT;

Qo - axTHyeckuii eOUT KUIKOCTH HPH HEIPEPHIBHOI OTKAUKE, M /CYT.

B manoneOuTHbIX ckBakMHAX K03 duitueHt nomaun K oObIyHO HaxomuTes B npeaenax 1,5-10,
HO B PEJIKUX CITy4asix OH ObIBAET BHIIIIC.

OCHOBHOI PKOHOMHUYECKUNM KPUTEPHH, IO KOTOPOMY OINPEACISIIOT I1EIeco00pa3HOCTh
nepeBojia JAHHOW CKBa)KWHBI C HEMIPEPHIBHOM OTKAYKW Ha MEPUOIUYECKYI0, 3aKITF0UAETCS B TOM, YTO
cebecTonMOCTh HeTH, JOOBIBAEMON M3 3TOW CKBKWHBI MPH TEPUOTUYECKON OTKAdKe, HE JOIDKHA
OBITh BBIIIE Ce0ECTOMMOCTH HE()TH MPH HEMPEPHIBHON OTKAUKE.

J171st TpaMOTHOTO TIPOBEJICHHS TTIEPUOINIESCKON OTKAYKH JKUKOCTA BO3HUKIIA HEOOXOJAUMOCTh
pa3paboTKH MeToAa pacyera JUIMTENBFHOCTh TMEPHOJOB HAKOIUIGHHS M OTKadykk (TpW 3aJaHHOM,
JIOIYCTUMOM TOoTepe B TEKyIel JOObIUM) HAa OCHOBE MMEIOIINXCS JTAHHBIX HEMPEpbIBHOW oTKa4kw[ 1-5].
HaubGosee npocToli 1 ya00HOH U3 IMUPOKOro pa3Hoodpasus spissercs Meroarnka A. C. BupHoBckoro u
O. C. TareiimBuiu [2].

Jdnst cnydast TUHEHHOro 3aKoHa (QHIBTPAIlMM WMH BBIBEJCHBI NMPHONMKEHHBIE W OUYCHb
MPOCThIC JUIS TPAKTHYECKOrO MOJb30BaHUsI (POPMYNBI Ui pacuera MEpUOJIOB HAKOIUICHUS (%) M
OTKAYKH (Z,,,) YKUIKOCTH.

tuc = - ZnQ2¢ — 1); ©)

fom = tuige (3)

TJ1e t, — BpeMs HaKOIIJICHUS KUAKOCTH, Yac;

tom— BpPEMS OTKQUKH XKHUIKOCTH, 4ac,

F — II0IIa 1b CeUeHHs KOIBLIEBOTO IPOCTPAHCTBA B KONOHHE, B M’

P — k03 OUIMEHT IPOTYKTHBHOCTH, M’/M.4ac.

@ — KOO(PUIMEHT CHIDKEHUS IEONUTA MPH TIEPHOIMIECKON OTKaYKe MO CPAaBHEHHIO C HEMPEPHIBHOM.

VYkazaHHbple Bbile (GOPMYIBI Ui pacdyeTa BPEMEHU OTKadKd (Z,,) HOCAT MPHOINKECHHBINA
XapakTep M OHU BEPHBI TOJIBKO ISl IMHEWHOTO 3aKOHA (PHIIBTPAIIHH.

Cnenyer orMmeruTh, uTO (hakTUUecKoe (TOYHOE) 3HAYCHWE BPEMEHH HAKOMJICHUS (Z)
KHUJKOCTH OMpEAeNsieTcs] U3 HHANKATOPHON KPUBOW CKBaKUHBI (puc.1).
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Puc. 1. Unouxamopnas kpusas

3akpalieHHast TIoaas Ha puc. | HHIUKATOPHOW KPUBOW 3TO M ecTh (pakTHdecKas BeNUYHHA
BPEMEHHU HAKOIUICHUS KUIKOCTH (Z,4) B 3aTPyOHOM IPOCTPAHCTBE CKBAXKHHBI.

Ha w©edrenoObiBarommx mnpombiciax —AsepOaiipkaHa, Kak ObUIO yKa3aHO  BBIIIE,
IKCIUTyaTUPYIOTCS. OTPOMHOE KOJHMYECTBO MAJIOJICOMTHBIX HACOCHBIX CKBaxkuH. IlepeBom 3TOro
KOJINYECTBA CKBAXKMH Ha MEPUOTUYCCKHI PESKUM pabOThl M DKCIUIYaTHPOBATh UX Pa0bOTON BPYYHYIO
(yck ¥ OCTaHOBKa AJIEKPOJBUTATENS CTaHKA-KayajlKh) OYeHb TPYJOEMKOE WU TOYTH HEBO3MOXHOE
neno. Jlas ycTpaHeHWsT STHX TpPYIHOCTEH aBTOpaMy pa3pa0doTaHO YCTPOMCTBO MO3BONSIONIEE
aBTOMATH3UPOBATh PabOTy OrpOMHOrO (POH/Ia CKBAXKHH B IIEPUOUECKOM PEKUME.

B ocHOBy paboThl aBTOMaTHYECKOrO YCTPOMCTBA IMOJOXKEHO JWHAMoOrpamMma paboThI
TITyOMHHOTO Hacoca B pa3BEpPHYTOM BHJIE, T.€. 3aBUCHMOCTb jebuta ((,), ot Bpemenu (7). C maTumka
YCUJIMH Ha MPHEM aBTOMATHYECKOTO YCTPOHCTBA MOCTYMAIOT MMIYJBCHI TpaleleniaibHoi (HopMbl
(puc.2a), INIUTENBHOCTh KOTOPBIX 3aBUCUT OT KO3 (HUIIMEHTA HAIIOJHEHHUS Hacoca.

P P P

T4

-

T2 t oT
T3

Puc. 2. Pazéepnymas OuHamozpamma pabomsl wmaneo08020 21yOUHHO20 HACOCA
(veunue 6 @pynxyuu epemenu P = f(t)

[Ipu mepexone CKBaXMHBI B PEKHUM MEPUOTUYECKON OTKAYKH, ATUTEIHHOCTH HMMITYJIbCA
MOCTENeHHO Bo3pactaeT (puc. 2b), B peXMMe TOJHOW OTKAaYKH YpPOBHS [0 TpHUeMa Hacoca
JUIATENIbHOCTh UMITYJIbCa MPUHIMAET HEKOTOPOE MOCTOSTHHOE 3Ha4YeHue (pHc. 2¢).

Takum 00pa3oM, B KOKIOW CKBRKWHE MPH MOTHOM OTKAYKEe XKHJIKOCTH COOTBETCTBYET CTPOTO
orpeneneHHas JIUTeIbHOCTh UMITYJIbCA, T.€. JUIMTENbHOCTh MMITYJIbCa, TOCTYIMAOMIETO OT JaT4yuKa
YCUJIUH HAXOJIUTCS B MPSAMOM 3aBUCHMOCTH OT CTETeH! HEe3aNoJHeHNs UIIMH/Ipa MIyOMHHOTO HacoCe.
OTa 3aBUCHUMOCTh ¥ ObLIa HCIONB30BaHA JUIsl pa3pa0OTKH yCTPOMCTBA aBTOMATHYECKOTO YIPABICHUS
MIEPUOIMYECKON HACOCHOM 3KCIUTyaTaluei CKkBakuH. MTak, Ha aBTOMaTU4YECKOE yCTPOUCTBO 3a1aeTCst
TONBKO (haKTUUecKasi BEIMYMHA BPEMEHH HAKOIMJICHUS (f,;) JKUAKOCTH B 3aTPyOHOM IMPOCTPAHCTBE
CKBQ)KHMHBI, 2 BPEMsI OTKaYKH HAKOMHUBIICHCS B 3aTPyOHOM MPOCTPAHCTBE (Z,,) JKUJKOCTH JIO TIPUEMS
Hacoca OyIeT OCYIIECTBIISATHCS aBTOMATHUECKUM YCTPOWCTBOM.

Heo0XxoauM0O OTMETHTh, YTO HpPH BBHIOOPE MaJIOJCOMTHON CKBaj)KUHBI I IEPEeBOAa Ha
MEPUOJMUECKYI0 OTKa4yKy ClIeJyeT OBbITh MpeNelibHO BHUMATEIBHBIM, TOTOMY YTO MOTYT OBIThH
MPUYMHBL, MOTYIIME B TOW WM WHOW, WHOTJA B OOJIBIICH CTENCHM, MOMEIIATh OCYIIECTBICHHIO
HYXXHOTO peKHMa pPalOThl CKBAXKHMHBI: HAJIMYME TEYHM B COCAWHEHHUSX HACOCHBIX TPYO; BpEAHOE
BIIMSIHAE CBOOOJHOrO raza Ha paboTy Hacoca, M HaKOHEIl, BO3MOXKHOE BJIHMSIHHE TakK K€ Ha padory
HAcoca, PACTBOPEHHOT0 B HE()TH rasa.

[TosTOMY, HANMYKIO YTEUKH KUAKOCTH U3 COSTUHEHUH TPYO, a TakKe BIUSHHE CBOOOIHOTO
pacTBOpeHHOro B HepTH Ta3a HEMEUICHHO HYKHO JTMKBUIUPOBATD.
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Pa3paboraHHbIif aBTOpaMH aBTOMaTHYECKOE YCTPOHUCTBO OBLIO JITMTENBHOE BPEMS HCITBITAHO
Y IIUPOKO BHEPEHO HA HEPTSHBIX MPOMBICIAX 00beTUHEHUS «AZHEDTH.

PesynbraTtel  BHeOpeHHsS ATHX aBTOMATOB  IOKa3ajld  OrPOMHYIO  3KOHOMHYECKYIO
a¢dextuBHOCTh. Tak, HaIPUMEp, PACXOJ FICKTPOIHEPTUU CoKpaTuiach Ha 80-85 %; MeKpPEMOHTHBIIH
MEpUO/] CKBAKHH YBEITHUWICS Ha 3+6 pa3a; CMEH NIYOMHHBIX HACOCOB TAK)KE YMEHBIIWIICS MTOYTH Ha
6-8 eauHMII, OOPBIB U OTBOPOT IITAHT COKpPATHJICSA Ha 6-8 pa3 u T.1.

W3BecTHO, YTO dKCIUTyaTaldsi MHOTOYHCICHHOTO (POHa TITyOMHHOHACOCHBIX CKBaXXMH B TOH
WIH WHOW CTENEHU SIBISCTCS TPUYMHOW 3arps3HeHus OKpyKaromeid cpenbl. JloObda HedTn Ha
JUTUTENBHO pa3padaThbiBAEMbIX MECTOPOXKICHHSIX COMPOBOXKIACTCS M3BJICUCHHEM M3 3aJIeKeil OOIbIIHMX
00bEMOB MHHEPAIIBHBIX IUIACTOBBIX BOJ, KOJMYECTBO KOTOPBIX B JIECATKH, pa3 IMPEBBIMIACT OOBITY
camoii HeTr. B mporiecce ornenenust HepTH OT BOIABI B BOJOOTACIUTENSIX, TPAHCIOPT OTIENEHHON
BOJIbI HAIIPABIISIETCS IO OTKPBITHIM KaHAJIAM B BOJIOEMbI HJIM B YCTAHOBKH MTOJITOTOBKU HE(TH.

D10  sBISETCS OJHOM W3 TPHUYMH  3arps3HEHHs]  TEPPUTOPUH  HEPTEIPOMBICIOB
MUHEpPaJIN30BaHHBIMH CTOYHBIMU BOJAMH, KOTOPBIE K TOMY )K€ COJIEepKaT 3HAUUTENbHOE KOIMYECTBO
ocraTouyHoli HeptH (MHOr;a 10 2,0 kr/m’). I103TOMY NOYBA TEPPUTOPHH MPOMBICIA MPONUTAHA
pasnuyabiMH MuHEpanbHbIMU cossiMu (NaCl,, CaCl) a Takxke octatkamu HedTH.

[Ipu pemoHTEe TIIyOMHHOHACOCHBIX CKBaXXHH TaKXKE 3arps3HSICTCS TEPPUTOPHS BOKPYT
CKBRKUHBI IJIACTOBOM BOJOM M HedThio. [logcyuTaHo, YTO NPH KaKIOM PEMOHTE TEPSETCS 0
0,05+0,1t HeTH, a TPH NMPOMBIBKAX CKBAKMH OT TECUAHOH NPOOKH 3arpsasHsercs 10 50-60 m*
TeppuTopuu. Mexay TEeM OxpaHa OKpYXKalollled Cpellbl B HAcCTOsIee BPEMS ABJISIETCA Ba)KHOU
COIMANIbHO-9KOHOMHYECKON ¥ HAyYHO-TEXHUYECKOH Tpobiemoi [6, 7, 8].

CrnenoBaTenbHO, JIMKBHAALUS WM COKpPAIllEeHHE HMCTOYHHUKOB 3arpsA3HEHUS TEPPUTOPUHU
HeTENPOMBICTIOB JIOJDKHO OKa3aTh 3HAYUTENBHOC BIMSHHUE HA COXPAHHOCTh TEPPUTOPUH OT
JNalbHEHIINX 3arps3HeHWid. B 9ToM cMbiciae TmepeBoj]] TIyOMHHOHACOCHBIX CKBa)KHH Ha
MEPUOIMUECKYIO IKCILTYaTalMIO aeT BO3MOXXHOCTh 3HAYHTENFHO YMEHBIIUTh 00BHEMBI JOOBIBAEMBIX
TUTACTOBBIX BOJ], & TAKXKE YMEHBIIUTH 00IIee YHCIO MOJ3EMHBIX PEMOHTOB CKBa)KWH, NMPH KOTOPBIX,
KaK OTME4ajoch, UMEET MECTO 3arpsi3HeHHe TepPUTOPHUIA.

B pesynbrare mpoBeAEHHBIX MCCIENOBAHWN OBUIM pEIIeHBI s 3a7ay 3alUThl OKPYXKAroIei
Cpellpl: COKpallleHUue TOOBIYM IUIACTOBBIX BOJA W3 TIIYOMHHOHACOCHBIX CKBAKUH, MEPEBONUMBIX Ha
MEPUOANYECKYIO0 OTKAuKy; OYMCTKAa HEe(PTEIPOMBICIOBBIX BOJ| OT OCTATOYHOH HE(TH; PEKyIbTHUBAIHS
3arps3HEHHBIX HE(YTEIPOMBICTIOBBIX 3eMeNb M UCTIONB30BAHNE YTHIIM3UPOBAHHBIX OCAJIKOB CTOYHBIX BO/I.
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Introduction. Marketing communications are a system of relations. They are a public
communication and unlike other ways of communication (technical, transport, etc.) they are
characterized by the fact that the senders and the receivers of the information are people or a group of
people. They are the relations between the company and the target audience(s) in the exchange process
(having in mind all of its components — production, distribution, exchange and consumption) and with
the marketing’s means they are aimed at reaching the goals of both parties of the communicational
process on a maximum degree — on one hand, for the company - establishing a stable position on the
market and on the other hand for the target audiences - receiving more advantages from the situation
compared to the amount of given efforts (financial and nonfinancial).

Marketing communication is the main link in the marketing mix and in particular in its part of
promotion. The different communicational channels provide contact with the target audience in a
different way. Every single one of them has its own quality and servers a different purpose. Together
however they intensify their impact. The integration of the marketing communications allows the
accomplishment of a number of business goals and the starting point is the customer.

Dealing with problems and creating a relationship, taking notice of opinions and critique,
appreciating the customers’ trust - those are just a part of the required professional reactions in the
constant process of communication. The fulfillment of effective strategies and PR campaigns in the
tourism requires a close management on the whole process of communication.

One communicational action is enough when it does its job without imposing or being noticed
at all. The hotels in Bulgaria need more focused, energetic and innovative communicational activities.
The creation of stories which cause curiosity and surprise with their uniqueness is an important part of
the communication specialist’s job. According to Karadzhova (2014) , firstly it is very important the
attention of the target audience to be caught. The channels and tools of communication should be
chosen according to the audience’s profile.*

Hotel industry and hotel product. The hotel industry is a business which aims to provide
shelter for the tourists. It is characterized by specialized facillities, industrial technology, specific hotel
staff and its own hotel product. It is relatively connected to other areas in the tourism business:
restaurant industry, travel agencies, transport, etc. The hotel industry provides its facilities to the needs
of the restaurant industry, trade service, travel agencies, etc. The size, structure, duration of the stay
and rhythm of visitation of the tourist flow, all depend on the capacity, quality, structure, location and
duration of the exploitation of the hotel’s basis.

The technology, facilities and social sphere in the hotel industry are determinative for the
tourism and they are caused by the nature of the customers’ needs which have to be satisfied.
Karadzhova (2011) concludes that ,,the general structure of those needs is related to the common
human hierarchy of needs but meant for the specific tourism travel circumstances.*
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The tourism product of the hotel’s complex depends on the type of facility, the category of each
one, the location, the demands, etc. As a product it contains a stay for the night; a stay for the night with
breakfast; half board; full board; sports - and cultural entertainment displays. The hotel product has five
distinctive features: location, combination of means and amenities (which provide rooms, restaurant,
lobby bar and other leisure facilities), the notion of it, services provided there and price.

Integrated marketing communications. The integrated marketing communications include
direct marketing, PR, advertising, personal sales, promotions, etc. The communicational programs
unite those forms in different combinations and they are dependent of the same logic which is
connected to an exact tourist product, situation and audience, meaning that they are unconditionally
tied to the marketing mix while thoroughly coordinates and mutually reconciles its elements.

The hotel organizations aim to generate the demands, to increase their product’s sales and to
establish their brand and image on the market through stimulating their customers and users.

— Direct contact

For the businesses that offer services such as “Bijou” hotel, the form of contact and
communication between the users and the staff is direct. Jefkins concludes that:

In order for the hotel to take care of its guests and to cater to their demands, requires and
expectations, it is necessary for them to know their audience, to find out who and what kind of people
they are, what made them visit the facility, what interests do they have, what are their expectations,
would they visit us again (Jefkins, 1993).

How could this customer information be gotten? In the hotel industry part of this information
is received right after the registration of the guests via using their personal information and by the way
the reservation is made. Although in almost every case the most harmless and unforced way to get
information could be simply done only by:

— observation - the more experienced employees in the tourism can get a lot of information
only by watching or observing the guest. The guest’s luggage, clothes, posture, walk, manners, the
people he/she is meeting, his/hers attitude towards them, his/hers tendency of eventual additional expenses
for luxury and extravagance, if he/she is close-fisted, practical, etc., could be all a source of information;

— listening - having a direct contact or conversation with the guest is a great way to get
information because usually that way they share more personal information about themselves.
Although it could be interesting to listen to. The significant information is the one that is related to the
working process, such as offering additional hotel services;

— dialog - in order to have a successful communication between the guests of “Bijou” hotel
and the employees, it is very important for the staff to have the correct communicational skills and
oratory. The relationships “employee - guest” are built on convictional communication and respect on
both sides of the parties. The basis of this respect is politeness. When you are talking to a customer,
your utterance should be proper and clear. The guests should be listened to very carefully and the
approach towards them should be friendly, professional, with respect and concern, which will leave
them with good impressions and a feeling of satisfaction from the received services.

It is a common practice for “Bijou” hotel to always keep a special database of its guests. That
is the so called history of the guest which contains information about his personal preferences and
eventual complains. The research upon the guest’s opinion about the offered main and additional
services, the quality and speed of service, the employees’ politeness and precision, advice on the lack
of services which could be helpful or potentially used by them, is all done by the help and usage of
questionnaires. They are placed in each room of the hotel. On them, willingly, the guests could give
their opinions, suggestions, advices, ratings, critiques and discontent. After they have been filled out it
is necessary for the marketing department to research them or informing the related department which
is being given a suggestion or critique. This is done in order the future stay of the guest to be more
pleasant and satisfying, and also so he can be convinced that his suggestions have been noticed. That
way the guest feels the hotel as his own home and the treatment towards him is personal as if he is one
of the most important guests of the hotel.

The book of recommendations has a similar purpose. It is placed in the hotel’s lobby, right
next to the reception and in it the tourist groups or individual tourist could write their impressions
from the stay and to give their suggestions or concerns about the offered services.

Communicational policy is one of the most important elements of the marketing mix because
it practically offers information and creates the relationship between the customers and a certain
organization, while also contributing to the elaboration of the organizations’ product.

The communicational policy of “Bijou” hotel regarding the tourists (the most important
audience) embraces not only the direct communication, but also the variety of tools used for influence
upon the customers, which are grouped in the following fields: public relation services, advertising,
direct marketing and personal sales.

— Public relation services
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Public relation services are a communicational and an information process related to the
establishment of a friendly environment. Each hotel has its own public relation services regarding the
hotel’s guests, employees, the people who create the public opinion (journalists, trainees, customer
associations, etc.), the people who are on a business trip or with recreational purposes (potential
clients), the media, suppliers, travel agencies, stockholders, etc. Black suggests that:

The realization of PR is simultaneously an art and a social science of analyzing the
development and predicting its upcoming conditions, so that it could help the management of each
firm or organization to plan and carry out programs who protect the interest of the organization and
the public (Black, 1989).

Public relation services are: the general communicational efforts of a person or an
organization oriented towards various present and future (potential) clients, the public, while products
or services; degree of building a favorable attitude in the audience; the actions of the management that
searches for an appraisal and the favorable influence upon the public’s opinion of a person, product or
organization by provisioning messages to the public without making direct media expenses; the tools
for a mutual adjustment between the hotel and its potential guests; science of the public opinion and
the relations between the hotel and the people. Anastasova says that:

The public relation services’ mission is global — building up mutually favorable relations
between an organization and its audience based on mutual trust. The public relation services’ role in
providing positive relations with the customers is complicated because the guest’s attitude is
determined by the circumstances, service, relations with the staff and his personal consciousness.
There are a lot of ways of satisfying the guest and stimulating his desire to return again in the hotel
(Anastasova, 2010).

The communication with the guests while they are in the hotel has to be a continuous process.
The attracting of a new client is five times more valuable than keeping an old one or making him
return. Furthermore a satisfied guest would recommend the hotel to other potential clients. That way
the communication with the guests multiplies the profits.

Communication with the guests is one of the most important means in the public relation
services. Only through communication we can truly understand what the guest is looking for and what
we can do to satisfy his needs. The service must not only be good but it also has to exceed the
expectations of the client.

Analyzing the opinion of our home tourists, we came up with some important conclusions
about their experiences of the behavior of the ,,Bijou hotel staff and their various communicative and
professional abilities. Survey data conducted in 2017 indicate that in this segment of tourists, it is
noticed that 45 % had no problems at all during their stay at the hotel. This percentage is even higher
than the percentage of German tourists (38 %) who were staying seamlessly at the hotel complex. As
we have already proven, this speaks of a high level of communication between employees and guests
and a good internal organizational policy. According to 83 % of respondents (Figure 1), employees are
always ready to help and assist. Their information and communication skills are also high - 63 %
identify it as very good and 37 % good. Zero is the percentage of those who have expressed their
dissatisfaction. There is a quick fix on how to fix a problem. Bearing in mind that 45 % had no
problems at all, the 48 % said they were satisfied with the quick reactions of the staff, were enough to
testify to the client's approval. 70 % gave their very good judgment on the criterion of "courtesy of
staff", which is close to the German rate of 75 %. We can not fail to note that while German tourists
are experiencing a certain degree of resentment and dissatisfaction, in the other segment of
respondents - this dissatisfaction is absent. As if the Germans are more critical and look at things in
detail, while the Bulgarians are looking more and more at all. They are not so demanding and small
negative things the German would necessarily notice, they do not notice them. This fact contributes to
their effective communication with the staff because, on the one hand, the Bulgarian language is a
native language and does not require concentration as the German one, on the other hand the tourists
predispose to a more informal communication.

The type of communication at “Bijou” hotel also has an impact on the customer’s adjustments
and on the quality of the tourist product it offers. The big directional, illuminated sign situated in front
of the hotel, with the proper signs and lettering, helps the tourists to be more oriented and also to
always remind them of the facility. This way the tourists can make a first impression for themselves
about the hotel. As for the communications in the facility itself, they can vary: the name plate
(includes a name and a position) of the employees, directional plates and sings for the location of the
rooms and facilities, informational panel containing all sorts of different and useful information for the
guests, temperature panel for the weather and water, clocks showing four different time zones. All of
the listed above are being used so that the guest can feel like being taken care of and making sure his
stay is pleasant.

2(14) March 2018 34



International Journal of Innovative Technologies in Economy ISSN 2412-8368

Ostaff's politeness

90% 83%
80% 700
70% Al EInformation and
60% communicative
50% 48% =0 competence

(] F37/0
40% 37% Eready to

o 30 assistance

o 4
30% 17%
20% T R H Speed to solve a
10% 17 1% problem
0% 0% 0% 0% 0%
(] T
very good good bad no problems
Fig. 1

— Advertisement

Advertisement is a part of our everyday life. Sometimes people receive it positively and
sometimes not so much. Some advertisements inform us, convince us or make us laugh, while others
bore us and sometimes even offend us. Karadzhova (2014) concludes that ,,it is a paid form of an
impersonal communication which is being carried via mass media: TV, internet, radio, newspapers,
direct mail, public transportation and exhibitions.*

A lot of companies carry out a communicational policy without even having a clear estimation
of their own abilities and the competitions’ state. The advertisement, public relation services and
promotions themselves can’t create the identity of a product or to make its specific qualities known
and popular. Anastasova shares the view that:

Usually the goals of the advertisement - encouraging activities are aimed completely towards
the customers and they could be one of the following:

— To encourage or to accomplish the trying of the product;

— To encourage a second purchase;

— To cause enthusiasm and verbal recommendation from the customer;

To reward the loyal customers by compensating part of their expenses;
To keep the sales on a certain level even though the season is not that strong at the time
(Anastasova, 2001).

From the advertisers’ point of view the advertisement is one of the unclear mechanisms for
increasing the sales. When considering and forming the budget it is important to know that the
advertisement is the most dynamic aspect of the expenses because it can’t be calculated how much
income in cash you make from it. The users are accustomed to the ads as they are a persistent part of
their everyday life. They easily distinguish one another because all ads have an obvious source and
they are made with a known procedure. There is a noticeable advertisement gluttony which increases
the chance of the customers forgetting about the product and adopting the ads’ message. The
traditional forms of advertisement are at a drop rate, because the users have gotten indifferent towards
them. The classic form of advertisement communication — from the seller to all possible consumers via
media is slowly being drained due to the pressure of the new types of media. The famous advertiser
Reevs (1994) notes that ,,it is not the advertisement that synthesizes the customers’ demands anymore,
it’s the demands that synthesizes the advertisement”. The accent has moved to making ads with better
quality of the marketing which reflects the customer’s demands, hopes, needs, etc.

Various means are being used for the advertising of a hotel complex. According to past
researches around 30 % of the hotel’s guests have been informed, have found out and have made a
reservation through a site or a published ad on the internet. This is why it is very important for the
hotel to have a working and available internet page.The maintaining expenses for it are fairly low but
the benefits of it are significant.

The main method of advertising the “Bijou” hotel is its web page: http://www.bijouhotel.net//.
The page offers not only information in two languages (Bulgarian and English) and a rich gallery with
pictures, but also information about additional services and ways to contact the hotel. For the tourist’s
convenience the web page offers a possibility of asking questions and making a direct reservation.

“Bijou” hotel is included in the catalogs for resorts in Bulgaria. There are included pictures of
its interior, exterior, location and information regarding the variety of services it offers. Furthermore
the hotel is included in catalogs of foreign tour operators. In the beginning of every summer a
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representative of each operator brings a form to the hotel’s manager which he has to fill out. This
blank is the same each season but if any changes are made it helps for updating the information in the
catalog. It is easier for a tourist to make a decision why they should choose specifically “Bijou” hotel
because it is possible for anybody regardless if they are a guest of the hotel or just passing by, to take a
brochure or a business card. The brochures are printed in Bulgarian, German and English language so
that there could be a more effective communication with the foreign tourists.

It is necessary to use ads in the traditional media — press, radio and TV, in order to attract
more tourists and to optimize the communicational policy towards them. One of the possible
communicational channels is a package of printed informational advertisement in the periodical press
including local, central and regional press. The main advantage of this communicational tool is the
ability of direct advertisement.

Another communicational cannel could be the electronic broadcasting devices such as TV and
radio advertisement.

Internet is the newest means of communication and it gives us freedom to do so.
Technologically it is a modern, unfamiliar and a more perfect challenge to the traditional media. Its’
structure and specifics distinguish from those of the radio, TV and press and offer bigger opportunities
for the development of the already existing advertising tools and techniques.

For a long time marketing and digital specialists have been talking about social media and
how it can potentially make an impact on our lives. It turns out they were right for the most part of
their predictions. In a recent report done by ComScore it was stated that users spend the greater part of
their time on the internet browsing social media. A huge portion of our time is being spent on
Facebook and according to ComScore one of every seven minutes we spend online is being tied to our
activities on social medias or at least one of them — that being Facebook. Exactly because of the
number of options and opportunities for communication and ways of receiving information through
that platform, “Bijou” hotel has a profile in Facebook - https://www.facebook.com/pages/Bijou-
Hotel/113052132047117

As we already mentioned most of society spends a significant amount of time on social media
in front of the computer. People prefer to receive information directly through internet rather than
travel agencies when looking for a place to go on vacation to. In order to be more convenient, “Bijou”
hotel offers its’ tourists the ability of making an online reservation through the following sites:
http://www.booking.com/, http://pochivka.bg/, http://bgnesebar.com/bijouhotel and
http://www.relaxbulgaria.com/hotel-bijou-ravda. An e-mail and a phone call are the only two things
needed from the user so that they could be contacted back. It has been estimated in the course of a
couple of researches that around 30 % of the tourists have decided to make an online reservation at “Bijou”
hotel for the second or third time, which shows that the communication made is bidirectional and effective.

It is illustrated in figure 2 the percentage of ways of making a reservation in the hotel. The
greater part (47 %) of the guests has chosen to make a reservation through a travel agency. Only 7 %
is the difference between the ones who have chosen to make a reservation directly through the hotel
(23 %) and the ones that have used its’ website (30 %).This is clear proof of an effective
communication between the hotel’s staff and the guests and also between the employees themselves in
the organization. The achieved intense communication between the different departments of the hotel
and the potential clients has led to the making of a successful reservation and fortunate
accomplishment of the guests’ vacation.

O directly through the
hotel

@ through the hotel's web
site

O through a tour operator

30%
Fig. 1

— Direct marketing

In recent years a trend has been noticed concerning the enrichment of the forms of marketing
aiming towards direct communication and stimulating the direct reaction of certain groups of
customers, which all has led to the appearance and development of the direct marketing. This tendency
reflects mainly on the marketing communications. One of the limitations of the traditional elements of
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communication (mainly advertisement) is that they are in the form of a monolog from the advertiser to
the anonymous mass user. According to Velev (1998) ,,Direct marketing is a combination of activities
performed by the company-seller directed at a target audience and aiming at a generation of a reaction
on the phone, through mail or a personal visitation and a sell.” Anastasova (2001) concludes that ,,the
predominant part of the tourism companies who use direct marketing rely mainly on one of its tools —
direct mail or telemarketing.*

The marketing practice shows that it is more effective to have a multistage campaign with
more than one method for direct marketing. This is precisely what the essence of integrated marketing
is. It is a marketing technique in which more than one tool of marketing is being used multiple times,
aimed at generating the sales of a new product or increasing the sales of an already established one. In
order to accomplish its goals, the direct marketing uses different tools which can be divided in two
main groups — direct sales and direct advertisement. Direct sales are marketing means in which
through one or a few trade workers a product is being sold directly to the users.

It is found that “Bijou” hotel is being advertised mainly through its website but other ways
could also be recommended such as: direct mail, loyal customers’ program, etc.

— Personal sales

Personal sales are a verbal introduction of products, services or ideas during a personal
conversation with one or more potential buyers targeted at stimulation for buying (or react to the idea),
as well as helping them out when making a purchase.

Personal sales have a pure commercial meaning but they are not observed as an element of the
market stimulation because their main meaning is communicational. They are a form of
communication in which the sender presents the message directly to the receiver (or a group of receivers)
without using another channel for messaging. Usually the communication happens face to face.

While advertisement is more effective in the initial stages of a customer’s reaction (it causes
informing, interest), personal sales are more effective in the last stages — they stimulate a purchase and
in this exact case — a reservation in “Bijou” hotel. Because of that the overall result of market
stimulation is significantly higher when those two elements combine their actions. Besides, the
advantages of personal sales compensate for the disadvantages of advertisement and vice versa.

The public relation services also can be combined with personal sales because on one hand the
company’s staff takes part in different events related to public relation services and on the other hand
the company’s good reputation and favorable attitude from society make the personal sales easier.

The making of a personal sales plan for “Bijou” hotel goes through the following stages:

— determination of the sales volume — based on the previous month, for every following one a
plan is being made for an increase of beds sold, the number of rooms sold and increasing the number
of sales of the more expensive rooms;

— alignment of the sales by place and time — an alignment of the sales is being made via the
department of reservations and the sales made directly from the reception;

— determination of the rights and obligations of the seller in the channel — main obligation of
all representatives of “Bijou” hotel is maintaining the hotel’s reputation, conscientious relation toward
the given work and entrusted property and to strive for improvement of the service’s quality;

— systematization of the sales by products and services — while planning the sales it is
necessary to take in consideration the offered to the clients services. The attitude towards each
customer and his willingness to visit the hotel again are very important;

— budgeting personal sales — it includes planning of income and expenses. The planning in
“Bijou” hotel is from top to bottom. The hotel’s manager approves the amount of expenses related to
the functioning of the hotel: keeping merchandise in storage; expenses for transportation, monthly
payment and social security for the employees; amount of expenses for advertisement — printing of
brochures, leaflets, business cards, catalogs, etc.;

— specification of the indicators for choosing the staff - a main indicator are the results shown
during the previous period, the guests’ reviews — praise and complaints, also — there are specific
requirements for each position pursuant to the nature of it.

After those observations it is found out that the main advantages of the personal sales in
“Bijou” hotel are the following:

— direct contact with the potential tourists and immediate feedback;

— ability of giving complex information and responding to objections;

— ability of changing the message according to the audience;

— strong stimulating effect and participation in the guest’s decision for vacation;

— lack of essential communicational noise — almost nothing and no one bothers the personal
communication, there is also a lack of other outside messages (unlikely advertisement).
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The receptionists at “Bijou” hotel are aware with the prices for an overnight stay during the
low, mid and high season. They are also competent on questions about additional services and their
price too. Because the administrators are one of the options for making a personal sale, it is very
important to avoid giving away information or messages different than the one the other representative
of personal sales (in the case of “Bijou” hotel - the hotel’s manager is the other representative of
personal sales) has given because it leads to the unfulfillment of the company’s goals. Of course every
trade worker is different, with different personal characteristics, knowledge and experience but both
the administrator and the manager must have the same goal — the tourist product of “Bijou” hotel to be
preferred by the guest and for him to be sure in his choice.

Conclusions. The future of the tourists business is impossible without open communication
and approval of the key customer audience which wants the best quality services and the best service.
That could be accomplished throughout planning and the realization of effective communicational
programs in the tourism and it also requires optimal correlation of the consecutive stages of the practice.

The increasingly active execution of the concept for integrated marketing communications in
the real practice means that they should be used in every activity related to sending out all kinds of
messages which goal is to inform, convince or remind the potential users and society about the offered
products, services and for itself, in which way a favorable representation is being made and the sales
are being aided. This is exactly why the stimulation of the customers, the generation of demand for
products and services, the increasing of sales — and therefore establishing as a trade brand and having
the reputation of a Bulgarian tourist product, is all a part of the overall impact of the main
communicational elements.
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The world’s national human capital as a whole is 64 % of the total national
wealth. Human capital - an integral part of the country national wealth, which
provides economic growth. Countries, whose policies are aimed at

developing human potential, are the most successful. The article studies the

KEYWORDS state of Ukraine’s human capital. In the rating of the World Economic Forum
human capital, on the edl}cated human capital availabi_lity, Ukraine takes 34 place.from
population, 140 countries of th; world The charact.erlstlcs prqblems of h_uman capital in
demographic problems, the country are given. Tl_le real «points of pain», reﬂec?mg the current
emigration changes in human capital, is the Qutﬂow of qualified professmnals to abroad,
investment’s, the birth rate (_1ecrea_se, mortality increase, an unhealthy lifestyle aqd a lack of
labor migrants, muFual trust in society. Among other Welgth negative trends, it is \yorth
demography noting also the worsening of the conditions for the small business

development, the career guidance lack for young people, environmental
© 2018 The Authors. pollution, stress, and the civil liberties restriction.

Bceryn. Po3BHTOK JIFOJICEKOIO KalliTaly Ma€ BEIMUYE3HUN BIUIMB HA COLIaJbHO-CKOHOMIYHHM,
IHHOBAI[IHHO-IHBECTUIIMHNHN, KYJIbTYPHUN PO3BUTOK JICP>KaBH, BU3HAYAE 1i KOHKYPEHTOCIIPOMOXKHICTh
cepell IHIIMX KpaiH CBITY, BUCTYIa€ MEPETyMOBOIO IEpexony 10 iHpOpMaIilfHOro CycrijbcTBa Ta
MiZIBHIICHHS SIKOCTI JKUTTSA, IO BH3HAYAEThCA PIBHEM PO3BUTKY COLIaJbHOI CQepH: OCBITH,
MEIUIMHH, KYTbTYpPH Ta BIIMOYHHKY, HAYKH.

3araJbHOBM3HAHO, 10 3MINHEHHS 1 YTPUMaHHS KOHKYPEHTHHMX TIO3WI[I KpaiHu B
rII00abHOMY CBITI 3aJISKUTh BiJl TAKUX IMapaMeTPiB SKOCTI KHUTTS Ta PO3BUTKY JIIOACHKOTO KariTaiy,
sk: obcsr BBII Ha mymry HacesneHHs; piBeHb OXOPOHHU 370POB'S 1 MOYATKOBOI OCBITH; SIKICTh MOCTYT
BHIIOT OCBITH Ta MPOQeciiHOro BIOCKOHAIECHHS; PIBEHh IPaMOTHOCTI JOPOCIOr0 HACEICHHS; PiBEHb
PO3BHUTKY COIaJIbHOI 1HOPACTPYKTYpH; OUYiKyBaHA TPUBAIICT JKUTTS, KUIbKICTh HACEIECHHS, IO
MPOXKUBAE 32 MEXKEK OiTHOCTI; 1HHOBalliiHA aKTHUBHICTh, PO3BHTOK HayKH Ta 3alpOBaJUKEHHS i
nocsarueds y sBupoonuntso (0., 2012, cc. 59-60).

Iacturyr nemorpadii npu Axanemii Hayk Ykpainu nomnepemkae Ipo CTPIMKE 3MEHIIEHHS
HacelleHHsT KpaiHu. TakuMu TeMIaMu He BHMHUpPAE KOAHA €Bpomeichbka kpaina: Ha 100 cmepreit B
Vkpaidil npumnanae jgume 63 HOBOHAPOMWKEHNX. Uepe3 eKOHOMIUHY KpHU3y, BIMCHKOBI A Ta maaiHHA
JIOCTATKY, a TAKOXX BPaxXxOBYIOUM Te, 110 YKpaiHa CTpIMKO crapie, curyauis nicia 2050-ro pusukye
CTaTH Ie KPUTHUYHINIOWI, SKIIO HE CKa3aTH TpariyHor. ToMmy IO 70 TOro 4acy KiIbKIiCTh JIHOJEH,
crapmmx 3a 60 poKiB, 30UIBIIUTHCS B ITIBTOPA Pa3H.

Mera cTaTTi nojsrae B MPOBEICHHI aHAJI3y CTaHY JIF00CbKO20 Kanimany Ykpainu B yMOBaXx
MTOCUJICHHS IJ100aJTi3alliiHUX TIPOIIECIB 1 OKPECICHHS HAIIPSIMIB IMOKPAILICHHSI HOTO TeHICHIIIM.

Bukaag ocxHoBHoro wMarepiaay. Came IIOJCBKMI Kamitan — CKJIaJoBa 4YacTHHA
HAIIOHAJILHOTO OaraTcTBa KpaiHW, 1o 3a0e3reuye eKOHOMIUHE 3pOCTaHHA. 3a3HauyMMo, M0 KpaiHw,
MOJITHKA SIKUX HalpaBJieHa Ha PO3BUTOK JIOJICHKOI0 TIOTEHITIATY € HAWOUIBIN YCITIITHIMH.

HarionansHuii TIOACKKUN KarliTall CBITY B HUIOMY ckiiajae 64 % HalioHAIBHOTO OaraTcTBa
BCiX KpaiH npotu 16 % ¢izndHoro Kamirany.

OOH omintoe HaceneHHs Ykpainu, BkitodHo 3 Kpumom, y 2017 pomi B 42,2 muH moaeid. [po
1Ie MIeThCsl B HEIOJaBHO onpuitoaHeHomy 3BiTi OOH.

Incrutyr nemorpadii nmpu Axanemii Hayk momepemxae: mo 2050 poky yKpaiHIB MOxe
3aUIIUTUCS Juiie 32 MUTbHOHH (TIPOTH 52, siKi MPOXXUBaJK B KpaiHi Ha moyatky 1990-x).

VYkpaiHa BXOOUTH A0 M'SATIPKK KpaiH 3a TEMIIaMH CKOPOYECHHs HaceleHHs. 3ayBa’KUMO, IO
HaioLpm geMorpadiydi nmpoOIeMH MPOTHO3VIOTH [UId Kpaid kpaiuu Cxiguiii €Bpormi. Hacenenns
Bonrapii, JlaTeii, MonmoBu, Ykpaiau, Xopsatii, Pymynii, Cep6ii, [Tonbii, ckopotutbest Ha 15 -23 %
10 2050 poky (puc. 1).

39 2(14) March 2018



International Journal of Innovative Technologies in Economy ISSN 2412-8368

45 1

30 4 =2017p.,
MJIH.YOJI.
25 1 =2050p.,

20 - MJIH.YOJI.

10 -

Bosnrapis JlaTBist Monnosa  Cepbist Ionpma  Pymunis ~ Xopsatin ~ Ykpaina

Puc. 1. Temnu cxopouenns nacenenns

[poBiguuit nocmimauk lLlentpy BirreHireiiHa, sSKkui BHBYAa€ JTUHAMIKY YHCEIbHOCTI
Hacenenns1, Tomac Co00TKa Ha3uBae TpH (PAKTOPH, AKi CIIPUSIOTH 3HUYKCHHIO MTOIYJISIIIT;

— BIJIHOCHO BHCOKA CMEPTHICTb,

— 3HIDKEHHS PIBHSI HAPOKYBaHOCTI,

— MacoBa mirpaiis (YkpainiiB crae Bce MeHie. 1o Hac yekae: Mirpantu uu 3a0ytTs, 2018).

3rimHo 3 migpaxyHkamu Jlepcrary, IIOPOKY YKpaiHiiB MeHmiae Ha 180 Tuc. (puc. 2). Cin
3BEPHYTH yBary IO JaHi rmojasi, 3rimHo Beeykpaincbkoro nepenvcy HaceneHHs Ha 5 rpyaus 2001 poky.
[pumncom OOH ueprouii repenuc HaceIeHHS YKpaiHu moBuHeH OyB mpoiitu B 2010 pori.
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Puc. 2. Yucenvuicmo nasgnozo nacenenns Yxpainu, 1990-2017pp.

2016*
2017*

Ingexc MUNDI cBiguuTh, 1110 10 I0YATKY BiiHH YKpaiHa BTpadana 80 mojed Ha roauny. Lle
3aKpIIUTIOBAJIO 3a HAMH JIpyTe MicCIie Y CBITI 3a piIBHEM KUIBKOCTI cMepTel Ha Tucsdy ocib (15,72 y 2014)
(Ykpainmis ctae Bce meHie. [1{o Hac yekae: mirpantu uu 3a0yTTs, 2018). CtanoM Ha 1 ciuns 2018 poky
VYkpaiHa mociziae B 1ibOMY PEUTHHTY 5 Miclie 3 moka3HUKoM 14,4 cMeprei Ha 1 TUC. HAaceleHHs. 3TiHO
PO3MOALTY MOCTIMHOTO HACEJICHHSA 3a OKPEMUMH BIKOBMMHU TPylaMH KUIbKICTh JiTed j0 14 pokiB
ckianae 6535,5 Trc.4oJ1., 110 MEHIIE KUTbKOCTI JIroel 65 pokiB i crapiie (6867,5 Tuc. ocid).

Hpyrum acrnekTom, sIKHi MOTpeOye HaIlloi yBard € MirpariidiHi MmporecH, 1o BigOyBarOThCS B
VYkpaini Ta cBiTi 3araiom. Mirpaiisi 3a0e3mneuye y po3BHHEHHUX perioHax cBiTy 56 % nemorpadidHoro
MPUPOCTY, & Y 3aXiTHOEBPOINEHCHKHUX KpaiHax — B3arami 89 %, CBITUNTB NOCIiKEeHHST ekoHoMicTa OlleHn
Kopaienko. Hapasi mirpantu cknaiarots 10-25 % eKOHOMIYHO aKTHBHOI YACTUHHU B 3aX1THAX KpaiHaX.

B VYkpaini x wmirpaiiist ai€ HaBmakd — ToOTO YKpaiHa BTpauae KBaiipikoBaHi KajapH, 1 1€
O3Hayae, 0 y CBITI € KpaiHu, sKi HaJalTh Kpalli MOXKIMBOCTI I camopeai3allii 1 Kamitamti3aril
0COOMCTOrO JIFOJICHKOro Karitany. TOYHOI CTATUCTUKHM HE ICHYE CKUIBKHM YKPAiHI[IB B)KE BUIXajlu Ha
I[IMXX abo Ha ce30HHI poOOTH Ta 3a PI3HUMHM MiJpaxyHKaMH 3a KOPJOHOM Iepe0yBaloTh Bia 5 10
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8 MINBHOHIB YKpaiHCHKUX TPYJOBUX MIrpaHTIB. 3ayBa)KMMO 1 3MiHY HACTPOIB HAIIUX CITIBBITYM3HHKIB.
Kinpka pokiB TOMYy MIrpaHTH BHIDKIDKATH i3 JyMKOIO 3apOOWUTH IEBHI KOIITH 1 TIOBEPHYTHUCS, TO
QITOPUTMOM CHOTOJICHHSI BUCTYIIA€ "TIOIXATH - 3aKPIMUTHCS - 3aJTUIITUTHCS".

TpynoBi MirpanTu npamtorTs Ha migiom micuesoro BBIT Himewuwnnn, Yexii, Itanii, Icnanii,
[opryranii, [Tompmi Ta iHMMX Kpaiau. HalOiabm momynaspHUM HampsSIMKOM TPYAOBOi Mirparii 3
VYxpainu 3ammmaetbest [Tonpia. 3rifHo 3 JaHUMH CTaTUCTUYHOI opraHizaiii €spokomicii, B 2016 pori
YKpaiHIli OTpHMaid HaWOUIbIy KiIBbKICTh J103BONIB Ha mpoxkuBaHHs B €C (17,6 % Bcix 03BOIMIB),
HaiOubIne X Hanmana [lombma (87 %). Ilpu 1poMy mepeBakHa KiIbKICTh MpeTeHieHTiB (82,7 %)
CTAaHOBWIM VKpalHLi, AKI BUDKIDKAIOTH 3 MeToro mpauesnamryBadHs. [Ipesunentr KM Core €Bren
VY1kin mig vac @opymy ekoHoMiuHOI cBoOor 2017 3ayBaXkHB, IO 3 KOXKHUM CIIEIIaliCTOM, SIKAH ine
3 Ykpaiuu, kpaina Brpadae 6au3pko $1 murH. kamitamizartii. ToK TPOrHO3 HACTIAKIB U €KOHOMIKH
KpaiHU BiJI TAKOTO CTaHY CIIPaB € HETATUBHHUM.

HactymauM MoOMeHTOM, Ha SIKUH 3BepHIMO yBary, Ie jaemorpadiude HaBaHTaKCHHS
(BiIHOIIEHHS KUTHKOCTI JIITHIX JIFOJIEN 10 KUTbKOCTI MPaIe31aTHOrO HACETICHHS).
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B BCHOrO HaceleHHs, yoia.  M(-15 pokis 15-64 poku  ®60 pokiB 1 crapiie

Puc. 3. Po3nodin nocmitinoco nacenenns Yxpainu 3a OKpemumu iKOSUMU 2PYNAMU

SIkmo 3apa3 Ha omHy 0oco0y BikoMm 60 pokiB Ta crapuie B YKpaidi € npuoin3Ho 2,6 ocodu y
Bimi 20-59, to Bxke B 2050 poui Iei MmokasHUK 3MIHMTBCA 70 1,5 ocoOM, a Hajaidl po3pUB TUIBKH
301TBITYBAaTHMEThCSI.

CrpaBxxHiMu "Toukamu OONr0", 1m0 BiOOpakaloTh MOTOYHI 3MiHH B JIFOJICBKOMY KarliTami, €
BiATIK KBanipikoBaHMX MpodecioHamiB 3a KOPJAOH, 3rOpTaHHS TPAAWII/3BUYKH YUTATH KHUTH,
HE3/IOpOBHI CIOCiO KUTTA Ta HecTadya B3aeMHOI JOBipH y cycminbeTBi. Cepex IHIIMX BaroMux
HEraTUBHUX TPEHJIB TaKOX KOHIIGHTpAIlis BIACHOCTI B pyKax HalOaraTmmx ciMed 4M KOMTaHii,
MOTIpIIEHHS] YMOB PO3BUTKY Malioro Oi3Hecy, BiJICyTHICTH mpodopieHTamii Monomi, 3a0pyaHeHHs
CepeloBHIIA, CTPEC, OOMEXKEHHS TPOMAITHCHKIX CBOOO/I.

Ha nymky mocnigaukiB komanau «BikiCitiHomika» (oprkomirer Human Capital Forum Ta
Kuiscbka biznec Ilkona) (Ilekap B., 2012) migcumroeTbest 3a0pyIHEHHS HABKOJIHIIHBOTO
cepeloBHIia, HE BIiIOyIOCS MAacoBOi COIIILHO-KYJIbTYpHOI TpaHcopMmanii y OiK «3eleHHx
miHHocrei». CrTpec, cepelm Mpale3laTHOrO HACENEeHHs, mporpecye. 3a olmiHkamu (axiBIliB, Bij
PI3HOMaHITHUX HEPBOBHX PO3JaJliB CTpa)kJIa€ KOXKeH TpeTid ykpaiHenb. Criocobu OOpOoTEOM i3 HUM
IHIWBIAyallbHI: XTOCh MPHUTYIUIIOE PO3YapyBaHHs HAPKOTHUYHUMH 3aC00aMH, XTOCh MEPIOTUYHO
OyHTY€, XTOCh IIparHe BUPBATUCS B OLTBII MepCHeKTHBHI KpaiHu. HaTomicTh MI0ACKKUE Kammitall, 110
BUOYBa€, 3aMilllye€TbCs IMMITpaHTaMH, IO 30UIBIIYE €THIYHY PO3MAITICTh CYCHUTBCTBA 1 MPOIYKYE
JIOJIATKOBY Hampyry. LlikaBUM MOMEHTOM € 1 Te, IIO CEepel EMIrPYHUMX BHCOKA YacTKa JroAeH i3
BHUIIIOI0 OCBITOIO, & IMMITPYIOTh 13 HIKYOIO.

Excrieprn BceecBiTHBOTO eKOHOMIYHOTO (opyMy OIMyONIKyBajdw IOCTIDKEHHS TPO Te, K
KpalHH PO3BUBAIOTH CBill JFOJCHKHUI KarliTal. PO3BUTOK CITIBPOOITHUKIB 1 PO3KPHUTTS IX MOTEHITIATY -
OJIH 3 HaWBXJIMBIMKX (HAaKTOPIB ISl JOBTOCTPOKOBOTO PO3BHTKY JICPYKABH, HATOJIOIIYETHCS B 3BITI.
Hapuanns i poOoTa 3a0e3meuyroTh JIOIIM 3aCO0H JI0 ICHYBaHHS, caMopeai3allii i Jal0Th MOXIIUBICTb
BHOCHTH CBill BKJIaJl B PO3BHTOK CyCHUILCTBA. PiBHICTH MOXIIMBOCTEH B cepi OCBITH Ta 3alHATOCTI
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CIIpUSIE EKOHOMIYHOMY PO3BHUTKY 1 MO3UTUBHUM COIIATBHUM 1 IOJITHYHUM MEPETBOPCHHSIM.

B pelitunrosi BceecBiTHBOrO eKOHOMIUHOrO (HOpyMy 3a HAsBHICTIO OCBIUEHOTO IIFOJICHKOTO
Karitany Ykpaina mocizae 34 micue 3i 140 kpaiH cBiTy. 3a piBHEM OXOIUICHHSM BHIIOK OCBITOO
Kpaina 3aiimMae 11 wmicue B cBiti. B To# 4dac, migkpecinmo, IO MOJOBHHA YKPalHCBKUX 0€3p00ITHUX
3akinymny Bumn. [omoBa HaykoBoro komitery HamionanbHoi pagu YKpaiHu 3 THTaHb PO3BUTKY
HAyK{ 1 TEXHOJOTIH, BitoMuil yueHuit A.binoyc HaBomuth Bpaxaroui nani. ¥ 1991 p. y BITUM3HSHIH
Hayll mpampoBaio Maibke 450 Tuc. oci0, i3 HUX — 295 Thc. mociigHukie. Lled Jronchkuid Kamita
posnonutsiest Tak: 17,1 % — akamemiuHa Hayka, 66, 8 % — ramyseBa, 16,1 % — yHiBepcuTerchka i
3aBojicbka Hayka. Ha 2015 pik kiibKkicTh HayKOBIIB B YKpaiHi 3MeHmmnacs B 4,6 pasy, a ¢axisIlis,
SKI MIpaIoBaiv Ha Hi}Z[HpI/IGMCTBaX JIOCITiTHO- Bnpo6H1/1qo'1' 0azu, — y 23 pasu (JI., "aiite Mmonens
¢dinancyBanHs Haykd, i s...", 2018). [loBHicTiO po31pBaH0 JIAHIFOXKOK, SKHH TOETHYBAaB HAyKy 1
BupoOHUNTBO. Ll{opoky 6JII/I3I)K0 60 tuc. CTy,[[eHTlB BUDKIDKAIOTh Ha HaB4aHHs g0 [lomemi. Ile Ge3
ypaxyBaHHS HaBUaHHA B IHIIMX KpaiHax cBiTy. [lo Takomy KpuTepilo, SK MOXIUBICTH KpaiHu
MPUBAOJIIOBATH 1 YTPUMYBAaTH TaJlaHTH YKpaiHa 3aiiMae 90 Mo3uIlito B CBITI, 3rigHo pedTuHry BED.
BezymoBHO, 1110 IOTPiOHI KapIMHAIBHI 3MiHU B OCBITI.

Hocnimxenns KuiBcbkoro Mb>KHapoJHOTO 1HCTUTYTY COIIOJNOTIT CBi4aTh, IO KOXKEH TPETii
yKpaiHelb po3riisiac MOXIIMBICTh BHIXaTH 3 KpaiHH 3apa3 4YM 3a MEBHUX CHPUSATIMBUX OOCTAaBWH, 3
HUX 55 % — mMononp y Billi Bin 18 10 29 pokis, 44 — Bixg 30 1o 39 pokis; 33 % — 40-50-piuni. Cepen Tux,
XTO TOTOBMI Toixatu, 40 % — JIFO[IM 3 BHILOIO OCBITON; 27,6 — 13 CEPEAHBOO CIIEIiaabHOI; 23,2 — 13
cepenHboro i 17,8 % — i3 HEMOBHOIO CepeIHBOI0 OCBITO. SIK Mmoka3ao onutyBanHs KMIC, 53 % 3 tux,
XTO BXXE€ Ma€ JIOCBiJ POOOTH 32 KOPJOHOM, XO4YTh HOro TMOBTOPHTH 3HOBY, a OT 43 % THX, 11O
noOyBann X0 Ha 4YyKHHI, HE XOYYTh MOBEPTATHCS JIO TAKOrO JOCBiIy 3HOBY. «MiKHapomHa
oprasizallist 3 TUTaHb Mirpaiii 3a3Havae, 0 cepell BABYCHUX HEIO KpaiH MiBJIEHHOTO cXOAy C€BpOINU
VKpaiHI[i CTAaHOBJIATh HAMOUIBIIY YAcTKy TPYJIOBHUX MIrpaHTIB i3 BHIIOK OCBITOIO (IOCIIKEHHS
2016 p.). I came B 11bOMy OauaTh TOJOBHY 3arpo3y Juis YKpaiHH, siKa CTPIMKO BTpayae OCBIYEHHUX 1
nocBimyeHnx (QaxiBiiB (imkeHepiB, JikapiB, QaxiBiiB IT-cekTopy, arpoHOMIB 1 BHKIagadiB)»
(Tperuna ykpaiHIliB MalOTh HaMip eMirpyBaty, 3 HuX 55% — monons — nocnimkenas KMIC, 2018)

diHaHCYBaHHS OXOPOHU 30POB’S € MPSIMUMHM IHBECTULIISIMU B JIFOACHKHIA KaIliTall, BiJl SKOCTI
SKOTO 3aJIOKATh CEKOHOMIYHE 3pOoCTaHHs. [liIBUINEHHS SKOCTI JIIOJCHKOIO KaliTally poOUTh
MOXIIUBUM TI€PEpO3MOJIiNl BiAMOBiadbHOCTI BeepenuHi ¢ipm i kopropariid. [Ipobnema puHKOBOT
CKOHOMIKH TIOJISITAE B TOMY, 1[0 BOHA CTBOPIOE CTUMYIH JUISL PO3BUTKY JIMIIEC HEBETHMKOMY BiJICOTKY
MPUBATHUX BJIACHUKIB Ha 3aCO0M BUPOOHUIITBA, a 1HIII JIKIIIE IPOJAI0Th HA PUHKY CBOO 3[aTHICTh 110
npaiti. CTBOPIOETHCS KJIACHMYHA CXEMa KOHIIGHTpAIil HaanpuOyTKiB, 10 MPU3BOAUTH JIO MOCHJICHHS
MalHOBOI Ta COMLiaabHOI audepeHIialii Ta, AK HACIIIOK, — JO 3arajbHOr0 3HWKCHHS JIIOJCHKOIO
PO3BHUTKY 1 KaIliTay, 110 MOXE MPU3BECTH JI0 OCUJICHHSI COLIabHOI HAMPYru. Y AEAKUX YCIIIIHUX
KOPITOpAILIisX JaBHO 3PO3YMUIH IO cmyauifo i H06yIIYBaJII/I MOTHBAIIIO TePCOHANTY Ha Horo yJacri B
npuOyTKax KamTany 4epe3 OMIIIOHHI MPOrpamMu, SKi HAAUISIOTh HpaI_IIBHI/IKlB aKIISIMH MIANPUEMCTBA, 1
POOITHUKH HaplBHl 3 KCPYIOUMMH MOXYTb BIIMBATH HA NPUHHSATTA leIeHL Kle TOTr'0, BaXKIIMBE
3HA4YCHHS Ma€ MiKJTyBaHHS IiIMPUEMIIIB PO TIEHCiiTHe 3a0e3eYeHHs MPalliBHUKIB, 30KpeMa, IUISTXOM
yuacti 06i3Hecy B JisUTbHOCTI Helep)aBHUX neHciinux ¢pouais (C.B., 2010, c. 8).

HactynmHumMu HampsiMoM € peryitoBaHHsS (ICKaIbHOI MOJITHKU JIepKaBH Yepe3 MiHiMi3alliio
MOJATKIB Ha JIOXOMW WIiANPUEMCTB Ta peajbHA MIATPHUMKA Mallor0 Ta CepelHboro Oi3Hecy.
ITlignpueMHUNITBY BapTO 3a0€3[EYUTH CIPUATIMBI YMOBHU Ui pOOOTM Ta AOCTYIIY IO KalliTaly.
Maummit Ta cepenniil 6i3Hec 3a3BHYAil € OJHUM 3 OCHOBHUX JUKEPET CTBOPEHHS HOBUX POOOYHX MICIh
(3rigHO JOCTiKEeHh B ekoHoMikax €C 110 JBOX TPETHH YCiX pobOOYMX Micllh 3a0e3euyeThes
MIPUBATHUM CEKTOPOM).

BucnoBku. Omke, € HarajgbHa 1MoTpeda B CEPENOBHILI, J€ ICHYIOThH YMOBH JJIs peaji3allii
JOCATHYTHX 3HaHb 1 BMiHb, 3aCTOCYBaHHS TaJaHTIB (110 TAKOMY KPHUTEPIIO, SIK MOXIIMBICTH KpalHH
IpUBA0JIIOBATH 1 YTPUMYBATH TaJaHTH MU Ha 90 micui B ¢BiTi). AJUKe JIFoAMHA OyIe pO3BUBATH CBOI
BMIHHS, HAaBYaTHUCs, IMIIBUIIYBATH CBOIO KBaji(ikamiro, SKIIO OayuTHME MOXIUBOCTI UIA
MOJANBIIOr0 3pOCTaHHS 1 mponBiTaHHsA. | e cToCyeThcd AK MaTeplajbHOI BUHArOPOIMU, Tak 1
CcolliajbHOI peaizallii, MOKJIMBOCTI BHOYIyBaTH Kap'epy SK HalMaHOrO MEHemKepa abo BUPOCTHTH
CBili Oi3HEC y poJi HiANPHUEMIS. AKIEHT B PO3BHTKY KpalHM BapTO POOMTH, 1 TYT Halla JyMKa
30iraeTbest i3 aymoro Anupepca OcnyHpa (IIBEACHKO-aMEPUKAaHCHKOrO €KOHOMICTA 1 JHIIIOMAaTa,
MPOBIHOTO MDKHAPOJHOTO eKciiepra, npodecopa) Ha Ti rary3l EKOHOMIKH, Je B YKpaiHH €
KOHKYPEHTHI TIlepeBaru: CUIbCbKE TOCIOJapCTBO, EKOHOMIYHA iHTerpamis 3 €Bpomnowo, [T,
MpOrpaMyBaHHs, IHXKEHEpis.
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IMocTanoBka npo6jemu. CydacHa cucTeMa KOHTPOIIHTY Ha MiAMPUEMCTBI MOXKIIMBA JIMIIC 32
yMOBU (YHKIIOHYBaHHS aBTOMATH30BAaHOI CHCTEMH VIIPABIIHHS, SKa IHTErpye MOyl OOIMiKy,
TUTaHyBaHHS, YIPaBIiHHS 3aracamu, YIPaBIiHHS OMNEPalliiHOI iSUILHICTIO TOIIO. BrpoBapxeHH:
TaKWX aBTOMATHU30BAHUX CHUCTEM YIIPABIIIHHS TOBUHHO 3/IMCHIOBATHCS 3 ypaxyBaHHSM Taly3eBHX
0COONIMBOCTEH, KaTeropiii crnoxuBaviB, BuAiB mocuyr. [lepemymoBo0 st eEeKTUBHOIO
(YHKIIOHYBaHHS KOHTPOIIHTY B aBTOMATH30BaHI CUCTEMI € HaJaro/pkeHa CHCTeMa YIPaBIiHCHKOTO
00ITiKy Ta Ol PKEeTYBaHHS.

AHaAJIi3 OCTaHHIX MOCTIKeHb i myouikamiid. [TuTaHHS KOHTPOJIHTY JOCHTIIKEHO 3HAYHOO
KUTBKICTIO HAyKOBIIB, cepen skux [ maakix M. L [1], Tonmoskosa K. C. [2], €pmiosa H. 1O. [3], Ky3enko T. b.
[4], Manspers JI. M. [5-7], TIpuiimak C. B. [§], Pubak O. B. [9-10] ta in. [11-12]. IIpu upomy norpedye
MOZIANIBIIIONO HAYKOBOTO ONPAIIOBAHHS Ta Y/AOCKOHAJICHHS METOJAMYHUN TMiAXi[ 10 YJHOCKOHAJICHHS
KOHTPOJIIHTY B aBTOTPAHCIIOPTHUX TIMPUEMCTBAX HA OCHOBI aBTOMATHU30BaHOI CUCTEMH YIIPABITiHHSI.

MeTo10 cTATTi € YIOCKOHAICHHS! METOMYHUX IMIAXOAIB J0 BIPOBAHKCHHS aBTOMAaTH30BaHUX
CHCTEM YIpaBIiHHSA 3 MeETor 3abe3nedeHHs e(QEeKTHBHOrO KOHTPOJIHTY B aBTOTPAHCIIOPTHHX
nianpuemctBax (mani — ATII).

Pe3yabTaTH aociigxkenb. BrpoBamkeHHS €IMHOI CydacHOI aBTOMAaTH30BaHOI CHCTEMH
yrnpaBmiHHs B ATII mMoke BUKOHYBaTHCSl JUIsl BHPINICHHS HACTYIHHMX 3a/1a4: MiJBUIICHHS PiBHS
aBTOMAaTH3allli Ta ONTHMI3allis Oi3HEC-TPOIeCiB, MOB’A3aHUX 3 IUIAHYBAHHSIM Ta ONOJKCTYBaHHSIM,
OyXranTepcbKHM Ta YHPaBIIHCBKUM OOJIKOM, KOHTPOJIHTOM, aBTOMATH3allis aHamizy (iHaHCOBOTO
CTaHy MiANMPHEMCTBA, 3aMiHa HAasSBHUX BiJJOKPEMJICHUX ABTOMATH30BAaHHMX CHUCTEM IIJIAHYBaHHS Ta
00JIIKYy Ha IHTEerpoBaHy ToIIO (puc. 1).

3arajioM, OCHOBHI €Tany BIPOBaJHKEHHS aBTOMATH30BAHOI CHCTEMHU YIPABIiHHS HABEJICHO Ha
puc. 2. VY KO)KHOMY KOHKPETHOMY BHUIIAJKy MOKYTh OyTH IIEBHI OCOOJIMBOCTI, ajie 3arajbHa cXeMa, siK
MPaBUJIO, € CaMe TAKOI0, SIK HABEJCHO Ha IIbOMY PUCYHKY.

B aBTomartnzoBaniii cuctemi ymnpasminHs B ATII Ha mepriomy erami BapTo peamizyBaTH SIK
MIiHIMYM BelleHHS OIOJKETiB IMignpueMcTBa — (HIHAHCOBHX IUIAHIB, CKIAJCHUX Ha HACTYITHI MEpioau
JISUTBHOCTI B TPOILIOBOMY BHPaKEHHI, SKI BH3HA4YalOTh IOTPeOy MIANPHEMCTBA B pecypcax,
HEOOX1THUX IS OJIepyKaHHS JIOXOIIB.

[loOynoBana Ha MiANPUEMCTBI cHcTeMa OIO/DKETYBaHHS Ta KOHTPOIIHTY 3a0e3redye
edexTrBHE ynpaBIiHHS PyXOM I'pOIIOBUX KOIITIiB Ta (hinaHcoBuM ctaHoM ATII. Ha croroani icHyroui
CHCTEMH OIOJDKETYBaHHS SIBIISIOTH CO0OI0 IUIaH abo (akT 0OOpOTIB 3a CTATTAMH BiINOBIIHUX
OIO/DKETIB Ta IJIaH-(QaKT 3aJIMIIKIB 32 CTATTSAMH YIPaBIiHCHKOTO 0O0JiKy. ["OJOBHUM aHaliTHYHO-
KOHPOJIbHUM THCTPYMEHTOM OYyJIb-SIKOi CHCTEMHU OIOJDKETYBaHHS € TulaH-(pakTHUIA aHai3.

BromkeTyBaHHS B aBTOMAaTH30BAaHUX CHUCTEMaX 3a3BHYAil pealli3yeThCs IIUISIXOM BBENICHHS JAHHUX
4epe3 OF0JDKETHI onepallii, siki MIiCTSTh TaKi TOJIOBHI 03HAKH, SIK crieHapil, crarts, LI®B Ta in. (puc. 3).
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ApToMaTtnzoBaHa cHcTeMa yrpaBniHag B ATIT

| ‘ }

Byxranatepcrknit IL1anyBaHHA Ta N YupapmiHHA
OOJIIK 3T1IHO 3 GrO/IKeTYBaHHA MPOEKTAMH
HAaIlOHATBHHMH :
YupapmHHEA
CTaHZAPTAMH — -
OO0mK DOroBOpIB 2 HepcoHAaIoM
Byxrantepcrkuit ABTOMAH A (e > Vopasninaa
00K 3rigHo 3 TEIATCAHIB TeXHIUHHM
MIKHAPOTHHMH 00CIYyroOByBaHHAM 1
CTaHZapTaMH Amnamiz (piHaHCOBOTO peMOoHTaMH
cTaHy |/
TlomaTkoruit 061k CriragceKuii o0mK
VapasmiHesKHit 061K
L KonTtpomiar +

Puc. 1. Hanpsimu suxopucmanus agmomamus08anoi cucmemu

ETanu BOpoBa/LKeHHS aBTOMATH30BAHOI CHCTEMH
yopapaiaasa B ATIL

I

AmaniTHIHe 06cTeKeHHA MMNPHeMCTBAa (O13HeC-IPOIeciB, OB A3aHUX 3 OyXralTepchKHM,
MOJATKOBHM, CKIAJCEKHM OOIIKOM, TUNIAHYBAHHSAM Ta 6I0/KeTYBaHHAM, aHalIi3oM (diHaHCOBOI
OISUIBHOCTI MLIANPHEMCTBA, J0roBipHuM obnikomM, IT-iudpacTpykTypH TOIIO)

[

VYTouHeHHA, KOHKPETH3aIliA Ta ONTHMI3aIlid BHMOT IO aBTOMAaTH30BaHOI CHCTEeMH 3a
pe3yasTAaTaMH aHATITHIHOTO oOcTexeHHA ATII

I

BuzHaueHHS 0GCATY TOONPANIOBAHE 6a30B01 KOHGITypAaIlii ABTOMAaTH30BAHOI CHCTEMH 3a
Pe3yIbTaTAMH aHATITHUYHOTO OGCTEKeHHSI MiAIPHEMCTEA

I

HepeHeceHHs{ JI0 ABTOMATH30BAHOT CHCTEeMH {byHKHiOHELTy Ha’dBHHX CHCTEM 6YXIEIHTEPCLKOI‘O,
IOJaTKOBOIO Ta CKIAACEKOI O O6HiKy

Il

Joonpaiopanesa 0a30Bol KOHQIrypaii aBTOMAaTH30BAHOI CHCTEMH BIIIIOBIIHO 0 BHMOT
TEXHITHOTO 3aBIAHHSI

I

BceraroBmeHHS Ta HaTlanmlITYBaHHA ABTOMATH30BAHOT CHCTEeMH }'HpaBﬂi.HHH B ATII

I

HpOBeHeHH}I TeCTYBAHHA ABTOMATHZ0BAHOI CHCTEeMH, YCYVHEHHA BHABICHHX ITOMHIIOK,
ABTOMAaTHZ0BAaHE 3aBaHTAaXCHHA iCTOpH‘IHHX. AdaHHX

I

Hapuannsa nepcoHamry ATII

I

HOCHiﬂHR eKCHHyﬂTaHi}I ABTOMATH2OBAHOI CHCTEeMH

I

BreneHHA aBTOMATH30BAHOI CHCTeMH YIpaBmIiHHA B ATII B mocTifHY eKCILTyaTaIliio

Puc. 2. Emanu enposaddiceHHs agmomamus08anoi cucmemu
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| I Bromxer
Cuenapiit ITepion l IToB’s13aHICTE 3 TEBHHM
BHeceHHs JaHHX IIPOeKTOM

IT®B, Mmicia BHEHKHEHHS

BHTpAT l —| IIpuB’si3ka o KOHTpareHTa
BromxeTHa -
CTaTTA yIPaRIIHCEKOIO omeparis IIpue’sa3Ka 1O MEBHHX

OBGIIKY JIOBI/THHKIB,

HOMEHKIATYPHHX TPYII
MaTepialiB TOIIO

Puc. 3. O3naxu 61002cemnux onepayiti 8 a8MoMamu308anux CUCMemMax

Koxne ATII camocrtiiiHO BU3Ha4yae CTyHiHb Jerajizamii OMJDKETyBaHHsS, IO 3HAXOIUTh
BiZJOOpa)KEHHSI B €IEKTPOHHHUX CHUCTEMaX OFO/KETyBaHHs. MOXKIHMBO OFOJKETHI orepallii 3a MeBHOO
CTaTTel0 BiOOpakaTH 3rPYyNOBaHO, a MOXHa JI0 HalMeHIIol mo3Wiii poOuth aeramizamiro. Lle
3aJIeKHUTh y TOMY YMCII 1 Bil 00’ €KTa IIIaHYBaHHSI.

[ornsan Ha CTBOpPEHHS CHUCTEMH OIO/DKETYBAaHHS 3 TOYKH 30pYy IUIAHOBO-EKOHOMIYHOI'O
MiZIPO3UTY Ta 3 TOUYKH 30pYy THX, XTO CTBOPIOE aBTOMAaTH30BaHY CHCTEMY, MIPOTHIICKHI 3 TOUKH 30pYy
Joriku mooymoBH (puc. 4), a came: (axiBIli 3 OI0/KETyBaHHS B TEPIIy Yepry BU3HAYAIOTH OIOJDKETHY
MOJIeTb, TIEPENIIK Ta B3a€MO3B’SI3KM OIOJUKETHHX (OpM, a TOTIM CTBOPIOIOTH MPOTOTHIT MOZENi
O0/DKETYBaHHS B SNIEKTPOHHOMY BUTJISIL JUTS TIOCTAHOBKH 3a1adi nporpamicram. s [T-nigpo3ainy
MEPIIOYEPTOBUM € BH3HAUCHHS Ta HATIOBHCHHS JOBIIHMKIB CTaTel OOKETHHX OIrepalliii, paxyHKiB
OyXraaTepchbKoro, yrnpapiIiHCHKOro oOmiky. | jiuiie moTiM JaHi mpo 00OPOTH Ta 3aJMIIKU 33 TAKUMH
paxyHKaMH 3BOJSITHCS B TIEBHI ()OPMHU OFOJKETIB.

[TnaHOBO-eKOHOMITHHIT ABTOMAaTH30BaHA IT-migpo3min
MIPO3 i cHcTeMa OFOKeTYBaHHSL
¢ Ta KOHTPOJIIHTY
1 = - o A J
Crpareris (j;llH:':.lHCOBDl et
By BroIIKeTH 3 IIaHOBHMH XapaKTepHCTHKH cTaTel
I Ta (HaKTHIHHMH JTaHHMH 610 DKeTHHX Ollepamiii

BromkeTHa Mozenn — «

v v !

BuxmrouenHsa nyOroBaHHA BBeIeHHA OJHHX 1 THX JK€ JaHHX B Pi3HI OFO/DKETH

Puc. 4. ITioxoou 0o cmeopennsi cucmemu 610024CemyeanHs

Sk nipauio, ipu niepexoni ATII Ha HOBY aBTOMATH30BaHy CUCTEMY OFOJPKETYBAHHS 1 KOHTPOIIHTY
JIOTYHA TIOCIIZIOBHICT Jiii (PiHAHCOBO-CKOHOMIUHHMX IiJIPO3ILUTIB BUIIIAIAE€ HACTYITHUM YUHOM (pHC. 5).

BaxxnBe 3HaueHHS B KOXKHIN aBTOMATH30BaHIi CUCTEMi Ma€e MpoIeypa MepeBipkh BBEICHUX
NaHuX, QIKCYBaHHS TaKHX JaHWX, TOTOJDKEHHS, 3aTBepKkeHHs. [lapanenbHo BaIMBO 320€3MeUnTH 1
HE3MIHHICTh (PAKTUYHHMX JaHMX, SKIi BUKOPHCTOBYIOThCA IJisi TuIaH/akTHOro anamizy. Cucrema
ITOBMHHA 3armaM’ITOBYBaTH 1 BiI0OpakaTH BIIOMOCTI PO OCTaHHI 3MIHM JJaHUX, @ TAKOXK MPAIlIBHUKIB,
SKI JaKki 3MIiHM 30iHCHUIM. [IMTaHHS JOCTOBIPHOCTI aHANITHYHUX JaHMX 3aJCKUTh SIK BiJ TOrO,
HACKUIBKM SIKICHO Ta BYaCHO ONpalbOBAHO IMEPBUHHI JOKYMEHTH, TaK 1 Bifl TOTO, YH MOXIIMBO
3MIHIOBAaTH 3BITHI JJaH1 B HACTYITHI IIEPiOIH.

IIpu BuOOpi Bepcii mporpaMHOro 3a0e3MEUEHHs, a TaKoK CIOCO0IB BIPOBAKEHHS
ABTOMATH30BaHHX CHCTEM MaOe()EKTUBHUM € IiATOTOBKA TEXHIYHWUX 3aBJaHb 3 MOJAIBIIUM
BIIPOB/KEHHSIM CHJIAMHU TIPAIIBHUKIB TUIAHOBO-EKOHOMIUHHUX Ta Oyxrantepchkux minpo3aiaie ATII.
Ile moB’si3aHO SIK 3 BIACYTHICTIO crenu(iYHMX 3HaHb 1 JIOCBiAYy, a TaKOXK 13 3aBaHTAKEHICTIO
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MPAIiBHUKIB MMOTOYHOK POOOTOI0. Biibll MOMUIBHO 1 MPOAYKTUBHO OOMPATH B SKOCTI BHUKOHABIIS
BCbOTO KOMILUIEKCY POOIT OJHOrO MiAPSAAHHMKA, SKAH 3IIHCHUTH ONWCAHHS IIOCTAHOBKH 3ajadl,
MiATOTOBKY TEXHIYHOTO 3aBJaHHs, PO3pPOOKY MPOrpaMHOro 3a0e3nedeHHs, MPUI0aHHS KOMIT IOTEpPHOT
TEXHIKH, MEPEXKEBOT0 1 CepBEpHOro 00JaHAHHS, 3AIMCHUTD JAOCTIIHY €KCIUTyaTallilo Ta TEeCTyBaHHs
MPOrpaMHOro 3abe3reveH s, MPoBee HaBYaHHS CITIBPOOITHUKIB, 3aIlyCTUTh CUCTEMY B MPOMHCIOBY
eKCILTyaTaIlito Ta Oyse 3iiCHIOBATH TEXHIYHUI CYIPOBi i OHOBIICHHS CHCTEMH.

Beenenns nmnany

paxyHKiB
OyXranTepcLKoro Ta

Buznauenns

Buzmauennsa
11®B

@opMyBAHHS
MOBITHHKIB

KJIFOUOBHX
MPOEKTIB (3a

aBITIHCEKOTO
i e moTpebH)
obmiKy
Bpepennsa ¢opm Br3HadeHHs HeoOXITHHX
Busnauennsa 6 _(b P
; IOKETIB Ta cIIeHapiiB IIaHyBaHHI,
TePETKY A T P i ¥
; B3a€MO3B A3KIB MDK mepmry e — TACOBHX
BI0KeTIR * PIOY- D0V —
HHMH epioTiB
Bu3HageHHA TOKA3HHKIE, BEeemeHHA BXITHHX
. HamamrryBanus
IO MiATATAIOTE IIIaH- . IITAHOBHX
. OTPHMAaHHS 3BITHHX :
takTHOMY anami3y Ta - JANHIIKIB B
OAaHHX J7I1 aHATI?Y
KOHTPOJIIO OromKeTH

Puc. 5. Ilepexio ATII na nogy asmomamu3o8amy cucmemy

JlaJti po3riisHEMO OKpeMi acleKTH aBTOMAaTH30BaHOI (piHaHCOBO-eKOHOMIYHOI cuctemu B ATII
3 TOYKH 30py 3a0e31eUeHHs AI€BOT'0 KOHTPOIIIHTY.

Jnst KOpeKTHOro BimoOpa)keHHST B aBTOMAaTW30BaHid cucremi iH(opmanii mpo ¢iHaHCcOBY
ctpyktypy ATII HeoOXimHuMm € BemeHHs noBimHuka «[limposminu mianpuemctsay. Lleit noBimHUK
MPHU3HAYCHUI /ISl 9iTKOrO BilOOpa’keHHs 3BITHHX JaHUX 32 KOHKPETHHUMH IIEHTpaMu (iHaHCOBOT
BIAMOBIZATBLHOCTI, I[€XaMHU, BiiIaMH, yr[paBJ]iHHHMI/I TOILIO (pI/IC 6). Takuii JOBIAHUK HE JIMIIE
MICTUTh 1Hq)opMau1}o po ¢)1Hch0130 eKOHOMquy CTPYKTYPY HmeI/IeMCTBa — meHTpu (piHaHCOBOT
BiJIIIOB11aJIbHOCTI, IIEHTPH KOHTPOJIIO i ynpaBmHH;I (mami — LIKY), micuis BAHUKHEHHS BHTpAT (1ai —
MBB), ane i m03Bojsie 3IIHCHIOBATH TPUB 3Ky TOCIOAAPCHKUX Orepailiid, 00OpoTiB 3a CTaTTAMHU
OFOJIKETIB 10 KOHKPETHUX MiAPO3ALTIB.

BaxxmBo amst 3a0e3nedeHHs e eKTHBHOTO OFOJKETYBAHHS Ta KOHTPOJIHTY, IUIIXOM, Y TOMY
YHCHi, 3IHCHEHHS TUTaH-(paKTHOTO aHaNi3y, TIAHYBaTH Ta OOJIKOBYBaTH TOCHOJAPCHKI omeparii 3a
€IMHUM TiepenmikoM miapo3ainiB. Yacro B Oyxrantepchkux cucremax ATII momiOHI MOBiIHUKH
HATIOBHIOIOTHCS ICTOPUYHO, MICTATh HEKOPEKTHI 200 3actapini Ha3u. [Ipu moOyq0Bi 010 KETyBaHHS B
ABTOMATH30BaHIl CHCTEMi BUHUKAIOTh KOH(QIIKTH Y 3B’5I3Ky 3 HECITIBCTABHICTIO TUTAHOBHX Ta 3BITHHX
JaHUX, TOB’SI3aHUX 3 PI3HUMU 00’ €KTaMU 3 JIOBIJHMKA, aje SKi € HACHpaBlIi OJHMMH 1 THMH XK
nigpo3ainamu ATIL

Oxpemi ATII BHUKOPHUCTOBYIOTh Takuii JOBIAHMK, sk «[ligpo3minu migmpuemcTBay 1 JIs
3iCHEHHsI 00JIIKY 3a BUJIaMH IISUIbHOCTI. X0ua 00IIKOBI CHCTEMH JI03BOJISIFOTH ITOB’SI3yBaTH IJIAHOBI
1 (hakTUYHI aHi 3 03HAKAMU MPOCKTIB, TAKUH ITiJXiM, SK BUKOPUCTAHHS IIOr0 JOBIIHUKA, B PE3YJIbTaTI
TaKOX JIa€ MOMIIMBICTh TPYIyBaTH iH(OpMAIlito 32 HEOOXiTHUMH aHATITHYHUMHE PO3Pi3aMU.

Ile me pa3 CBITYMTH, 10 BAKIUBOI IEPEIYMOBOI KOHTPONIHTY € JIOCKOHAJICTh BCIX
AQHATITHYHUX PEricTpiB  OYyXrajaTepchbKOro Ta YIPaBIiHCHKOrO OOJIIKY, a TaKOX BiJIIOBITHUX
JIOBIJIHUKIB, IPAaBUJIbHA 1TOOY/IOBA BCIX PEricTpiB 00IIKY, SIK YIPABIIHCHKOT0, TaK 1 piHAHCOBOTO.
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BiacHHK JoBimHHEKAa — Iinpo3zain Hinpo3nix npani Ta
Oyxraarepis OHKeTYBAHHA 3apmaaTH
v ¥ +
YITKO BCTaHOBIIEHA akTyamizarmig ¢diHaHcoBoOl HazaHHg 1HGopMAaIii Opo
BIAIIOBIIAIBHICTE 3a CTPYKTYPH 3MIHH B OpraHI3aIlifH1i
HAMOBHEHHS TA CTPYKTYPp1
aKTyaI13alliio

Hopinaak «Iligpo3gina

niTOpHEMCTBA»
DiHAHCOBO-eKOHOMIYHA —| Opranizamiiina cTPyKTypa
CIPYKTYpa
JleTadbsHa CTPYKTYpa
TI®B MITPO3ALTIE BIOTTOBLTHO DO
IITATHHX PO3IHCIB
IIKY
Micus po3TanryBaHHS
MBB I APO3a1TTB
T el 3aKpilIlIeHHA Ta PyX TOBapHO-
b ‘H OB MaTepiaTbEHHAX ITIHHOCTeH

Puc. 6. Hogionux «Iliopo3dinu nionpuemcmea»

[Ipu npoMy mpaBWiIbHA MMOOYIOBAa JOBIIHUKIB 3a0€3MeYye JOCTOBIPHICTH EKOHOMIYHOT
iH(OpMaIlii, 1110 BUKOPUCTOBYETHCS LIS aHAIi3y Ta TPUIHSTTS YIIPaBIiHCHKHUX pilieHb. [lepenymoBu
3a0e3MeYeHHs] KOHTPOJIIHTY 3 TOUKU 30pYy OpraHi3ailii OKpeMHX JIOBITHUKIB IHBECTHIIIHMHUX MTPOCKTIB B
cucreMi OyXTalaTepchKOro OOJIKy TMOJNSTaloTh y 3a0e3leueHHi aKTyaJdbHOI 1 TOYHOI NPHUB’SI3KH
rOCHOJAPChKUX OIepalid 10 KOHKPETHUX 3axofiB, 00’e€kTiB. YacTo OAMH IHBECTHIIIMHHUX IMPOCKT
MOX€E MICTUTH B c00i 3HaYHY KUTBKICTh MIJMPOEKTIB, SIKi BAXKIIMBO B KOMIUIEKCI IOB’s13aTH Ta 3i10paTu
y3arajbHEHi JaHi po JIOXO/N 1 BUTPATH.

Jis 11bOT0 3MIHCHIOETHCS BEJICHHS T0BIIHMKA «O0’€KTH KalmiTaabHUX IHBECTUIIINY (puc. 7).

TL1aHOBO-eKOHOMIYHHH BITILT }q— ObmiH 1HbOPMATIIED, |  Bizair odmIKY BHTpAT Ta/abo BIAILT 00TIKY
MOTOLKEHHS, PO3NOIALT OCHOBHHX 3ac001B DyXramTepil
BUINOB1IATEHOCT,
BEeJIeHHS HA3B 3aX0fIB abo B33EMOKOHTPOTS
IHBECTHIIANNX TPOSKTIB HAOBHEHHS 1H(opMamil

| YTOUHIOIOYHMH e/IeMeHTaMH

KOPHIVBAHHA 200 BHIATSHHA BiamoBiIATHHICTD 33 BeIeHHA
JaHHX JOBLIHHKA BBeJeHHA TA KOPHIYBAHHS
T 0OIIKOBHX IaHHX

€IHHI MAX0JH A0 HAOBHEHHS Joimauk «O06’cKTH KamiTaATbHHX VHeMOX/IHBICHHS HeCaHKIIIOHOBAHOTO
Hpopuanieo iHBecTHIT BEeIeHHA a00 3MIHH 1H(bOpMAIIi
VHAKHeHHS HeJIOCTOBIPHAX l
JaHHX : :
IT-miapo3ain — Ipaea JoCTYIY

oeB
KamrtamteHe MonepHi3amig, TIprnOanHa IIpunbanHA IIpunbanEs
OyIiBHHOTBO MonH(IKamg, (BHTOTOBIEHHS) (BHTOTOBNIEHHS) 1HITHX (BHTOTOBISHHA)
J000TaTHAHHA, 1HIT BHAH OCHOBHHX 3aC00iB HeoOOpOTHHX HeMaTepialTbHHX
DOMINIIeHHs MaTepiaTbHHX aKTHEIB AKTHBIB

Puc. 7. losionux « 06’ ekmu KanimaibHux iHecmuyiiy

HeoOximHO BHM3HAYMTH OAMH MiApo3ail abo OmHy 0co0y, mo OyJe BiANOBIJAILHOI 32
BBEJICHHS /IO JIOBIIHUKA TMEpeITiKy 3aX0/1iB KaliTalbHUX iHBecTUIii. [Ipr mboMy Taky Ha3By 3axo/y B
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JIOBITHUKY JOIUIBHO ITPUCBOIOBATH IMEBHIM mariii. Pemira oci0, ski MalOTh MPaBO BBOJUTH J0JATKOBY
a00 yTOUYHIOWYY iH(OpPMaIlito, PO3LIMPIOIOTh CTBOPECHUH KaTaJOr Ta JOJAIOTh OKPEMi CIEMEHTH —
CKJIAJIOB1 €JMHOTO KOMILJIEKCHOTO iHBECTUIITHOTO MTPOEKTY.

Hampukian, BBemeHHS Ha3B-KaTaJOriB IHBECTUIIHHUX TMPOEKTIB MOXe OyTH JIOpPYYEHO
TTAHOBO-EKOHOMIYHOMY BiJUILTY, BULIUTY iHBECTHIIIHHIX MPOEKTiB ab0 HaBiTh Oyxranrepii. Baximso,
00 4iTKO OyJO mependavyeHo MOBHOBAXKCHHS Ta BiINOBIIATIBHICTh KOHKPETHHUX MIAPO3ILTIB Ta 0Ci0.
JloninpHO HagaBaTy mpapa OyxraiTepii mij yac BHECEHHs! (PaKTUYHUX OOJIIKOBHX JAHWUX CTBOPIOBATH
CNIEMEHTH KaTaloriB, OCKUIbKM TPHU TUIAHYBaHHI IHBECTUI[IMHUX MPOCKTIB YacTO HE MOXJIHMBO [0
HaMEHIINX MOJPOOHIIb CIIPOTHO3YBATH XiJl BUKOHAHHS.

Takox Ha KOXHOMY IIJIPUEMCTBI OKPEMO BapTO BH3HAYUTUCH 3 MIJPO3JLIOM, SIKUH Oyne
MaTH MOBHOBa)KCHHsI BBEICHHS B JOBIAHMK iH(pOpMAIll PO 3aX0H, SAKi He OyJu 3arlaHOBaHi, ajie
(akTUYHO BHUKOHYIOThCA. lle Moke OyTH sIK IJIAaHOBMH MiApo3AUI, Tak 1 Oyxranrepis. [onoBHe
3a0e3MMeYnTH KOMYHIKAIIil0 Ta B3a€EMHE TIOTO/KEHHS Tl PX BHECEHHI 1HPOpMaIlii.

[IpaBa Ha BuganeHHs iHGopMaIii MOBUHHI OyTH TITLKK B OJHOTO Mifpo3niny. [Hakmie Moxe
OyTH BTpayeHO BAXKIMBO iH(GOPMAIIFO B pe3yNIbTaTi HEY3rOKEHUX JIii.

Jani po3riissHeMo OLIbII JeTaj bHO METOUYHI MIAXO0H 10 BEICHHS OFODKETY JOXOIIB 1 BUTpAT
B aBTOMaTH30BaHii cucremi yrnpapiinas ATII 3 Meroro 3a0e3neueHHs e)eKTHBHOIO KOHTPOJIIHT'Y.

Bromker moxo/iB 1 BUTpaT B aBTOMaTH30BaHid cucrteMi ympapiiHHsi B ATII € nporHo3Hum
3BITOM PO NMPUOYTKH 1 30MTKH, BCTAHOBJIIOE CIIBBITHOIICHHS JOXOJIB i BUTPAT IMiJIPUEMCTBA Ha
Or0/DKETHHI TIepio], 1 BimoOpakae, 3 sikoto epeKTUBHICTIO Oy/ie TPAIIOBATH NIEPEBI3HHUK.

Jloxoau mianpueMcTBa B OIO/DKETI JOXOJIB 1 BUTPAT B aBTOMAaTH30BaHINA CUCTEMI yIpaBIiHHS
B ATII f1ouiIbHO PO3ALIATH HA HACTYITHI CKJIaI0BI:

1) moxin (Bupyuka) Bij peanizamii MpoAyKiii, podiT, MOCIyTr — JOXOH, OJlepKaHi B Tpoleci
3MIFICHEHHS OCHOBHOT JIISUTBHOCTI peatizallii mociyr 3 nepeBe3eHHs MacaKUpiB 1 BAHTAXKIB;

2) iHII omepalifiHi JOXOMW — JOXIiJ BiX ONepaliiifHOi OpeHIM aKTHUBIB, BiJ OmNepalliiiHuX
KypCOBUX PIi3HHIIb, BIIIKOIYBAaHHS PaHIlIe COHCAHUX aKTHUBIB, BIJICOTKIB, OTPUMAHUX HA 3aJIUIIKH
KOIITIB Ha MOTOYHMX paxyHKaxX B OaHKax, JIOXiJ Bijl peanizalii 000pOTHUX aKTUBIB (KpiM (iHAHCOBHX
IHBECTHIIii1), HEOOOPOTHUX aKTHBIB, YTPUMYBAHHX ISl TPOJIAXKY, Ta TPYIH BUOYTTS, (iHAHCYBaHHS 3
OroKeTy (3a HasIBHOCTI) TOIIO;

3) ¢diHaHCOBI JOXOAM — IUBIACHIHM, BIJCOTKM Ta IHII JOXOAM, OTpUMaHi Bij (hiHAHCOBHX
THBECTHIIIH (KpiM JIOXOJIB, SIKi OOIKOBYIOTHCS 32 METOJIOM Y4acTi B KaIliTai);

4) iHImi ;oxomu — Bix peaiizaiii (piHAHCOBUX IHBECTHUIIIM; BiJ HEOMEPALIMHUX KYPCOBUX
PI3HHIIb Ta iHII JOXO/H, SKi BHHUKAIOTh Yy IMPOIECi TOCIOAapchKol JIsIIBHOCTI, aje He TIOB’s3aHi 3
OIePALifHOIO iSILHICTIO MiITPHEMCTBA.

ButpaTtn mimnpuemcrsa B aBTOMaTH30BaHii cucreMi ynpasiiaag B ATII nonineHO po3aiisaTu
HAa TaKi CKJIaJIOBI:

1) BuTpaTH onepariifHol JisTBHOCTI:

— BUpOOHWYA cOOIBAPTICTh MEPEBE3CHb — BUTPATH, SIKI MOXKHA Oe3locepeIHbO BiIHECTH Ha
KOHKpPETHUH BUJ MPOAYKIIT — 3aKyIiBelIbHa cOOIBapTICTh, 3allacHi YaCTUHH, CHPOBHHA 1 MaTepiaiy,
SNEKTPOCHEPTisl, BUTPATH Ha OIIATY TIpaili TOIIO;

— aJMIHICTpaTUBHI BUTPATH;

— iHIOI omepariiiHi BUTPaTH — BUTPATH MO HENPOQUIbHIN JisSUIHOCTI, BUTPATH COIIaIBHOT
cdepu, BUTpaATH, IepeadadcHi KOJISKTHBHUM JIOTOBOPOM, 1HIII BUTPATH;

2) ¢iHaHCOBI BUTpAaTH — BUTPATH, ITOHECEHI BHACIINIOK (piHAHCOBUX oOIepalliii: BUTPATH Ha
obcnyrosyBanus kpeautiB ATII Tomro;

3) iHII BUTpATH.

B aBTomaTH3oBaHniii cucremi ynpasiinas B ATII npu peanizamii OrokeTy JOXOMIB 1 BUTpAT
MOXYTh BUKOPHCTOBYBATHCh HACTYITHI CIIEHAPil 3 TOYKH 30pY YaCOBOTO TOPU30HTY: TIAHH HA MICSIIb
Ta 3 HAPOCTAIOYHM ITiJICyMKOM, KBapTaJIbHUH, PIUHHIA TUIAH.

B mimomy Oromker goxomie i BurpaT ATII ckiamaetbes Ha KalleHAApHHHM pik 13
MOKBAPTAIBHOIO Ta MOMICIYHOI PO30OMBKOIO Ta BijoOpaxkae OOCATH HAJXOKEHb 1 CHpSMYyBaHHS
KOIIITIB y MJIAHOBAHOMY POIli 3 METOIO 3a0€3MeUeHHsI MOTPe0 AISILHOCTI Ta PO3BUTKY ITiIIIPHEMCTBA.
[ImanyBaHHs BUTpAT BiAOYBA€ThCS HA MIJCTABI 3aTBEP/PKEHHMX IUIAHIB a00 THUTYJIBHUX CIIMCKIB Ha
BHKOHAHHS TIOTOYHOI'O 1 KaIiTaJbHOIO PEMOHTIB OCHOBHHX 3ac00iB, YKIaJICHUX JTOXOTHHX 1
BUTPATHHX JIOTOBOPIB 13 CTOPOHHIMH MIJIMPHUEMCTBAMH Ta OPTaHi3allisMH TOIIIO.

Cxknamanns Owomkery noxomiB 1 BurpaT ATII 31ifiCHIOETBCS BIIMOBIAHO J0 3arajibHOrO
anroputMy, oopanoro B kokHomy ATII. e moxke Oyt opMyBaHHs OIOIDKETY 32 MPUHIIUIIOM «3BEPXY
BHU3», a00 HaBNaK{, «3HU3Y BBEpX». PO3IsIHEMO OCTaHHIM MiAXiN, 33 SKAM HAJalOThCsS 3asBKH
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PO3PaxyHKOBHMX ITOKa3HUKIB CTPYKTYPHHX IIIPO3ALTIB Ha IUIaHOBUH mepion. OCHOBOW ISl CKIIAAaHHS
3a51BOK € IUIaHU-TPadiku IIAHOBO-TIONEPEIDKYBATLHUX POOIT, TUIAHU MTOTOYHOTO 1 KaIliTaIbHOrO PEMOHTIB,
YKJIaJIeH] TOrOBOpH, IUIAHH 3 Mpalli, INTaTHUH po3muc Toro. I1icis 3anoBHEHHs 1 3aTBEPDKEHHS 3asiBOK
BiJI KO)KHOT'O CTPYKTYPHOT'O TiZIPOo3/IiTy (hopMyeThCs 3araibHui miaH Ha repiox mo ATII.

3a pe3yiabTaTaMu poOOTH Yy IOTOYHOMY TMEPIOfi CKIAMAEThCS IUTaH-(QaKTHUM aHami3 3
BUSIBIICHHSIM BIIXHMJICHb Ha MIJACTaBi OIOJDKETIB CTPYKTypHHX migpo3ainie — LIDB, ta dakruuno
BiJTHECEHHX JIOXOJIB 1 BUTPAT y OyXraJiTepchbKoMy Ta YIpaBIiHCHKOMY OOJIKY 32 BiIMOBIAHUHN TIEPio.

VY Orokeri TOXOJIB i BUTPAT Ha IMEPIIOMY €Tari aBToMaru3aiii popMyBaHHS JaHUX MOXE
BIIOYBAaTUCh IIUIIXOM BUKOPUCTaHHS OODKETHUX oOmepalliii, TOOTO 3aHECCHHS JaHUX Yepes3
BIJIMOBI/IHI TIEPBUHHI (POPMH.

BucHoBku. ABTOMAaTH30BaHa CHCTEMa YIPABIiHHSI B aBTOTPAHCIIOPTHOMY ITiJITPUEMCTBI
OXOIUTIOE  OyXTanTepChKUil Ta TMONATKOBUH OONIK, YIpaBINiHCHKUE OONIK, TUIAaHYBaHHS Ta
OF0/DKETyBaHHSI, YIPABIIHHS ITEPCOHATIOM, YIIPABIIHHS TEXHIYHUM OOCITYTOBYBaHHSIM Ta PEMOHTAMHU
toulo. OCHOBHI eTanmy BIPOBAKCHHS aBTOMATH30BAHOI CHUCTEMH YIPABIIHHS IepeadavaloTh
aHaNTHYHEe OOCTEeXEHHs MiAnpUeMCTBa, BHOIp 0a30Boi KOH(pirypamii aBTOMaTH30BAaHOI CHUCTEMH,
JIOOTPAIIOBaHHS Takol KOHQIrypallii, HaBYaHHS TepCOHAIy, HOCIIHY eKCILTyaTallil0 Ta BBEICHHS B
MOCTIHY  eKcruTyaTaliio. BaxknmBo 3a0e3mednTH  HEOOXiAHY jeramizanito  iHdopmamii B
ABTOMATH30BaHIl CHCTEMI 3 METOI0 €()EeKTUBHOTO KOHTPOJIIHTY.
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IMocTranoBka mpodaemu. B ymoBax eBpoiHTerpamii Ta KpUTHYHO KPU30BOI EKOHOMIYHOI Ta
MOJITUYHOT cHTyallii B YKpaiHIBaKJIHMBa POJNb Yy BUPINICHHI KOMILIEKCY COLIaIbHO-EKOHOMIYHHX
Mpo0JieM HaJOKHUTh TPYIOBOMY moTeHuiady. IlocuiaeHHss posi riodanizallii CyCHiIBHOTO PO3BUTKY
BUMAarae BCEOIYHOTO JOCHIPKEHHSI OCOONUBOCTEW (YHKI[IOHYBAaHHS MDKHAPOTHHX EKOHOMIYHHX
BIIHOCMH B €JHOCTI Ta B3a€MOJii 3 HAI[lOHAJLHUMH CTPATErisIMHU 3pOCTaHHS EKOHOMikW. Taka
HEOoOXiIHICTh 00YMOBIICHA, HacaMIIepe/l, HEraTUBHIUMH JieMOrpadiyHIMU MpoIiecamMu, HeONTHMAIbHO
Mirpaii€o, Hecradero KBali(ikamiiHUX KaJapiB, HEPAl[iOHATBHOK TNPO(GECIiHHOK MiIroTOBKOIO,
BaKJIMBICTIO ITIIBUILIEHHS SIKOCT1 JKUTTSL.

BukJian ocHOBHOro marepiany gociiaxeHHs. Baxivpe 3HaUCHHS B CHCTEMI €KOHOMIYHHMX
B3a€EMO3B’s3KIB 3aiiMae CBITOBHUH PHUHOK Ipaimi. A caMe, CHCTeMa BIIHOCHH, III0 BHHHUKAIOTh MIX
Jiep’KaBaMl 3 CTOCOBHO Y3TOJDKEHHSI TOMHTY Ta IMPOMO3UIII CBITOBHX TPYAOBHX PECypcCiB, YMOB
(hopMyBaHHsI poOOYOi CHIIM, OIIATH Mpalli Ta COLIaabHOro 3axXUcTy. Lli BIIHOCHHM CKIIAIKMCS Y 3B'A3KY
3 HEPIBHOMIPHICTIO PO3MillleHHsI poO0u0i CHITU 10 KpaiHaxX CBITY Ta BIAMIHHOCTSIMH B i BiITBOpEHHI
Ha HaI[lOHAJIBHOMY piBHI. B yMmoBax rio0aii3aiii BUpOOHHUIITBA, 3POCTAHHS B3a€MO3AJICKHOCTI B
CYy4acHOMY CBITI HaI[lOHAJbHI PHHKHM Tpalli [eaajiai OuIbIle BTPayalOTh CBOK 3aMKHEHICTh Ta
BiZJOKpeMJICHICTh. MK HUMH BHHUKAIOTh TPaHCHAI[IOHAJBHI TIOTOKKM PoO0UO0i CHiH, sIKi HaOUparoTh
MOCTIHOT0, CUCTEMAaTHYHOrO XapakTepy. TakuM YWHOM, TOPSJ i3 MDKHAPOJHUM PHUHKOM TOBApiB,
MOCIYT 1 KaIliTalliB 3HAaYHUX MaclITabiB HaOyBae Termep 1 MDKHAPOJHHUN PUHOK poOOYOi CHIIH, KU
SIBJIIE COOOK0 HE MPOCTO CyMY HaIl[lOHAJIBHMX PHHKIB, & CUCTEMY, 10 0a3yeThCs Ha 1X B3a€MO3B'SI3KaX
Ta B3a€MOJIOTIOBHEHHSIX.

3B’s30K MK IoOaizaliero 1 mirpaiieo € B3aeMHUM. [lepmia BUCTymNae SK HOBITHIM CTUMYI
MiTpallii i JpKkepeso MOosSBU HOBHUX BHIIB i GopM mepeMileHHs JItofieH, a MirpalliiiHi mpomecH HaB3aeM €

OJTHUM 13 TIPOSIBIB I100aTi3allii, a TAKOX ii a00 CTHMYJIATOPOM, abo oOMexyBadeM [8, ¢.167]. HeoOxigHo
3YIMUHUTHUCS Ha HOBUX (bopMax Mirparii, sKi (i)OpMyIOTI)CSI i1 6e3nocepeiHiM BILTMBOM Ti100amizartii.
dopmyBaHHs MDKHapO)lHOFO pPHUHKY Tipaii BinOyBaeThcsi IBOMa NDIIXaMH: ITO-TIEpIIIE, gepes
Mirparito TpyJIOBUX pecypciB i Kamitaiy; Mo-Apyre, MUISTXOM MOCTYIOBOTO 3JUTTS HAIlIOHATEHUX PUHKIB
Tparli, BHACTIZIOK YOr0 YCYBAIOTHCS IOPUINYHI, HAI[IOHAILHO-ETHIYHI, KYJIBTYpPHI Ta 1HIII TepeIKoay Mix
HUMHU. Lle TprBOANTE 10 YTBOPEHHSI TAK 3BAHOI'0 «CIUTBHOrO PUHKY mpali». CTaHOBICHHS MIXHAPOJHOTO
PHHKY TIpalli € CBIAYEHHSM TOTr'0, 1110 IIPOLIECH CBITOBOI iHTErpallii BiiOyBatOThCS HE TUIBKH B €KOHOMIUHIM
Ta TEXHOJOTTYHIN cdepax, a i Jenali mmpIie OXOIUTIOITH cepr COIialbHUX Ta TPYJOBHX BiIHOCHH, SKi
CTarOTh HHHI TJI00abHUMHU. PerynroBaHHs pi3HOHAIIOHAJBHUX COMIATBHUX CTPYKTYP BiIOYBAa€ThCS Y
0araThb0OX HampsMax, TOJIOBHHUMH cepef SIKUX € [3]:
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— YMOBH IIpalli, CIocoOM HalMYy 1 3BUTbHEHHS TIPaIliBHUKIB;

— oIuIaTta mpaili, 30KpeMa CUCTEMH JIOAaTKOBHX BHUILIAT;

— HaJaHHS BiIIYCTOK, BUILHHX BiJl pOOOTH JHIB, TPUBAIICTH POOOYOTO JTHS;

— ColiaJIbHE CTPaXyBaHHS;

— HaJaHHA pi3HHx MIBT, y TOMY YHCII MaTepiallbHOTO MOCTAYaHHS, BiIIIOYNHKY.

BuHUKHEHHST 1 PO3BUTOK MDXHAPOJHOTO PHHKY pOOOYOi CHIU € Pe3yIbTATOM 3POCTAHHS
Ml)KHapOZ[HOI MOOLIBHOCTI JIBOX TOJIOBHUX (haKTOpiB BI/Ip06HI/IHTBa — Kamitany 1 npami. [TigBuineHHs
MDKHapOAHOT MOOUTFHOCTI KamiTalny B COLIATbHOMY TUTaHI O3HAYaE, IO TErep BiH MPE sIBIISE MOMUT
HE TUTBKH Ha poOouy cuity KpaiHu cBoro 0a3yBaHHs, a i Ha 1HO3eMHY poOouy CHITy, sIKa HEPIAKO Mae
MEBHI IIepeBark MOPIBHIHO 3 HAI[IOHAIBHOIO (OLIBII AUCIUILIIHOBaHA, MEHII BUOAIIMBA MO0 OILJIaTH
mpami 1 T. a.). IlonuT Ha iHO3eMHY poOOYy CHJIy IIOYaB IOMITHO 3POCTaTH TOMI, KOJW BHHHUK
MAacOBaHHMH EKCIIOPT MPHBATHOIO BHUPOOHMYOIO KamiTamy W Iodanocs CTBOPEHHS Yy BCiX KpaiHax
MiJANPUEMCTB 13 BUKOPUCTAHHSIM MiCIIEBOT pOO0YOT CHIIH.

Kamirtan, sk mpaBuiio, pymas y Ti Miclsl KOHIEHTpalmii pobodoi cuim, Je BOHa 3HAYHO
JieneBIna Biji pododoi cuiin B KpaiHi-ekcriopTepi. HaBith y "HOBUX iHAyCTpiabHUX KpaiHax'" cTaBKU
3apo0iTHOI TMJIaTH TNPOMHCIOBUX poOITHUKIB y 80-x pokax Oymm B 5-10 pa3iB HIKYI, HDKY
PO3BUHYTHUX KpaiHax 3axony.

OO'eKTHBHI MOMIIMBOCTI ISl 3aJTy4CHHS TNPUBATHUM KaItiTaioM p060q0'1' CHIIH pi3Ho'1'
HAI[IOHAJILHOT HAJIKHOCTI MOB'A3aHI 3 PO3BHUTKOM TpaHCHaHIOHaHLHI/IX Kopnopaum (THK) K1
PO3TOPHYIIM BeJIMKOMAcIITabHe MIKHApOIHE BI/Ip06HI/IHTBO 3 1epapx1qHMM MOJIJIOM Tpali pi3HUX
TpyI 3aiHATUX, SKi, )KUBYYH I TpAIIOIOYM B PI3HUX KpaiHaX, IHTErpyBallCi B €JMHY BUPOOHHYO-
TEXHOJIOT1YHY cucTeMy mpuBaTHOI Kopropaiii. B Mexax THK i3 yacom BUHHK CBiii BHYTpIilIHIH
PUHOK TpaIli, SIKHH XapaKTepu3yBaBCS YAaCTHMH IEPEMINCHHSIMH PI3HUX KaTeropid MpaiiBHUKIB
(ocoOnmMBO KepiBHOT JTaHKH) 3 O/IHIET KpalHH B iHIITY.

3a BciMa O3HaKaMH MDKHApOJAHWH PHHOK poO0Y0i chiH, IO (QOPMYETHCS, Ma€ SBHO
CeTMEHTOBAaHWH Xapakrep. Y MexaxX I[bOro PHHKY CTBOPIOIOTHCS KiIbKa OKPEMHX, BIJIHOCHO
ABTOHOMHHX PUHKIB po00Y0i cuim 31 crenuiyHMMHU 3aKOHOMIPHOCTSIMU 11 pyXy. Taka cerMeHTais
MDKHApOIHOT0 PUHKY PO0O0YO0T CHIIM BIII3EPKANIOE SIK MKHAPOAHUNA O Mpalli, 110 CKJIaBCs, TaK i
ocobnmBocTi y KBamidikaiii podbouoi cunu i monuTi Ha Hel [4, ¢.741].

VY cTpyKTYypi MDKHApPOIHOTO PUHKY Ipalli BUPI3HAIOTHCS J[Ba Hal3HAuHIII cerMeHTH. [leprmit
CETMEHT OXOIUTIOE po0OYy CHIIy, fKa XapaKTepPU3YEThCS BIAHOCHO TIOCTIMHOIO 3aHHSATICTIO,
CTaOUIBHICTIO TPYZOBUX HABUYOK, BUCOKMM PiBHEM KBalli(ikaiii i 3apIuiaTe, a TaKoX JIOBOJI YITKOO
iepapxieto kBamidikamii. lle 3aranom mpuBinelioBaHa BepcTBa MpAIiBHUKIB 13 KpaiH 3 PO3BUHYTOIO
PHHKOBOIO €KOHOMIKOIO, @ TAKOXK KpaiH i3 cepenHiM piBHeM po3BuTKy (Cinramyp, TaiiBanb, [ OHKOHT).
Crin 3ragaty ¥ iHNIy, IIONMpaBla HE TaKy YHCICHHY, BEPCTBY 3alHATHX Yy PI3HUX MDKHAPOIHHX
opranizanisx (OOH, cneniamizoBanux opraHax OOH, Mixunapognomy BamotHomy ¢onmi, COT,
FOHECKO Ta in.). HalimanHs nipalliBHUKIB y Taki opraHizallii BifOyBa€eThCs Ha YHCTO MIKHAPOHIH
OCHOBI 1, SIK IPaBHJIO, 3 YpaxyBaHHAM JHie npodeciiinol npuaatHocTi. Llelt puHOK Tpalii Mae TIeBHY
TEHJICHIIII0O JI0 PO3IIMPEHHS 3 ONIAAYy Ha 3pOCTaHHS MDKHAPOIHUX 3B'A3KIB Ta 3arOCTPEHHS
rJ100aIbHUX TIPOOJICM.

Jpyruii 10oBOJII BETMKUN CErMEHT MIXXHAPOIHOTO PUHKY MIpalll — poboua cuid, sika noxooums
i3 paiionie ceimy 3 6IOHOCHO HUSLKUM piGHEM eKoHOMIuH020 po3eumKy. Cepen X HpaulBHHmBTpeGa
BUPI3HUTH cneunqanHH 3ariH Tak 3BaHOI HelerajbHOl pobouoi  crH, YUMaldi TOTOKH SIKOT
CTIPSIMOBYIOTBCSL B iHAycTpianbHi kpainu, 30kpema CIHA. Jlo miei karteropii mpaiiBHUKIB MOXHa
MPHEIHATH TAKOXK EKOJIOTTYHHX ODKEHIIIBY», KOTpi Uepe3 KaTacTpodiuHi MpUpOIHI YMOBHU (HATIPHUKIIA,
Mocyxa) 3MyIIeH] MOKUIATH CBOI HACHKEHI MICIsl, ITyKaTH poOOTY B IHIIMX KpaiHax Ta perioHax [1, c.345].

3pocTaHHs BIIKPUTOCTI YKPATHCHKOTO CYCIIbCTBA HEMUHYYE IPUBOUTH JI0 JIeAalli OLTBIIOro
3alydyeHHs YKpaiHu 0 MDKHapOJAHOro oOMiHYy po0ouor0 cuioro. [lepexin 10 pUHKOBOI €KOHOMIKH
CTBOPIOE peajibHi yMOBH JUIsl (POpMYyBaHHs PUHKY mpaiii. OJHIEI0 3 BaXKJIMBUX PUC HOT0 CTAHOBJICHHS
€ pi3Ke 3pOCTaHHS MIrpallifHUX TPOLECIB K YCEpeAMHI KpaiHH, Tak i 3a 1 Mexi, 0 He MOXe He
BiZJOOpasuTHCS HA CKJIaJi Ta CTPYKTYypi TPYAOBOTO IMOTEHINany KpaiHd. 3rigHo odimifiHMX IaHHX
JepxaBHOi CITy)KOW CTATUCTUKK YKpaiHH [5] MPOTATOM OCTaHHIX JECSTH POKIB CIIOCTEPIraeThes
MOCTIHMN MirpaiiitHuii mpupicT HaceneHHst YKpainu (puc. 1).
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Puc. 1. Miepayitinui pyx nacenenns Yepainu [6]

[ndopmarnis momno mirpaiii chopMoBaHa 3a pe3ynbTaTaMH MOPIYHOT CTATUCTHYHOT PO3POOKH
JAHUX TAJIOHIB 3HATTS 3 PEECTpAIlii MICIS MPOXKUBAHHI B YKpaiHi Ta BIIOMOCTEH IPO PEECTPAIIiro
MicCIISl TPO’KUBAHHS 0COOM, SIKi Ha/IaloTh TEPUTOPiaibHI Mifpo3aimm JlepkaBHOT MirpaiiftHol ciryxou
VYxpainu [5]. OcHOBHA KiTbKiCTh MpUOYyNMMX — 3 KpaiH Asii (Maixe 40 %), Pociiicekoi denepariii
(maibke 35 %), Monmoeu (moHam 6 %), kpain Amepuku (Oiu3pko 2,6 %) Ta Bimopyci (6au3bko
2,5 %). HaiiGinpia kinpKicTh BHOYIHX — 10 KpaiH €Bponu (0sm3bko 44 %), Pociiickkoi deneparrii
(16,4 %) Ta xpain Asii (maiixe 42 %), B Tomy umchi jqo [3paimo (maibke 6 %), TypkmeHicTany
(8,4 %). 1o kpain AMepuKkH B DXIKarOTh oHaa 8 % ykpaiHiis [5].

OnHak, SK BBa)XalOTh aHAIITHKH 1 CBIAYUTH peajbHa TI'OCIOAAPChKA MPAKTHKA, HAaCHpaBi
MiTpatiiiHi MOTOKH CYTTEBO TEPEBHILYIOTh OOiKOBaHI odimiiHi aHi. PO3X0/MKEHHS B €KCIEPTHHX
OLIIHKAaX TYT AyXe cyTTeBl — Big 1,5 mo 7 MiH. oci0. 30kpema, 3a JaHUMH 3BiTiB “MirpaliiiHuii
npodine Ykpainu”, odiniiiHoro cratuctukoro 3a 1991-2012 pp. Oyno 3adikcoBano 2,9 mMiH. ocib, gKi
eMmirpyBaiiy 3a Mexi aepxkaBu [12]. 3rigHo 31 ctatrcTrkoo CBiToBOro 0anky ‘“Mirpaiiist Ta TpoIIOBi
nepekasu’’, 3a KOpJIOHOM repedyBae 6,6 MiH., a00 15 % HaceneHHs kpainu [7].

Jly’xe TOIIMPEHO0 € THMYacoBa TPYIOBa MIrpallisi YKpaiHCBKHX TPOMaJsH Ha 3apoOiTKH. 3
II€F0 METOI0 3 YKpaiHH MIOPOKY BHI3MUTH OJIM3BKO 2 MJTH. YOJI. 32 eKCIIEPTHUMH OIIHKAMH, ChOT'O/IHI 32
KOpJIOHOM TIPALIOIOTh MOoHA] 3,5 MiH. ykpainiiB. Y 3Biti OOH npo MixKHApOIHY MIrpaliito 3a3Ha4eHo,
110 OUIBIIY YacTKy Y CTaTeBiil CTPYKTYpi MirpaHTiB 3 YKpaiHu cKiajatoTh kiHkU — y 2013 p. Ykpaina
Oyna oJHI€IO cepell TPhOX KpaiH cBity (mopsn 3 Jlatsiero ta P®D), mo manm HalBUIY Y4acTKY >KiHOK-
mirpanTis [9, C. 8]. Ha ceoroani, 3a manumu OOH, 3a KOpZOHOM MPaIFOIOTh 8 MIIH. YKPaiHIIIB.

HaiiropHirnre mirpariiiHa CTaTHCTHKA Ta aHaJi3 PO3BUTKY MIrpaliiiHIX MPOLECIB MPeCTaBIICHI
B iH(popManiiiHo-aHATITHYHHX MaTepianax MikHapoaHol opraHizarii 3 Mirpamii (MOM). BigmosigHo 1o
JIAHUX JIOCTIJDKEHHS, TMPOBENCHOro B paMkax npoekty MOM y 2014-2015 pp., 3a KopIoHOM
nepeOyBaroTh IS 3MIMCHEHHS TPYI0BOI MisuibHOCTI On3bko 700 Tuc. rpoMassH Ykpainu [11].

3a JaHUMH [BOTO K JOCIiKEHHS, cepel TPYHOBHX MITpaHTiB TepeBaKalTh YOJIOBIKH,
HAYUCIICHHIIMU cepenl HuX € ocobu 30-44 pOKIB (HOHaz[ 40 %), OLTBIIICTh MIrPaHTIB TTOXOIUTH 13
obiacreit 3axomy kpainu. 41 % TpPymoOBHUX MITpaHTIB MarOTh CepesIHio abo CepenHIo CHeLiaJIbHY
ocBity, 36 % — Bumyy ocBiry. OCHOBHI KpaiHW NpU3HAYEHHS MpaliBHUKIB-MirpanTiB — [lombiia,
Pociiicbkka ®epeparrisi, Uecbka PecniyOnika Ta Itanis. Ha vux nmpumamae Onusbko 80 % 3aranbHUX
MOTOKIB KOPOTKOCTPOKOBHX Ta JIOBTOCTPOKOBUX TPYAOBHX MIrpaHtiB 3 VYkpaiHu. 30Kpema,
Hanpukiay, [lomema y 2016 p. Bumana uis rpoMaasH YKpaiHu Onu3pko 1,3 MIIH. 3ampolleHb Ha
THMYacoBYy po0OTY i moHaJ 125 THUCSY J03BOIB HA MOCTIHHY poOoTy [5].

[MocTiitHO 3pocTae YMCENbHICTh YKpaiHIIIB, sIKi MPOXKKUBalOTh Ha Teputopii €C. ¥ 2015 p. ix
HapaxoByBajock 905,2 tuc. BoHu cranoBwiu moHam 6 % i1HO3EMIIB 3 TpeTiX KpaiH Ha Tepurtopil
€Bpocoro3y. HaitOinbie ykpainimis npokuaid B Itamii (238 tuc.), Ilonemi (336 tuc.), HiMeuuunHi
(112 Tuc.), Yechkiit Pecniyomimi (113 tuc.) ta Icnanii (84 tuc.) [5].

3a manuMu €BPONEHCHKOrO areHTCTBAa 3 BUPILNICHHS MHUTaHb HAJAHHS eMirpaHTaM MPUTYIKY
(EASO), uncno ykpaiHIliB, 0XO4HX TTOKUHYTH KpaiHy, B 2014 p., nopiBasiHO 3 2013 p., 30inbImmIOCs B
14 pasiB. Sk 3asBumu B EASO, y 2013 p. npurynky B €C mrykanu 1060 ykpainmis, a B 2014 p. 1s
nudpa 3pociaa g0 14040 ocib. YkpaiHa yBiiiia g0 IEpIIOi IIICTKHA JEP)KaB, 3BIIKA HAJAXOIATh
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npoxaHHs npo nputyiaok B €C. Kpim Ykpainm, g0 nporo crnucky Bxozaste Cupist, Eputpes, Ipak,
Comauti i Hirep [13].

3a excriepraumu ganumMu M3C Ykpainu, 3a KOpJOHOM HellerajibHo nepedyBae moHal 2 MITH.
YKPaiHCBKHX I'POMAaJsH.

OCHOBHOIO MOTHBAIIIHHOIO MPHYUHOI0 MAaCOBUX TPYJIOBHX MIrpaiiid yKpaiHCbKUX TpoMaJIsiH €
CKOHOMIYHA: HaJHU3bKUHA pIBEHb 3apo0iTHOI IUIaTH, 0e3po0ITTA, aedopmarlris pHHKY mpaitii TOIIO.
Kpaina x mpu nboMy BTpada€e HalOUTbII MPOAYKTHUBHY, HAHOLIBII MOOLIbHY, aKTHBHY 1, SIK IIPABHJIO,
MOJIOLy i OCBIUEHY YaCTHHY CBOTO TPYJOBOI'O MOTEHIliay. 32 MOKa3HUKOM YHCEIbHOCTI eMIrpaHTiB
VYkpaiHa cbOroiHi 3aiiMae 1m’ste Miciie y cBiTi micias Mekcukw, [uaii, Kurato, Pocii.

[MocuiieHHst TEHACHIIT 10 MDXKHAPOJIHUX TPYJOBUX MIrpalliil MOripHIyloTh 1 6€3 TOro CKIagHy
neMorpadiuHy CUTyaIlito, 3aKpydyrouH CHipaib JCNONyJsiii, 0 B KiHI[EBOMY MIJICYMKY PYHHIBHO
Jlie Ha TPYIOBHIA OTEHIIIAN HAIIOI KpaiHu, HOTO CKIIAJ 1 CTPYKTYpY.

3 ommimy Ha Taky cutyamito, [. B.3amopokHmii 3ayBaxkye, 10 YKpaiHa HE 3MOXE
3a0e3MeYUTH CKOHOMIYHE 3pOCTaHHS IIISIXOM MPUPOCTY YUCETBHOCT] 3aHHATHX B €KOHOMIIIl, 2 TOMY
Ma€ 3pOCTaTH 3HAYYIIICTh SKICHUX XapaKTePHCTHK TPYAOBOTO TMOTEHIaly: pIiBHS OCBITH,
KBaJTiikaii, mparHeHHs 0 OTPUMaHHS HOBHX 3HaHb NPOTSATOM TPYIOBOTO KUTTS.

Ha punky mpaiii MO)kHa BUPI3HHUTH Ie JPiOHINI CErMEHTH, KJIAcH(iKyoun podouy cuiry 3a
BIKOBUMH U Tpo(eCiHHUMU OCOOIMBOCTAMH, O3HAKAMH Ti€i a00 1HIIOT KYNBTYpH, TPAJIUIIii, & TAKOK
HaI[lOHAJIbHUMH, PACOBHUMH Ta CTATCBMMH O3HaKaMu. Takui MO YMMAjOK MIpOIO MOB'S3aHUH 13
nisutbHicTIO THK, siki MarOTh NMOMMT Ha YITKO BHM3HAauYeHI1 Kareropii poOouoi cumm. Tak, ¢imianu
3axiTHUX KOMIIAHIM y KpaiHax, 0 pO3BUBAIOTHCS (30KpeMa, B 30HAX «BUIBHOI TOPTiBIi»), MParHyTh
BHUKOPHUCTATH, HaCaAMIIEPE/I, MPAIl0 MOJOANX HE3aMDKHIX KIHOK, SIKi HE BHCYBAIOTh BHCOKHX BHMOT
IIOJI0 OILJIATH Tpalli 1 BOAHOYAC € CAYXHSIHMMHM, HaJIHHUMH, CIIPUTHUMHU B poOoTi i T. n. JKiHoua
poboya cuiia craia BayKJIMBUM CErMEHTOM HUHIIIHBOTO CBITOBOT'O PHHKY Mpalli, 0COOJMBO B KpaiHax,
10 PO3BUBAIOTHCS.

CyuacHa CTpyKTypa CBITOBOTO PHHKY TIpalli XapaKTepH3YEThCs, HacaMIiepe],, BUHUKHEHHSIM
TAaKOTO HOBOI'O ¥  OCOONMBOIO HMOro CerMeHTa, SKHWA TOB'SI3aHAH 13  BUKOPHCTaHHIM
BHUCOKOKBaTi(DiKOBaHMX CIIeIiaicTiB (HAyKOBUX MpPAI[iBHUKIB, IH)KEHEPIB, aHATITHKIB CHCTEM Ta 1H.), &
takoK (axiBiiB y cdepi iHpopmaTHKH, MeHemKepiB i T. N. PO3BUTOK pO3risIyBaHOrO CErMeHTa
PUHKY pOo0O4YOi CHJIM 3HAYHOIO MIPOI0 3YMOBIIIOETHCS CTPIMKHM 3pPOCTAHHSIM CBITOBOI TOPTiBIi
nociyramu. Crieriudika IbOro ceKTopa puHKY Ipaili MoJisrae BTOMY, [0 3aBJISIKH PO3BUHYTIH Mepexi
TeNIEKOMYHIKaIliil IeBHa YacTHHA IHTEIEKTYyalIbHOT po00Y0i CHITM MOXKE OpaTH y4acTh Y BUPOOHUUIOMY
MPOILIEC], 10 3ICHIOEThCS Ha Oy Ib-SKIH BiZICTaHI BiJ Miclis ii epeOyBaHHS.

Inmenexmyanvna Mmicpayis, sika Mae€ Miclle B YCiX KpaiHaX 3 PO3BUHEHOI PHHKOBOIO
CKOHOMIKOIO 1 4YMi BIUIMB Ha (YHKIIOHYBaHHS CBITOBOI EKOHOMIKM € HEOI[IHEHHUM. Y Tel
MirpamiiHuil pyx 3ajydeHi BUEHI, BHKJIaJadui HaBUAIBHUX 3aKIadiB, EKCIEPTH MIKXHAPOIHUX
opranizaiiii, BUCOKOKBaJipikoBaHI TMpaimiBHUKH, 30KpeMa mpaiiBHuku THK, a Takox cTyneHTH i
ctaxepu [14, c.221].

BaxiuBoro ¢GpopMoro rinodanbHOl Mirpaiii crajga MDKHApOIHA CMYOeHMCbKA Miepayis, aJKe
1HO3EMHI CTYJICHTH € BaXKIIMBUM JDKEPEIOM JIOXOJy OCBITHBOI T'ally3i, @ TAKOXK — Y MpoIeci HaBYaHHS 1
IICJISE HOTO 3aBEPIIICHHS BOHHM CTAIOTh I KpalHH JDKEPEIoM poO0v0i CHITK BIAMOBIAHOT KBasTi(hiKallii.

BaxmBor0 XapakTEepUCTHKOI MIKHAPOIHOTO PHHKY Mpalli € CTYIMiHb MOOUIBHOCTI poO0vOi
cui. Pyx TpymoBuX pecypciB HaOupae pi3HUX (QOpM: NPUPOJHHIA, TEPUTOPIaNbHUNA, BHIIOBUH,
npodeciiinuii, KBamidikaiifHuii Ta corianpHuil. Halibinpiy Bary Mae TepuUTOpiaibHHN pyX poOodoi
CHJIH, X04 y MIpy €BOJTIOLIii MDKHAPOIHOTO PHHKY POOOUOi CHITH TIOCHITIOETHCS 3HAUESHHST 1 THIMX (POpM.

Hnst popmyBaHHS 1 QyHKI[IOHYBaHHS MDKHAPOTHOTO PHHKY Ipalli MOTPiOHI MEBHI CTapToBi
YMOBH, 30KpeMa BUCOKMH piBEHb MDKIEp)KaBHHX TOCIOAApPCHKHX B3aeMO3B'si3kiB. Ha cyuacHomy
erari rmocrajga HU3Ka HOBUX ()aKTOpiB, 110 3YMOBIIOIOTH HEOOXIIHICTh MIMPOKOT yyacTi BCiX KpaiH y
CBiTOFOCHOZ[apCI)KI/IX nporecax. Huni skomaHa Kpa'l'Ha HaBITh Marouu OaraTi HpI/IpOL[Hi pecypcH,
PO3BHHYTY €KOHOMIKY, HayKYy, KBalTipikoBaHi pr):[om pecypen 1 eMHHI BHyTpuuHm PUHOK, HE MOXE
3aJIMIIATHCS OCTOPOHbB Bij TMOTYKHHX 3arallbHOCBITOBHX lHTera]_[H/IHI/IX MPOIIECIB.

Ha cyuacHoMy erami MDKHapOJHWUH PUHOK Mpalll XapakTePU3YEThCS (POpMYBAHHIM HOBOL
cmpameeii npogionux Gipm ceimy y cepi pobouoi cunu. Temnep y 1eHTp BHYTPIlIHbO(IpMOBOT
cTparterii cTaBUTHCS 3aBJIaHHS CKOPOYCHHS BUTpAT Ha poOOUy CHITy, SIKi CTAHOBJISTH 3HAYHHH i, 10
HANTOJIOBHIIIIE, 3pOCTAIOUNH €JIeMEHT BUPOOHUYNX BUTpAT.

BaxMBUM METOZOM 3HW)KEHHsI BUTpPAT Ha po0OYy CHIIy € BIPOBAKCHHS THYYKHX (HOpM
3alfHSATOCTI HA YMOBaxX TEPMIHOBOT'O JOTOBOPY. Y 3aXiIHOEBPONEUCHKUX KpaiHaX HEMOBHUI poOoumii
JIeHb 3aHSITHIA KOXXHUN 8-1 TIpare3aaTHui.
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[Mopsin i3 KiTbKiICHUMY 3MIHAMHU B JMHAMIIII ITOMTUTY Ha TPAIio BiJI0YBaIOTHCS CYTTEBI 3MiHU B
PiBHI BUMOT 10 SIKOCTi poOod0i cHiy. 3aBJaHHS MiABUIICHHS SKICHUX XapaKTEPUCTHK MpPaIliBHUKIB
JMKTYETHCSI TIOCTIHHUM OHOBJICHHSIM ACOPTUMEHTY IMPOAYKIIil, 1[0 BHITYCKAETHCS, BIPOBAKCHHSIM
HOBHX TEXHOJIOT1{, aKTHBHUM IOIIMPEHHSM MPAKTHKH CYMICHHIITBA.

Jnst 3aximHuX KpaiH XapaKTepHUH IHTEHCHBHHU Tpollec Mepepo3noAlTy poOoYnx Miclb Ha
KOpUCTh  OlmbIn  KBamiikoBaHOi Tmpaili 3a  OJHOYACHOTO  «BHMHUBAHHsS»  MiCIb  JUIS
HU3bKOKBTI()IKOBAHHUX TMPAIIBHUKIB. Y WX KpaiHax MOpidHO OHOBIOETHCs 10—15 % ycix pobounx
Micub. CekTop KBamiikoBaHOI mparli moctiiHO 3poctae. Tak, Ha MEHEMKEpiB Ta KBali(iKOBaHHX
creriaricriB npunanae 50-60 % ycix BakaHciil, 1110 BigkprBatoThes. [IpuaomMy BuMoru 10 pobovoi critm
MiIBUIIYIOTHCS HE TUTBKH B MaTepiabHOMY BHPOOHHIITBI, Jie TMTOMA Bara KasipikoBaHUX POOITHUKIB
TpaJMIiiiHO OLTBIN BHUCOKA, a W y cdepl mociyr. Lnerbes, Hacammepes, Mpo «iHTENeKTyallbHI» cdepu
(Hanpukiaa, GpiHaHCOBO-0aHKIBChKA cepa), a TAKOXK TOPTIBJIIO Ta 0OCIYrOByBaHHS.

BoaHodac miaroroBka HOBMX KBami()iKOBaHMX KaJpiB HEPIAKO BIACTAaE BiJ BHUMOT
BUpOOHUITBA. OCKITBKK SIKICTH pOOO0YOi CHIIM CTa€ BHpIMAIGHUM (AKTOPOM Yy KOHKYpPEHTHiH
00pOoTHO1, MAMPHEMITI TOYHHAIOTH PO3TIIATH HABYAHHS CBOTO TIEPCOHANY SIK TPIOPUTETHE 3aBJaHHS
BHYTPIIIHBO(IPMOBOI cTpaterii. baraTo koMmnaHiii CTBOPIOIOTH CIIeLiadbHI BiUIUTN 3 MEPeIiAroTOBKH
KaJpiB, 30UIBIIYIOTh BUTPATH Ha OCBITY.

JluHaMIuHO PO3BUBAIOTHCS Taki 0OMIiHHI (hOpMHU MIrpailii, sIK mpancHAyioHaIbHA Micpayis i
Mizpayis, 30[UCHIOBAHA HA NIOCMAGI MIJCHAPOOHUX KOHMPAKmie TPO HaJaHHSA IHAMBIIyaJbHUX
mocayr abo peanmizaiiio 3aBaaHb iHO3eMHOI (ipmu. Ilepima ¢opma mpeacrapiisse co0OH OAMH 13
PI3HOBHIIB MasSTHHKOBOI Mirpamii i mepeabadae mepeMmilieHHss poOodoi cuim 0e3 JA0MairHboro
rOCIo/IapcTBa 3 OMHOYACHUM (PYHKI[IOHYBaHHSIM MirpaHTa IOHAiiMeHIIe B JBOX KpaiHax — KpaiHi
MOXOJKEHHSI 1 KpaiHi poOOTH.

Hpyra obminHa ¢opma PO3BHBAETECA TOTOBHHM YHHOM Y 3B’A3KY 3 z[eperyns[pmame}o i
n16epan13au1€Io CBITOBOT €KOHOMIKH, a8 TaKOX 3i 3POCTA0Y0I0 cBOOOJIOI0 €KOHOMIYHOI JiSITBHOCTI,
HE3AISKHICTIO 0COOM SIK €KOHOMIUHOI OJIMHUII, BiJl KOHKPETHOro cycmiabcrBa (kpainmn). s ¢popma
Mirparlii € THITOBOIO JUIS TEPUTOPIH, SKi OB’ I3aHI €EKOHOMIYHO Ta reorpadivyHo i sKi B IIbOMY CHIBHO
3antikaBieHi, Hanpukian, €C ado NAFTA [14, ¢.222].

B HaitOmmk4i pokH CUTyallis Ha PUHKY Tpani B 3aXiTHOEBPONEHCHKUX KpaiHax 3a3HaBaTHME
CYTTEBUX 3MiH Y 3B'SI3KYy 3 HOBOIO XBHJICIO ITPUBATH3AIIIT Jiep:kaBHOI BiacHoCTi. Leit mporec HeMuHy4e
BUKITMKA€ CKOPOYCHHS 3aiHATHX.

Bupitienus npobremu Oe3pobimms ninepu 3axiIHUX KpaiH IMOB'A3YIOTh 13 IMiIBUIICHHIM
THYYKOCTI PUHKY Mpalli, Mo nepeadavae po3MIUPEHHS MpaB MiINPUEMINB y MUTAHHIX HaWMaHHS i
3BUTbHEHHS pO0OOYOT CHITH.

Parnionanizalis i TeXHIYHE TIePe030POEHHS BUPOOHMIITBA IPUBOIATH JIO TOT'O, 1110 EKOHOMIYHE
3pOCTaHHS JIOCSATAETHCSA, TOJIOBHUM UYMHOM, 33 PaXyHOK 30UIBIICHHS MPOJAYKTUBHOCTI Tpalli, TUM
CaMHM 3BYXKYIOThCS MOYJIMBOCTI BUKOPHCTAHHSI JIOJIATKOBOT pOOOYOT CHITH.

Bopothba 3 0e3po0iTTsiM y KpaiHax i3 HEPO3BHMHEHOK PUHKOBOK) €KOHOMIKOK IPOBOAUTHCS
NUISIXOM KOMOIHAIil MacMBHUX Ta aKTHBHUX IMPOrpaM Ha PUHKY Mpaii — HaJaHHS JOMOMOTH 3
0e3po0iTTsi (Ha OOMEKEHH TepMiH) 1 CHpPUSHHS B TMOMIYyKax pPOOOTH ISl 3apeeCTPOBAHUX
0e3po0iTHHX, a TakoX NpOo(IiArOTOBKA, peawizamis KpEAWTHHX Ta IHIIMX MOporpaM i3 METOI
MIJBUIICHHS IIAHCIB HA PUHKY Mpalll U THX, XTO IIyKae poooTy.

AIlbTEepHATHBHA CTpaTeris Mae TmependayaTH yTPUMaHHS HaJUIMIIKOBOI poOouoi cuim Ha
Jiep )KaBHUX MIANPHEMCTBAX (3aMiCTh i1 3BUTbHEHHS a00 OTOJONMICHHS IMiJIPUEMCTB OaHKpyTamu) i
PO3pOOKY HEPHHKOBHUX IUISAXIB MiJIBUIICHHS MOMUTY Ha pobouy cuiy. EnemeHTOM ambTepHaTUBHOI
cTpaTerii Moxke OyTH IMMPOKE BUKOPHCTAHHS POTPaM TPOMaJICBKUX POOIT JIJIsi CTBOPEHHS POOOYHX MiCIIb.

3arajoMm ciij KOHCTaTyBaTH, 110 METa ITOBHOI 3aHATOCTI 3aJIUIIAETHCS 1 HUHI PEeaiCTUYHOIO,
a TBEP/DKCHHS, IO TEXHIYHUI Mporpec HEMHHYy4YEe MPHU3BOJUTH JO CKOPOYCHHS KOMITOHEHTA
3alfHATOCTI B EKOHOMIYHOMY 3pOCTaHHi, Mae MaJIo MiJICTaB.

1100 peanizyBaTi B yMOBax rjio0aiizallil €eKOHOMIKA HarpoMapKeHHI HEr TOTEHINal 3apau
JIOCSITHEHHSI BUCOKOTO 3pOCTaHHS BHPOOHHMIITBA W 3aWHATOCTI B yChOMY CBiTi, HEOOXimHI Taki Jii Ha
MDKHApOIHOMY PIBHI, K1 O CIPUSIM CTaOLIBHUM 1 BIIKPUTHM SKOHOMIUYHHUM B3a€MOBITHOCHHAM MIX
nepkaBamu. Lle, mo-nepie, 3000B's13aHHST BCIX KpaiH MiAKOPSATHCS 3arajbHUM MPaBUIaM MiITPUMKH
BIIKPUTOI EKOHOMIYHOI TIOJNIITUKHA W YHHKATH Takol TONITHKH, sKa JaBaia O KOMYCh 13 HHX
HECNpPABEJIMBI  KOHKYpeHTHI  mepeBaru. [lo-mpyre, HeoOXigHa  MOCHJICHA  KOOPAMHAILIIS
MaKpOEKOHOMIYHOI TIONITUKK B TMPOBIJHUX PO3BMHYTHX KpaiHax, M0 a0 O 3MOTy akTHBI3yBaTH
CKOHOMIYHE 3pOCTaHHS B IIUX KpaiHax, sIKE, y CBOIO YepTy, CTUMYIIOBATHME CKOHOMIYHE 3pOCTaHHS B
KpalHax 13 TepexiJIHOI0 EKOHOMIKOI 1 B KpaiHax, M0 pO3BUBAIOTHCA. [lo-Tpere, Ui BUPIMICHHS
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mpo0ieM, TIOB'I3aHUX 31 3POCTAIOYO0 TI00ai3aiielo (piHaHCOBUX PHHKIB, CITiJ po3poOuTH e eKTUBHI
3aXOAM W00 3HWKEHHS MOXKJIMBOCTEH BHHUKHEHHS (DiHAHCOBHX KpU3 B OKpeMux Kkpainax. Ilo-
YeTBepTe, HEOOXIHO HAaJaTH MDKHApOAHY JONOMOrYy HaWMEHII pO3BHHYTHM KpaiHam, 100
MIJBUIIMTH IX 3IaTHICTh KOHKYPYBATH B TJI00ANIbHIN CBITOBIN €KOHOMIIII.

3pocTaHHs BIIKPUTOCTI YKPAiHCHKOTO CYCIIbCTBA HEMUHYYE IPUBOUTH JI0 JIeAali OLIbIIOro
3alydyeHHs YKpaiHu 0 MDKHapOIAHOro oOMiHYy po0Oouor0 cuioro. [lepexin 10 pUHKOBOI €KOHOMIKH
CTBOPIOE peajibHi yMOBH JUIsl (POpMYyBaHHs PUHKY mpaiii. OJHIEI0 3 BXKJIMBUX PUC HOT0 CTAHOBJICHHS
€ pi3Ke 3pOCTaHHS MIrpalifHUX TMpoIeciB SK ycepeauwHi Kpainu, Tak 1 3a il Mmexi. [locunenHs
TEpUTOPiaIbHOT Mirparlii HaceJIeHHs 3yMOBIIOETHCS:

Mo-TepIe, CTPYKTYPHOI IMepeOyIOBOI0 EKOHOMIKM 1 IIOB'S3aHUMH 3 HEK 3POCTaHHSIM
0e3po0iTTs, TpoIlecaMu PO3/1epIKaBIICHHS BJIACHOCTI 1 npnBaTmauﬁ' SKI CYNPOBOJIKYIOTHCS
30UTbIIEHHSIM ~ MOOUTBHOCTI ~ KamiTally, WOro IiHTEHCHBHUM MDKBHJIOBUM 1 TeorpadidHuM
TepeMBaHHsM;

Mo-JIpyTe, HeplBHOMlpHICTIO B po3M1meHH1 IPOJYKTHBHHX CHII, CYTTEBHMH BiZIMIHHOCTSIMU B
COIiaJIbHO-eKOHOMIYHUX YMOBAX JKHTTS B cemi i B micTi, B p13H1/1x perioHax KpaiHm;

MO-TPETE, Pi3KUM TOTIPIICHHSM €KOJOTIYHOT CUTYAIlil B OKPEMHUX PErioHax;

Mo-4eTBepTe, IHTCHCH(IKAIIEI0 MIrpallifHIX MPOIECiB Ha HAI[IOHAILHOMY TPYHTI;

Mo-T'siTe, PO3MIMPEHHSIM 30BHINTHBOCKOHOMIYHUX 3BSI3KIB YKpaiHH, a TaKOXK JIiOepaizallicro
PEeXUMY BHI3AYy IPOMaJsiH 32 KOPJIOH.

CraHOBJICHHSI pUHKOBUX METOIB TOCIOAPIOBaHHS BiIOYBAIOCS B YMOBaX TOCTPUX KPU30BHX
SIBHII] B EKOHOMIYHOMY, COILaJbHOMY 1 MONITHYHOMY KUTTi. [10YyTTSI NOCTIHOTO 3aHEMOKOEHHS B
HaceJIeHHs1 KpaiHW BUKIMKAIOTH JBa YMHHUKH, IO 3arpOXKylOTh HOro (i3nuHiii Ta E€KOHOMIiuHii
Oesmerti: Oe3npeleeHTHE 3pOCTaHHs OaHAUTHU3MY 1 HACYBaHHS MacoBOro 0e3po0iTTsI.

OuiHtotoun mpobieMy 6e3pobiTTs B YKpaiHi, ciij 3BaKaTH HA OJMH BAXKIMBHH YPOK, IO
BUIUIMBAE 3 JIOCBIY 3aXiTHUX KpaiH: JOBrorpuBayie 0e3poOiTTS NMPUXOBYE HAI3BUYAHHO BUCOKY
coliajgbHy HeOe3meKy. 3pocTaHHS KUIBKOCTI Oe3pOOITHMX MPHU3BOAUTH HE TUIBKH JI0 BEIMKHX
MaTepiaJbHUX 1 TMCHXOJOTIYHMX BTpAaT Ta 30UTBLICHHS 3aTpar Jep)KaBu, a ¥ J0 IUTKOBHTOI
nuckBartidikaiii 6e3po0iTHUX, IO M030aBUTH 1X OYyb-SIKUX MAHCIB 3HAUTH POOOTY.

JIOCATHEHHS B HAMOIMKYMK MEepio] ONTHMAIbHOT 3alHATOCTI € 11l YKpaiHu He3MiHCHEHHUM
3aBIAHHAM, 1, HEPEIyCiM, Yepe3 Te, IO SIKICTh HasIBHOI pOOOYOT CHIIM HE BIIIIOBIA€ CYCIUILHUM MOTPEeOaM.

[IpobGiema MacoBoro 60e3po0ITTS 1 3yOOKIHHS IIMPOKUX MAC HACEICHHS MOXKE OyTH Y4aCTKOBO
BUpIIICHA 32 PaXyHOK Mirpaiiii, BUi3ly YacTHHU TpoMaJisiH YKpaiHu 3a 1l MexXi B TOIrykax poOoTH i
3aco0iB mpokuBaHHS. He cekper, mo uepe3 MOTIpPIICHHS COIialbHO-eKOHOMIYHOI # MOpasbHO-
TICUXOJIOTTYHOI cUTyallii B YKpaiHi eMirpaliiini HacTpoi B HaceleHHs 3pOCTaloTh. AJie SIKIIO paHimie
OCHOBHHM MOTHBOM eMirpaitlii OyB eTHIYHH, TO B OCTaHHIH Mepioj] TAKUM CTaB eKOHOMIYHUH (aKTop.

3arajgbHa YHCEIBHICTh E€MIrPaHTIB 3 YKpaiHW J0 IbOr0 4acy TOYHO HEBiZOMa, OCKIIbKH
CIeliaabHOI CTATUCTUKK HE BEACThCA. bibIlle TOro, HEBiIOMa KUIBKICTh EMITPAHTIB, SIKI BUDK/DKAIOTh
3a KOPJIOH Ha MOCTiiiHy a00 TMMYacoBy poOoTy. CrpoOyBaTH MpalleBIaIlITyBaTUC 32 KOPAOHOM Yy
TepioJ] MOT3/KM 33 0OCOOMCTUM 3aNPOIIEHHAM IIparHe MoIOBHHA THX, XTO OTPUMYE J03Bil HA B3, IX
MOJKHA BIJJHECTH JIO KaTeropii HamiBJeraJlbHUX IMMITPAHTIB, OCKIIbKH, JICTABIIM MPAaBO Ha BUI3A 10
Ti€l YM 1HIIOI KpalHHU, BOHU HE MAIOTh MIPH [LOMY JIO3BOJY Ha OTPUMaHHS pOOOTH, ajic B HelleraibHUN
croci0 yce-Taku OTPUMYIOT ii.

Ha »xamp, HaM He BJAacTbCI YHUKHYTH HE TUIBKM BHi3My mpocToi pobouoi cwiu, a H
BHCOKOKBaTi(piKOBaHOI, MPUUOMY y Oaratbox BUIaJKaxX 0€3MOBOPOTHOro. ExoHoMiuHi i mpodeciiini
MOTHBH eMirpaliii noJsiraloTh y He3aI0BOJICHHI CIIEIiaIICTIB HE TUTbKU MaTepialbHUM CTaHOBHIIEM, &
W CBOIM CTaTycOM Y CYCHUIbCTBI, HH3BKUM COIIaJbHAM IIPECTHKEM, HEMOXJIHMBICTIO CIIOBHA
peaizyBaTH TBOPYI MOMJIMBOCTI.

Huni mixHaponna mirpaiist poOo4oi CHJIM TieperBOpuiacs Ha CYTTEBUH €KOHOMIYHUH,
COIIaJIbHUI Ta TyMaHiTapHUH (akTop PO3BUTKY SK KpaiH MOXOPKEHHsI, TaK 1 THX, 0 NMPUIMAIOTh.
Koxna 13 cTopiH, sika Oepe ydacTh y Impoleci 0OMiHy TPYJIOBUMH PECypcaMM, HaMaraeThCs 37100yTH
st cebe KoHKpeTHy kopuceTh. Lo crocyerbess Vkpainu, To 1i B HaWOMIKYMK Tepion dekae,
HaIMOBIpHillle, IO KpalHU-TIOCTaYallbHIKa POOOUUX PYK Ha €BPOINCHCHKUN 1 CBITOBHI PUHOK TIpAalli.
Ale 1 B 1ill SKOCTI BOHA MOXXE OTPUMATH HE JIMIIC HETaTWBHI HACTIJKH, & ¥ HU3KY EKOHOMIYHHUX
Buroa. Haiikpaii 3 HUX MpeacTaBlieHi HIXKYE Y BUIIISI PO3POOJICHOT MPHYNHHO-HACTIIKOBOI CXEMH
HACJIIJIKIB MIXKIEP>KaBHOI TPYIOBOI Mirpartii (puc.2).
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1 MIKTEPKABHI TPYOBI MITPAITE H
i i
HETATHBHI HACJITAKIT [MO3UTHBHI HACJIIIKIT
Biannne mpoayKTHBHOL Po3mmnpeHHs cBITOITATY Ta
pobowoi ciaH, 0coOTHRO OTPHUMAHHA MIKHAPOIHOTO
BUEHHX 1 CIIELIATICTIR JIOCBITY pobOTH

HanxomKeHHd 10 KpaiHH HOBHX
TeXHOJIOTII. IPHCTOCYBAHHA 10
VMOB CBITOBOTO PHHKY

3MiHA CIHIBBITHONIEHH MK
IpanezIaTHHM 1
HeTIpame3IaTHAM HaceTeHHIM

A

[TepebGyaora mpodecifimoi Ta

ComianLHHil acTekT: KBaTiikamiiiHoi CTPYKTYPH |
eMIrpalis CympOBOIKYETHCT 3altHATOCTL, 3HIUKCHHA PIBHA |
BHMYTITEHIM Ge3pobiTTa
po3pHBOMCIMeHHX 3B'I3KIB,
1X TocIadIeHHIM TTomoBHEHHS BATIOTHOIO

dormy KpaiHm,3a paxyHOK
mepeKasiB eMirpaHTaMH
YACTHHH 3apOOITHOI ITaTH

A

3MiHA CTATEBO-BIKOBOTO
CKITamy HaceleHHs

HagpHicTh B VKpaiHl mpaBa
CTABHTH IIHTAHHA [IPO

3pocTaHHA 1IIH HA TOBapH Ta OTPHMAHHA KOMITeHCAIIT 3a
MOCTYTH Ha BHYTPUIHBEOMY MAroTOBKY podouol cumm Big  [*
PHHKY KpaiH — MOKIHBHX

KOPHCTYBAuiB i1
TPYIOBHXPeCYPCIB BILAMOBITHO

Puc. 2. Cxema nacnioxie misicoeporcasnoi mpyooeoi miepayii

I'moGanizariist icTOTHO 3MIHIOE CYTHICTh Mirpailii, aJpke mpoliiec riaodanizalii poOuTh Xapakrep
Cy4acHHX TIepeMIillleHb JIFOJIei TAaTEHTHUMHU, & CTPOKH 1 reorpadivHi paMKu TIepeMillleHb — HEiTKUMH.
I'moGamizalliss He q0Ja€ YITKOCTI JJIS PO3YyMIHHS BCIX IapaMeTpiB imeHTH(IKalii mirparii: dacy,
BIJICTaHi, 3aJ0BOJICHHs ToTpeO cyO’ekriB mirpamii Tomo [2]. HaBmaku riobaiizaiis € OZHHM i3
YMHHUKIB, KA BIUIMBA€ HA PO3BUTOK CyYacHUX TEHJEHII Mirpaiii, a TakoX BH3HA4ae crienudiky
(YHKIIOHYBaHHS CBITOBOTO PHHKY TIpalli.

B yMoBax rmobamizariii MiKHaApOJHHI PHHOK Ipaili sBJsie COOOK HOBUH pIBEHb PO3BHTKY
PHHKY pOOOYOI CHITH, SIKUH 3a0e3redye OCHIICHHS 3B SI3KiB MK KpaiHaMH CBITY. 3HAYHHH PO3BHTOK
CBITOBOI'0 TOCIIOJIAPCTBA CIIPUYMHKB aKTHBI3AIliI0 y4acTi KpaiH y 3aJJ0BOJICHHI TOTPed EKOHOMIK CBITY
B PO0O0UIii CHIII HE3AJICKHO B MICIS IPOKMBAHHS JOAUHU. TOMy 0COOJIMBOI aKTyallbHOCTI HaOyBae
morpeda BUBUCHHS Cy4aCHUX TEHJICHI[IH PO3BUTKY B MKHAPOIHOMY PUHKY IIpaIli.

HeBupimeHuM B JaHUN Yac € MUTaHHS B3a€MO3B'SI3KY MDK TJ100aizalli€ro 1 MOJ0KEHHAM
HallMaHUX TpaIiBHUKIB Ha pUHKY mpami. [lo mpobriem, siki BUMaraioTh JETalbHOTO JOCIIIKEHHS B
JAHWIA 4Yac, BIIHOCHUTHLCS MpoOJIeMa epyKaBHOTO PEryIFOBaHHS PUHKY Ipalli B YMOBaX 3pOCTar04yoro
BIUIMBY riio0aizallii 1 00IpyHTOBYEThCSI HEOOX1THICTh MIBUIIIEHHS HOTO €)eKTUBHOCTI .

Cnig 3a3HAYUTH, IO TOAAJBIIMA PO3BUTOK EKOHOMIKH YKpa'iHI/I Ha OCHOBI PHHKOBHUX
BiJTHOCHH TMPU3BEAC 0 MHPOKOr0 BUKOPUCTAHHS OKPEMHX IPABHII IHCTI/ITYIIII/IHOI teopii. CyuacHa
COIliaJIbHO-eKOHOMIYHa KpH3a J0Beja, MO B yMOBax Bl)j[KpI/ITOCTI EKOHOMIKH CTPATETiYHUM CEKTOPOM,
0 BUMAarae 3axucTy 3 OOKy JepKaBH, € PUHOK Tpami. Y 3B'A3Ky 3 IIMM BHUHHUKA€ HEOOXIIHICThH
Meperiisaay METO/IIB 3aXUCTY HAIlIOHAJILHOTO PUHKY ITpalli B yMoBax riiodaiizanii [1, ¢.348]. .

Punok mpari - 1e He TUTbKM MEXaHi3M pEryJIioBaHHS IMOMUTY Ha pobouy cuiry Ta ii
MPOTO3UIIil, CYKYIHICTh BiTHOCHH, c(hOPMOBAHMX MK HAMaHUMH POOITHHKAaMH 1 pOOOTOJABISIMU B
3B'SI3KY 3 TPYJOBHMHU YMOBaMH 1 HaliMaHHSM, aJie pa3oM 3 THUM - [1¢ CKOHOMIYHHMH MEXaHi3M, KOTPHi
nmoTpedye 3aXUCTY BiJl HETaTUBHUX HACIIKIB TJ100aJIbHUX MIEPETBOPEHb.

BaxnBor0 0COOJIHMBICTIO Cy4acHOI'0 MDKHAPOJAHOTO PUHKY Mpalli € Te, 10 HalllOHAIbHI
PUHKH poOOYO0i CHIIM KpaiH i3 pO3BHHYTOI PHHKOBOIO €KOHOMIKOIO 3aJI0BOJILHSIIOTH TTOMKT HA HEl HE
TUJIBKU BJIACHOI'0, HAIIOHAJILHOTO, & TaKOXK iHo3eMHoro kamitany. Y CIHIA, Hanpukiam, ogHUM i3
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BaroMux (axkTopiB, MO CTUMYIIOE TPHUILTUB 1HO3EMHUX TMPUBATHUX IHBECTHIIN, € HASIBHICTh y Il
KpaiHi BHCOKOKBali()iKOBaHMX pPOOITHHUKIB HaWpI3HOMAHITHINIMX CIeliaJbHOCTeH, 0e3 SKHUX
HEMOXKJTMBE Cy4acHE BUCOKOTEXHOIOTTYHE BUPOOHHUIITBO.

B pizHux kpaiHax cBiTy chopMyBaimcs HUHI BENUKI TPyNMU HalMaHOi po0OOYOi CHIIM, WIO
BU3HAYAIOTECS SIK «mpaHcHayionanvha poboua cunay. Llum mpodeciiHMM KaapaM HpHUTaMaHHA
BHCOKa MKHAPOJIHA MOOUIBHICTD: BOHU TOTOB1 Y Oy/b-sIKUil MOMEHT 3aJI0BOJILHUTH IOMUT HAa POO0OUY
cuily 3 OOKy MiIIPUEMCTB, PO3TAlllOBAHMX Y PI3HUX paiioHax cBiry. Taki rpymu pobouoi cuim
YTBOpWIICSI, HANpUKial, y KpaiHax A3ii, 3aximnoi €Bponu, Adpuku, B paifloHI MEKCHKO-
aMEpPHKAaHCHKOTO KOPJIOHY. YMOBHU iX HaiiMy, SIK MpaBWIO, JOCHTh BUTIIHI MIINPUEMIISIM, X04a y
0araTboX BHIIQJIKaxX IIi HpauiBHHKH OTPUMYIOTh JIOBOJII BUCOKY 3apOOITHY IUIaTy, YACTHHY SKOI BOHH
MepeKa3yrTh CBOIM CiM'ssM Ha OatbkiBmHYy [10].

BucnoBku. TakuMm 4WHOM, JAWHAMIKa MDKHAPOJHOTO PUHKY pOOOYOi CHIIM Ma€ CKIIAIHHUN
COIiaJIbHO-eKOHOMIYHUH XapaKTep, 0 BU3HAYAETHCS PO3BUTKOM TPYIOBUX PECYpCiB, HAIIOHATBHUX
PHUHKIB ITpalli, IPOIIeCaMy PO3MOILTY Ta IePEepPO3NOALTY poOOUO0i CHITH.

P03BUTOK Cy4acHOi EKOHOMIKH XapaKTepU3yeThCS JIOCHTh ICTOTHUMH 3MiHaMH Yy cdepi
3alfHATOCTI B YMOBax Iepexo.y 1o iHdopmariiiHoro cycniaberBa. [HTerpamis Ykpainu B ri00aibHUR
iHpopMaIiitHui TpocTip 1 TI00anpHy iH(pOpMaliiHy eKOHOMIKY BHMAarae BH3HAYCHHsS CTpaTeriyHoi
METH, PO3pPOOKH OpraHi3amiiHOr0 MeXaHi3My 3 ypaxyBaHHSM 3a0e3leUeHHS YMOB IEPEXoiy J0
TPAEKTOPII CTATOr0 PO3BUTKY Ta KOHKYPEHTOCIPOMOXKHOCTI eKOHOMIKHM YKpainu [8].YcespocTaroua
BIIKPHUTICTh HAI[IOHAJIbHMX CKOHOMIK B yMOBax TIOCHJICHHS TJ00aii3ailis CBITOBOI EKOHOMIKH
MEPETBOPUIIM  COIIANIbHO-TPYZIOBI BITHOCMHM B CYYacCHOMY CBIiTi, HaI[lOHaJbHI PHHKM TMpaimi B
(dakTopu, 10 MOTPEOYIOTh MOTYKHOT'O JIEPKABHOTO PETYTIOBAHHSL.

VY 3B'A3Ky 3 mporecamMu ri00anizaiii 3HaYHO 3MIHHIIMCS HalpaBJIeHHs PO3BUTKY PUHKY IpAIIi.
I'moGarnizarist cBiTOBOT €KOHOMIKH ITOMITHO MOBILIMBAJIA HA CTaH 1 PO3BUTOK PUHKY Mpalli. Y 3B'SI3Ky 3
I[UM, 3aCHOBAaHH Ha BCE3POCTAIOYOMYBIUIMBY riio0atizailii Ha pUHOK Ipaili OBUHHI OYTH JOCHTIKEH1
B po3pi3i B3aemopie W iHmMMX (GopM MIKHAPOAHUX EKOHOMIYHHMX BIJHOCHH, BH3HAYMTH TOYKH iX
JOTHKY Ta HAaNpsMKH TOJANbIIO] ONTHMI3allii 3 METOI 3HWKEHHS BIUIMBY HETaTHBHUX SIBHII
riobanizaiii Ha (yHKIIOHYBaHHSI OKPEMHUX IHCTUTYTIB peryItoBaHHS MIXKHAPOJHUX 3B SI3KIB.

MirpaniiiHa monmiTuka YKpalHM Mae cnmpaTtuacs Ha Mi)I(I[ep)KaBHi yroau 3 Kpa'l'HaMM-
MOTEHIIIHHUMHU KOPHCTYBA4YaMH HAIIOi pobouoi cunu. Taki yromm, Kle npaBoBoi U corianbHOi
3aXHILIEHOCTI CIIBBITYM3HUKIB 32 KOPJOHOM (MaIOTLc;[ Ha yBa3l Ti, XTO 30epexe YKpaiHChKe
TPOMaJSTHCTBO), MOBHHHI TIepe0ayaTy TUIAaHOMIPHUH, [IUIECTIPSMOBAaHU BiIOIp HAIIMX 3eMIISIKIB, TXH1
npodeciiiHy MmIroToBKy W MEperiAroToBKy Ha MICIIi, JI0 BHIi3y 3a KOPJOH, 3a0e31edyBaTH YMOBH
MPOXKMUBAHHS 1, SIK YK€ 3a3HAYaIIOCs, KOMITEHCAIi0 32 MITOTOBKY KaJIpiB HAIIOKO JIEPKaBOIO (BUTPATH
Ha BUXOBaHHS, OCBITY, O3JIOPOBJICHHS Ta iH.). BaxknuBoro QyHKIi€0 M0OI0101 YKpaiHChKOT AUITIIOMATIT
Ma€ CTAaTH 3aXUCT IHTEpEeciB IrpoMajsiH YKpaiHU 32 KOPJOHOM, HE3alIKHO BiJl TOrO, B SIKid KpaiHi
BOHH repeOyBaioTh. Came TOMy BHHHKA€ HEOOXIJHICTh (POPMYBaHHS BIIACHOI MOJENI PEryitoBaHHS
MIrpaiifHuX IpoIeciB A YKpaiHu, M0 1aCTh MOXKJIMBICTh aKTHBI3yBaTH MO3UTUBHY Jit0 HAHOUIBIII
BIUTMBOBUX (DaKTOPIB Ta MIHIMI3yBaTH HEraTHBHI HACIIJIKK JECTPYKTUBHUX TPOILECIB, 30epirum THM
CaMHM TPYJOBUI MOTEHIIa] KpaiHH.
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Introduction. The new regionalism in the EU has accompanied by processes of
decentralization and deconcentration, consisting not only in increasing and extending the rights of
local authorities to manage all spheres of the population’s life, but also in deconcentrating financial
resources enshrined in the right to introduce and collect local taxes, using them to improve the welfare
of their citizens.

New regionalism is in constant transformation as a phenomenon under the influence of
globalization, economic liberalization, political forces and socio-economic policies at various levels,
including the regions themselves, because there are different directions and the vision of the regions
regarding the choice of measures for their socio-economic development and different the principles of
formation of regional entities.

Research typology processes in regionalization of European countries governed on the basis
set out institutional rights, political and legal trends and other factors of proving lack of uniformity and
diversity regionalization process in general. At the same time, the paradigm of the new regionalism,
which has confirmed by the experience of European countries, has aimed at leveling disproportions in
the socio-economic development of the regions, overcoming the institutional obstacles to development.

The development of the new regionalism theoretical foundations and the transition of the EU
countries’ economic development model from neo-Keynesianism to neo-liberalism led to the
introduction of EU regional policy measures aimed at convergence of regions, strengthening European
co-operation, stimulating the development of regional infrastructure and refusing full homogenization
of the regions.

It is worth noting, that the comprehension of the new regionalism formation processes is
carried out not only in the economic, but also in the historical, philosophical, political, social, cultural,
psychological and other aspects. Already this fact is evidence of the complexity and
multidimensionality of a new regionalism formation, the understanding of which requires both
differentiation and the synthesis of the scientific research results, the isolation of general and special,
the combination of a wide worldview and highly specialized approaches. New regionalism theory
came under the influence of globalization and motivated by a desire to modernize the economy.

Purpose of the study: to find out the foundations for the emergence of a new regionalism in
European countries in order to take into account the European experience in the formation of a new
regionalism in Ukraine. For achieving this goal: common trends in the process of regionalization in
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European countries have been identified under the influence of globalization processes; the principles
of the formation of a new regionalism and the processes, that accompany it in European countries are
singled out; the typology of regionalization processes is determined in accordance with the political
and legal status of the regions, the level of their self-governing rights and the corresponding state
policy proposed by the European Parliament.

Research results. Under the influence of globalization processes in European countries, a new
institutional practice is being formed within apart states, a new regionalism with certain common
tendencies, namely:

— reducing the influence of states and administrative resources on the regulation of economic
processes in the regions and the creation of new zones of regional influence;

— formation of new information connections and interaction of regions’ subjects through
interaction not at the state but at the regional horizontal level, which in the conditions of globalization
processes promotes the entry of regions into world structural processes;

— regional interaction both within and outside the individual countries, which is conditioned
by economic feasibility rather than administrative resources;

— creation of an international communication environment with creative social and
managerial practices, etc.

The development of the new regionalism theoretical foundations and the transition of the EU
countries’ economic development model from neo-Keynesianism to neo-liberalism led to the
introduction of EU regional policy measures aimed at convergence of regions, strengthening European
co-operation, stimulating the development of regional infrastructure and refusing full homogenization
of the regions.

The period since the middle 80s of the last century and before the start of the new period is
characterized by the process of improving the regional policy of the EU, based on the principles of
solidarity, and emphasizes the need for economic and social cohesion of the regions of the
Community. In 1988, the official model of the EU in the "Charter of Regionalism" proclaimed the model
of "Europe of Regions", which was approved by the European Parliament in November of that year.

The "Europe of Regions" model serves as the foundation for integration processes and giving
regions the opportunity to become independent, independent actors in the European space. There are
also changes in priority funding from the European Regional Development Fund. However, over time,
the chosen model of European development began to threaten the EU collapse, because of the
formation a large number of weak and small formations and has become a failure to address the
inequality of the socio-economic development of the EU regions. This and other models contributed to
the formation of "Europe across the region", which combined a result of lessons learned and benefits
of different forms of regionalism’s expressions with current realities of the EU.

In 1992, with the signing by the European Union of the Maastricht Treaty, the main priority of
the Community was the economic and social grouping of the regions and the creation of the Cohesion
Fund, which meets the established priorities. The Maastricht Treaty, taking into account the
experience of European integration and regionalization processes, the requirements of regional and
local communities, introduces the principle of subsidiarity into the contractual base of the EU, justifies
the creation of the Committee of the Regions as a new communist institution, which acts in a
"collective voice" of the territories and the Association of European Regions, which promotes regional
integration and cooperation in Europe beyond the existing state borders.

Regions of states with a federal system receive the right to represent their interests in the
Council of Ministers. There is a transformation of the European political process in terms of its
regional dimension. With the consent of the Federal Government of Germany within the framework of
the respective competences for land, the law provides for the conclusion of agreements with foreign
states [5]. The same rights within the respective competences for independent conclusion of
agreements with foreign states and international organizations for provinces are legally foreseen in
Belgium and for cantons in Switzerland [9]. The activities of the regions as subjects of international
law and economic activity led to the development of special structures within the states to coordinate
such activities. Thus, the Belgian provincial executive authorities have established departments for the
regulation of international relations, in Switzerland they are responsible for economic development
departments within the ministries of economy of the respective cantons; in Germany, a Bundesrat
consisting of representatives of local governments is established [3].

The principles of new regionalism lead to cooperation with certain regions, which acquire new
features of subjects in European processes and get the right to act independently. At the same time, the
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importance for the united European community is the establishment of regionalism, which does not
prevent further European integration [7, c. 48].

The new regionalism in the EU has accompanied by processes of decentralization and
deconcentration, consisting not only in increasing and extending the rights of local authorities to manage
all spheres of life of the population, but also in deconcentrating financial resources enshrined in the right
to introduce and collect local taxes, using them to improve the welfare of their citizens. Such processes
are inherent in such EU countries as Austria, Belgium, Spain, Italy, Germany, France [6, c. 88].

Within the limits of the financial resources deconcentration, held by the EU countries, the
fiscal policy is played an important role that do not require the functioning of a particular management
apparatus, but are based on the legally established tax system and determined by the goals and
objectives of the development of a particular region. This, in turn, becomes the basis for the
establishment of differentiated tax incentives and / or tax abolition for a specific region or certain
entities. Since the new regionalism paradigm is aimed at activating the endogenous potential of the
regions, special attention in fiscal policy is paid to tax incentives for enterprises in the field of
R & D. Thus, the most widespread in European countries is a reduction in the tax base by deducting
additional R & D expenditures that exceeds the real costs for them (Belgium, Great Britain, Malta,
Poland, Slovenia, Hungary, Czech Republic) and / or a reduction in the tax base by accelerating
depreciation of capital expenditures (Belgium, Great Britain, Greece, Finland) [8, c. 143]. R & D tax
credit is used to reduce taxation (Italy, Spain, the Netherlands, Portugal), as well as special or zero tax
rates for enterprises that carry out R & D (Austria, Ireland, France). There is a form of reduction in
taxes on wages and salaries of workers employed in R & D (Belgium, the Netherlands) [8, c. 144].
Such a fiscal policy aimed at stimulating the endogenous potential of the regions, including through
the intensification of R & D, is more effective than the subsidy policy, as proved by the practice of
European countries.

New regionalism as a phenomenon is in a constant transformation under the influence of
globalization, economic liberalization, political forces and socio-economic policies at various levels,
including the regions themselves, as there are different directions and the vision of the regions
regarding the selection of measures for their socio-economic development and different the principles
of formation of regional entities. For example, the formation of regional entities based on the
predominance of national peculiarities is inherent in Belgium, historical and cultural foundations -
Austria, Spain, Italy, Germany, Switzerland, economic and territorial features - Bulgaria, Greece,
Hungary, Poland, Sweden.

European countries also have different internal regionalization. Thus, countries with a division
into same status regions and corresponding authority can include, first of all, countries with a federal
system — the Netherlands, Norway, Poland, Slovakia and Hungary. Countries with an asymmetric
territorial structure and different rights and competences include the regions of Spain, Italy, the United
Kingdom of Great Britain and Northern Ireland, and include certain regions of France (Overseas
Territories, Corsica), Greece (Athos), Denmark (Greenland), Faroe Islands) [10, c. 114].

EU countries have a different internal structure, which has been shaped by historical, cultural
and socio-economic development, for example: Austria consists of 9 lands, Belgium - 3 regions and
10 provinces; Great Britain - 4 historical and geographical parts and 56 counties; Germany — 16 lands
and 426 counties; Spain — 17 autonomous communities and 50 provinces; Italy — 20 regions and
110 provinces; France — 22 regions and 96 departments, etc. [4]. However, unifying is that the regions
of these countries have sufficient competencies of subjectivity to meet the needs of the population in
the cultural, socio-economic and other spheres of life, including representing the interests of regions in
the world market by acting as subjects of international relations.

It should be noted, that in many of the EU, the process of regionalization was quite lengthy.
For example, if you look at the experience of Italy, then in 1947 the constitution provided for the
creation of administrative and territorial organizational structures with the rights of administrative
autonomy. But in practice, this process of decentralization was implemented only in 1970 with the
adoption of a laws’ number in the implementation of areas their own administrative and legislative
competence, and since 1975, the regional administrations have been assigned the functions of central
government, as well as resources for their implementation. As a result of regionalization,
110 provinces were created in Italy, consisting of 20 autonomous regions, five of which have a special
status, in which broad autonomy is established [2, c. 46].

The process of regionalization and decentralization in France began in 1960 and was
completed in 1972, in which the institutes of economic administration designated the regions. Since
2006, 36,571 municipalities, 3879 cantons, 329 districts, 96 departments and 22 regions have been
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legally established in France [2, c. 47]. Regional functions include stimulating and coordinating
regional development, education, vocational training, etc., taking into account the needs and
requirements of departments that are not subject to regional control. The communes have the right to
resolve urban planning issues, the departments care for the problems of the agrarian sector, the
development of social and industrial infrastructure, and so on.

Consequently, the new European regionalism in response to the current challenges implies a
gradual transformation of the state into a regional format that characterizes the EU's policy towards the
development of its own regions and acts as a determinant of self-development over the national
European association as a whole.

The European Parliament in accordance with the political and legal status of the regions, the
level of their self-governing rights and the corresponding state policy proposed the following typology
of regionalization processes [1, ¢. 57]:

firstly, regionalization through federal education — involves the transition to a federal
territorial entity from a complete state unitary and / or complete state independence;

secondly, regional autonomy — where autonomy acts as a form of decentralization of state
power and institutionalization of regional power at the same time;

thirdly, regional decentralization involves granting the right to self-government to territorial
units of the upper level; at the same time, national interests at the regional level are realized through
the delegation of respective powers to the self-government authorities and / or the system of state
authorities separate from the self-government;

fourthly, regionalization through existing local authorities — creation of local government on a
contractual basis of target regional institutions, generating the effect of "managerial synergy"; while
the territorial basis of the mentioned formations, as a rule, does not coincide with the administrative-
territorial units;

fifth, administrative regionalization — separation in the territorial structure of a large country
for the performance of the state power functions; self-governing rights to such territory are not granted
or imitated because of the possibility of establishing within the administrative regions representative
bodies without their own administration.

The typology of regionalization processes in European countries based on self-government, set
out institutional rights, trends in political and legal development, and other factors proves the lack of
unified and multi-faceted process of regionalization in general.

At the same time, the unifying is that, the new regionalism paradigm, which has confirmed by
the experience of European countries, is aimed at leveling out disproportions in the socio-economic
development of the regions, overcoming the institutional obstacles to development and based on the
fact that the main bases of the region's development are:

— use of its endogenous potential, focusing not on the material but on the innovation and
information component;

— the process of regionalization, which is aimed at expanding powers and functions at the
regional level of government with simultaneous strengthening of responsibility both to the population
and to the state at the same time.

New regionalism, as well as any complex, multifaceted phenomenon, has certain threats,
which is confirmed by the experience of European countries. Such an example might be the situation
in Spain, generated by processes of decentralization, difficulties in establishing an optimal balance of
interests in the redistribution of resources and powers between the state and regions, the desire of
certain regions to interact with supranational structures of direct management bypassing the state,
which threatened to preserve the integrity of the state. Constitutively, in Spain, the inviolable unity of
the Spanish nation and the right to autonomy of the nationalities and the districts that make it fixed [8].
At the same time, it should be noted that such problems arose and were successfully solved in other
EU countries, such as Great Britain, Italy and France.

Conclusions. Consequently, modern conditions of development make it possible to state that
European countries are developing in accordance with the paradigm of new regionalism, which is
confirmed by the functioning of the relevant institutions that promote regional integration and
cooperation of regions that are established outside the state borders with other countries. Also, the
modification of the regions’ role not only within the borders of the states, but also the completely
institutional architecture of the European community, in which the regions act as subjects of socio-
economic and political processes.

The new regionalism is accompanied in the European public opinion forming ideas for reform
of the European Community on the liberalization of administrative organization United Europe. It is
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updating new regionalism, the purpose statement regions as subjects of political, social, economic and
administrative relations that may accompany the process of regionalization because of the
independence of the regions from the central national governments. Conceptually, the region is
considered the main form of education between the central and local levels of government, with
legally established powers and rights with a high degree of autonomy.

Consequently, the new regionalism formation in the context of economy modernization in the
conditions of Ukraine's European integration, based on the decentralization of state power and the
formation of the multicentricity principles of decision-making will promote the modernization of the
economy in Ukraine and achieve competitive advantages in the European and world markets.
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Introduction. The problems related to the rate and dynamics of unemployment, the influence
of different factors, including the factor of seasonality, are crucially important from both theoretical
and practical points of view. A great number of factors influence the rate and dynamics of
unemployment in Bulgaria, with the factor of seasonality occupying an important place among them.
The influence of the factor of seasonality on the rate of unemployment in Bulgaria is comparatively
highly pronounced [4]. The estimation of the exact quantitative effect of the influence of the
seasonality factor on the rate of unemployment would contribute to the development and implementation
of a range of measures to keep down and reduce the rate of unemployment in Bulgaria.

Materials and Methods. The main purpose of the present study is to estimate the influence of
the seasonality factor on the rate of unemployment in Bulgaria by comparing it with the European
Union including its current 28 members (EU-28) (members of the EU for the period after 01.07.2013).

The present paper has the following main tasks:

1. To define the terms ‘unemployment’ and ‘unemployment rate’ by applying them to both
the national economy and the European Union (EU-28);

2. To study the seasonal fluctuations in the rate of unemployment in Bulgaria;

3. To make a comparative analysis between Bulgaria and the European Union (EU-28).

4. To present the main conclusions and results obtained in examining the economic indicators
in the course of time.

Modern market economy, and the labour market in particular, can be represented as a complex
and self-regulating system which functions under the influence of the counterbalancing forces of
demand and supply [1]. From this point of view, unemployment characterizes the imbalance of the
labour market in which labour supply exceeds demand. According to the definition of the International
Labour Organization [3], the unemployed comprise all persons above a specified age who during the
reference period were:

— without work, that is, were not in paid employment or self employment during the
reference period,;

— currently available for work, that is, were available for paid employment or self-
employment during the reference period; and

— seeking work, that is, had taken specific steps in a specified recent period to seek paid
employment or self-employment.

— Different institutions define and establish the main criteria according to which a person is
classified as unemployed. For example, according to the methodology of Eurostat [2], an unemployed
person is defined as:

— someone aged 15 to 74 (in Italy, Spain, the United Kingdom, Iceland, Norway: 16 to 74 years);

— without work during the reference week;
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— available to start work within the next two weeks (or has already found a job to start within
the next three months);

— actively having sought employment at some time during the last four weeks.

The unemployment rate is calculated as follows:

__ Persons unemployed

U=

.100 (1)

Labour force

The labour force includes both employed (employees and self-employed) and unemployed people,
but not the economically inactive, such as pre-school children, school children, students and pensioners.

Due to putting greater focus on the purpose of the present study, it has the following limitations:

1. The period on which information is presented is 2000Q1- 2017Q3;

2. Quarterly data are used at the level of both Bulgarian and EU (EU-28) economies;

3. The study is based on official and publically available information.

Eurostat’s latest information has been used to conduct the study. The main methods applied
are: comparative method, factor analysis, visual fit approach, the expert judgment method.

Seasonal dynamics of unemployment in Bulgaria and in the EU-27. The study continues
with examining the rate of unemployment in Bulgaria on the basis of quarterly data on the Bulgarian
economy for the period 2000Q1- 2017Q3.
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Fig. 1. Dynamics of the rate of unemployment in Bulgaria for the period 200001- 201703
Source: Eurostat

As can be seen in fig. 1, the period studied can be notionally divided into four sub-periods.
During the first sub-period 2000Q1-2000Q4, the rate of unemployment decreased by 2.1 percentage
point (pp) (from 18.7% in 2000Q1 to 16.6% in 2000Q4). During the second sub-period 2001Q1-2008Q4
considerable dynamics of the unemployment values in Bulgaria were observed. Its rate decreased more
than four times - from its highest value during the period studied (22.5% in 2001Q1) to its lowest
value (5.1% in 2008Q4). During the third sub-period (2009Q1- 2013Q1), as a result of the impact of
the global financial and economic crisis, unemployment in Bulgaria rose more than twice (from 6.4%
in 2009Q1 to 13.8% in 2013Q1). During the fourth sub-period (2013Q2-2017Q3), when the Bulgarian
economy was recovering from the economic crisis slowly and with difficulty, a decreasing trend in the
rate of unemployment was observed. It decreased by 7.1 pp (from 13% on 2013Q2 to 5, 9% in
2017Q3). This trend will most likely continue and unemployment will regain its pre-crisis level or
reach an even lower level.

The results from the seasonal decomposition of the rate of unemployment in Bulgaria are
presented in fig. 2.

As can be seen in fig. 2, the seasonal indices reached their highest value during the first
quarter (106, 1%), and their lowest value - in the third quarter (94.7%). The deviation about the mean
during the individual quarters is 11.4 pp.

For the adjusted time series (i.e. a time series with removed seasonal or random fluctuations)
the most suitable model for modeling the trend has been estimated by means of the procedure Curve
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Estimation of the software package IBM SPSS Statistics. The different models have been compared
according to the value of the coefficient of determination (explanatory part).
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Fig. 2. Seasonal decomposition of the rate of unemployment in Bulgaria, quarterly data
Source: Eurostat, the author’s own calculations

Table 1. Estimation of the different models describing the variation in the rate of
unemployment in Bulgaria, made by means of the statistical software SPSS

Model Summary and Parameter Estimates
Dependent Variahle: Trend-cycle for U fram SEASOMN, MOD_1, MUL CEM 4

Model Summary Farameter Estimates
Equation R Sguare F i iz Sig. Constant b1 h2 b3
Linear 371 40,620 1 g4 oo 15,340 - 116
Logarithmic 489 66,117 1 69 Joon 21,128 -3,0049
Inverse 203 17,573 1 g4 oo 10,2498 12,848
Guadratic A4 40,140 2 ot puiny 19,050 - 424 004
Cubic 8B 48,891 3 &7 oo 23,354 -1,110 028 000
Compound 304 30,122 1 g4 oo 14,7453 Rei]
Power 401 46,186 1 69 puiny 23,581 -,244
] 172 14,381 1 ] oo 2,281 1,069
Growith 304 30122 1 69 puiny 2,691 -,009
Expionential 304 30122 1 69 puiny 14,753 -,009
Logistic 304 30,127 1 ] oo 0BS 1,009

According to the results obtained, the coefficient of determination has the greatest value with the
cubic (0.686) and quadratic (0.541) models. For the linear model this coefficient is 0.371. The F-statistic
shows that the total variations explained by these models are significant (the significance levels are with
values Sig. =0,00<0,05). As the difference between the values of the coefficient of determination for the
cubic and quadratic models is equal to 0.315, i.e. it is larger than 0.1, the cubic model has been chosen as
the most adequate one- fig. 3. The cubic model is described by means of the following equation:

U=23.3542-1.1105t+0.0280£0.0002¢+, )

where U is the rate of unemployment in Bulgaria, t=1,2,3,...,71 (the number of quarters), e-the
error term (fig. 3).
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Trend-cycle for U from SEASON, MOD_1, MUL CEN 4
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Fig. 3. Dynamics of the rate of unemployment in Bulgaria with removed seasonality and random
Sfluctuations (cubic regression model)
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Fig. 4. Dynamics of the rate of unemployment in the EU-28 for the period 2000Q1- 201703
Source: Eurostat

As can be seen in fig. 4, the rate of unemployment in the EU-28 was at its lowest in 2008Q2-Q3
(6.8%) immediately before the global economic crisis affected the European economies. The rate of
unemployment reached its highest value in 2013Q1 (11.4%). Over recent quarters a steady decreasing
trend in the rate of unemployment has been observed and the expectations are that it will reach values
equal to the pre-crisis ones or lower than them.

The results from the seasonal decomposition of the rate of unemployment in the EU-28 are
presented in fig. 5.
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Fig. 5. Seasonal decomposition of the rate of unemployment in the EU-28, quarterly data
Source: Eurostat, the author’s own calculations

Table 2. Estimation of the different models describing the variation in the rate of
unemployment in the EU-28, made by means of the statistical software SPSS

Model Summary and Parameter Estimates
DependentYariable:Trend-cycle for L from SEASOR, MOD_1, MUL CEN 4

todel Summary Fararmeter Estimates
Equation R Sguare F dfl if2 Sig. Constant b1 b2 b3
Linear 054 3,870 1 ] 050 8,614 011
Lagarithmic 027 1,884 1 649 A73 8,424 178
Inverse ,onz 144 1 63 04 9,042 -,335
Guadratic 054 1,858 2 68 149 8,598 013 | -1,829E-5
Cuhic 366 12,876 3 67 .oon 10,184 -,243 009 | -8160E-4
Compound 043 3,067 1 ] 084 8,606 1,001
FPoweer a18 1,255 1 63 266 9,484 17
5 .am 052 1 ] Bz0 2,185 -023
Growth 043 3,067 1 f4 084 3,152 Rilig|
Exponential 043 3,067 1 ] 084 8,606 a0
Logistic 043 3,067 1 B4 084 16 399

The cubic model is the most adequate one (0.366), followed by the quadratic and linear
models (0.054). The cubic model is statistically significant unlike the rest of the models. In this case,
the cubic model has been chosen as the most adequate one:

U=10.1844-0.2430t+0.0088£-0,000 1+, 3)

where U is the rate of unemployment in the EU-28, t=1,2,3,...,71 (number of quarters), e-the
error term, (fig.6).

On the basis of the models thus obtained, a forecast could be made for the quarterly values of
the rate of unemployment in Bulgaria and the EU-28 for the next period. The time horizon of the
forecast is 5 quarters, i.e. about 7% of the length of the time series.
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Fig. 6. Dynamics of the rate of unemployment in the EU-28 with removed seasonality and random
Sfluctuations (cubic regression model)

Table 3. Quarterly forecast values of the rates of unemployment in Bulgaria and the EU-28

Quarter Bulgaria EU-28
Q42017 6.5 7.8
Q1 2018 6.5 7.8
Q22018 6.4 7.9
Q32018 5.4 7.2
Q42018 4.6 6.8

Therefore, if we assume that the patterns found will hold steady during the forecast period too,
then the rate of unemployment in Bulgaria will fall and in the fourth quarter of 2018 it will reach
4.6%. The rate of unemployment in the EU-28 will also go down and in the fourth quarter of 2018 it
will reach 6.8%. The quarterly forecast values of the unemployment rate in Bulgaria are lower than the
forecast value of the rate of unemployment in the EU.

Fig. 7 presents the difference between the rates of unemployment in Bulgaria and the EU-28
for the period 2000Q1- 2017Q3.
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Fig. 7. Difference between the rates of unemployment in Bulgaria and the EU-28 for the period
2000Q1- 2017Q3. Source: Eurostat, the author’s own calculations
Note: The time series are seasonally adjusted

As can be seen in fig. 7, at the beginning of the period studied the rate of unemployment in
Bulgaria was considerably higher than the rate of unemployment in the EU-28. The biggest was the
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difference in 2001Q2, when the rate of unemployment in Bulgaria was higher than the rate of
unemployment in the EU-28 by 11.4 pp. The rate of unemployment in Bulgaria was lower than the
average level for the European Union during the periods of revival and economic upswing for the
Bulgarian economy: 2007Q2- 2010Q1 and 2015Q3-2017Q3.

Conclusions and closing. The following conclusions can be drawn from the analysis of the
data presented:

— According to the data on the rate of unemployment, the global financial and economic
crisis had a stronger negative impact on the Bulgarian economy in comparison with the EU economy
as a whole.

— The seasonality factor had an extremely strong impact on the dynamics of unemployment.
The influence of the seasonality factor was stronger in Bulgaria in comparison with the European
Union. The dynamics of employment in the sectors of tourism, agriculture, commerce, etc., can be
pointed out among the main reasons for the stronger influence of the seasonality factor on the rate of
unemployment in Bulgaria.

— If we assume that the patterns that have been found will hold steady during the forecast
period too, then the rate of unemployment in Bulgaria will continue to decrease, and during the fourth
quarter of 2018 it will reach 4.6%.

— The rate of unemployment in the EU-28 will also decrease and during the fourth quarter of
2018 it will reach 6.8%.

— The quarterly forecast values of the rate of unemployment in Bulgaria are lower than the
forecast values of the rate of unemployment in the EU-28.

In closing, it can be noted that the seasonality factor exerts a greater influence on the rate and
dynamics of unemployment in Bulgaria in comparison with the EU economy as a whole. In the short
run the positive decreasing trend in unemployment in both Bulgaria and the European Union will most
likely remain unchanged and the pre-crisis levels will be reached with lower values of this indicator in
Bulgaria compared to the average values for the EU.
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Introduction. One of the main goals of every macroeconomic policy is to achieve the
potential level of output and a steady economic growth. Understanding the factors which influence the
dynamics of the real GDP is therefore crucially important from both practical and theoretical points of
view. The factor of seasonality has a huge influence on the main parameters of the macroeconomic
system, including the dynamics of the GDP.

It should be noted that a number of authors like Statev, Rangelova, Yotzov, Neycheva
[3,4,5,6] did some research into the dynamics and major factors of the economic growth in Bulgaria,
but they did not focus on the influence of the seasonality factor. Each economic system exists in a
dynamic and complex environment. There is the well-grounded notion that economy does not develop
under the same conditions and therefore managerial decisions should not be of the same type,
regardless of the external conditions [1]. The identification of the major factors affecting the dynamics
of the real GDP and the estimation of the exact quantitative effect of their impact will help make the
right managerial decisions in developing and implementing macroeconomic policies.

Materials and Methods. The main objective of the present study is to analyze and forecast
the dynamics of the real GDP of Bulgaria and to estimate the impact of the seasonality factor by
making a comparison with the trends for the European Union.

The main tasks of the present paper are as follows:

1. To study the seasonal fluctuations of the real GDP of Bulgaria;

2. To make a comparative analysis between Bulgaria and the European Union (EU-28).

3. To present the main conclusions and results obtained in examining the economic indicators
in the course of time.

Due to putting greater focus on the purpose of the present study, it has the following limitations:

1. The period on which information is presented is 2000Q1- 2017Q3;

2. Quarterly data are used at the level of both Bulgarian and EU (EU-28) economies;

3. The study is based on official and publically available information.

Eurostat’s latest information has been used to conduct the study. The main methods applied
are: comparative method, factor analysis, visual fit approach, the expert judgment method.

Seasonal dynamics of the GDP in Bulgaria and in the EU-28. Fig.1 presents the dynamics of
the real GDP of Bulgaria for the period 2000Q1-2017Q3 (Chain linked volumes (2010), million euro- [2]).
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This indicator reached its highest value in 2017Q3 (12080,8 million euro), and its lowest value
-in 2000Q1 (5269,6 million euro). As can be seen in fig.1, the factor of seasonality had a huge impact
on the real GDP in Bulgaria.

The results of the seasonal decomposition of the dynamics of the real GDP of Bulgaria are
presented in fig. 2. The multiplicative model has been used.
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Fig. 2. Seasonal decomposition of the dynamics of the real GDP of Bulgaria
Source: Eurostat, the author’s own calculations

Q4

As can be seen in fig. 2, the seasonal indices in Bulgaria reached their highest value in the
fourth quarter (109.8%), and the lowest value — in the first quarter (84.7%). The seasonal indices show
that in the time series studied there is pronounced seasonality — the deviation about the mean during
the individual quarters is 25.1 percentage points (pp).

For the adjusted time series (i.e. the time series with removed seasonal or random fluctuations)
the most suitable model for modeling the trend has been estimated by means of the procedure Curve
Estimation of the software package IBM SPSS Statistics. The different models have been compared
according to the value of the coefficient of determination (explanatory part).

According to the results obtained, the coefficient of determination has the greatest value with
the cubic model (0.966) followed by the quadratic (0.962) and the linear (0.916) models. The F-
statistic shows that the total variations explained by these models are significant (the significance
levels are with values Sig. =0.00<0.05). As the difference between the values of the coefficient of
determination for the cubic and linear models is equal to 0.05, i.e. less than 0.1, the linear model has
been chosen as the most adequate one. The linear model is described by means of the following
equation:

Y=6344,3136+69,1318t+e, @8

where Y is the real GDP, t=1,2,3,...,71 (the number of quarters), e-the error term (fig. 3).
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Table 1. Estimation of the different models describing the variation in the level of the real
GDP of Bulgaria
Model Summary and Parameter Estimates
Dependentariable:Trend-cycle for Y from SEASORN, MOD_1, MUL CEM 4

hodel Surmmary FParameter Estimates
Equation R Souare F df dfz Sig. Constant b1 h2 b3
Linear 916 | 751,245 1 69 000 | 6344,314 59,132
Lagarithmic 872 | 468,799 1 69 000 | 3779,839 | 1528657
Inverse 335 34,725 1 g9 000 | 9265190 | -6330,020
Quadratic 962 | 861,295 2 63 000 | 5602517 130,101 -,847
Cubhic 966 | 629,292 3 67 000 | 5343144 171,877 -2,287 013
Compound 8g8a 553,314 1 g9 000 | 6462888 1,008
Power 897 | 602,800 1 69 000 | 4674,140 188
S 370 40,460 1 69 .ao0 9,126 -,306
Graowth 8g8a 553,314 1 g9 oo 8,774 Joog
Exponential 889 | 553,315 1 69 000 | 6462,888 ,oos
Logistic 889 | 553,315 1 69 .ao0 ,oon 99z

Trend-cycle for Y from SEASON, MOD_1, MUL CEN 4
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Fig. 3. Dynamics of the real GDP of Bulgaria with removed seasonality and random fluctuations
(linear regression model)

Fig. 4 presents the dynamics of the real GDP of the EU-28, with quarterly data used on the
European economy for the period 2000Q1-2017Q3 (Chain linked volumes (2010), million euro).
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Fig. 4. Dynamics of the real GDP of the EU-28, quarterly data

Source: Eurostat
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As can be seen in fig. 4, in the periods 1995-2007 and 2013-2017 there was a strongly marked
upward trend in the real GDP of the European Union. In the period 2008-2012 a considerable fall in real
output was observed as a result of the negative impact of the global financial and economic crisis. The
most considerable fall was in the first quarter of 2009 compared to the fourth quarter of 2008 (6.94%).

There is pronounced seasonality in the time series examined. The results from the seasonal
decomposition of the dynamics of the real GDP of the EU-28 are presented in fig. 5.
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Fig. 5. Seasonal decomposition of the dynamics of the real GDP of the EU-28, quarterly data
Source: Eurostat, the author’s own calculations.

As can be seen in fig. 5, just like in Bulgaria, the seasonal indices in the EU-28 reached their
highest value during the fourth quarter (102.4%), and their lowest value — in the first quarter (98.0%).
The factor of seasonality exerted a comparatively greater influence on the Bulgarian economy in
comparison with the mean values for the European Union. The deviation about the mean during the
individual quarters is 4.4 pp.

For the adjusted time series (i.e. the time series with removed seasonal or random fluctuations)
the most suitable model for modeling the trend has been estimated by means of the procedure Curve
Estimation of the software package IBM SPSS Statistics. The different models have been compared
according to the value of the coefficient of determination (explanatory part).

Table 2. Estimation of the different models describing the dynamics of the real GDP of the EU-28

Model Summary and Parameter Estimates
DependentYariable Trend-cycle for ¥ from SEASON, MOD_1, MUL CEM 4

Model Summary Parameter Estimates
Equatian R Square F ft of2 Sig. Constant b1 h2 h3
Linear JBO96 | 9924861 1 549 00 | 2836198 626 4184 788
Lagarithmic 832 | 340813 1 549 00| 2503715284 200617 147
Inverse 332 34,240 1 549 00 | 3224677 695 | -246544 377
Quadratic 409 | 340,146 2 68 00| 2782438 660 13604, 416 -61,370
Cuhic 943 | 369,768 3 57 00| 26TEY69 847 305891,399 | -647,090 5423
Compaound 892 | 4675249 1 549 00 | 2844255 479 1,003
Power 8580 | 388,482 1 54 000 | 2551123712 65
g 344 37,035 1 549 Jaon 14,985 - 278
Growth 892 | 4675249 1 549 Jaon 14,861 afukc
Expanential 882 | AB7 524 1 54 00 | 2844255 478 a3
Lagistic 892 | 467524 1 549 Jaon 3,816E-7 997

According to the data in table 2, the cubic model is the most adequate one (0.943), followed
by the quadratic (0.909) and the linear (0.896) models. The models shown are statistically significant.
As the difference between the values of the coefficient of determination for the cubic and linear
models is less than 0.1, the linear model has been chosen as the most adequate one:
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Y=2836198,6258+9185,7884t+¢, 2)
where kpnero Y is the real GDP, t=1,2,3,...,71 (the number of quarters), e-the error term (fig. 6).

Trend-cycle for Y from SEASON, MOD_1, MUL CEN 4
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Fig. 6. Dynamics of the real GDP of the EU-28, with removed seasonal and random fluctuations
(linear regression model)

On the basis of the model thus obtained a forecast could be made for the quarterly values of
the real GDP in Bulgaria and the EU-28 for the next period. The time horizon of the forecast is
13 quarters, i.e. about 18% of the length of the time series.

Table 3. Quarterly forecast values of the real GDP of Bulgaria and the EU-28 (million euro)

Quarter Real GDP- Bulgaria Real GDP - EU-28
Q42017 124314 3580408,0
Q12018 9652,8 3437369,2
Q22018 11030,9 3512919,3
Q32018 12590,3 3514438,5
Q42018 12735,0 3618021,4
Q12019 9887,1 3473385,3
Q22019 11297,1 3549630,8
Q32019 12892,3 3551070,2
Q42019 13038,6 3655634,7
Q12020 101214 3509401,4
Q22020 11563,3 3586342,3
Q3 2020 13194,3 3587701,9
Q42020 133422 3693248, 1

Therefore, if we assume that the patterns found will hold steady during the forecast period as
well, then the level of the real GDP of Bulgaria will grow and during the fourth quarter of 2020 it will
reach a value of 13342,2 million euro, i.e. it will be larger by 7.32% in comparison with the fourth
quarter of 2017. The real GDP of the EU-28 will also grow and during the fourth quarter of 2020 it
will reach 3693248,1 million euro. The forecast growth rates of the GDP of Bulgaria are considerably
higher than the growth rates of the real GDP of the EU-28. For example, Bulgaria’s real GDP growth
in 2020Q4 and 2019Q4 compared to 2017Q4 is 7.32% and 4.88% respectively, and for the EU-28 —
3.15% and 2.10% respectively.

Conclusions and closing. The following conclusions can be made from the analysis of the
data presented:

— The global financial and economic crisis had a strong negative impact on the Bulgarian and
European economies.
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— The factor of seasonality has a huge influence on the dynamics of the real GDP. The
influence of the seasonality factor is considerably stronger in Bulgaria in comparison with the
European Union.

— If we assume that the patterns found will hold steady during the forecast period as well,
then the real GDP of Bulgaria will grow and during the fourth quarter of 2020 it will reach a value of
13342,2 million euro.

— The forecast growth rates of the GDP of Bulgaria are considerably higher than the growth
rates of the real GDP of the EU-28.

In closing, it can be noted that the factor of seasonality exerts a greater influence on the
dynamics of the GDP in Bulgaria in comparison with the economy of the European Union as a whole.
In the short run the positive upward trend in the real GDP of both Bulgaria and the European Union
will most likely hold steady, with higher growth rates of this indicator in Bulgaria compared to the
average values for the EU-28.
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Beryn. [IutanHs conianbHO-€KOHOMIYHOT'O PO3BUTKY KpaiHU Y BIAMIOBITHOCTI 10 €BPOIEHCHKHX
CTaHJAPTIB € aKTyaJbHMM HE TUIBKH B 3B 53Ky 3 AKTHBI3aIli€l0 €BPOIHTErpamiiHuX MPOIECiB B
eKOHOMIIlI YKpaiHu. MeTor OIIHKK  COIiajdbHO-EKOHOMIYHOTO PO3BUTKY € BHUBYCHHS pIiBHS
E€KOHOMIYHOT O 3pOCTaHHsI, CYCIIUTLHOTO OJIaronoiayddsi Ta Horo MOImMpeHHs y riodanbHOMYy MaciuTadi
[1, c. 79]. 3po3yMino, MO Taki iHIUKATOPU TMOB’SI3aHi 3 MOKAa3HWKAMH KOHKYPEHTOCIIPOMOKHOCTI,
E€KOHOMIYHOTO 3pOCTaHHs, MPOOJIEMHIX (aKTOpiB BeJeHHs Oi3Hecy Tomo. BHUsBIEHHS €BpONEHCHKUX
TEHJICHIIIH COIiaJIbHO-eKOHOMIYHOI'O PO3BUTKY Ta iX BIUIMB Ha COIialibHY MOJITHKY B YKpaiHi
JI03BOJIUTH c(hOPMYBATH LILTBOBI HAMIPSIMU COIIaJIBHOTO PO3BUTKY KpaiHu.

Lina HU3Ka aHANTUYHHX MaTepiatiB 100 OMIHKH COIABHO-CKOHOMIYHOTO PO3BUTKY YKpaiHU
N03BOJIsIE ¢(hOPMYBATH IHIMKATUBHI MMOKA3HUKU BIIMOBIIHO 10 €BPOICHCHKUX cTaHmaptiB [1-8]. Aue
JIMHAMIKa PO3BUTKY 3MIHIOETHCS AYKE IIBUJKO 1 MOTpeOye HOBUX aHATITUYHHUX JOCIIPKEHb.

Merta crarTi — TPEICTaBHTH pE3yibTaTH aHAN3y MOXIMBOCTEH HaONMMKEHHS €BpO
IHTErpaIiifHuX epCIeKTUB sl Y KpaiHu.

Pe3yabTaTu AociizKeHb. AHaJI3 KPUTEPIiB COIIaTbHO-EKOHOMIYHOIO PO3BUTKY KpaiHH JT03BOJIHB
BUSBUTH OCHOBHI MDKHApOJHI iHuKaTopy. Lli 1HAMKATOPY BIAOBINAIOTH CKIAIOBUM Iipaminud Macioy,
SIKIIO 11 BUKOPUCTATH 0 COLIIaIbHOT MOMITHKY Kpaihu [9].

Innmexc rmoGanbHOI KOHKYPEHTOCHPOMOXKHOCTI € 0a30BUM  1HIHKATOPOM,
pe3yJbTaTH SIKOTO IPEACTaBIeH] B Ta0mii 1.

Bin Brmouae 114 moka3HUKiB, 3rpynoBaHMX B 12 Kkarteropiii: iHCTUTYIII, iH(pacTpyKTypa,
MaKpOCKOHOMIYHE CEpeIO-BMILE, 3J0POB’S 1 IOYAaTKOBA OCBiTA, BHINA OCBITAa, €(PEKTHBHICTDH
TOBAPHOr0 PHHKY, C(EKTHBHICTb PUHKY IpaLli, PO3BUTOK (iHAHCOBOTO PHUHKY, TEXHOJIOTiYHA
TOTOBHICTb, PO3MIp PHHKY, piBEHb PO3BUTKY 613Hecy, lHHOBal_Ill [2].

Jlani Tabmuii CBiTYaTh PO 3HAYHE MOTIPIICHHS PIBHS II00aNbHOI KOHKYPCHTO-CIIPOMOXKHOCT]
VYkpainn Ha MixHapoaHid apeni. Tak, 3 2013 poky Ykpaina 3 73 mosuiii mepemictuiach Ha 8§5-Ty,
X04Ya CHTYallis MOTIpIIeHHs B IHIMIMX KpaiHaxX croctepiraeTbes Tunbku y ['penii Ta Kinpi, a kpainu
OJIN3BKOTO 3apy6i>1<>1<;[ B OUIBIIOCTI IMOKPALIMIA CBOI mo3uiii. JleTanbHuil aHami3 peﬁTMHry 3a
CKJIaJIOBUMH BHUILOI OCBITH Ta PO3MIPY PHHKY [03BOJISIE TOBOPUTH IIPO T€, L0 PEHTUHI BUIIOI OCBITH
3aHA/ITO HU3BKUH y TOPIBHAHHI 3 TakMMH Kpainamw, sk @innsamis ta Higepnanau, mo 3aiMaroTh

¢dparmenTapHi
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Jpyre Ta TpeTe Micis B peituHry. ONHaK, y Toi e yac, YKkpaina 3a mincymkamu 2016 p. BXOAHUTh 10
TOM-35 KpaiH 3 HAWKPAIIOK CUCTEMOIO BUILOI OCBITH.

Tabmuns 1. [naexe r1o6anbHOI KOHKYPEHTOCIPOMOXKHOCTI YKpaiHu Ta KpaiH €BpOneichKoro
Coro3y B 2013-2017 pp. (micue B pedTuHry 3i 138 kpain)*

Kpaina 2013 2014 2015 2016 2017
Bonrapis 62 57 54 54 50
[pertis 96 91 81 81 86
Ecronis 34 32 29 30 30
JlutBa 45 48 41 36 35
Himeuunna 6 4 5 4 5
TTonbmia 41 42 43 41 36
PymyHist 78 76 59 53 62
CroBeHis 56 62 70 59 56
YropmuHa 60 63 60 63 69
Dinrsaais 3 3 4 8 10
DpaHitis 21 23 23 22 21
Xopsaris 81 75 77 77 74
Yexis 39 46 37 31 31
IIBerist 4 6 10 9 6
Ykpaina 73 84 76 79 85
cOopMOBaHO aBTOPOM Ha OCHOBI JaHUX [2]
67
70
60
a7
50 o
40 33
30 23
-p 16
10 o 3 5 2
o
BMLLA ocBiTa pPO3IMip PUHKY

MW YrpaiHa B Qinnanaisa W Higepnanow B PyryHia B ChosaddiuiHa M HinmedqmHa W @paduina
Puc. 1. Petimune oxpemux kpain €C ma Yxpainu 3a nokasnuxamu euwyoi oceimu ma pozmipy purky 6 2016 p. [2]

3a moka3HUKOM po3Mipy puHKY YkpaiHa B peiitunry II'K mae Benmmki MOXIJIMBOCTI 1 TIpo 1€
CBIIYMTDH 3HAYHE 3pOCTaHHs 00CSTIB eKCIOpPTY. AJie CBilf MOTeHIian YKpaiHa He BUKOPUCTOBYE.

Haiiripma curyarniss B YkpaiHi crocrepira€Tbcsi 3a TaKHMH IHAMKATOPAMHU SIK: IHCTHTYII,
MaKpOEKOHOMIYHE CepeIOBHIIIEe, ePEKTUBHICTh TOBAPHOTO PUHKY, PO3BUTOK ()iIHAHCOBOI'O PUHKY (PHC.
2.). To0TO, HaBiTh, AKIIO BPaXOBYBATH BILUIMB BilICBKOBUX i, pIBEHb JOBIPH JI0 BiIaH, e)EeKTHBHICTh
JIep)KaBHUX THCTUTYIIM 3HaXOAAThCS Ha JyXKe HHU3bKOMY piBHi. Taki TMOKa3HUKU CBi4aTh MPO
HEOOXITHICTh YJAOCKOHAJICHHS CHCTEMH JCPXKABHOIO PEryJIIOBaHHS EKOHOMIUHOIO CEpeIOBHINA Ta
conianbHoi cepr, MpoBeAeHHS TNIMOOKMX HAYKOBUX JOCTI/KEHb Ta X BIPOBA/DKCHHS B MPAKTHKY Y
BHIJISIII 3MiH B 3aKOHOJIABCTBI Ta MEXaHi3MaX PEryJitoBaHHS COILIaJIbHOTO PO3BUTKY KpaiHH.

[Toka3Huky I1HHOBAIIM Ta 370pOB’S 1 IOYATKOBOI OCBITH JOCTaTHHO BHCOKI, ajie BOHHU
BiZIOOpaXatoTh KUTBKICHI MOKa3HUKH 1 TAKOXK MOTPEOYIOTh Meperisiry 300py Ta 0OpoOKH CTaTUCTUYHUX
JaHUX. €BPONEHCHKHIN JIOCBIJ] CBITYUTH PO TE, 1110 TIPH HASIBHOCTI ONITHMAIIBHOTO CEPEIOBUINA BEICHHS
0i3HeCy, aKTHBHO PO3BHBAETHCS COLIANIBHE TTIPUEMHHUIITBO, IPHBATHO-JEPKaBHE TAPTHEPCTBO, TOMY
IHAMKATOP MOKJIMBOCTEH BEJICHHS O13HECY TAKOX € OIHUM 3 ITPOBIAHUX.

Haii6inbm HeraTmBHMMH (akTopaMm BIUIMBY Ha Oi3Hec € iHQIISIMISA, KOPYIIis, MOJITHYHA
HECTAOUIbHICTh, HECEKTHBHA Ypsi/0BA 6Iop0KpaT1;1 poctyn 10 (inaHcoBuX pecypcis. Bapro
BII3HAYMTH, 110 B YKpaiHi CIIOCTepiracThesi He Haiiripmia Curyauis B p03p131 BIUIMBY OKPEMHX
YMHHUKIB HA MOXIIMBOCTI BelleHHS Oi3HeCY y TOpIBHSHHI 3 OKpEeMUMH KpaiHamu €BpOIEHCHKOTro
Coto3y. Haiiripimumu € moxka3HUKH 1HQIIAIIIT.

79 2(14) March 2018



International Journal of Innovative Technologies in Economy ISSN 2412-8368

136

140 129 128 131 130

[BEY
Rty
iy

120 108

QL &

100 - 189 a 89
80 A

59

60 6 a7

40

20 4 8 7

IHETHUTYLLT MakpoekoHOMiYvHe EdKTMBHICTD PosButok
cepefoBuMLLe TOBAaPHOIO PUHKY ¢GiHAHCOBOro PUHKY

M YrpaiHa B DiHnAangia W Useuia M JMwokcembypr M YropwmHa M peuian M XopsaTia
Puc. 2. Peiimune Yxpainu ma okpemux kpain €sponeticokozo Corozy 3a okpemumu ckiadosumu IIK y 2016 p

JpyruM IHIUKaTOPOM € 1HAEKC CBITOBOT KOHKYPEHTOCIPOMOXKHOCTI, SIKMH BU3HA4Ya€eThes LleHTpoM
CBITOBOI KOHKYPEHTOCIIPOMOXKHOCTI [HCTHTYTY po3BUTKY MeHemkMeHTy B IlBeitmapii [3]. Llei inmekc
BCTaHOBJIIOETHCS [UIsA 63 KpaiH 1 po3paxoBYyeThCS Ha OCHOBI BUBUEHHs 50 kputepiiB: 30 KUIbKICHUX Ta
20 sikicHMX, TOOTO 3aCHOBAaHMX Ha ONUTYBaHHI ekcrepTiB [4]. BaxiumBuM € Te, M0 eKCIepTaMu
OLIIHIOEThCS TAKOK PEHTUHI MDKHAPOAHOI KOHKYPEHTOCIPOMOXKHOCTI HU(POBUX TEXHOJOIIH KpaiHH.
AHaJti3 bOro PeHTUHTY TaKOX CBIAYMTH PO HU3bKI MOKA3HUKHU JIsd YKpainu. [1le Hrkdi TOKa3HUKKH Ma€e
Titbku Pymynis. Tak, Ha puc. 3 mpencraBieHo miciie okpemux jepxxaB €C ta YkpalHu y peHTHUHTY
CBITOBOT KOHKYPEHTOCITPOMO)KHOCTI IIU(POBUX TEXHOJIOTIH 3a hakropoM «3HaHHs» y 20132017 pp.

60 - 56 55 56
50 AQ 50 s 50
50 - 46 5 45 44 45

40 - 5

30 A

20

2013 2014 2015 2016 2017

MW XopeaTia MW PynmyHia W Bonrapia M YkpaiHa
Puc. 3. Micye okpemux oepoicas €C ma Vkpainu y petimuney ceimogoi KOHKYPEeHMOCAPOMONICHOCHI
yughposux mexronoeii 3a gpaxmopom «3uannsy y 2013—-2017 pp

He muBnsturick Ha moteHiiian [T-TexHoOriH Ta TOCTATHHO BHCOKI MOKA3HUKH OCBITH MOYXEMO
KOHCTaTyBaTH, 1110 Ha MPOTA31 OCTaHHIX POKIB CHUTYyallis 3HA4YHO mHoriprmiacs i craHoM Ha 2017 p.
VYkpaiHa Bxe 3aiiMae 45-Ty PeHTHHIOBY Mo3uilif0. OCHOBHUMH NMPUYMHAMH IOTIPIICHHS PECHTHHTY
KpaiHU CTaJid HU3bKa €(PEKTHBHICTh MICBKOI'O CaMOBPSIyBaHHS Ta HaBUaHHS IEPCOHANY; BIATIK
BHCOKO-KBaJTi(hikOBaHUX (paxiBIIiB.

3a (akTOpOM «TEXHOJIOTri», cuTyallis me ripia. XKoaHa 3 kpain €Bpomneticbkoro Coro3y He Mae
TaKMX HU3bKUX MOKA3HUKIB PIBHS 3aCTOCYBaHHs MPOBITHUX TEXHOJIOTIH, sK YKpaiHa, Xoda 1 € IeBHi
kpainu €C 3 HU3bKUM PEUTHHIOM 3a YHHHUKOM TEXHOJIOTIH (puc. 4).

Bce 1me cBiquMTH TpPO HENOCTATHIO YBary JepKaBd JIO HayKH 1, 30KpeMa, J0
BHCOKOTEXHOJIOITUHUX HAYKOBHX JIOCIIPKEHb, PO3POOOK TOIIIO.

BaxkiauBuM TakoX € IHACGKC NpOLBITAHHS KpaiH cBiTy [3]. 3 TOukdM 30py Mmapamerpis
COLIIAJILHOIO PO3BHUTKY HAIIOl JIepKaBW, BapTO BII3HAYMTH, II0 HAWTIpIIa CUTYallis CKajacs 3a
CKJIQJIOBUMH COILIAJIBHOTO Kamitainy, Oe3meku Ta 310poB’s. Jlyke HH3bKUH piBeHb O€3MeKH
MOSICHIOETHCSI 00CTAaBMHAMH BEICHHS BIMCHKOBHUX Ml Ta aHEKCIi YaCTHMHM TEPUTOPId KpaiHu. SHAUHHIA
BIUIMB Ha 1HJIEKC IIPOIBITAHHS TaKOX 3IHCHIOE 1 ToW (DaKT, 10 B HAIIIN KpaiHi pOMajTHH MacoBO HE
BII4YyBalOTh OCOOMCTOI O€3IeKH, B TOMY YHCII 1 BHACIIIOK CIa0KOi COLIajibHOI 3TypTOBaHOCTI,
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3pOCTaHHs PIiBHS 3J0YMHHOCTI Ta TICPEBHUILNCHHS IMOBHOBaXCHb CIY)KOOBISIMH, TOKIMKAHUMHU
3a0e3neuyBaT 0coOMCTy Oe3neky KokHoro [1]. HeoOXimHO BiAMITHTH, IO LeH 1HAEKC HAHOUIbIIE
BimoOpakae mipaMiny Maciioy siK 10 BiJJHOIICHHIO 10 OKPEMOi OCOOMCTOCTI, TakK 1 IO BIJHOIICHHIO J10
COLIIAJIbHOI TTOJITHKK KpaiHU.
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Puc. 4. Micye okpemux depoicae €C ma Ykpainu y petimuney c8imogoi KOHKYPEeHMOCHPOMONCHOCHI
yughposux mexronoeii 3a gpaxmopom «mexronoeiiy y 2013—2017 pp

B Ingekci mporBitaHHs i COLIaIbHUM KalliTajJoM PO3yMIEThCS ColliajbHa y4acTh I'POMAISH,
ix ciMelHI Ta TPOMaJChKi 3B’SI3KH, BOJOHTEPCTBO, MOKEPTBH y OJarofiiui opranizaiii tomo. Ileit
IHEKC IOCTaTHHO BUCOKHH (pHC. 5).

He nuBnsumchk Ha po3noyaTi peopmu B chepi 0XOpoHHU 310poB’si, YKpaiHa, 3a ganumu 2016 p.,
3aiimae yimie 111-te miciie cepesi yCiX J0CiKyBaHHX JIepKaB 32 CTAHOM C(epr OXOPOHH 370pOB’ S
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Puc. 5. Perimune Ykpainu cepeo kpain-unenie €C 3a nokasnuxom coyianbrhoeo kanimaiy Inoexcy
npoysimannsy 2016 p

Ile cBigunTh MTPO HEOOXIAHICTH PO3BHTKY IHOPACTPYKTYPH CHCTEMH OXOPOHH 3JI0pOB’s,
Mpomaralay iMyHi3alii HaceleHHs, 30UIbIICHHS OOCATY JCp)KaBHUX BUTPAT Ha MEIUYHI 3aXO[H,
3aMpPOBAKEHHS PI3HOMAHITHUX MPOrpaM i 30UIbIICHHS CePeIHbOI TPUBAJIOCTI JKUTTS, 3MECHIIICHHS
MOKA3HHUKIB TUTSI0T CMEPTHOCTI, MOKPAIICHHS YUCTOTH HABKOJIMIIIHBLOTO CEPEIOBHIIA Ta IILJIOTO PSIY
IHIIIMX YMHHUKIB BILUIMBY Ha 370pOB’sl HaceleHHs (puc. 6).

Ile omHuM 3 IHTErpaJIbHUX MOKA3HUKIB € 1HJEKC JIFOJICHKOI0 PO3BUTKY, SIKUH € KOMILJICKCHHM, a
TaKOK 1HJEKC PO3BHUTKY JIIOJCHKOrO Kamitaiay, aje Il IHIUKATOPH  IMOTPEOYITh OKPEMOro
JOCTIKEHHS 1 OyAyTh MPEACTaBJICHI OUIBII JIE€TAIBHO B MOJANBIIMX MyOsikanisx [4 - 6]. HeoOxigHo
TUIBKU BIJIMITHUTH, IO IEH IHIWKATOP BUMIPIOE JOCSITHEHHS KpaiHM 3 TOYKH 30py CTaHy 370pOB’f,
OTPUMaHHS OCBITH Ta ()aKTHYHOTO J0XO0may il rpoMassH [1, c. 128] i Takok € HU3bKUM i1 YKpaiHH B
MOPIBHSHHI 3 KpaiHamu €Bponeticbkoro Coro3y (puc. 7) [4].
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Puc. 7. Inoexc moodcvroco pozeumxy Yrpainu ma kpain €eponeticokozo Corozy y 2016 p

Ille oxHMM 3aCTOCOBYBAaHHMM Y CBITi IIOKA3HMKOM OLIHKH COLIaJIbHO-CKOHOMIYHOIO PO3BUTKY
KpaiH cBiry € I'mobanbHui innexkc 106poGyTy JTHIX Jozei, p03po6HeH1/H/1 HAyKOBIISIMU OpTaHizarlii
«HelpAge Internationaly. Hum Ha cborojni oxorumorotbesi 96 kpain cBiry Ta Oimbire 91% oci6d
MOXMWJIOro Biky. I'mobanpHui iHAEKC H00pOOYTY JITHIX JIFO/CH J03BOJISIE BUOKPEMITIOBATH KpaiHU 3
HaHKpaIlow IPAKTHKOW IMKIyBaHHS HPO A00pOOYyT OCI0 MOXMJIOro BIiKY, PI3HOBHAM JEPXKaBHOI
MOJIITUKU Yy cdepax colliadbHUX IICHCIH, OXOPOHHU 370pOB’S, OCBITH, 3aHHATOCTI Ta COLIAJLHOI'O
CepeIoBHIIa TPOXKUBAHHS JIITHIX JroaeH [7].

PefituHr kpaiH cBity 3riaHo 10 [7100aJIbHOIO HASKCY 100pOOYTY JITHIX JIFONCH MPEICTaBIeHuIt Ha puC. 8.
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Puc. 8. Perimune xpain €C ma Ykpainu 3a I 106anvnum indexcom 000podymy mimmuix mooei y 2015 poyi

B KOHTEKCTi HAIIOro XOCIIDKCHHS BBAXKAEMO 33 HEOOXIHE PO3IVISIHYTH i MOKasHUKH IHIeKcy
COHlaJII:HOI‘O IPOrpecy, 3arporOHOBAHOIO y 2013 p. opranizaniero «The Social Progress Imperative»
Ha BCECBITHBOMY (opyMi i3 couianbHoro minpuemuuursa «Skoll World Forumy [8].

3acrocyBaHHs [HAEKCY COIIAIBHOTO MPOrPeCy J03BONISIE OLIIHUTH PIBEHb (Pi310JIONTYHUX OTPEO
JIIOJIMHY, MOXJIMBOCTEH OC3MeKH, SKOCTI JKUTTS Ta camopeanizaiii. 3a moka3HUKOM [HAEKCY
COLIIAJILHOO TIporpecy B YKpaiHu HalTipiie Miciie 3-1ocepen J0CIiKyBaHux Kpain (puc. 9) [8].

2(14) March 2018 82



International Journal of Innovative Technologies in Economy ISSN 2412-8368

0 87.97 90,57 88,91 89,82 90,53 89,66
90 - 2,960 56,96 3
i Y
” il
60 - II
. il
40 - II
30 - II
. il
10 II
o - : : : : . .
| = 3':—%5 Tzt EE 232 SEEIEZEIFSEESE
=F £ S5 =%

Puc. 9. Inoexc coyianvroeo npoepecy kpain €sponeticoxoeo Coiozy ma Yrpainuy 2017 p

HaBezneHi maHi J03BOJISIIOTH 3pOOMTH BHUCHOBOK IIPO 3aHAJATO HU3BKHMH PIBEHb COLIAIBHOIO
nporpecy Hamioi Jep)KaBu y MOPIBHSIHHI 3 MOKa3HUKAMH COLIAIILHOTO PO3BUTKY KpaiH €BpOCOIO3Y,
ajie aHaji3 CKJIaJIOBUX JO3BOJUTh BU3HAYMTH OCHOBHI HAIPSIMH COLIAJbHOI IMOJIITHKU. 33 IHMH
HampsiMaMd MOXXHa c(GOpPMYBaTH LIIbOBI CTpaTEriyHi KapTH COLIAJIBHOIO PO3BUTKY KpalHH 3a
JIOTTOMOIO0 CyJaCHHUX YIPaBIIHCHKUX Ta iH(popManiiHuX iHCTpyMeHTiB [10].

BucHoBku. BrukoHaHMii aHasIi3 OCHOBHUX IHIUKATOPIB COLIAJIbHO-EKOHOMIYHOI'O PO3BHUTKY KpaiH
JIO3BOJISIE  TIOTOJIUTUCH 3 €BPONEHCHKUMM (haXiBISIMH, IO BITHOCATh YKpaiHy 10 MPOOJIEMHUX Ta
HaMOIMHIIMX KpaiH €BpornM. AJie, B TOH e Yac, pe3yJIbTaTH JOCTIDKEHHS JIO3BOJISIOTH 3pOOHTH
BHUCHOBOK IIPO HEOOXITHICTP MOHITOPHHIY ITOKa3HHUKIB COI[IaJIbHO-CKOHOMIYHOTO PO3BUTKY 3a
CKJIaJIOBUMH BU3HAUCHMX IHCKCIB, & TAKOK BUSBUTH HAIpPSMH, 32 SKUMH HEOOXITHO BIIPOBADKYBATH
3MIHHM B COLIQJIbHIN TOMITHIN JepkKaBy. Jl0 HUX BITHOCSTHCS aKTHBI3ALS 10O JFOJCHKOIO PO3BHUTKY,
pedopmu B rairy3i 0XOpOHH 37I0POB s, 3aIPOBAKEHHS HOBUX TEXHOJIOTH, 3a0€31eYeHHsI PIBHS 3aHATOCTI.
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